INDEX OF VOLUME |

LIST OF TABLES VOLUME |

LIST OF FIGURES

LIST OF CHARTS

Chapter Title Page
Chapter 1 Introduction 1
1.1 Background 1
1.2 Origin of Retail Sector 3
1.21 | How Retail Developed 3
1.2.2 | Origins of Retail 4
123 From Family Business to Formal Structure 5
13 Definitions 6
1.31 | Consumer Behavior 6
1.3.2 | Theories of Consumer Behavior 7
1.3.3 | Retail Sector 11
1.4 Unorganized Retail Outlets 12
14.1 Unorganized Formats of Retailing 13
15 Organized Retail Outlets 14
15.1 | Organized Formats Retailing 15
1.6 Retailing Formats in India 16
1.7 Current Retail Scene: An Overview 18
1.7.1 | International Retail 18
1.7.2 Organized vs Unorganized Retail 18
1.7.3 | Indian Retail 19
1.7.4 | Organized vs Unorganized Retail 20
1.9 Objectives 23
Chapter 2 Literature Review 24
2.1 Overview 24
2.2 Organized Retail Outlets 24
2.3 Unorganized Retail Outlets 49
2.4 Organized Vs Unorganized Retail Outlets 54

XXXVi




Chapter 3 Demographic Profile of The Respondents
31| Demographic Profile of The Respondents

311 Gender 80

3.1.2 Age 81

3.13 Marital Status 82

3.14 Family Type 83

3.15 Family Size 84

3.16 Education 85

3.1.7 Occupation 86

3.1.8 Four Wheeler 87

3.1.9 Two Wheeler 87

3.1.10 Bicycle 88

3.1.11 Income Groups 88

3.1.12 Per Capita Income Groups 89

Chapter 4

Research Methodology

4.1 Sample Selection Procedure 92
4.2 Data Collection 93
4.3 Research Tools 94
4.4 Statistic Method 99
4.5 Hypotheses 99

Chapter 5

Analysis and Interpretation of Data

5.1 Percentage Frequency Distribution 102
5.2 Interpretation of Hypotheses 172
5.3 Test of Hypotheses 316

XXXVIi




