
VII 

CONTENTS 

SR. 

NO. 
TITLE 

PAGE 

NO. 

*** Preface I 

*** Acknowledgement IV 

*** Contents VII 

*** List of Tables XIV 

*** List of Charts XXII 

*** Abbreviation XXIV 

CHAPTER-1 INTRODUCTION 1-103 

 1.1 Status of women 1 

  1.1.1 International Status of women 1 

  1.1.2 National status of women 3 

  1.1.3 position of women in India 6 

 1.2 Women empowerment 8 

  1.2.1 Empowerment –Conceptual Framework 8 

  1.2.2 International level 10 

  1.2.3 National empowerment of women in India 12 

  1.2.4 What is Empowerment? 12 

  1.2.5 What is Empowerment of Women? 13 

  1.2.6 Definition of Women empowerment 15 

  1.2.7 Features of Women Empowerment 15 

  
1.2.8 

 

Historical Background of Women 

Empowerment in India 
16 

  
1.2.9 

 

Why is there still a Need for Women 

Empowerment? 
17 



VIII 

  1.2.10 Need for Women Empowerment 17 

  1.2.11 Globalization 20 

  1.2.12 Towards Women Empowerment 21 

  1.2.13 Objectives of Women Empowerment 23 

  1.2.14 Different Levels of Empowerment 23 

  1.2.15 Dimensions of Women Empowerment 30 

  1.2.16 Five tiers of Women Empowerment 31 

  1.2.17 Six stages of Women Empowerment 32 

  1.2.18 
Women Empowerment: A Challenge of 

21st Century 
33 

  1.2.19 Provision in five years plans 34 

  
1.2.20 

 

Programmes and policies to improve 

women’s status 
35 

  
1.2.21 

 

Roles of organization in women 

empowerment 
37 

  1.2.22 Stage of Indian planning and policy 39 

 1.3 Women Entrepreneurship 53 

  1.3.1 Background 53 

  1.3.2 Meaning of women Entrepreneur 55 

  1.3.3 Definition of women entrepreneur 55 

  1.3.4 Characteristics of Entrepreneur 55 

  1.3.5 Types of Women Entrepreneurs 56 

  1.3.6 Global Situation in Brief 62 

  1.3.7 Women Entrepreneurship: Indian Scenario 63 

  1.3.8 Discrimination Against women 65 

  1.3.9 Current Trends 66 



IX 

  1.3.10 Need for Women Entrepreneurship 67 

  1.3.11 Avenues for women Entrepreneur in India 68 

  
1.3.12 

 

Historical Development of women 

Entrepreneurship in India 
69 

  1.3.13 Barriers to women Entrepreneurs in India 70 

  
1.3.14 

 

Women Entrepreneurship Role in Today’s 

Society 
71 

  
1.3.15 

 

Role and Importance of Women 

Entrepreneurship 
72 

  
1.3.16 

 

Initiatives taken for the Promotion of 

women Entrepreneurs in India 
73 

  1.3.17 Growth of Women Entrepreneurship 74 

  1.3.18 
Factors influencing women 

entrepreneurship 
75 

  1.3.19 Functions of Women Entrepreneurs 76 

  1.3.20 Problems of Women Entrepreneurs 77 

  1.3.21 Future avenues 84 

  1.3.22 Rights Of Women 85 

  1.3.23 Aspects of women empowerment 86 

  1.3.24 
Policy Framework Supporting Women 

Entrepreneurs 
87 

  1.3.25 
Programmes supporting Women 

Entrepreneurship - 
90 

  
1.3.26 

 

Women Entrepreneurship and Economic 

Development 
94 

 1.4 Empowerment of Women Through entrepreneurship 98 

  1.4.1 An overview 98 

  
1.4.2 

 

Concept of Women Empowerment and 

Women Entrepreneurship 
99 



X 

  
1.4.3 

 

Women Empowerment through 

Entrepreneurship 
99 

CHAPTER 2 REVIEW OF LITERATURE 
104-

181 

 2.1 International level studies 104 

  
 The global fund for women-Status of Women 

around the World 
113 

  
 The International Labour Organization study of 

women entrepreneurs 
114 

  
 Characteristics of minority and non - minority 

female entrepreneurs  
115 

   Women Entrepreneurs and Career Choice 115 

  
 Factors Involved in Being a Successful 

BusinessEntrepreneur in Western Wisconsin 
118 

  
 Critical factors of Women in  Entrepreneurship 

Development in Rural Bangladesh 
120 

  

