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Table 7.3

Idea-Initiator of Products m Product Classes for State and Area

+
| Total I STATE/AREA !
!--------4-------- +------------------ j.-------------------4-------------- ;---- +-------------------4

Count Col.
%age

Guj-Rural ! Guj-Urban ! Ker-Rural ! ICer-Urban i
I I ( t
* I I I

f------f-------4-------4------ f-------4-----4-----4-----4

;Count!Col. !Count!Col, !Count!Col. !Count!Col. ‘ 
! !%'age ! !%age ! !%age ! !%age !

^-----------------------------------4-------------4-------------4------------- ).-------------4-------------4-------------f-------------4-------------+------------ 4-------------4

TRANSPORTATION
CRASS

BICYCLE
Total 75! 100% 11 14.7% 44J58.7S 20 26.7%
Male Hhd.Head 15[20.0% 15 20.0%
Child!ren) 60180.0% 11 14.7% 44158.7% 5 6.7%

HOPED
Total 62J 100% 38 61.3% 24!38.7%
Male Hhd.Head 37!59.7* 13 21.0% 24!38.7%
Chi Id(ren) 14122.6% 14 22.6%
Others in the
Hhd. 11!17.7% 11 17.7%

SCOOTER '
Total 203! 100% 58 28,6% 94!46.|3% 14 6.9% 37 18.2%
Male Hhd.Head 180!88.7% 58 28.6% 71'! 35.0% 14 6.9% 37 18.2%
Female Hhd.
Head 23 ill.3% 23!11.3%

MOTORBIKE
Total 42! 100% 20 47.6% 5 11.9% 17 40.5%
Male Hhd.Head 26!61.8% 9 21.4% 17 40.5%
Child(ren)' 5!11.9% 5 11.9%
Others in the
Hhd. 11126.2% 11 26.2%

(Continued....)
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*-----.---------------------f--------------- -------f-------------- ---- *----------------------------------------------------------------------- +

; : Total ; state/area :
j +------------ +--------------4-----------------------------+--------------------------- 4----------------------------- +---------------------- -----4-

I } | | Guj-Rural *, Guj-Urban [ Ker-Rural J Ker-Urban [

Count Col.
%age

Count;Col. 
!%age

Count!Col. 
!%age

Count!Col. 
!%age

Count!Col. !
!%age !

ENTERTAINMENT 1 t
t 1

CLASS t 1
l 1

RADIO
1 (

* 1> l
Total 134 100% 14110.4% 16111.9% 51138.1% 53139.6%!
Male Hhd.Head 134 100% 14!10.4% 16J11*9% 51138.1% 53139.6%!

TAPE REC.
• >
1 I
1 t

Total 381 100% 95124.9% 81!21.3% 87122.8% 118131.0%!
Male Hhd.Head 229 60.1% 48|12.6% 67117.6% 21! 5.5% 93124.4%!
Female Hhd. I 1

t I

Head 67 17.6% 4! 1.0% 14! 3.7% 32! 8.4% 17! 4.5%!
Child!ren) 85 (*3

CMCM 43,’ll.3% 34! 8.9% 8! 2.1%!

B&W TV
1 1

» 11 4

Total 166 100% 41!24.7% 43!25.9% 53131.9% 29117.5%!
Male Hhd.Head 9 5.4% 9! 5.4%!
Female Hhd. 1 1

t t

Head 76 45.8% 13i 7.8% 28116.9% ■ 27116.3% 8! 4.8%!
Child!ren) 81 48.8% 28!16.9% 15! 9.0% 26115.7% 12* 7.2%i

+•-----------------—------------- 4--------------4------------- 4--------------+------------ 4- —------- 4------— +------------ 4--------------+-------------4-------------4

PERSONAL EFFECTS/
USE CLASS

WRIST WATCH
..... i

!
Total 507 100% 122 24.1% 122 24.1% 133 26.2% 130 25.6%
Male Hhd.Head' 444 87.6% 93 18.3% 122 24.1% 107 21.1% 122 24.1%
Female Hhd.
Head 51 10.1% 29 5.7% 14 2.8% 8 1.6%
Various

members 12 2.4% 12 2.4%

SEWING MACHINE
Total 141 100% 41 29.1% 11 7.8% 53 37.6% 36 25.5%
Female Hhd.
Head 141 100% 41 29.1% 11 7.8% 53 37.6% 36 25.5%

MOULD.SUITCASE
Total 246 100% 81 32.9% 70 28.5% ‘ 12 4.9% 83 33.7%
Male Hhd.Head 215 87.4% 77 31.3% 57 23.2% 7 2.8% 74 30.1%
Female Hhd.
Head 17 6.9% ' 4 1.6% 13 5.3%
ChiId(ren) 9 3.7% 9 3.7%
Various

members 5 2.0% 5 2.0%

(Continued....)
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-f—.--------

\ Total J
+--- +--- +-

STATE/AREA

*

Count Col.
%age

Guj-Rural Guj-Urban
:

Ker-Rural Ker-Urban 1
1 I1 1

■Count!Col. 
!%age

Count 1 Col.
1 %age

1 Count!Col. 
!%age

; Count 1 Col. 1
l%age 1

* * *
HOME & KITCHEN „ I t1 1
APPLIANCES 1

1
i
( 1 |1 1

HALL CLOCK 1
t 1
J 1t 1

Total 361 100% 122133.8% 62117.2% 78121.6% 99127.4%!
Male Hhd.Head 57 15.8% 14! 3.9% 13! 3.6% 111 3.0% 19! 5.3%;
Female Hhd. f 1I 1
Head 304 84,2% 108129.9% 49113.6% 67118.6% 80122.2%!

ELECTRIC FAN
1 1
1 1» i

Total . 454 100% 133129.3% 93120.5% 107123.6% 121126.7%!
Male Hhd.Head 402 88.5% 119126.2% 93120.5% 79[17.4% 111124.4%!
Female Hhd. 1 11 1
Head 52 11.5% 14! 3.1% 281 6.2% 10! 2■2%i

LT. KT, IRON
i •

1 11 1
Total 139 100% 4! 2.9% 67148.2% 19113.7% 49135.3%!
Male Hhd.Head 41 29,5% 34124.5% 71 5.0% 1 1I 1
Female Hhd, 1 11 1
Head 55 39.6% 19113.7% 12! 8.6% 24117.3%:
Child!ren) 43 30.9% 4! 2.9% 14110.1% 25118.0%!

PRESSURECOOKER
1 1
1 11 1

Total 421 100% 133131.6% 121128.7% i 57113.5% 110126.1%:
Male Hhd.Head 213 50.6% 55113.1% 351 8.,3% ' 45110.7% 78118.5%!
Female Hhd. , 1 1

1 1

Head 208 49.4% 78118.5% 86120.4% 121 2.9% 321 7.6%1

MIXER
1 t

1 1
1 1

Total 295 100% 67122.7% 118140.0% 191 6.4% 91130.8%!
Male Hhd.Head 64 21.7% '14! 4.7% 50116.9% 1 «1 t

Female Hhd. » 1( 1
Head 231 78.3% 53118.0% 68123.1% 191 6.4% 91130.8%!

GRINDER
I t
1 1
I 1

Total 184 100% 24113.0% 44123.9% 50127.2% 66135.9%;
Female Hhd. 1 1

1 1

Head 184 100% 24113.0% 44123.9% 50127.2% 66135.9%!

EXHAUST FAN
t 1
1 t
i |

Total 79 100% 51 6.3% 19124.1% 55169.6%;
Male Hhd.Head 61 77.-2% 14117.7% 47159.5%!
Female Hhd. « t

I 1

Head 18 22.8% 5! 6.3% 51 6.3% 8uo.i%i

(Continued* * *,)
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Total STATE/AREA

Count J Col.
! %age
J '

Guj-Rural Guj-Urban Ker-Rural Ker-Urban
1
1

CountlCol. 
l%age

Count 1 Col.
!%age

CountlCol.
!%age

Count J Col * 
;%age

WHITE GOODS ii

MOTOR CAR
i
•i

Total 55: 100% 11120.0% 30154.5% 51 9.1% 9116.4%
Male Hhd.Head 41174.5% 11120.0% 16129.1% 51 9.1% 9116.4%
Female llhd. 1

1

Head 14125.5% 14125.5% 1
1

COLOR TV 1
«
1
1

Total 3291 100% 92128.0% 103,'31.3% 33110.0% 101130.7%
Male Hhd.Head 117 J 35.6% 14[ 4.3% 53116.1% 121 3.6% , 38111.6%
Female Hhd. 1l
Head 152!46.2% 45113.7% 37111.2% 71 2.1% 63119.1%
Child(ren) 60!18.2% 33110.0% 13! 4.0% 141 4.3% I1

VCP/VCR
1

1•
Total 107! 100% 11110.3% 30128.0% 12111.2% 54150.5%
Female Hhd. 1

1

Head 2 9! 2 7.1% 71 6.5% 22120.6%
Cluld(reri) 78172.9% 11110.3% 30128.0% 51 4.7% 32129.9%

AIRCOOLER/A.C. 11
Total 30: 100% 301 100%
Male Hhd.Head 19163.3% 19163.3% 1

1

Child(ren) 11136.7% 1 11136.7%

REFRIGERATOR
1

Total 3191 100% 63119.7% 118137.0% 46114.4% 92128.8%
Male Hhd.Head 21J 6.6% 21; 6.6%
Female Hhd. 1

1

Head 298193.4% 63119.7% 118137.0% 46114.4% 71122.3%

WASHINGMACHINE
1

Total 851 100% 42149,4% 12J14.1% 31136.5%
Female Hhd.
Head 74187.1% 31136.5% 12114.1% 31136.5%
Child(ren) 11112.9% 11112.9%

VACUUM CLEARER
1

Total 111 100% | t 111 100% 1

Child(ren) 111 100% \ 111 100%l
1

1

DISH WASHER
l 1

1
1
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Table 7.4

Advisor of Products in Product Classes for State and Area

+ t +
! Total !
t---------+■-------- +

STATE/AREA [
t------------- +--------------+-------------- t

Count CoJ . 
%age

Guj-Rural ! Guj-Urban [ Ker-Rural ! Ker-Orban

! | i |Count!Col. 1 Count!Col. [Count!Col. [Count[Col. ! 
! ! ! ! [%age ! [%age ! [%age J [Sage J 
f----------------+----- v----- +----- +------+------+----- +------+------+----- +------+
!TRANSPORTATION
!CLASS

!BICYCLE 1
[Total 75 100% 11 14.7% 44[58.7% 20 26; 7%
{Male Hhd.Head 44 58.7% 11 14.7% 28[37.3% 5 6 i 7%
[Female Hhd. 
[Head 
[Various

15 20.0% 15 20.0%

[ members 16 21.3% 16[21.3%

[MOPED
[Total 77 100% 53 68.8% 24[31.2%
[Female Hhd.
[Head 28 36.4% 13 16.9% 15[19.5%
[Various
[ members 40 51.9% 40 51.9%
[ None 9 11.7% 9[11.7%

[SCOOTER
[Total 188 100% 43 22.9% 94150.0% 14 7.4% 37 19.7%
[Male Hhd.Head 12 6.4% 12[ 6.4%
[Female Hhd.
[Head 79 42.0% 32 17.0% 24[12.8% 7 3.7% 16 8.5%
[Others in the
[Hhd. 7 3.7% 7 3.7%
[Various
[ members 17 9.0% 11 5.3% 6 3.2%
[None 73 38.8% 58*30.

