AN EMPIRICAL STUDY ON PERCEIVED USEFULNESS OF
SOCIAL NETWORKS IN VALUE CREATION FOR USERS IN
SELECTED CITIES OF THE GUJARAT STATE

LIST OF TABLES

TABLE PAGE
NUMBER PARTICULARS NUMBER
31 City Wise Distribution and Computation of Sample Size for 177

' Calculating Total Sample Size
Reliability of Opinion of Selected Social Network Users on
Selected Criteria for the Study
Comparison of Mean Scores of Experience/Satisfaction from Social
Networks
3.4 List of Selected References of Selected Criteria Used in Drafting of] 183

' Structured Questionnaire

35 Kolmogorov-Smirnov Test of Normality 185

3.6 Descriptive Values for Normality Test of Social Network Users 186
3.7 Reliability of Responses of Social Network Users 187

Comparison of Mean Scores of Expectation/ Perception from Use
of Social Networks

Comparison of Mean Scores of Experience /Satisfaction from
Social Networks

Profile of Selected Social Network Users (As Per Age Groups in
Years)

4.2 Profile of Selected Social Network Users (As Per Gender) 203

3.2 181

3.3 181

3.8 426

3.9 427

4.1 201

4.3 Profile of Selected Social Network Users (As Per Marital Status) 204
4.4 Profile of Selected Social Network Users (As Per Type of Family) 205

Profile of Selected Social Network Users (As Per Educational
Qualifications)

4.6 Profile of Selected Social Network Users (As Per Occupation) 207

Profile of Selected Social Network Users (As Per Annual Family|
Income)

Profile of Selected Social Network Users (As Per Number of]
Dependent Family Member)

Number of Earning Family Member of Selected Social Network|
Users

Selected Social Network Users’ Awareness, Actual Use and
Unawareness of Selected Social Networks ( Vadodara City)
Selected Social Network Users’ Awareness, Actual Use and
Unawareness of Selected Social Networks ( Surat City)

Selected Social Network Users’ Awareness, Actual Use and
Unawareness of Selected Social Networks ( Rajkot City)

Selected Social Network Users’” Awareness, Actual Use and
Unawareness of Selected Social Networks ( Ahmedabad City)
Selected Social Network Users’ Frequency of Use of Social
Networks in a Day

Selected Social Network Users’ Frequency of Use of Social
Networks in Minutes

4.5 206

4.7 208

4.8 210

4.9 210

212

214

215

217

218

219




Selected Social Network Users’ Expectations for Accessibility
Feature of Social Networks

Selected Social Network Users’ Expectations for Extensibility|
Feature of Social Networks

Selected Social Network Users’ Expectations for Integration of|
Content Feature of Social Networks

Selected Social Network Users’ Expectations for Time
Convenience Feature of Social Networks

Selected Social Network Users’ Expectations for Functional Value
Generated from Use of Social Networks

Selected Social Network Users’ Expectations for Emotional Value
Generated from Use of Social Networks

Selected Social Network Users’ Expectations for Social Value
Generated from Use of Social Networks

Selected Social Network Users’ Expectations for Monetary Value
Generated from Use of Social Networks

Selected Social Network Users’ Experiences for Accessibility,
Feature of Social Networks

Selected Social Network Users’ Experiences for Extensibility|
Feature of Social Networks

Selected Social Network Users’ Experiences for Integration of the
Content Feature of Social Networks

Selected Social Network Users’ Experiences for Time Convenience
Feature of Social Networks

Selected Social Network Users’ Experiences for Functional Value
Generated from Use of Social Networks

Selected Social Network Users’ Experiences for Emotional Value
Generated from Use of Social Networks

Selected Social Network Users’ Experiences for Social Valug
Generated from Use of Social Networks

Selected Social Network Users’ Experiences for Monetary Value
Generated from Use of Social Networks

Selected Social Network Users’ Perceived Usefulness from Use of]
Social Networks

Selected Social Network Users’ Behavioural Intentions from the
Use of Social Networks

Selected Social Network Users’ Attitudes from the Use of Social
Networks

Selected Social Network Users’ Perceived Importance and Overall
Satisfaction from Use of Social Networks

Findings of Correlation Between Expectations and Experiences of
Selected Social Network Users in Use of Selected Social Networks

Findings of Correlation Between Expectations and Experiences of
Selected Social Network Users in Use of Social Networks

Findings of Correlation of the Perceived Usefulness of the Selected
Social Network Users’ on Accessibility, Extensibility, Degree of|
Integration of Content and Time Convenience Features of Social
Networks

Findings of Correlation Between Social Network Users’ Perceived
Usefulness and Values Generated From Use of Social Networks

IX




Findings of Correlation Between Social Network Users’ Perceived
Usefulness, Attitudes and Behavioural Intention from the Use of
Social Networks

