LIST OF GRAPHS

GRAPH
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PARTICULARS

3.1

Histogram showing the Normality of the Distribution of Data

3.2

Stem and Leaf Plot of the Normality of the Distribution of Data
of Retail Shoppers’ Experience

3.3

Box Plot of the Normality of the Distribution of Data of the
Retail Shoppers’ Experience

3.4

Normal Q-Q Plot of the Normality of the Distribution of Data
of Retail Shoppers’ Experience

3.5

Detrended Normal Q-Q Plot of the Normality of the
Distribution of Data of Retail Shoppers Experience

4.1

Profile of Selected Retail Shoppers (Age Groups)

4.2

Profile of Selected Retail Shoppers (Gender)

4.3

Profile of Selected Retail Shoppers (Marital Status)

4.4

Profile of Selected Retail Shoppers (Type of Family)

4.5

Profile of Selected Retail Shoppers (Educational
Qualifications)

4.6

Profile of Selected Retail Shoppers (Occupation)

4.7

Profile of Selected Retail Shoppers (Annual Family Income

4.8

Profile of Selected Retail Shoppers (Number of Dependent
Members in the Family)

4.9

Profile of Selected Retail Shoppers (Earning Family Members)

Profile of Selected Retail Shoppers (Frequency of Visit)

Profile of Selected Retail Shoppers (Preferred Shopping
Companion)

Selected Retail Shoppers’ Sources of Information for Shopping
from the Retail Store

Selected Shoppers’ Preferred Mode of Payment

Selected Retail Shoppers’ Daily Activities

Selected Retail Shoppers’ Ownership of  Selected
Products/Services

Selected Retail Shoppers’ Reading Habits

Selected Retail Shoppers’ Television Viewing Habits

Selected Shoppers’ Radio Listening Habits of Selected
Channels

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Accessibility of Retail Stores for All the Four
Cities

City-wise Box Plot for Component 2 for Selected Retail
Shoppers’ Responses on the Criteria of Accessibility of Retail
Store

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Ambience of the Retail Store for All the Four
Cities

City-wise Box Plot for Component 2 for Retail Shoppers’
Opinion on Ambience of the Retail Store for All the Four
Cities
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City-wise Box Plot for Component 3 for Retail Shoppers’
Opinion on Ambience of the Retail Store for All the Four
Cities

City-wise Box Plot for Component 04 for Retail Shoppers’
Opinion on Ambience of the Retail Store for All the Four
Cities

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Atmosphere of the Retail for All the Four Cities

City-wise Box Plot for Component 2 for Selected Retail
Shoppers’ Responses on the Criteria of Atmosphere of the
Retail Store

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Retail Store Facilities for All the Four Cities

City-wise Box Plot for Component 2 for Selected Retail
Shoppers’ Responses Facilities of the Retail Store

City-wise Box Plot for Component 3 for Selected Retail
Shoppers’ Responses on the Facilities of the Retail Store

City-wise Box Plot for Component 4 for Selected Retail
Shoppers’ Responses on the Facilities of the Retail Store

City-wise Box Plot for Component 5 for Selected Retail
Shoppers’ Responses on the Facilities of the Retail Store

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Promotional Schemes the Retail Store for All the
Four Cities

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Range of Products Available in the Retail Store for
All the Four Cities

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Behaviour of Sales Staff in the Retail Store for All
the Four Cities

City-wise Box Plot for Component 2 for Retail Shoppers’
Opinion on Behaviour of Sales Staff in the Retail Store for All
the Four Cities

City-wise Box Plot for Component 3 for Retail Shoppers’
Opinion on Behaviour of Sales Staff in the Retail Store for All
the Four Cities

City-wise Box Plot for Component 1 for Retail Shoppers’
Opinion on Institutional Factors in the Retail Store for All the
Four Cities

City-wise Box Plot for Component 2 for Retail Shoppers’
Opinion on Institutional Factors in the Retail Store for All the
Four Cities

Overall Market Performance Analysis of the Selected Retail
Shoppers’  Satisfaction from the Store Attribute of
Accessibility of the Retail Store

Overall Market Performance Analysis of the Selected Retail
Shoppers’ Satisfaction from the Attribute of Ambience of the
Retail Store




Overall Market Performance Analysis of the Selected Retail
Shoppers’ Satisfaction from the Attribute of Atmosphere of
the Retail Store

Overall Market Performance Analysis of the Selected Retail
Shoppers’ Satisfaction from the Attribute of Physical Facilities
in the Retail Store

Overall Market Performance Analysis of the Selected Retail
Shoppers’ Satisfaction from the Attribute of Institutional
factors of the Retail Store

Overall Market Performance Analysis of the Selected Retail
Shoppers’ Satisfaction from the Attribute of Sales Promotion
Schemes offered by the Retail Store

Overall Market Performance Analysis of the Selected Retail
Shoppers’ Satisfaction from the Attribute of Range of the
Products Sold in the Retail Store

Overall Market Performance Analysis of the Selected Retail
Shoppers’ Satisfaction from the Attribute of Behaviour of
Sales Staff in the Retail Store