:
15 8.0%

[MOTORBIKE
[Total 42 100% 20 47.6% 5 11.9% 17 40.5%
[Male Hhd,Head 5 11.9% 5 11.9%
[Female Hhd.
[Head 18 42.9% 9 21.4% 9 21.4%
1 Various
[ members 19 45.2% 11 26.2% 8 19.0%

(Continued....)
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Total STATE/AREA

County Col.
JXage

Guj-Rural ! Guj-Urban Ker-Rural Ker-Urban

Count!Col. 
!*age

Count Col.
i*age

Count!Col. 
!*age

Count!Col.
! Sage

ENTERTAINMENT 1
i

CLASS 1
1

•
RADIO

1
1
1

Total 149! 100* 29!19.5* 16 10.7* 51134.2* 53!35.6*
Male Hhd.Head 23!15.4* 15!10•1* 1 8! 5.4*
Female HhdHead 24! 16.1* 14! 9-4* 10! 6.7*
Various mem. 19!12.8* 19!12.8* 1»
None 83155.7% 16 10,7* 32!21.5% 35!23.5*

TAPE RECORDER
1
I
t

Total 366! 100* 80*21.9* 81 22.1* 87 J23.8* 118!32.2*
Male Hhd.Head 76J20.8* 18! 4.9* 9 2.5* 32! 8.7* 17! 4.6*
Female HhdHead 140!38.3* 37!10.1* 42 11.5* 7! 1.9* 54114.8*
Others of Hhd. 6! 1.6* 6! 1.6*
Various mem. 63!17.2* 25! 6.8* 29! 7.9* 9! 2.5*
None . 81j 22.1* 30 8.2* 19! 5.2* 32! 8.7*

B&W TV 1
1

Total 181! 100* 56J30.9* 43 23.8* 53129.3* 29{16.0*
Male Hhd.Head 157[86.7* 56J30.9* 43 23.8* 38121.0* 20*11.0*
Female HhdHead 9! 5.0* i 9! 5.0*
Various mem, 15! 8.3* 15! 8.3* t

PERSONAL EFFECTS/ » 11
USE CLASS 1 («

1

WRIST WATCH
1
1
»

Total 492 100* 107 21.7* 122 24.8* 133 27.0*! 130 26.4*
Male Hhd.Head 36 7.3* 14 2.8* 14 2.8*! 8 1.6*
Female HhdHead 150 30.5* 55 11.2* 15 3.0* 40 8.1*! 40 8.1*
Various mem. 54 11.0* 46 9.3*! 8 1.6*
None 252 51.2* 38 7.7* 107 c*~

r*4
CM 33 6.7*; 74 15.0*

SEWING MACHINE
t

1
1

Total 156 100* 56 35.9* 11 7.1* 53 34.0*! 36 23.1*
Male Hhd.Head 141 90.4* 41 26.3* 11 7.1* 53 34.0*,' 36 23.1%
Female HhdHead 15 9.6* 15 9.6* *1

MOULD.SUITCASE •
t
1
1

Total 246 100* 81 32.9* 70 28.5* 12 4.9*: 83 33.7*
Hale Hhd.Head 40 16.3* 19 7.7* 13 5.3* 4

t 8 3.3*
Female HhdHead 82 33.3* 51 20.7* 15 6.1* 7 2.8*! 9 3.7*
None 124 50.4* 11 4.5* 42 17.1* 5 2.0*! 66 26.8*

(Continued....)
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HOME & KITCHEN 
CLASS

WALL CLOCK 
Total
Male Hhd.Head 
Female HhdHead 
Various mem. 
None

ELECTRIC FAN 
Total
Male Hhd.Head 
Female HhdHead 
None

LT.WT. IRON 
Total
Male Hhd.Head 
Female HhdHead 
None

PRESSURECOOKER
Total
Male Hhd.Head 
Female HhdHead 
None

MIXER
Total
Male Hhd.Head 
Female HhdHead 
None

GRINDER
Total
Male Hhd.Head 
Various mem. 
None

EXHAUST FAN 
Total
Male Hhd.Head 
Female HhdHead 
None

Total STATE/AREA 1
1

t
t

1

1 Guj-Rural ! Guj-Urban ! Ker-Rural ! Ker-Urban !
I

CountjCol.
!%age

{Count!Col.
! [Sage

!Count!Col.
! !Sage

!Count!Col.
! {Sage

!Count',Col. !
i !Sage !

i t
t t

t t
i i

• i
* t
f i
t i

361! 1003!

1 1
1 1

1 1
t 1

1 1
1 1

t 1

1 •
122|33.8%!

1 I
l l

l I
l 1

1 l
1 l

1 l
I i

62!17.2%!

1 1

1 1
I 1

1 1
i 1

1 1
1 1

78!21.6%!

t 1
1 t

1 1
t 1

I 1
t i

1 1
1 1

99!27.4%!
285i78.9%! 93125.8%! 51114.IS! 67!18.6%! 74120.5%:
50!13,9Sj 29! 8.0%! 1 1

1 ■ 11! 3.0%! 10! 2.8%:
11! 3-OS! t 1

I 1 11! 3.0%! 1 1
1 1

I 1
t 1

15! 4.2%|
1 1

» t

t 1
1 1

1 1
1 1

1 t
t I

< 11 i

1 1
1 1

1 1
1 1

15: 4.2%:
( 11 1

1 1
t 1

439! 100%!

t 1
I 1

118!26.9%!

1 i

93J21.2S!

1 t
1 1

107124.4%!

t 1
1 1

121127.6%!
60! 13.7%'! 14! 3.2%! 1 1

1 • 28! 6.4%! is: 4.1%:
147 ! 33.5Si G9 J15.7%! 26! 5.9%! 26! 5.9%! 26! 5.9%:
232!52.8Si

1 1

1 *

35! 8.0%!
1 1
1 1

67!15.3%!
1 1
1 1

53!12.1%!
1 1
1 1

77i17.5%!
I 1
1 1

1 I
1 1

139! 100%!

1 1
1 t

4J 2,9%!

1 1
1 1

67148.2%!

1 1
1 1

19!13.7%;

I 1
t 1

49135.3%!
57 ! 41.0%! 4! 2.9%! 14!10.1%! 5! 3.6%! 34!24.5%!
30!21.6%! t t 23116.5%: 7! 5.0%! 1 1

I I

5 2 ! 3 7.4 S!
1 1
1 1

r ■i i

t <i «

30!21.6%!
1 1
1 1

7! 5.0%:
1 1
I 1

15!10,S%!
* it 1

1 I
1 1

421! 100%!

i i
i i

133131.6%!

1 1
1 1

121128.7%!

1 i
1 1

57:is.5%:

1 1
1 1

110126.1%;
173j41.1%! 78118.5%! 56!13.3%! s: 1.2%: 34! 8.1%;
105i24.9%i 55113.1%! 15! 3.6%; 25! 5.9%! 101 2.4%:
143134.OS!

I t
I t

I 1

1 <
1 1
1 t

50!11.9%!
1 1
1 1

27! 6.4%!
1 1
1 1

66115,7%:
1 1
1 t

t (I 1

280! 100%!

( 1
t 1

52118.6%!

1 1
1 I

118J42.1S!

1 1
1 1

19; 6.8%!

1 1
« t

91132.5%:
191J68.2%! 38!13.6%! 43!15.4*: 19! 6.8%; 91132.5%!
41[14.6%[ 14! 5.0%! 27! 9.6*! 1 t 1 *

t 1

48!17.IS!
. *
i .

1 1
1 1

t *
1 1

48:17.1%:
1 1
1 1

1 1
1 1

1 1
1 1

1 1
1 1

f 1
t t

i i
i i

176J 100%!

1 1

24113.6%;

1 t
« 1

44125.0%!

1 1
1 1

50128.4%!

1 i
l f

58133.0%!
129!73.3%J 24113.6%! 19!10.8%! 37[21.0%! 49127.8%:

13! 7.4%! t I
I »

1 1
1 I 13! 7.4%! 1 1

34!19.3%!
1 1
• t

t i
1 >

t 1
I t

25!14.2%!
1 1
« 1

1 *
1 1

1 1
1 1

9! 5.1%!
1 1
1 1

f <
f «

79! 100%!

1 1
1 l

t l
1 t

1 1
f 1

5! 6.3%!

1 1
1 1

19!24.1%!

1 f
1 1

55169.6%;
13!16.5%! t l

I t
1 1
1 I 5: 6.3%: 8!10.1%!

16120.3%! 1 1
< I

1 1
1 1 7! 8.9%: 9111.4%!

50!63.3%! l l
t l 5! 6.,3%! 7! 8.9%! 38!48.1%!
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+ -----------------*--------------f----------------------'-------- ----------------------------- +•
\ Total 1 STATE/AREA

t ii i

i t

! Guj-Rural J Guj-Urban i Ker-Rural { Ker-Urban
i i

{CountiCol.
! |%age

!Count[Col.
! |%age

{Count[Col. {Count{Col.
{ |%age { {%age

{Count{Col.
J j $age

*---------- --------- +—------+----- +--- -« +----~+----- +---- -+----- +
WHITE GOODS

MOTOR CAR
Total 55 100.% 11 20.0% 30 54.5% 5 9.1% 9 16.4%
Various mem. 50 90.9% 11 20.0% 30 54.5% 9 16.4%
Hone 5 9.1% 5 9.1%

COLOR TV
Total 314 100% 77 24.5% 103 32.8% 33 10.5% 101 32.2%
Male Hhd.Head 141 44.9% 34 10.8% 37 11.8% 7 2.2% 63 20.1%
Female HhdHead 67 21.3% 14 4.5% 23 7.3% 30 9.6%
Various mem. 101 32.2% 29 9.2% 38 12.1% 26 8.3% 8 2.5%
None 5 1.6% 5 1.6%

vcp/vcr '
Total 107 100% 11 10.3% 30 28.0% 12 11.2% 54 50.5%
Halo HIid.Head 14 13.1% 14 13.1%
Various mem. . 93 86.9% 11 10.3% 30 28.05, 12 11.2% 40 37.4%

AIRCOOLER/A.C.
Total 30 100% 30 100%
Male Hhd.Head
Various mem. 30 100% 30 100%

REFRIGERATOR
Total 319 100% 63 19.7% 118 37.0% 46 14.4% 92 28.8%
Male Hhd.Head 253 79.3% 52 16.3% 104 32.6% 26 8.2% 71 22.3%
Female HhdHead 15 4.7% 15 4.7%
Various mem. 51 16.0% 11 3.4% 14 4.4% 20 6.3% 6 1,9%

WASHINGMACHINE
Total 85 100% 42 49 .'4% 12 14.1% 31 36.5%
Male Hhd.Head 55 64.7% 12 14.1% 12 14.1% 31 36.5%
Various mem. 30 35.3% 30 35.3%

VACUUM CLEANER
Total 11 100% 11 100%
Various

members 11 100% 11 100%

DISH WASHER
Total
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Table 7.5

Purchaser of Products in Product Classes for State and Area

! Total 
4---- 4—
Count Col.