Statements Showing Significant Association of the Age of Social
INetwork Users’ with the Experiences of System Quality features of]
Social Networks (Accessibility, Extensibility, Integration of
Content and Time Convenience) and the Values Generated
(Functional Value, Social Value, Emotional Value and Monetary
Value) from the Use Social of Networks

Statements Showing Non-Significant Association of the Age of
Social Network Users’ with the Experiences of System Quality|
features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Significant Association of the Gender of
Social Network Users’ with the Experiences of System Quality|
features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Non-Significant Association of the Gender of
Social Network Users’ with the Experiences of System Quality|
features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Significant Association of the Type of Family
of Social Network Users’ with the Experiences of System Quality|
features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Non-Significant Association of the Type of
Family of Social Network Users’ with the Experiences of System
Quality features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Significant Association of the Marital Status of]
Social Network Users’ with the Experiences of System Quality|
features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Created (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Non-Significant Association of the Marital
Status of Social Network Users’ with the Experiences of System|
Quality features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks




Statements Showing Significant Association of the Educational
Qualifications of Social Network Users’ with the Experiences of]
System Quality features of Social Networks (Accessibility,
Extensibility, Integration of Content and Time Convenience) and
the Values Generated (Functional Value, Social Value, Emotional
Value and Monetary Value) from the Use Social of Networks

Statements  Showing Non-Significant ~ Association of the
Educational Qualifications of Social Network Users’ with the
Experiences of System Quality features of Social Networks
(Accessibility, Extensibility, Integration of Content and Time
Convenience) and the Values Generated (Functional Value, Social
Value, Emotional Value and Monetary Value) from the Use Social
of Networks

Statements Showing Significant Association of the Occupation of
Social Network Users’ with the Experiences of System Quality|
features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Non-Significant Association of the Occupation
of Social Network Users’ with the Experiences of System Quality|
features of Social Networks (Accessibility, Extensibility,
Integration of Content and Time Convenience) and the Values
Generated (Functional Value, Social Value, Emotional Value and
Monetary Value) from the Use Social of Networks

Statements Showing Significant Association of the Annual Income
of the Family of Social Network Users’ with the Experiences of]
System Quality features of Social Networks (Accessibility,
Extensibility, Integration of Content and Time Convenience) and
the Values Generated (Functional Value, Social Value, Emotional
Value and Monetary Value) from the Use Social of Networks

Statements Showing Non-Significant Association of the Annual
Income of the Family of Social Network Users’ with the
Experiences of System Quality features of Social Networks
(Accessibility, Extensibility, Integration of Content and Time
Convenience) and the Values Generated (Functional Value, Social
Value, Emotional Value and Monetary Value) from the Use Social
of Networks

Statements Showing Significant Association of the Age of Social
INetwork Users” with the Perception of Perceived Usefulness from
the Use Social of Networks

Statements Showing Non-Significant Association of the Age of
Social Network Users’ with the Perception of Perceived Usefulness
from the Use Social of Networks

Statements Showing Significant Association of the Gender of
Social Network Users” with the Perception of Perceived Usefulness
from the Use Social of Networks

Statements Showing Non-Significant Association of the Gender of
Social Network Users” with the Perception of Perceived Usefulness
from the Use Social of Networks

Statements Showing Significant Association of the Marital Status of]
Social Network Users” with the Perception of Perceived Usefulness
from the Use Social of Networks

Xl




Statements Showing Significant Association of the Marital Status of]
Social Network Users’ with the Perception of Perceived Usefulness
from the Use Social of Networks

Statements Showing Significant Association of the Type of Family
of Social Network Users’ with the Perception of Perceived
Usefulness from the Use Social of Networks

Statements Showing Non-Significant Association of the Type of
Family of Social Network Users’ with the Perception of Perceived
Usefulness from the Use Social of Networks

Statements Showing Significant Association of the Educational
Qualifications of Social Network Users’ with the Perception of
Perceived Usefulness from the Use Social of Networks

Statements  Showing Non-Significant ~ Association of the
Educational Qualifications of Social Network Users’ with the
Perception of Perceived Usefulness from the Use Social off
Networks

Statements Showing Significant Association of the Occupation of
Social Network Users’ with the Perception of Perceived Usefulness
from the Use Social of Networks

Statements Showing Non-Significant Association of the Occupation
of Social Network Users’ with the Perception of Perceived
Usefulness from the Use Social of Networks

Statements Showing Significant Association of the Annual Income
of the Family of Social Network Users’ with the Perception off
Perceived Usefulness from the Use Social of Networks

Statements Showing Non-Significant Association of the Annual
Income of the Family of Social Network Users’ with the Perception,
of Perceived Usefulness from the Use Social of Networks

Findings of Chi-Square Test between Social Network Users’
Selected Background Variables Vis-A-Vis Social Network Users’
Behavioural Intentions from the Use Social of Networks

Findings of Chi-Square Test Between Social Network Users’
Selected Background Variables Vis-A-Vis Social Network Users’
/Attitudes from Use Social of Networks