 Entrepreneurial training on creativity and 

innovation assisted in the development of 

business of Northern Greece 

121 

  
 A survey on women’s entrepreneurship and 

innovation 
122 

 2.2 National level studies 127 

  
 The status and  role of women in Indian family 

had been inferior to men 
127 

   Status of women entrepreneurs in India 128 

   Women’s work and family interference report 128 

  
 Characteristics of women entrepreneurs and 

executives 
130 

  
 Ways to help women entrepreneurs to 

successfully develop and manage new enterprise 
135 



XI 

  
 Women-Empowerment through Women 

Entrepreneurship 
136 

   Entrepreneurial Start-Up and Growth 139 

   Problems of women entrepreneurs 136 

   Factors of women entrepreneurship 137 

  
 Entrepreneurial competencies and gender wise 

variation 
139 

  
 Entrepreneurship and Development principle 

primary and policies 
137 

  
 Psychological factors contributing to the Success 

of entrepreneurs 
138 

  
 Socio-economic background of women 

entrepreneurs 
138 

  
 Women-Owned Businesses: Obstacles and 

Opportunities 
139 

  
 Women Entrepreneurs from India: Problems, 

Motivations andSuccess Factors 
148 

  
 Successful Women Entrepreneur –their identity, 

expectations and problems 
154 

 2.3 State level studies  

   Contribution of women in work 172 

  
 Challenges and Constraints Faced By Female 

Entrepreneurs to Develop Business in Gujarat 
173 

  

 The new Indian express ,the Gujarat 

government’s announcement of revision of its 

recruitment norms 

173 

   The whole truth about women in Gujarat 174 

   District wise distribution of women 175 

  



XII 

CHAPTER-3 RESEARCH METHODOLOGY 
182-

207 

 3.1 Significance of the study 182 

 3.2 Rationale of the study 184 

 3.3 Need for the Study 185 

 3.4 Research Objectives 186 

 3.5 Research Hypothesis 186 

 3.6 Design of the study 187 

 3.7 Data collection 200 

 3.8 Data processing and analysis 201 

 3.9 Definition 202 

 3.10 Limitations of the study: 206 

 3.11 Reference Period 207 

 3.12 Chapterization of the study 207 

CHAPTER-4 DATA ANALYSIS AND INTERPRETATION 
209-

388 

 4.1 Univariate analysis 209 

 4.2 Chi-square analysis 332 

 4.3 T- test analysis 344 

 4.4 Improvement analysis 388 

CHAPTER-5 
FINDINGS CONCLUSION SUGGESTION 

AND PLAN OF ACTION 

390-

423 

 5.1 Findings  

  5.1.1 Profile of the respondents 390 

  5.1.2 Entrepreneurial aspects of the respondents 391 

  5.1.3 Training program 392 



XIII 

  5.1.4 
Opinion of women entrepreneur to become 

successful entrepreneur 
392 

  5.1.5 Problem of women entrepreneurs 394 

  5.1.6 
Attitude of family after becoming an 

entrepreneur 
395 

  5.1.7 
Attitude of society after becoming an 

entrepreneur 
395 

  5.1.8 
Individual level empowerment of women 

after becoming entrepreneur 
397 

  5.1.9 
Family level empowerment of women after 

becoming entrepreneur 
400 

  5.1.10 
Economic empowerment of women after 

becoming entrepreneur 
401 

  5.1.11 
Social empowerment of women after 

becoming entrepreneur 
404 

  5.1.12 Chi-square findings 405 

  5.1.13 T-tests findings 405 

  5.1.14 
Overall empowerment of women 

entrepreneurs 
409 

  5.1.15 
Empowerment improvement level of 

women entrepreneur after starting business 
409 

 5.2 Conclusions 410 

 5.3 Suggestions 416 

 5.4 Proposed plan of actions 419 

*** ANNEXURE  

  References 424 

  Interview schedule 433 

 

 