Sage

i STATE/AREA !
4--------------4--------------4--------------4-------------- +
! Guj-Rural ! Guj-Urban | Ker-Rural I Ker-Urban !
I < t I 1
t t » I I
+ ------ +---------—'——I-   .-f—-------------------- -------- ~f

I Count!Col. [Count!Col. {Count!Col. iCount!Col. J 
! !%age ! !%age ! !%age ! |%age J

+----------------4-----4-----4------4------4------4-----4------4-----4-----4------4
TRAN SPORTAION
CLASS

BICYCLE
Total 75! 100% 11 14.7% 44 58.7% 20 26.7%
Male Hhd.Head 54!72.0% 11 14.7% 28 37.3% 15 20.0%
Others in the

Hhd. 5! 6.7% 5 6.7%
Parent(s) &

Child(ren) 16!21.3% 16 21.3%

HOPED
Total 77! 100% 53 68.8% 24 31.2%
Male Hhd.Head 63 ,'81.8% 39 50.6% 24 31.2%
Child(ren) 14118.2% 14 18.2%

SCOOTER
Total 188! 100% 43 22.9% 94 50.0% 14 7.4% 37 19.7%
Hale Hhd.Head 166188.3% 43 22.9% 72 38.3% 14 7.4% 37 19.7%
Child(ren) 11! 5.9% 11 5.9%
MHII & I'Hll 11! 5.9% 11 5.9%

MOTORBIKE
Total 42! 100% 20 47.6% 5 11.9% 17 40.5%
Male Hhd.Head 26161.9% 9 21.4% 17 40.5%
Child(ren) 5,'11.9% 5 11.9%
Others m the

Hhd. 11126.2% 11 26.2%

(Continued...■)
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I
+---------— + ---—----- -—— ----- -■— ---------— ----------------- ------- +
\ J Total : STATE/AREA \

Count[Col.
[ %age
|

Guj-Rural Guj-Urban Ker-Rural Ker-Urban [
11

Count[Col.
!%age

Count[Col. 
[%age

Count JCol, 
[%age

Count[Col. [ 
[%age [

[ENTERTAINMENT 1 1I i
[CLASS I 1i |

[RADIO
( 1
$ ii i

[Total 134[ 100% 14 10.4% 16[11.9% 51[38.1% 53[39.6%[
l Male Hhd.Head 134[ 100% 14 10.4% 16[11.9% 51[38.1% 53[39.6%[

[TAPE RECORDER
i 1
t t1 1[ To t.a 1 381[ 100% 95 24.9% 81[21.3% 87[22.8% 118131.0%[

[Male Hhd.Head 376[98.7% 95 24.9% 81[21.3% 82[21.5% 118[31.0%[
[Child(ren) 5[ 1.3% 5[ 1.3% 1 |t 1

1 1
BAW TV

t |
1 t1 |[Total 166| 100% 41 24.7% 43[25.9% 53[31.9% 29J17.5%[

[Male Hhd.Head 134[80.7% 41 24.7% 28[16.9% 53{31.9% 12J 7.2%[
[MHH A FHH 32[19.3% 15[ 9,0% 17[10.2%[
1-----------------------+-------- ----------f-------- +-------- +-------- -f-------- -f--------- + +--------f-------- *

[PERSONAL EFFECTS/ [ 11 It
[USE CLASS } 1* 1<

[WRIST WATCH 1
1t
<

•
1
1

[Total 507[ 100% 122 24.i%[ 122[24.1% 133 26.2% 130 25.6%[
[Male Hhd.Head 502199.0% 122 24.1%: 122[24.1% 128 25.2% 130 25.6%[
jChiid(ren) 5[ 1.0% 11

1
11
1

5 1.0%

[SEWING MACHINE
1
1
1

1
11 ,

[Total 141[ 100% 41 29.1%; 11[' 7.8% 53 37.6% 36 25.5%[
[Male Hhd.Head 126[89.4% 41 29.1%; 11! 7.8% 46 32.6% 28 19.9%[
[MHH A FHH 15[10.6% 11 11 7 5.0% 8 5. ?%[

[MOULD.SUITCASE »
1
11

(
t1

[Total 246[ 100% 81 32.9%[ 70[28.5% 12 4.9% 83 33.7%[
[Male Hhd.Head 200[81.3% 81 32,9%; 55[22.4% 7 2.8% 57 23.2%[
[Child!ren) 14[ 5.7% 1*1 11 5 2.0% 9 3.7%[
[MHH & FHH 32113.0% 1

1 15[ 6.1% 17 6.9%[

(Continued....)
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1 +'
! Total 
+---- +—

STATE/AREA
■--+

Count Col.
%age

Guj-Rural

+----- +------ +
[Count!Col. | 
! !%age i

Guj-Urban

Count J Col. 
!*age

! Ker-Rural
II
+   +---
jCountsCol*
1 j£age

1 Ker-Urban 1
t ii i

■ + —-■- +-----4-
!Count!Col. !
! J*age !

+---------- +--- +--- +--- +--- +--- +---—+----- +------1—_— +----- +
HOME & KITCHEN t1

APPLIANCES 1
t

HALL CLOCK
1
I
t

Total 361 100* 122 33.8* 62 17.2* 78 21.6*! 99 27.4*
Male Hhd.Head 344 95.3* 122 33.8* 62 17.2* 78 21.6*! 82 22.7*
MHH Sc FHH 17 4.7* 1

1
1

17 4.7*

ELECTRIC FAN
1
1
t

Total 454 100* 133 29.3* 93 20.5* 107 23.6*! 121 26,7*
Hale Hhd.Head 454 100% 133 29.3* 93 20.5* 107 23.6*! 121 26.7*

LT.WT.IRON
1
1
1

Total 139 100* 4 2.9* 67 48.2* 19 13.7*! 49 35.3*
Male Hhd.Head 134 96.4* 4 2.9* 67 48.2* 14 10.1*! 49 35.3*
Female 1

»
Hhd,Head 5 3.6* 5 3.6*!

PRESSURECOOKER
1
1
t

Total 421 100% 133 31.6* 121 28.7* 57 13.5*: 110 26.1*
Male Hhd.Head 399 94.8* 133 31.6* 110 26.1* 52 12.4*; 104 24.7*
Female I

Hhd.Head 22 5.2* 11 2.6* '5 i.2%; 6 1.4*

MIXER
i

»i
Total 295 100* 67 22.7* 118 40.0* 19 6.4*: 91 30.8*
Male Hhd.Head 272 92.2* 67 22.7* 107 36.3* 7 2.4%; 91 30.8*
Fema1e i

t

Hhd.Head 16 5.4* 11 3.7* 5 1.7*!
MHH & FHH 7 2.4* 7 2.4*!

GRINDER
1
t

Total 176 100* 24 13.6* 44 25.0* 50 28.4*! 58 33.0*
Male Hhd.Head 126 71.6* 15 8.5* 33 18.8% 45 25.6*! 33 18.8*
Female 1

1

Hhd.Head 16 9.1* 11 6.3* 5 2.8*!
MHH & FHH 34 19.3* 9 5.1* 1

* 25 14.2*

EXHAUST FAN ‘
f

t
1
1

Total 79 100* 5 6.3* 19 24.1*: 55 69.6*
Male Hhd.Head 70 88.6* 5 ' 6.3* 19 24.1*: 46 58.2*
MHH & FHH 9 11.4* 11 9 11.4*

(Continued....)
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Total STATE/AREA

CountJCol. 
!%age
J

t

Guj-Rural Guj-Urban !
t

Ker-Rural Ker-Urban
'

Count!Col.
!%age

Count!Col. !
!%age !

Count!Col.
!%age

Count!Col.
!%age

WHITE GOODS » 11 1 1 *1 11

MOTOR CAR
■ 1
1 11 1

1
1

1
11

Total 55! 100% 11 20.0% 30!54.5%! 5! 9,1% 9; 16.4%
Male Hhd.Head 55! 100% 11 20.0% 30!54.5%i 5J 9.1% 9! 16.4%

COLOR TV
1 1
1 11 1

I
11

1
t1

Total 329! 100% 92 28.0% 103!31.3%! 33!10.0% 101!30.7%
Male Hhd.Head 207,'62.9% 92 28.0% 62', 18.8%! 19! 5.8% 34110.3%
MHH & FHH 122!37.1% 41112.5%! 14! 4.3% 67!20.4%

VCP/VCR
• 1
1 11 1

1
I1

t
11

Total 107*, 100% 11 10.3% 30J28.0%! 12:il.2% 54(50.5%
Male Hhd.Head 71J 66.4% 11 10,3% 14113.1%! 7! 6.5% 39J 36.4%
Child(ren) 25J23.4% 11110.3%! 5! 4.7% 9! 8.4%
MHH & FHH 11!10.3% 5! 4.7%| 1 6! 5.6%

AIRCOOLER/A.C.
* 1
1 ' 1

1
1t

I
11

To tal 30! 100% 30! 100%: It 11
Male Hhd.Head 19!63.3% 19163.3%: 11 11
Child(ren) 11J 36.7% H!36.7%‘

1 1

1I
t

11
1

REFRIGERATOR
1 1
1 ■1 1

t

11
1
f1

Total 319! 100% 63 19.7% 118137.0%: 46!14.4% 92!28.8%
Male Hhd.Head 191159.9% 54 16.9% 62119.4%! 32!10.0% 43!13.5%
MHH & FHH 128140.1% 9 2.8%

1
56117.6%! 14! 4.4% 49!15.4%

WASHINGMACHINE 1 ' 1
1 t 1

1
11

t

11
Total 85! 100% 42149.4%; 12:14.1% 31J36.5%
Male Hhd.rfead 14116.5% 14 J16.5%! *1 >1
Child(ren) 11112.9% Ii;i2.9%! 11 t
MHH & FHH 60170.6% 17120.0%! 12:14.1%

t

31|36.5%

VACUUM CLEANER
• *
1 I
1 »

t

t
1

1
t

Total 11! 100% il! 100%; t1 I
Child(ren) 11! 100% ill ioo%:

I »

t
1
»

DISH WASHER
( »
< i• i

1
t1 1

Total • 1i t
i ii «

11
11

*1
1i
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Table 7.6

Financing of Products in Product Classes in State and Area

! Total location

Count Col.
%age

Guj-Rural
*

Guj-Urban Ker-Rural Her-Urban !
1
I

Count!Col.
!%age

Count!Col.
! %age

Count!Col. 
!%age

Count Col. ! 
%age !

TRANSPORTATION
Cl,ASS

BICYCLE
Total 75 100% 11!14.7% 44 58.7% 20 26.7%
Only Income 49 65.3% 44 58.7% 5 6.7%
Only Savings 26 34.7% 11|14.7% 15 20.0%

MOPED
Total 62 100% 38161.3% 24 38.7%
Only Savings 62 100% 38161.3% 24 38.7%

SCOOTER ■

Total 203 100% 58128.6% 94 46.3% 14 6.9% 37 18.2%!
Only Savings 95 46.8% 40!19.7% 55 27.1%
Only

Installments 101 49.8% 18! 8,9% 39 19.2% 7 3.4% 37 18.2%!
Income &
Installments 7 3.4% 7 3.4%

MOTORBIKE
Total 42 100% 20!47.6% 5 11.9% 17 40.5%!
Only Savings 33 78.6% 20147.6% 5 11.9% 8 19,0%!
Only

Installments 9 21.4% 9 21.4%!

(Continued....)
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Total location

Count|Col.
!%age
J

Guj-Rural Guj-Urban
11 '

Ker-Rural Ker-Urban

Count!Col.
!%age

Count!Col,
!%age

Count!Col.
I %age

Count !Col.
%age

ENTERTAINMENT
CLASS

RADIO
Total 134! 100% 14!10.4% 16;il.9% 51!38.1% 53 39.6%
Only Income 101|75.4% 14!10.4% 16!11.9% 18!13.4% 53 39,6%
Only Saving"! 33 | 21.6% 33[24,6%

TAPE RECORDER > '
»!

