LIST OF GRAPHS
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1. 5:1: 1.1: | City wise Classification of Hotel Guests (or)Customers (Age 241
Groups)

2. 5:1:1.2: | City wise Classification of Hotel Guests (or) Customers (Gender) 242

3. 5:1:1.3: | City wise Classification of Hotel Guests (or) Customers(Marital 243
Status)

4, 5:1: 1. 4: | City wise Classification of Hotel Guests (or) 244
Customers(Occupation)

5. 5:1: 1.5: | City wise Classification of Hotel Guests (or) 245
Customers(Educational Qualifications)

6. 5:1:1.6: | City wise Classification of Hotel Guests (or) Customers(Type of 246
Family)

7. 5:1: 1.7: | City wise Classification of Hotel Guests (or) Customers(Annual 247
Family Income)

8. 5:1:1.8: | City wise Classification of Hotel Guests (or) Customers(Number 248
of Dependent Family Members)

9. 5:1:1.9: | City wise Classification of Hotel Guests (or) Customers(Number 249
of Earning Family Members)

10. 5:1: 1.10: | City wise Classification of Hotel Guests (or) Customers (Daily 252
Activities)

11. 5:1:3.11: | Frequency of Visit to Hotel by Selected Hotel Guests (or) 254
Customers

12. 5:1:4.12: | Selected Hotel Guests’ (or) Customers’ Mode of Booking of the 255
Hotel

13. 5:1:5.13: | City wise Classification of Hotel Guests (or) Customers (Reasons 257
for Visit of the Hotel)

14. 5:1:5.14: | City wise Classification of Hotel Guests (or) Customers (Reasons 257
for Visit of the Hotel)

15. 5:1:6.15: | City wise Classification of Hotel Guests (or) Customers 258
(Accompanying Persons to Hotel)

16. 5:1:7.16: | City wise Classification of Hotel Guests (or) Customers (Spending 259
in Hotel)

17. 5:11: 1.1: | City wise Classification of Selected Respondents or Hotel Staff 298
Members (Age Groups)

18. 5:11: 1.2: | City wise Classification of Selected Respondents or Hotel Staff 299
Members (Gender)

19. 5:11: 1.3: | City wise Classification of Selected Respondents or Hotel Staff 300
Members (Educational Qualifications)

20. 5:11: 1.4: | City wise Classification of Selected Respondents or Hotel Staff 301
Members (Marital Status)

21. 5:11: 1.5 | City wise Classification of Selected Respondents or Hotel Staff 302
Members (Designation of Respondents in Hotel)

22, 5:11: 2.6: | City wise Classification of Selected Respondents or Hotel Staff 303
Members Frequency of Updating of Customers’ (or) Hotel
Guests’ Information in Hotel

23. 5:11: 4.7: | Hotel Staff Members’ Responses on Objectives of Maintaining 306
Relationships with Customers in the Baroda City
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24, 5:11: 4.8: | Hotel Staff Members’ Responses on Objectives of Maintaining 307
Relationships with Customers in the Ahmedabad City

25. 5:11: 4.9: | Hotel Staff Members’ Responses on Objectives of Maintaining 308
Relationships with Customers in the Surat City

26. 5:11: 4.10: | Hotel Staff Members’ Responses on Objectives of Maintaining 308
Relationships with Customers in the Rajkot City

27. Hotel Staff Members’ Responses on Evaluation of Hotel 313

5:11: 7.11: | Performance And Service Outcome to Increase Volume of

Business (Baroda City)

28. 5:11: 7.12: | Hotel Staff Members’ Responses on Evaluation of Hotel 314
Performance And Service Outcome to Increase Volume of
Business (Ahmedabad City)

29. 5:11: 7.13: | Hotel Staff Members’ Responses on Evaluation of Hotel 315
Performance And Service Outcome to Increase Volume of
Business (Surat City)

30. 5:11: 7.14: | Hotel Staff Members’ Responses on Evaluation of Hotel 316
Performance And Service Outcome to Increase Volume of
Business (Rajkot City)

