APPENDIX 1l

Ratios for Return on Investment (ROI), Choice of High growth Market Segments
(CMS), Retention Ratio (RR.;), Vertical Integration (VI), Marketing Intensity
(Ml.1), and Market Share (MS) for the year 1993-94.

Firm Sr ROl ‘CMS RR., VI Ml MS
No
1 20 96 384 22 64 4557 1139 25
2 6.84 112 NA 5290 9176 21
3 24 .45 268 5076 5313 14 52 24
4 20.91 151 64 12 36 01 386 20
5 16 53 347 5372 559 414 36
6 18.53 557 9102 3418 725 31
7 28.28 290 49 36 49 13 4 42 15
_8 27.08 342 66 41 3540 14 15 12
9 27.23 405 58 23 46 13 237 14
10 2910 256 4772 46 15 12 00 55
11 24.64 304 53 34 3375 619 16
12 1779 405 36.00 42 52 570 24
13 20.21 732 87 34 32 60 312 10
14 10.81 17 4 98 82 36 74 1075 26
15 1146 349 82 49 5662 305 12
16 5549 129 4523 63 26 1823 17
17 27.75 23 2778 45 60 239 28
18 20.60 509 8109 3879 841 39
19 6.10 367 241 3936 4 41 14
20 3642 232 69.43 40 38 151 11
21 3692 150 72 35 44 72 3279 15
22 28.08 822 NA 49 45 16.79 08
23 24.94 742 98 16 34 58 1117 25
24 19.84 44 7128 32 84 224 11
25 8.75 332 80 49 42 13 674 14
26 35.98 209 68 55 4734 942 16
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