Total , 381! 100% 95[24.9% 81121.3% 87J22.8% 118 31.0%
Only Income 32! 8.4% 16! 4.2% 7! 1.8% 9 2.4%
Only Savings 313!82.2% 95!24.9% 65! 17.1% 52!13.6% 101 26.5%
Only

Installments 36J 9-43, 28! 7,3% 8 2.1%

BAH TV 1
Total 166J 100% 41!24.7% 43!25.9% 53131.9% 29 17.5%
Only Savings 97! 58.4% 27!16.3% 43[25.9% 27!16.3%
Only

Installments 69141.6% 14! 8.4% 26!15.7% 29 17.5%

!PERSONAL EFFECTS/
[USE CLASS

{WRIST WATCH
{Total 507 100% 122',24,1% 122 24.1% 133!26.2% 130 25.6%
{Only Income 409 80.7% 108!21.3% 122 24.1% 57J11.2% 122 24.1%
[Only Savings 98 19.3% 14! 2.8% 76!15.0% 8 1.6%

!SEWING MACHINE
[Total 127 100% 41J32.3% 11 8.7% 39!30.7% 36 28.3%
JOnly Income 76 59.8% 23!18.1% 11 8.7% 25119.7% 17 13,4%
{Only Savings 51 40.2% 18J14.2% 14!11.0% 19 15.0%

[MOULD.SUITCASE
{Total 246 100% 81!32.9% 70 28.5% 12! 4.9% 83 33.7%
{Only Income 232 93.3% 67 J 27.2% 70 28.5% 12.' 4.9% 83 33.7%
[Only Savings 14 5.7% 14! 5.7%

(Continued...,)
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+-------------------+--------------- +------------------------------------------------------------------+
i ! Total [ location !

Count col.
%age

i

Guj-Rural
-1

Guj-Urban
1

Ker-Rural
1
1

Ker-Urban 1
<
1

Count|Col.
!%age

Count!Col.
!%age

Count!Col,
l%age

Count!Col. 1 
i%age 1

HOME tc KITCHEN t 1
1 1

APPLIANCES 1 1
t 1

WALLCLOCK 1
1 1
i t
1 1

Total 383 100$ 122131.9% 76119.8% 78120.4% 107127.9%!
Only Income 355 92.7$ 122 J 31.9% 7611,9.8% 50113.1% 107127.9%;
Only Savings 28 7.3$ 28! 7.3% t 1

t 1
1 1

ELECTRIC FAN
1 1
i 1
» (

Total 440 100$ 133[30.2% 79118.0% 107124.3% 121127.5%!
Only Income 329 74.8% 119[27.0% 79118.0% 39! 8.9% 92120.9%!
Only Savings 111 25.2% 14! 3.2% 68115.5% 29! 6.6%;

1 t

LT.WT.IRON
1 i
1 1
t 1

Total 139 100% 4! 2.9% 67148.2% 19113.7% 49135.3%!
Only income 139 100% 4| 2.9% 67148.2% 19113.7% 49135.3%!

PRESSURECOOKER
1 1
t 1
t f

Total 421 100% 133131.6% 121128.7% 57113.5% 110126.1%!
Only Income 407 96.7% 119|28.3% 121128.7% 57113,5% 110126,1%!
Only Savings 14 3.3% 14! 3.3% i t

1 1
t 1

MIXER
1 1
1 t
1 t

Total 295 100% 67122.7% 118140.0% 191 6.4% 91130.8%!
Only Income 188 63.7% 53118.0% 67122.7% 5! 1.7% 63121.4%!
Only Savings 107 36.3% 141 4.7% 51117.3% 141 4.7% 28! 9.5%1

GRINDER
t 1
I t
1 1

Total 184 100% 24113.0% 44123.9% 50127.2% 66135.9%!
Only Income 71 38.6% 11! 6.0% 30116.3% 5; 2.7% 25113.6%!
Only Savings 113 61.4% 13'. 7.1% 14; 7.6% 45124.5% 41122.3%!

1 t

EXHAUST FAN
1 t
1 »
1 t

Total 70 100% 51 7.1% 19127.1% 46165.7%;
Only Income 70 100% 51 7.1% 19127.1% 46165.7%!

(Continued....)
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+ *! Total location
+ + +• ■+
Count Col.

%age
Guj-Rural { Guj-Urban { Ker-Rural { K^r-Urban {

i * i i
■ tit

! ! I {Count|Col. {Count{Col. {Count{Col. {Count{Col. !
{ { { { !%age { !%age { !%age { {%age {
+.----------------- 1------ +------+------ 1------ +---- ------------------------ f—+------ +
Vf 11XTE GOODS

MOTOR OAR
Total 55 100% 11 20.0% 30 54.5% 5 9.1% 9 16.4%
Only Savings 55 100% 11 20.0% 30 54.5% 5 9.1% 9 16.4%

COLOR TV
Total 329 100% 92 28.0% 103 31.3% 33 10.0% 101 30.7%
Only Income 9 2.7% 9 2.7%
Only Savings 
Only

172 52,3% 78 23.7% 64 19.5% 12 3.6% 18 5.5%

Installments 148 45.0% 14 4.3% 39 11.9% 21 6.4% 74 22.5%

VCP/VCR
Total 107 100% 11 10.3% 30 28.0% 12 11.2% 54 50.5%
Only Savings
Only

84 78.5% 11 10.3% 30 28.0% 12 11.2% 31 29.0%

Installments 23 21.5% 23 21.5%

AIRCOOLER/A.C.
Total 30 100% 30 100%
Only Income 14 46.7% 14 46.7%
Only Savings 16 53.3% 16 53.3%

REFRIGERATOR
i

Total 319 100% 63 19.7% 118 37.0% 46 14,4% 92 28.8%
Only Savings 
Only

252 79.0% 63 19.7% 92 28.8% 39 12.2% 58 18.2%

Installments 67 21.0% 26 8.2% 7 2.2% 34 10.7%

WASHINGMACHINE
Total 85 100% 42 49.4% 12 14.1% 31 36.5%
Only Savings 
Only

42 49.4% 30 35.3% 12 14.1%

Installments 43 50.6% 12 14.1% 31 36.5%

VACUUM CLEANER
Total 11 100% 11 100%
Only Savings 11 100% 11 100%

DISH WASHER
Total

j.----—---- -- +----- +----- +----- + - — +----- + ----- +
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Table 7.7

Annual Discretionary Income of Households for State and Area

Total ! location

iCount J Col |
! 1*age !
! !. ♦
: : :
1 i l1 1 1

Guj-Rural !

Count! Col ! 
!%age !

Guj-Urban !
1<

Count! Col J
:*age :

Ker-Rural J
11

Count! Col J
!*age :

Ker-Urban

Count! Col
l*age

Total | 529! 100*! 133[25.1*! 133!25.1*| 133!25.1*! 130124.6*
1

I.ess than {
1 1
< 11 1

1 1
1 11 1

1 1
1 1I # 1

i 1
t t» 1

1
11

Rs.500 ! 104!19.7*J 14,' 2.6*: f 11 t ' 61|11.5*! 291 5.5*
Between Rs.500! I 11 1 1 11 l 1 11 1 1 11 t 11

and Rs.15001 182[34.4*1 99118.7*1 24! 4.5*! 39! 7.4*1 201 3.8*
Betv/eenRs .3 500! I 1I 1 1 t1 1 1 11 < 1 t t1

and Rs.3000! 150128.4*! 20! 3.8*1 67J12.7*! 19! 3.6*: 441 8.3*
BetweenRs.3000[ 1 1I 1 1 11 1 1 1 i | 1 11

and Rs.45001 39! 7.4*! 1 t1 1 25: 4.7*: 1 11 t t 141 2.6*
BetweenRs.4500[ t 1

i 1 1 11 1 i ii i 1 1 t(
and Rs,6000! 46! 8.7*! 1 1I 1 17! 3.2*J 141 2.6*1 151 2.8*

BetweenRs,6000 } 1 11 1 1 11 1 1 t1 1 » 1( 1 11
and Rs.7500! 8! 1.5*: 1 11 1 1 1l 1 t t 81 1.5*

BetweenRs.7500! 1 11 1 1 11 1 1 11 * 1 11 f 11
and Rs.9000! 1 I 1 11 t ■ 1■ 1 1 1 11

Above Rs.9000 i i | • j 1 11 1 1 11 1
< t
1 1 11

i
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Product Class Ownership for State and Area 
(Summary of Table 7.8)

Total STATE/AREA

Count!Col. 
!%age
]

Guj-Rural Guj-Urban Ker-Rural Ker-Urban

Count)Col.
%age

Count[Col.
1 %age

Count 1 Col. 
!%age

Count[Col.
!%age

TRANSPORTATION 1
<

Total 529| 100% 133125.1% 133125.1% 133 25.1% 130124.6%
No 226!42.7% 28,' 5.3% 15! 2.8% 99 18.7% 84115.9%
Yes 303157.35, 105119.8% 118122.3% 34 6.4% 461 8.7%

l

ENTERTAINMENT
(
1

Total 529! 100% 133125.1% 133125.1% 133 25.1% 130124.6%
Yes 529! 100% 133125.1% 133125.1% 133 25.1% 130124.6%

(
PERSONAL

1
1
1

EFFECTS/USE t
1

Total 529! 100% 133125.1% 133125.1% 133 25.1% 130124.6%
Ye<5 529! 100% 133125.1% 133125.1% 133 25.1% 130124.6%

1

HOME & KITCHEN
1
1
t

APPLIANCES t

Total 529J 100% 133!25.1% 133125.1% 133 25.1% 130124.6%
No 33! 6.2% i 33 6.2%
Yes 496!93.8% 133125.1% 133125.1% 100 18.9% 130124.6%

WHITE GOODS 1
1

Total 529! 100% 133125.1% 133125.1% 133 25.1% 130124.6%
No 199 ,'37.6% 55110.4% 15! 2.8% 100 18.9% 291 5.5%
Yes

------ T---
3 3 0!62.4% 78114.7%

h- - - - - - - - - +- - - - - - - - - H
118!?2.3% 33 6.2% 101119.1%
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Table 7.8

i
Ownership of Products in Product Classed for State and Area

1

--------------H f------------+
Total | STATE/AREA

t Guj-Rural ! Guj-Orban J Ker-Rural J Ker-Urban

Count Col. JCount!Col. j
%age | |%age !

Count!Col. 1 
!%age :

Count J Col. j
!%age J

Count J Col.
JItage

TRANSPORTATION CLASS 1
1

»
1 1
1 1
1 1

t *
I 1
t 1

1 1
1 1
1 1

1
1

1
BICYCLE

1
1
1

1 1
1 t
1 1

t 1
1 i

1 1
1 1
1 1

1
1
1

Total 529 loos;: 133!25.1%! 133:25.1%: 133:25.1%: 130:24.6%
No 454 85.8%: 122!23.-1%: 89116,8%: 113:21.4%: 130:24.6%
Yes 75 14.2%:

1
11: 2.1%:

1 t
44: 8.3%: 20: 3.8%: 1

1
1

MOPED
1
1
1

1 1
1 1
1 1

t 1
1 1

1 1
1 1
1 1

1
1
t

Total 529 100%: i33!25.i%: 133J25.1%J 133:25.1%: 130:24.6%
No 467 88.3%: 95!18.0%: 109:20.6%: 133125.1%: 130:24.6%
Yes 62 11.7%: 38: 7.2%: 241 4.5%i 1 »1 1

1
1

SCOOTER
i

■■
1 1
1 1
1 1

t 1
1 1
1 i

1 1
1 1
1 1

1
1
•

Total 529 100%: 133:25.1%: 133:25.1%: 133:25.1%: 130:24.6%
No 326 6i.g%: 75114.2%: 39! 7.4%! 119:22.5%: 93117.6%
Yes 203 38.4%:

1
58!11.0%:

1 1
94:17.8%;

i t
14: 2.6%: 371 7.0%

1

MOTORBIKE
1
1
■

1 <
• 1

f 1
1 1
t 1

1 1

« f1 1

1
1
1

Total 529 100%: 133|25.1%: 133125.1%: 133125.1%: 130[24.6%
No 500 94.5%: 113:21.4%: 133125.1%: 133:25.1%: 121122.9%
Yes 29 5.5%: 20: 3.8%: 1 I

1 1
1 1
1 1 9! 1.7%

!ENTERTAINMENT CLASS : : 1 1
1 1

t t
1 «

1 t
1 1

1 1
1 1

1 RADIO i1
1 1
1 1
1 1

1 1
1 1
1 1

1 t
t 1
t 1

1 1
1 1
1 «

• 1
1 1
1 1

iTotal 1
1 529; ioo%: 133125.1%; 133125.1%: 133!25.1%; 130:24.6%:

;no 1
1 374170.7%1 119122.5%; 103119.5%: 75114.2%! 77J14.6%!