Results of Independent Samples Kruskal-Wallis Test

City-wise Differences in the Experience of Accessibility of Social
Networks Amongst Selected Social Network Users of Gujarat State

City-wise Differences in the Experience of Extensibility of Social
Networks Amongst Selected Social Network Users of Gujarat State

City-wise Differences in the Experience of Integration of the
Content of Selected Social Network Users of Gujarat State

City-wise Differences in the Experience of Time Convenience of
Selected Social Network Users of Gujarat State

City-wise Differences in Perceived Usefulness of Selected Social
network Users of Gujarat State

City-wise Differences in the Experience of Functional Value
Generated from Use of Selected Social Networks Amongst the
Selected Social Network Users of Selected Cities of Gujarat State




City-wise Differences in the Experience of Social Value Generated
from Use of Selected Social Networks Amongst the Selected
Social Network Users of Selected Cities of Gujarat State

City-wise Differences in the Experience of Emotional Generated
from Use of Selected Social Networks Amongst the Selected
Social Network Users of Selected Cities of Gujarat State

City-wise Differences in the Experience of Monetary Value
Generated from Use of Selected Social Networks Amongst the
Selected Social Network Users of Selected Cities of Gujarat State

City-wise Differences in the Attitude of Selected Social Networks
of the Selected Social Network Users of Different Selected Cities
of Gujarat State

City-wise Differences in Behavioural Intention of Selected Social
Networks of the Selected Social Network Users of Different
Selected Cities of Gujarat State

Results of the Friedman Test for Experience for System Quality
Features of Selected Social Network Users’ of Vadodara City

Results of theFriedman Test for Experience for System Quality
Features of Selected Social Network Users’ of Surat City

Results of theFriedman Test for Experience for System Quality
Features of Selected Social Network Users’ of Rajkot City

Results of theFriedman Test for Experience for System Quality
Features of Selected Social Network Users’ of Ahmedabad City

Results of theFriedman Test for Experience for System Quality
Features of Selected Social Network Users’ of Gujarat State

Results of theFriedman Test for Experience for Values Generated
from Use of Selected Social Network Users’ of Vadodara City

Results of theFriedman Test for Experience for Values Generated
from Use of Selected Social Network Users’ of Surat City

Results of theFriedman Test for Experience for Values Generated
from Use of Selected Social Network Users’ of Rajkot City

Results of theFriedman Test for Experience for Values Generated
from Use of Selected Social Network Users’ of Ahmedabad City

Results of theFriedman Test for Experience for Values Generated
from Use of Selected Social Network Users’ of Gujarat State

Findings of KMO and Bartlett's Test of Selected Social Network
[Users’ Perceived Usefulness for Selected Cities of Gujarat State

Findings of Total Variance of Selected Social Network Users’
Perceived Usefulness for Selected Cities of Gujarat State

Findings of Factor Loading Score Based on Rotated Component
Matrix on Selected Social Network Users’ Perceived Usefulness for
Selected Cities of Gujarat State

Factor Loading,Convergent Validity, Composite Reliability and
Cronbach Alpha of the Constructs

Findings of AVE Values and Fornell-Larcker Test of Discriminant
Validity




Findings of Discriminant Validity of the Selected Constructs
through Cross Loading

Findings of Regression and Hypotheses Testing

List of the Selected Statements for the Selected SNWs Users
Attributes

List of the Selected Statements for Perceived Usefulness of Selected
Social Networks

List of the Selected Statements for the Selected Value Created
through the use of Selected Social Networks

List of the Selected Statements for Attitude and Behavioural
Intention for Use of Selected Social Networks

IA Brief Factual Profile of the Research Study

Kolmogorov-Smirnov Test of Normality

Descriptive Values for Normality Test of Social Network Users

Selected Social Network Users’ Reliability of Opinion on Selected
Criteria of the Research Study

Comparison of Mean Scores of Expectation/ Perception from Use
of Social Networks

Comparison of Mean Scores of Experience /Satisfaction from
Social Networks

Profile of Selected Social Network Users

Results of Friedman Test for Experience for System Quality
Features of Selected Social Network Users’ of Selected Cities of]
Gujarat State

Results of Friedman Test for Experience of Values Generated from
use of Social Network by Selected Social Network Users’ off
Selected Cities of Gujarat State

Summary of Important Criteria of Selected System Quality features
and Selected Value Created from Use of Social Networks

Summary of Criteria which Needs Improvement for Selected
System Quality features and Value Created from Use of Social
Networks

Key Findings of Social Network Users’ Future Use Intentions
Considering the Selected Demographic Variables of Social Network
Users (SNWUs)

Social Network Users’ Satisfaction Score for the System Quality
Features of Social Networks

Social Network Users’ Satisfaction Score for Values Created from|
Use of Social Networks

Table Providing Details of Hypotheses, Findings and Implications
of the Research Study