31. 5:11: 9.15: | City wise Classification of Selected Respondents or Hotel Staff 324
Members Responses on Maintenance of Customer Relationship
Management Practices with Customers in Hotels

32. 6:1:01 Component-Wise Scree Plot of Eigenvalues for Selected Hotel 364
Guests’ Experience on ‘Service Quality’ of the in the Selected
Hotels in Selected Cities in the Gujarat State

33. 6:1:02 City-wise Box Plot for Component 01 for Service Quality of the 365
Hotels in Four Selected Cities in the State of Gujarat

34. 6:1: 03 City-wise Box Plot for Component 02 for Service Quality of the 366
Hotels in Four Selected Cities in the State of Gujarat

35. 6:1: 04 City-wise Box Plot for Component 03 for Service Quality of the 366
Hotels in Four Selected Cities in the State of Gujarat

36. 6:1:05 Component-Wise Scree Plot of Eigenvalues for Selected Hotel 368
Guests’ Experience on Facilities in the in the Selected Hotels in
Selected Cities in the Gujarat State

37. 6:1: 06 City-wise Box Plot for Component 01 for facilities in the Hotels in 369
Four Selected Cities in the State of Gujarat

38. 6:1: 07 City-wise Box Plot for Component 02 for facilities in the Hotels in 369
Four Selected Cities in the State of Gujarat

39. 6:1:08 Component-Wise Scree Plot of Eigenvalues for Selected Hotel 370
Guests’ Experience on ‘Functioning of the Product in the Selected
Hotels’ in Selected Cities in the Gujarat State

40. 6:1: 09 City-wise Box Plot for Component 01 for Functioning of the 371
Product in the Hotels in Four Selected Cities in the State of
Gujarat

41. 6:1: 10 City-wise Box Plot for Component 02 for ‘Functioning of the 372
Product in the Hotels’ in Four Selected Cities in the State of
Gujarat

42. 6:1: 11 Component-Wise Scree Plot of Eigenvalues for Selected Hotel 373

Guests’ Experience on ‘Behaviour of Staff’ in the Selected Hotels
in Selected Cities in the Gujarat State
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43. 6:1:12 City-wise Box Plot for Component 01 for ‘Behaviour of Staff’ in 375
the Hotels in Four Selected Cities in the State of Gujarat

44, 6:1:13 City-wise Box Plot for Component 02 for ‘Behaviour of Staff’ in 375
the Hotels in Four Selected Cities in the State of Gujarat

45, 6:1: 14 Component-Wise Scree Plot of Eigenvalues for Selected Hotel 377
Guests’ Experience on ‘Social Bonding’ in the Selected Hotels in
Selected Cities in the Gujarat State

46. 6:1:15 City-wise Box Plot for Component 01 for ‘Social Bonding’ in the 378
Hotels in Four Selected Cities in the State of Gujarat

47. 6:1:16 City-wise Box Plot for Component 02 for ‘Social Bonding’ in the 379
Hotels in Four Selected Cities in the State of Gujarat

48. 6:1:17 City-wise Box Plot for Component 03 for ‘Social Bonding’ in the 379
Hotels in Four Selected Cities in the State of Gujarat

49. 6:1:18 Component-Wise Scree Plot of Eigenvalues for Selected Hotel 381
Guests’ Experience on ‘Personalization’ in the Selected Hotels in
Selected Cities in the Gujarat State

50. 6:1:19 City-wise Box Plot for Component 01 for ‘Personalization’ in the 382
Hotels in Four Selected Cities in the State of Gujarat

51. 6:1: 20 City-wise Box Plot for Component 02 for ‘Personalization’ in the 383
Hotels in Four Selected Cities in the State of Gujarat

52. 6:1:21 City-wise Box Plot for Component 03 for ‘Personalization’ in the 383
Hotels in Four Selected Cities in the State of Gujarat

53. 6:11:22 Component-Wise Scree Plot of Eigenvalues for Selected Hoteliers’ 393
Response on collection of information about the Hotel Guests’