1 Yes 1
1 155!29.3%! scCMr-i 30: 5.7%: 58J11.0%: 53:10.0%:

1 TAPE RECORDER
1
1
t

1 1
1 1
1 1

1 1
1 1
1 1

1 I
1 t
t 1

1 1
1 1
1 1

t 1
1 1
1 1

1 Total 1
1 5291 100%; 133125.1%! 133125.1%: 133125.1%! 130124.6%;

INo 1
1 85116.1%; 27! 5.1%: » 11 1 46J 8.7%: 12; 2.3%:

[Yes 1
1 444183.9%: 106:20.0%: 133125.1%: 87116.4%: 118122.3%!

1 1

1B&W TV
1
1
t

1 1
1 1
1 1

t 1
1 1
1 1

1 t
1 1

1 1
1 1
1 1

1 1
1 1
1 1

JTotal 1
1 529: 100%: 133125.1%: 133:25.1%: 133:25.1%: 130124.6%:

INo 11 412:77.9%> 106:20.0%: 90:17.0%: 95118.0%: 121122.9%: ,
[Yes t1 117:22.1%: 27: 5.1%: 43: 8.1%: 38! 7.2%; 91 1.7%!

(Continued....)

269



+ ♦ + +
Total

Count Col.
*age

f-- -------
1 Guj-Rural

STATE/AREA
+- —-------------- +-——----------

I Guj-Urban \ Ker-Rural
+-------------- +

i Ker-Urban |

+--- +---- +--- +--- +----+--- +----+--- +
! Count,1 Col. I Count! Col. {Count I Col. \ Count! Col. ! 
! !%age I |%age ! |%age \ |%age E

f---------------f----- *----- +----- f.----- 1----- +----- +----- +-----+----- +-----
|PERSONAL EFFECTS/USE CLASS!
1 1

1 11 1
1 1

1 |1 1
1 1

1 |• 1
t t

( 11 I

!HR 1ST WATCH !
1

i 1t t
t 1
1 11 1

1 1
1 11 1

1 1
1 11 1

1 1
1 t1 1

!Total ! 529! 100%,‘ 133!25.1%! 133!25.1%; 133125.1%! 130124.6%!
! Yes ! 529; 100%,' 133 J 25.1%! 133!25.1%! 133125.1%! 130124.6%!
!SEWING MACHINE! 1 1I f 1 11 1 1 |1 1 1 11 1 ( ii 1
[Total ! 529! 100%! 133!25.1%! 133125.1%! 133125.1%! 130124.6%!
:no ; 27-1; si. 8%; 81!15.3%! 60!11.3%! 80!15.1%: 53!10.0%!
! Yes ! 255148.2%! 52J 9.8%! 73113.8%! 53110.0%: 77114.6%!
[MOULD.SUITCASE! ! ! 1 11 1 1 11 1 1 1 1 11 1
!Total ! 529[ 100%! 133!25.1%! 133!25.1%! 133125.1%! 130[24.6%!
! No ! 203!38.4%J 41! 7.8%! 9! 1.7%! 114:21.6%: 39! 7.4%!
! Yes ! 326!61.6%! 92117.4%! 124123.4%! 19! 3.6%: 91!17.2%!

HOME & KITCHEN APPLIANCES !
....... 1

1 11 1 ■ 11 1
f ■

1 11 1
1 1

1 I1 1
1 1

HALL CLOCK
1

1 1 I
1 1
1 11 1

1 t
1 11 1

1 1
1 ■1 1

t 1
1 11 1

Total ; 529; 100%: 133125.1%! 133125.1%! 133125.1%; 130124.6%;
No ! 62111.7%; 1 1I 1 1 11 1 62111.7%! 1 »1 l

Yes ! 467! 88.3%! 133125.1%! 133125.1%: 71113.4?.! 130124.6%:
ELECTRIC FAN i lt i 1 11 1 I 11 1 1 11 1
Total : 529! 100%; 133125.1%! 133125.1%! 133125.1%: 130124.6%:
No ! 82115.5%! 1 1 40! 7.6%! 331 6.2%! 91 1.7%;
Yes ! 447184.5%: 133125.1%; 93117.q%: 100118.9%: 121122.9%:
LT.WT.IRON 1 1 i1 1 » t 1» 1 t 1 11 1 ■ 11 1 i t1 «
Total ! 529! 100%! 133125.1%! 133125.1%! 133125.1%! 130124.6%:
No ! 356J67.3%! 118122.3%: 66112.5%; 114121.6%: 58111.0%:
Yes : 173132.7%! 151 2.8%; 67112.7%! 19J 3.6%! 72113.6%;
FRESSURECOOKER! ! [ 1 1t 1 1 1 1 11 • 1 I1 I
Total ‘ 529! 100%* 133125.1%! 133125.1%: 133125.1%: 130124.6%;
No ! 96!18.1%! t 1I i 1 1t 1 76114.4%: 20! 3.8%1
Yes ! 433181.9%! 133125.1%; 133125.1%: 57110.8%: 110120.8%:
MIXER 1 i 11 1 1 1 I1 1 1 t1 1 1 11 1 t 11 1
Total ; 529J 100%! 133125.1%! 133125.1%: 133125.1%! 130,'24.6%:
No ! 223142.2%! 55110.4%! 15! 2.8%1 114121.6%; 39! 7.4%:
Y'es ! 306157.8%! 78114.7%: 118122.3%: 191 3.6%1 91117.2%:
GRINDER 1 1 i1 t » 1 11 1 1 11 1 1 11 I 1 11 1
Total : 529,* ioo%: 133125.1%: 133125.1%: 133125.1%; 130124.6%!
No ! 358167.7%! 109120.6%! 89116.8%! 96118.1%: 64112.1%:
Yes ! 171132.3%: 241 4.5%! 441 8.3%1 371 7.0%: 66112.5%:
EXHAUST FAN 1 1 *1 t 1 « I 1 11 1 1 11 1 1 t1 t
Total ! 529! ioo%: 133125.1%: 133125.1%: 133125.1%: 130124.6%; f
No : .466188.1%! 133125.1%; 128124.2%! 121122.9%: 84115.9%:
Yes ! 63;11.9%! 1 1i 1 51 .9%1

/■

121 2.3%1

(Continued

461 8.7%;
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+----- ..---- +_------- +------ ----------— ------------------------------------------ +
! ! •'Total J STATE/AKEA 1

Count Col.
Sage

Guj-Rural Guj-Urban Her-Rural
1

Ker-Urban j
1 1 

1

Count!Col. Count ICol. Count 1 Col. Count 1 Col. 1
%age %age 1%'age !%age 1

WHITE GOODS 1 1
1 »

■MOTOR CAR
1 1
t 1
1 1

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%;
No 485 91.7% 133125.1% 103 19.5% 128124.2% 121122.9%!
Yes 44 8.3% 30 5.7% 51 .9% 9! 1.7%;

COLOR TV
1 %
t 1
f i

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%!
No 241 45.6% 55110.4% 43 8.1% 114121.6% 29! 5.5%;
Yes 288 54.4% 78114.7% 90 17.0% 191 3.6% 101119.1%!

VCP/VCR
1 1
1 1
1 1

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%!
No 431 81.5% 122123.1% JL03 19.5% 121122.9% 85116.1%:
Y nn 98 18.5% 11! 2.1% 30 5.7% 12! 2.3% 451 8.5.%!

AIRCOOLER/A.C.
« I
1 t
I 1

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%!
No 499 94.3% 133125.1% 103 19.5% 133125.1% 130124.6%;
Yes 30 5.7% 30 5.7% * 11 1

REFRIGERATOR
1 1

1 1

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%:
No 253 47.8% 81115.3% 24 4.5% 100118.9% 481 9.1%1
Yes 276 52.2% 521 9.8% 109 20.6% 331 6.2% 82115.5%:

WASHINCMACHINE
« 1
t 1
• I

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%!
No 480 90.7% 133125.1% 103 19.5% 128124.2% 116121.9%,*
Yes 49 9.3% 30 5.7% 51 .9% 141 2.6%!

f 1

VACUUM CLEANER
1 1
1 1
1 1

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%:
No 518 97.9% 133125.1% 122 23.1% 133125.1% 130124.6%:
Yes 11 2.1% 11 2.1% 1 1

1 1
1 1

DISH WASHER
1 t
1 1
I i

Total 529 100% 133125.1% 133 25.1% 133125.1% 130124,6%!
No 529 100% 133125.1% 133 25.1% 133125.1% 130124.6%;
+--------------------+----------—!•-- —f —---- +-----—+ — •-----—4— — *--------+——«+—----- +

I
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Table 7.9

Number of Each Product Owned in Product Classes for State and Area

4-------------------4---------------4------------------------------------------------------------------ 4
i | Total ! STATE/AREA i
; ^-----+-----+-■----------1----------- +----------- 4----------- 4
J |Count!Col• | Guj-Uural ! Guj-Urban | Ker-Rural \ Ker-Urban !
! ! !%age ! ! ! 5 !

! | J ! Count,'Col. [Count! Col. [Count! Col. [Count [Col. i
! ! ! ! !Sage ! !3age ! [Sage | JSage !
+----------------------- -*---------*--------- + - -------+---------+- -------+--------- + - -------+ -------- + - -----+--------- 4-
I TRANSPORTATION CLASS| \

» .. ....................... ............ i i
1 1l 1
1 1

1 ■
1 1

11
1

11
»

i ii i
i t

!BICYCLE t 11 1
« 1
1 1l l

1 (
t 11 t

t
1i

t
1l

t i
i ii i

[Total [ 75[ 1003! 11114.73! 44[58.7S[ 20[ 26.73! i ii i
[Only One [ 61[81.3%[ 11114.73! 30[40.0%[ 20; 26.731 i ii i
[ Two [ 14 J18.73!

1 1
1 ■1 1
1 1

14[18.7S[
• 1

•t
(

•I
1

> ii i
t i

[MOPED
1 1
1 1 11 1 1

1 1
1 11 1

1 1
1 11 1

i
ti

1
1l

i i
i ii i

[Total ! 62[ ioos[ 38[61.33', 24138.731 ii 11 t l« l
[Only One [ 62 [ loot!

1 1
38[61.3%[

1 1
24[38.73[

1 1
ii
i

1t
i

l i1 i
I i

[SCOOTER
1 1
I 1 1t 1 1

1 1
1 11 1

1 1
1 1

i
ii

t
ii

» i
t tt t

[Total [ 195[ 100%: 58[29.7%[ 94[48.23[ *4\ 7.2%i 29[14.93J
[Only One [ 170[87.23,' 58129.731! 69[ 35.4.3[ 14 J 7.23! 29[14.93!
[Two [ 25! 12.83!

1 1 1
1 11 1
1 1

25 [ 12.8%',
1 1

f1
1

11 1 1t 1
» 1

[MOTORBIKE
1 i 1
! 11 1

1 1
1 1I 1

1 1
1 11 1

t
11

1
11

i 1
1 11 1

[Total [ 37[ 1003! 20[54.1S[ 1 t1 1 1t * 17145.93!
[Only One [ 37[ 100%[ 20[54.IS[ 1 1 0 1 11 17145.93!

! ENTERTAINMENT CLASS [
1

1
1
1

1 1
1 1

■ 1

1 1
1 t
1 1

t 1
t 1
i 1

« 1
[RADIO 11

1
1
i

1
1
1

1 t
1 1
1 1

1 I
1 1
1 1

1 t

1 «1 1

I 1
1 I
1 i

[Total - 1
> 134 [ 1003[ 14110.43! 16J11.93! 51[38.13! 53139.63!

[Only One
1

1
1
1

134[
1
1003!

1
14!10.43!

1 1
16!11.9%i

1 1
51138.13!

1 (
53!39.63!

I 1
f
[TAPE RECORDER

1
1
1

1
1
1

1
1
1

1 1
1 1
1 1

1 1
1 1
1 1

1 1
1 1

t 1

» 11 1

[Total 1
1 374[ 1003! 95125.43! 81!21.73! 80!21.43! 118131.63!

{Only One
i

1
f
1

374[ 1003[
1

95125.43!
t 1

81121.7%!
i i

80|21.4%:
i I

118131.63!
I 1

[B&W TV
1
i
1

1
1
1

1
■

< 1
1 1
1 1

i i
t i

1 1
1 I
1 t

1 1
1 1
t 1

[Total »1 117: 1003[ 27!23.13J 43!36.83[ 38J32.53! 9.' 7.73!
[Only One 1

1 117[ 1003[ 27123.13! 43136.83! 38132.53! 9! 7.73J

(Continued ...)
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Total 
--+--

STATE/AREA 
----- +----

Count Col.
%age

Guj-Rural Guj-Urban Ker-Rural Ker-Urban 1

Count!Col.
| %'age

Count Col.
%age

Count!Col. 
!%age

Count;Col. ;
!%age !

PERSONAL EFFECTS/USE CLASS 1 1
t 1
f I

HEIST WATCH
* I
1 1
i 1

Total 507 loot 122 24.1% 122 24.1% 133 i 26.2% 130!25,6%!
Only One 242 47.7% SO 15.8% 41 8.1% 76115.0% 45; 8.9%;
Two 79 15.6% 19 3.7% 15 3.0% Hi 2.2% 34; 6.7%;
Three 92 18.1% 14 2.8% 41 8.1% 20! 3.9% 17; 3.4%;
Four 85 16.8% 9 1.8% 25 4.9% 26! 5.1% 25; 4.9%;
Five 9 1.8% 9; i.8%;
SEWING MACHINE t 1

1 t

Tot.a 1 136 100% 41 30.1% 11 8.1% 48[35.3% 36;26.5%!
Only One 136 100% 41 30.1% 11 8.1% 48135.3% 36,'26.5%;
MOULD.SUITCASE i 1

i >
Total 246 100% 81 32.9% 70 28.5% 12; 4.9% 83133.7%;
Only One 125 50.8% 68 27.6% 27 11.0% 30112.2%;
Two 83 33.7% 13 5.3% 18 7.3% 7! 2.8% 45;is.3%;
Three 22 8.9% 14 5.7% s; 3.3%;
Four 5 2.0% 5! 2.0% t {

1 1

Five 11 4.5% 11 4.5% I t
1 t

;HOME & KITCHEN APPLIANCES

;WALL CLOCK
;Total 347 100% 122 35.2% 62 17.9% ' 64 18.4% 99128.5%
!0nly One 317 91.4% 122 35.2% 37 10.7% 59 17.0% 99 J 28.5%
;two 25 7.2% 25 7.2%
;Three 5 1.4% 5 1.4%
;ELECTRIC FAN
!Total 440 100% 133 30.2% 93 21.1% 93 21.1% 121|27.5%
[Only One 155 35.2% 41 9,3% 11 2.5% 81 18.4% 221 5.0%
ITwo 83 18.9% 29 6.6% 29 6.6% 25,’ 5.7%
I Three 104 23.6% 48 10.9% 23 5.2% 331 7.5%
| Four 43 9.8% 4 .9% 7 1.6% 32J 7.3%
JFxve 39 8.9% 11 2.5% 19 4.3% 91 2.0%
iSix 5 1.1% 5 1.1%
1 Seven 11 2.5% 11 2.5%
1LT.WT.IRON
Total 139 100% 4 2.9% 67 48.2% 19 13.7% 49135.3%
lOnly One 139 100% 4 2.9% 67 48.2% 19 13.7% 49135.3%
1PRESSURECOOKER
[Total 421 100% 133 31.6% 121 28.7% 57 13.5% 110|26.1%
[Only One 405 96.2% 133 31.6% 110 26.1% 52 12.4% 110126.1%
ITwo 16 3.8% 11 2.6% 5 1.2%
{MIXES
;Total 295 100% 67 22.7% 118 40.0% 19 6.4% 91!30.8%
[Only One 295 100% 67 22.7% 118 40.0% 19 6.4% 91130.8%

(Continued.

273



• Total STATE/AREA t

Count Col. Guj-Rural Guj-Urban Ker-Rural Ker-Urban
%age 1 11 11

Count 'Col. ■Count[Col. Count Col. [Count[Col.
%age %age [ %age *age

GRINDER
Total 171 100”. 24 14.0% 44 25.7% 37 21.6% 66[38.6%
Only One J 71 100* 24 14.0% 44 25.7% 37 21.6% 66 38.6%
EXHAUST FAN
[Total 63 100* 5 7.9% 12 19.0% 46 73.0%
Only One 63 100* 5! 7.9.% 12 19.0% 46 73.0%

WHITK coons

MOTOR CAR
Total 44 100% 30 68.2% 5 11.4% 9 20.5%
Only One 33 75.0* 19 43.2% 5 11.4% 9 20.5%
Two 11 25.0% 11 25.0%

COLOR TV
Total 288 100% 78 27.1% 90 31.3% 19 6.6% 101 35.1%
Only One 288 100% 78 27.1% 90 31.3% 19 6.6% 101 35.1%

VCP/VCR
Total 87 100% 30 34.5% 12 13.8% 45 51.7%
Only One 87 100% 30 34.5% 12 13.8% 45 51.7%

AIRCOOLER/A.C.
Total 30 100% 30 100%
Two 19 63.3% 19 63.3%
Four 11 36.7% 11 36.7%

REFRIGERATOR
Total 276 100% 52 18.8% 109. 39.5% 33 12.0% 82 29.7%
Only One 276 100% 52 18.8% 109 39.5% 33 12.0% 82 29.7%

KASHINGMACHINE
Total 49 100% 30 61.2% 5 10.2% 14 28.6%
Only One 49 100% 30 61.2% 5 10.2% 14 28.6%

VACUUM CLEANER
Total 11 100% 11 100%
Only One 11 100% 1 11 100%

DISH HASHER '
1

Total i
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Table 7.10

Rank Order of Products in Product Classes for State and Area 
from among all Products Purchased

Total Guj-Rural Guj-Urban Ker-Rural Ker-Urban
Count Col.

%age
Count Col.

%age
Count Col.

%age
Count Col.

%age
Count Col.

%age
TRANSPORTATION ILASS
BICYCLE
Total 40 100.0% 11 27.5% 14 35.0% 15 37.5%
First 15 37.5% 15 37.5%
Tenth 11 27.5% 11 27.5%
Fourteenth 14 35.0% 14 35.0%
MOPED
Total 62 100.0% 38 61.3% 24 38.7%
Second 13 21.0% 13 21.0%
Third 15 24.2% 15 24.2%
Fifth 11 17.7% 11 17.7%
Sixth 23 37.1% 14 22.6% 9 14.5%
SCOOTER
Total 120 100.0% 33 27.5% 50 41.7% 14 11.7% 23 19.2%
Second 11 9.2% 11 9.2%
Third' 45 37.5% 15 12.5% 14 11.7% 7 5.8% 9 7.5%
Fourth 19 15.8% 13 10.8% 6 5.0%
Fifth 34 28.3% 14 11.7% 12 10.0% 8 6.7%
Ninth 4 3.3% 4 3.3%
Tenth 7 5.8% 7 5.8%
MOTORBIKE
Total 9 100.0% 9 100.0%
Second 9 100.0% 9 100.0%
ENTERTAINMENT CLASS
RADIO
Total 95 100.0% 14 14.7% 53 55.8% 28 29.5%
First 64 67.4% 46 48.4% 18 18.9%
Second 10 10.5% f 10 10.5%
Third 7 7.4% 7 7.4%
Fourth 14 14.7% 14 14.7%
TAPE RECORDER ,
TotaJ 292 100.0% 81 27.7% 51 17.5% 82 28.1% 78 26.7%
Third 41 14.0% 13 4.5% 14 4.8% 14 4.8%
Fourth 83 28.4% 20 6.8% 29 9.9% 26 8.9% 8 2.7%
Fifth 74 25.3% 14 4.8% 9 3.1% 14 4.8% 37 12.7%
Sixth 73 25.0% 43 14.7% 21 7.2% 9 3.1%
Eighth 10 3.4% 10 ' 3.4%
Tenth 4 1.4% 4 1.4%
Eleventh 7 2.4% 7 2.4%
BLACK8WHITE TV
Total 104 100.0% 27 26.0% 30 28.8% 38 36.5% 9 8.7%
Sixth 39 37.5% 13 12.5% 15 14.4% 11 10.6%
Seventh 51 49.0% 14 13.5% 15 14.4% 13 12.5% 9 8.7%
Eighth 14 13.5% 14 13.5%

!
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Table 7.10

Rank Order of Products in Product Classes for State and Area 
from among all Products Purchased

Total Guj-Rural Guj-Urban Ker-Rural Ker-Urban
Count Col.

%age
Count Col.

%age
Count Col.

%age
Count Col.

%age
Count Col.