54. 6:11:23 City-wise Box Plot for Component 1 for Hoteliers * Response on 394
collection of information about the customers ’in the Hotel in four
selected cities in the State of Gujarat

55. 6:11:24 City-wise Box Plot for Component 2 for Hoteliers * Response on 395
collection of information about the customers ’in the Hotel in four
selected cities in the State of Gujarat

56. 6:11:25 City-wise Box Plot for Component 3 for Hoteliers * Response on 395
collection of information about the customers ’in the Hotel in four
selected cities in the State of Gujarat

57. 6:11:26 City-wise Box Plot for Component 4 for Hoteliers * Response on 396
collection of information about the customers ’in the Hotel in four
selected cities in the State of Gujarat

58. 6:11:27 Component-Wise Scree Plot of Eigenvalues for Selected Hoteliers’ 397
Response on objectives of maintaining relationship with customers
in the Selected Hotels.

59. 6:11:28 City-wise Box Plot for Component 1 for objectives of maintaining 398
relationship with customers in four selected cities in the State of
Gujarat

60. 6:11:29 City-wise Box Plot for Component 2 for objectives of maintaining 399
relationship with hotel guests (customers)in four selected cities in
the State of Gujarat

61. 6:11:30 Component-Wise Scree Plot of Eigenvalues for Selected Hoteliers’ 400

Responses on selected criteria concerning improvement in Hotel’s
Performance in the Selected Hotels in the Gujarat State
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62. 6:11:31 City-wise Box Plot for Component 1 for improvement in hotel’s 402
performance in the Selected Hotels in four selected cities in the
State of Gujarat

63. 6:11:32 City-wise Box Plot for Component 2 for improvement in hotel’s 402
performance in the Selected Hotels in four selected cities in the
State of Gujarat

64. 6:11:33 Component-Wise Scree Plot of Eigenvalues for Selected Hoteliers’ 404
Responses on Perceived Importance of CRM Practices In the
Selected Hotels in Selected Cities in the State of Gujarat

65. 6:11:34 City-wise Box Plot for Component 1 for Hoteliers Responses on 409
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State Of Gujarat

66. 6:11:35 City-wise Box Plot for Component 2 for Hotelier Response on 409
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State Of Gujarat

67. 6:11:36 City-wise Box Plot for Component 3 for Hotelier Response on 410
Perceived Importance of Certain Relationship Building Practices
in the Selected Hotels in Selected Cities in the State of Gujarat

68. 6:11:37 City-wise Box Plot for Component 4 for Hotelier Response on 410
Perceived Importance of CRM Practices In the Selected Hotels in
Selected Cities in the State Of Gujarat

69. 6:11:38 City-wise Box Plot for Component 5 for Hotelier Response on 411
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State Of Gujarat

70. 6:11:39 City-wise Box Plot for Component 6 for Hotelier Response on 411
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State Of Gujarat

71. 6:11:40 City-wise Box Plot for Component 7 for Hotelier Response on 412
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State of Gujarat

72. 6:11:41 City-wise Box Plot for Component 8 for Hotelier Response on 412
Perceived Importance of CRM Practices In the Selected Hotels in
Selected Cities in the State Of Gujarat

73. 6:11:42 City-wise Box Plot for Component 9 for Hotelier Response on 413
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State of Gujarat

74. 6:11:43 City-wise Box Plot for Component 10 for Hotelier Response on 413
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State of Gujarat

75. 6:11:44 City-wise Box Plot for Component 11 for Hoteliers Responses on 414
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State of Gujarat

76. 6:11:45 City-wise Box Plot for Component 12 for Hotelier Response on 414
Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State of Gujarat

77. 6:11:46 City-wise Box Plot for Component 13 for Selected Hotel Staff 415

Members’ Perceived Importance on Selected CRM Practices in
Selected Hotels in
Selected Four Cities of Gujarat State

XX




SR.NO. | GRAPH PARTICULARS PAGE NO.
NUMBER
78. 6:11:47 City-wise Box Plot for Component 14 for Hotelier Response on 415

Perceived Importance of CRM Practices in the Selected Hotels in
Selected Cities in the State of Gujarat
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