%age
PERSONAL EFFECT 3/USE :lass
URIST WATCH
Total 404 100.0% 108 26.7% 78 19.3% 128 31.7% 90 22.3%
First 276 68.3% 97 24.0% 78 19.3% 56 13.9% 45 11.1%
Second 99 24.5% 11 2.7% 61 15.1% 27 6.7%
Third 10 2.5% 10 2.5%
Sixth 8 2.0% 8 2.0%
Tenth 11 2.7% 11 2.7%
SEWING MACHINE
Total 94 100.0% 27 28.7% 48 51.1% 19 20.2%
Second 28 29.8% 28 29.8%
Third 26 27.7% 4 , 4.3% 13 13.8% 9 9.6%
Fifth 23 24.5% 23 '24.5%
Sixth 17 18.1% 1 7 7.4% 10 10.6%
MOULD.SUITCASE 1
Total 140 100.0% 42 30.0% 4b 28.6% 7 5.0% 51 36.4%
Second 36 25.7% 12 8.6% 7 5.0% 17 12.1%
Fifth 9 6.4% 9 6.4%
Sixth 24 17.1% 15 10.7% 9 6.4%
Seventh 53 37.9% 24 17.1% 13 9.3% 16 11.4%
Ninth 14 10.0% 14 10.0%
Eleventh 4 2.9% 4 2.9%
HOME & KITCHEN APPLIANCES
WALL CLOCK
Total 277 100.0% 108 39.0% 37 13.4% 59 21.3% 73 26.4%
Second 9 3.2% 9 3.2%
Third 81 29.2% 39 14.1% 15 5.4% 27 9.7%
Fourth 67 24.2% 31 11.2% 14 5.1% 22 7.9%
Fifth 60 21.7% 15 5.4% 13 4.7% 32 11.6%
Sixth 15 5.4% 0.0% 15 5.4%
Eighth 27 9.7% 14 5.1% 13 4.7%
Ninth 9 3.2% 9 3.2%
Tenth 9 3.2% 9 3.2%
ELECTRIC FAN
Total 326 100.0% 108 33.1% 49 15.0% 88 27.0% 81 24.8%
Second 100 30.7% 57 17.5% 25 7.7% 18 5.5%
Third 102 31.3% 27 8.3% 20 6.1% 43 13.2% 12 3.7%
Fourth 50 15.3% 15 4.6% 7 2.1% 28 8.6%
Fifth 18 5.5% 4 1.2% 14 4.3%
Sixth 24 7.4% 11 3.4% 13 4.0%
Eighth 17 5.2% 17 5.2%
Ninth 6 1.8% 6 1.8%
Thirteenth 9 2.8% 9 2.8%
LT.UT.IRON
Total 87 100.0% 4 4.6% 37 42.5% 14 16.1% 32 36.8%
Fourth 12 13.8% 12 13.8%
Fifth 11 12.6% 11 12.6%
Seventh 9 10.3% 9 10.3%
Ninth 7 8.0% 7 8.0%
Tenth 14 16.1% 14 16.1%
Fourteenth 13 14.9% 4 4.6% 0.0% 9 10.3%
Fifteenth 15 17.2% 7 8.0% 8 9.2%
Seventeenth 6 6.9% 6 6.9%
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Table 7.10

Rank Order of Products in Product Classes for State and Area 
from among all Products Purchased

Total Guj-RUral Guj-Urban Ker-Rural Ker-Urban
Count Col. Count Col. Count -Col. Count Col. Count Col.

%age %age 1 %age %age %age
PRESSURECOOKER
Total 307 100.0% 108 35.2% 77 25.1% 52 16.9% 70 22.8%
First 49 16.0% 11 3.6% 11 3.6% 27 8.8%
Second 100 32.6% 18 5.9% 57 18.6% 7 2.3% 18 5.9%
Third 43 14.0% 23 7.5% 11 3.6% 9 2.9%
Fourth 58 18.9% 29 9.4% 9 2.9% 20 6.5%
Fifth 43 14.0% 27 8.8% 16 5.2%
Seventh
HIXER

14 4.6% 14 4.6%
Total 181 100.0% 42 23.2% 74 40.9% 14 7.7% 51 28.2%
Third 12 6.6% 12 6.6%
Fourth 37 20.4% 11 6.1% 26 14.4%
Fifth 15 8.3% 15 8.3%
Sixth 22 12.2% 9 5.0% 13 7.2%
Seventh 23 12.7% 14 7.7% 9 5.0%
Eighth 34 18.8% 14 7.7% 14 7.7% 6 3.3%
Ninth 19 10.5% 19 10.5%
Tenth 15 8.3% 15 8.3%
Twelvth 4 2.2% 4 2.2%
GRINDER
Total 100 100.0% 13 13.0% 14 14.0% 32 32.0% 41 41.0%
Seventh 11 11.0% 11 11.0%
Tenth 9 9.0% 9 9.0%
Eleventh 28 28.0% 14 14.0% 14 14.0%
Fifteenth 15 15.0% 15 15.0%
Sixteenth 9 9.0% 9 9.0%
Seventeenth 24 24.0% 7 7.0% 17 17.0%
Eighteenth 
EXHAUST FAN

4 4.0% 4 4.0%
Total 30 100.0% 7 23.3% 23 76.7%
Tenth 8 26.7% 8 26.7%
Eleventh 7 23.3% 7 23.3%
Twelvth 9 30.0% 9 30.0%
Fourteenth 6 20.0% 6 20.0%
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Table 7,10

Rank Order of Products in Product Classes for State and Area 
from among all Products Purchased

Total GuJ-Rural Gu]-Urban Ker-Rural Ker-Urban
Count Col.

%age
Count Col.

%age
Count Col.

%age
Count Col.

%age
Count Col.

%age
WHITE GOODS
COLOR TV
Total 187 100.0% 53 28.3% 59 31.6% 14 7.5% 61 32.6%
Sixth 21 11.2% 11 5.9% 10 5.3%
Seventh 43 23.0% 26 13.9% 17 9.1%
Eighth 28 15.0% 15 8.0% 13 7.0%
Ninth 11 5.9% 11 5.9% \

Tenth 30 16.0% 23 12.3% 7 3.7%
Twelvth 15 8.0% '9 4.8% 6 3.2%
Thirteenth 39 20.9% 4 2.1% 7 3.7% 28 15.0%
VCP/VCR
Total 21 100.0% 7 33.3% 14 66.7%
Fourteenth 8 38.1% 8 38.1%
Sixteenth 13 61.9% 7 33.3% 6 28.6%
REFRIGERATOR
Total 171 100.0% 27 15.8% 65 38.0% 28 16.4% 51 29.8%
Sixth 12 7.0% 12 7.0%
Seventh 11 6.4% 11 6.4%
Ninth 38 22.2% 15 8.8% 14 8.2% 9 5.3%
Eleventh 22 12.9% 9 5.3% 13 7.6%
Twelvth 21 12.3% 14 8.2% 7 4.1%
Thirteenth 28 16.4% 14 8.2% 14 8.2%
Fourteenth 26 15.2% 7 4.1% 19 11.1%
Sixteenth 9 5.3% 9 5.3%
Seventeenth 4 2.3% 4 2.3%
WASHINGMACHINE
Total 8 100.0% 8 100.0%
Eighteenth 5 62.5% 5 62.5%
Nineteenth 3 37.5% 3 37.5%
DISH WASHER
Total
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TabLe 7,11

Product Class Preference for State and Area

+
J Total \
+--------+--------+.

location
+ + 4-

Count Col. Guj-Rural ,* Guj-Urban | Ker-Rural { Ker-Urban j

Count;Coi.
I^age

Count;Col. 
i%age

Count , Col. 
%age

Count!Col. 1
!%age 1

FIRST 1 1 
1 1

PREFERENCE 1 i I
1 i

1 o tn 1 IGO 100% 119|25.9% 78117.0% 133 28.9% 130[28.3%1
None 235 51.1% 69115.0% 441 9-6% 56 12.2% 66114.3%;
Transportation 8 1.7% 81 1.7%1
Entertainment 49 10.7% 141 3,0% t 15 3.3% 201 4.3%1
Home & Kitchen 35 7.6% 35 7.6% 1 1 

1 1

White Goods 133 28.9% 361 7.8% 341 7.4% 27 5.9% 361 7.8%:

SECOND
1 1

1 |1 1

PREFERENCE 1 1
1 i

Total 460 100% 119125.9% 78117.0.% 133 28.9% 130128.3%;
None 440 95.7% 119125,9% 78117.0% 113 24.6% 130128.3%:
Home & Kitchen 13 2.8% 13 2.8% 1 1

t 1

White Goods 7 1.5% 7 1,5% i 1
1 4

THIRD
t 1

t *
PREFERENCE 1 I

t t

Total 460 100% 119125.9% 78117.0% 133 28.9% 130128.3%:
None 460 100% 119125.9% 78117.0% 133 28.9% 130128.3%;

FOURTH -
t

l 1

PREFERENCE 1
1 1 
1 1

Total 460 100% 119125.9% 78117.0% 133 28.9% 130128.3%:
None 460 100% 119125.9% 78117.0% 133 28.9% 130128.3%!

FIFTH
1 1
1 f
t t

PREFERENCE t 1
1 t

Total 460 100% 119125.9% 78117.0% 133 28.9% 130128.3%:
None 460 100% 119125.9% 78117.0% 133 28.9% 130128.3%;

4---------- ---------4----- --------------- ---*--+------------------- +-------t — ----+-------+
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Table 7.15

Profile of Print Media Exposure for State and Area

i----------------j-------------»-------------------------------------------------------- +
! [ Total ; location ;

+----- +--- +-------- +-------- +-------- ♦-------- *
Count Col

*nge
Guj-Rural Guj-Orban Ker-Rural Ker-Urban 1

1
t

Count| Col Count 1 Col Count 1 Col Count! Col 1
!%age !%age l*age 1 !*age 1

M!HI READS < f 1
1 1

NEWSPAPERS < 1t 1

Total 529 100* 133125.1* 133125.1* 133125.1* 130124.6*1
Yes 529 100* . 133J25.1* 133125.1% 133125.1* 130124.6*1

I 1

HE BEADS VERN-
< 1
1 1
} »

ACUJ.AH NWSPPR, t I
1 1

Total 529 100* 133125.1* 133125.1* 133125.1* 130124.6*1
No 13 2.5* 131 2.5* 1 1 

1 1

Yes 516 97.5* 133125.1* 120122.7* 133125.1* 130124.6*1

HE READS ENG. 1
t 1
I 1
1 i

NEWSPAPERS 4 1
t 1

Total i 529 100* 133125.1* 133125.1* 133J25.1* 130124,6*1
No 480 90.7% 133125.1* 121122.9* 133125.1* 93117.6*1
Yes 49 9.3* 4 121 2.3% 371 7.0*1 

1 1

FHH READS 1
4 1
1 4
t 1

NEWSPAPERS 1 1 
1 1

Total 529 100* 133125.1* 133125.1* 133125.1* 130124.6*1
No 221 41.8* 95118.0% 52J 9.8* 62111.7* 121 2.3*1
Yes 308 58.2* 381 7.2* 81115.3* 71113.4* 118122.3*1

< 1

SHE READS VER-
t 1
1 t
1 t

NACULAR 1 1 
1 1

NEWSPAPERS 1
1 »
1 t

Total 529 100* 133125.1* 133125.1* 133125.1* 130124.6*1
No 233 44.0* 95118.0* 64112.1* 62111.7* 121 2.3*1
Yes 296 56.0* 381 7.2* 69113.0* 71113.4* 118122.3*1

SHE READS ENG.
1 t

1 t
t t

NEWSPAPERS 1 t
1 i

Total 529 100* 133125.1* 133125.1% 133125.1* 130124.6*1
No 502 34.9* 133125.1* 121122.9* 133J25.1* 115121.7*1
Yes 27 5.1% 121 2.3* COCMl/J

(Continued....)
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t- 4- +
5 Total \ location \
+--- •«.+-------f------ -f—-------—.f

! 1 ! Guj-Rural | Guj-Urban \ Ker-Rural \ Ker-Urban I

Count;Col 
| %age

Count 1 Col 
!%age

Count! Col
! %age

Count! Col
! %age

Count! Col !
i ;%age ;

MHH READS 1 1
1

1 | 1 1 1 
1 1

MAGAZINES t t

Total 529! 100% 133!25.1% 133125.1% 133!25.1% ■ 130!24.6%:
No 296!56.0% 106!20.0% 52! 9.8% 90117.0% 48! 9.1%!
Yes 233!44.0% 27! 5.1% 81!15.3% 43! 8.1% 82!15.5%!
HE READS VE8N-

t <
ACULAR GENERA!, i1 » I »1 1

INTEREST MGZS. I 11 1

Total 529! 100% 133!25.1% 133!25.1% 133!25.1% 130124.6%!
No 308!58.2% 106!20.0% 64!12.1% 90!17.0% 48! 9.1%;
Yes 221!41.8% 27! 5.1% 69!13.0% 43! 8.1% 82115.5%!
1IE READS VERN- 1 t

1 1

ACULAR FILM MZ 1 t
1 I

Total 529! 100% 133!25.1% 133!25.1% 133!25.1% 130124.6%J
No 497!94.0% 133125.1% 108!20.4% 126!23.8% 130*24.6%;
Yes 32! 6.0% 25! 4.7% 7! 1.3% t I

1 1

HE READS VERN- 1 1
> 1

ACULAR WOMEN’S 1 I
1 1

MAGAZINES 1
1 1
t >

Total 529! 100% 133|25.1% 133!25.1% 133[25.1% 130!24.6%!
No 524!99.1% 133|25.1% 133!25.1% 128124.2% 130124.6%i
Yes 5!^ ,9% 5! .9% 1 1

1 1

HE READS ENG, 1
t {
1 I

GENERAL INT, ! t 1
I 1

MAGAZINES ! 1 1 1
I 1

Total 529! 100% 133!25.1% 133!25.1% 133!25.1% 130!24.6%!
No 446!84.3% 133|25.1% 121122.9% 126,’23.8% 66112.5%!
Yes 63 J15.7% 12! 2.3% 7! 1.3% 64!12.1%!
HE READS ENG. 1 >

1 1
t a

BUSINESS MGZS, ! t 1
t 1

Total 529! 100% 133125.1% 133!25.1% 133125.1% 130!24.6%!
No 529J 100% 133!25.1% 133[25.1% 133125.1% 130!24.6%1
HE READS ENG. a 1

1 a

FILM MGZS. 1 l (1 t

Total 529! 100% 133[25.1% ’ 133125.1% 133125.1% 130|24,6%;
No 517!97,7% 133!25.1% 121:22.9% 133!25,1% 130124,6%;
Yes 12j 2-3% 12! 2.3% > 1t t

HE READS ENG. t i
« 1

SPORTS MGZS, * t1 1

Total 529! 100% 133!25.1% 133!25.1% 133125.1% 130124.6%!
No 509196.2% 133125.1% 121!22.9% 133125.1% 122123.1%!
Yes 20! 3.8% 12! 2.3% 8! i.5%!
HE READS ENG. f t 1

1 t

WOMEN’S MGZS. 1 |< 1
Total 529! 100% 133125.1% 133!25.1% ' 133125.1% 130J 24.6%!
No 517*97,7% 133!25.1% 121!22.9% 133!25.1% 130!24.6%!
Yes 12! 2.3% 12‘, 2.3% t I

t 1

!
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J ! Total J location \
» +---- 4---- +---------- f.----------+—.------ ,—+----------*
! ! ! ! Cuj-Hural [ GuJ-Urbart ! Ker-Rurai ! Ker-Urban \

|-----------------------|------------ -------—------ *-------------------------------------------- ------------------------- 1

Count Col
%age

-----
Count Col

,%age
[Count
1
1

Col
;%aga

[Count
1
1

Col
%age

[Count! Col 1 
!%age >

Ill

FHH READS 1 1
1 t

MAGAZINES 1 f
1 1

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130124.6%!
No 316 59.1% 110 20.8% 67 12.7% 76 14.4% 63!11.9%!
Ye; 213 40,3% 23 4.3% 66 12.5% 57 10.8% 67!12.7%!
Sill! HEADS VER, 1 1 

1 1

GEN.INT. MGZS. t tt 1

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130!24.6%!
No 363 68.6% 110 20.8% 93 17.6% 97 18.3% 63!11.9%!
Yes 166 31.4% 23 4.3% 40 7.6% 36 6.8% 67112.7%!
SHE READS VER. 1 t

FILM MGZS. 1 t
1 1

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130124.6%’,
No 472 89.2% 133 25.1% 103 19.5% 126 23.8% 110:20.8%;
Yes 57 10.8% 30 5.7% 7 1.3% 20! 3.8%!
SHE READS VER. 1 t

1 t

WOMEN’S MGZS. 1 1
t I

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130!24.6%!
No 387 73.2% 133 25.1% 106 20.0% 76 14.4% 72!13.6%!
Yes 142 26.8% 27 5.1% 57 10.8% 58!11.0%!
SHE READS ENG. 1 1

1 1

GEN.INTEREST 1 t
I *

MAGAZINES I 1 1
1 t

Total 529 100% 133 25.1% 133 2J5.13! 133 25.1% 130!24.6%!
No , 505 95.5% 133 25.1% 121 22.9% 133 25.1% 118122.3%!
Yes 24 4,5% 12 2.3% 12! 2.3%!
SHE READS ENG. t 1

1 I

BUSINESS MGZS. < 11 1

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130124.6%!
No 523 98.9% 133 25.1% 133 25.1% 133 25.1% 124!23.4%i
Yes 6 1.1% 6! 1.1%!
SHE READS ENG 1 1

1 1

FILM MGZS. 1 1
1 1

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130124.6%,’
No 503 95.1% 133 25.1% 121 22.9% 133 25.1% 116!21.9%!
Yes 26 4.9% 12 2.3% 14! 2.6%!
SHE READS ENG. .

1 1
1 1

SPORTS MGZS. f t
1 »

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130124.6%!
No 523 98.9% 133 25.1% 133 25.1% 133 25.1% 124123.4%!
Yes 6 1.1% 6! 1.1%;
SHE READS ENG. t 1

1 1

WOMEN’S MGZS. 1 1
t t

Total 529 100% 133 25.1% 133 25.1% 133 25.1% 130124.6%!
No 510 96.4% 133 25.1% 120 22.7% 133 25.1% 124 ,‘23.4%;
Yes 18 3.4% 13 2,3% 6! 1.1%:

4«---------------- ------ 4-----—.4--------- + ——- +------- -t---- -- +-----—------ *-----------------— * —----- +
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Table 7.16

Profile of Households by Family Structure, Dwelling, and Life Cycle
For State and Area

Total 1 location

Counti Col
!%age
|

11

Guj-Rural Guj-Urban Ker-Rural Ker-Urban

Count Col
%age

Count! Col
!%age

Count Col
%age

Count 1 Col 
!%age

FAMILY SIZE 1
1

•l
Total 529! 100% 133 25.1% 133125.1% 133 25.1% 130 24.6%
Two members 1 IOnly 1! .2% 11 .2%
3-5 members 260!49.1% 68 12.9% 64112.1% 73 13.8% 55 10.4%
6-8 members 260149.1% 65 12.3% 68112.9% 60 11.3% 67 12.7%
8-10 members 8| 1.5% 8 1.5%

JOINT FAMILY
Total 529! 100% 133 25.1% 133125.1% 133 25.1% 130 24.6%
No 356167.3% 82 15.5% 65112,3% 113 21.4% 96 18.1%
Yes 172132.5% 51 9.6% 68112.7% 20 3.8% 34 6.4%

DWELLING TYPE 1
* |

Total 5291 100% 133 25.1% 133125.1% 133 25.1% 130 24.6%
Own House 439*83.0% 106 20.0% 79*14.9% 133 25.1% 121 22.9%
Rented 76114.4% 27 5.1% 401 7.6% 9 1.7%
Co, Qrts 13! 2.5% 14! 2.5%

MHH AGE GROUP 1
Total 529! 100% 133 25.1% 133125.1% 133 25.1% 130 24.6%
31-40 yrs. 331 6.2% 111 2.1% 22 4.2%
4J-SO yrs. 204138.6% 95 18.0% 27! 5.1% 48 9.1% 34 ' 6.4%
51-60 yrs. 276152.2% 38 7.2% 84115.9% 80 15.1% 74 14.0%
Over 60 yrs. 16! 3.0% 11! 2.1% 5 .9%

FIIH AGE GROUP
Total 529! 100% 133

ftir>
CM 133125.1% 133 25.1% 130 24.6%

31-40 yrs. 112121.2% 28 5.3% 23! 4,3% 21 4.0% 40 7.6%
41-50 yrs. 316159.7% 105 19.8% 70113.2% 81 15.3% 60 11.3%
51-60 yrs. 96118.1% 40! 7.6% 26 4.9% 30 5.7%
Over 60 yrs. 5 * .9% 5 .9%
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Table 7.17

Socio-Economic Profile of the Households for State and Area

-+--------------- *-

1 Total j
+------ +------ +-

location i
-r+-

Count Col
Sage

Cuj-Rural ! Guj-Ulban Ker-Rural Ker-Urban !
I
1

Count! Col
!%age

Count! Col 
!%age

Count! Col
1 %age

Count; Col !
!*age !

MHH EDUCATION * 11 1

Total 529 100S 133125.1% 133125.1% 133!25.1% 130!24.6%!
Upto 3 yrs of 1

1 * 1t >

Schooling 1 .2% 1! .2% » t1 I

Upto 7 yrs of 1 1 t* 1Schooling 161 30.4% 70[13.2% 14! 2.6% 47! 8.9% 30! 5.7%!
Upto 12 yrs of r I I

t I

Schooling 285 53.9% 59!11.2% 90117.0% 74!14.0% 62J11.7%!
Upto 3 yrs of t

1
1 1 
1 1

College 35 6.6% 12! 2.3% 23! 4.3%!
Over 3 yrs of t i

1 1

College 47 8.9S 4! .8% 28! 5.3% 15| 2.8%J
i t

FHH EDUCATION
i i
t t
• i

Total 529 100S 133j 25.1% 133!25.1% 133125.1% 130124.6%!
Upto 3 yrs of 1 1

1 1

Schooling 56 10.6% 14| 2.6% 42! 7.9% t t
1 1

Upto 7 yrs of 1 1
1 1

Schooling 215 40.6% 81!15.3% 24! 4.5% 62!11.7% 48! 9.1%!
Upto 12 yrs of I i

1 1

Schooling 201 38.0% 38! 7.2% 38! 7.2% 64!12.1% 6iiii.5%:
Upto 3 yrs of 1 t

1 *
College 25 4.7% 6! 1.1% 7! 1.3% 12! 2.3%:

Over 3 yrs of t 1
1 1

College 32 6.0% 23! 4,3% 9! 1.7%!
1 |

MHH OCCUPATION
1 »
1 1
1 »

Total 529 100% 133125.1% 133!25.1% 133125;1% 130! 24. GT.!
Hlld/Unskilled/ 1 1

1 1

Low Skilled 1 .2% 1! .2% 1 , 1 1
1 1

Semi Skilled « ; ( t
1 <

Workers 127 24.0% 28! 5.3% 23! 4.3% 29! 5.5% 47! 8.9%!
Small i «

i i

Entrepreneurs 161 30.4% 36! 6.8% 36! 6.8% 52! 9.8% 37! 7.0%;
Skilled 1 1 I

1 1

Workers 196 37.1% 65112.3% 56!10.6% 52! 9.8% 23’ 4,3%!
Professionals/ 1

1 1
1 I

Managerial lev 44 8,3% 4! .8% 17! 3.2% 23! 4.3%',

(Continued....)
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Total
— t —

location 
—-- +----

Count Col
%age

Guj-Rural Guj-Urban Ker-Rural Ker-Urban {
i

Count Col
%age

Count{ Col
{%age

Count Col
%age

Count! Col !
!%age !

!FHH OCCUPATION 1 i
1 <

!Total 529 100% 133 25.1% 133{25.1% 133 25.1% 130!24,6%{
J Hhd/Unskilled/ t 1

t >

iLow Skilled 440 83.2% 124 23.4% 96{18.1% 119 22.5% loii19,i%;
!Semi Skilled i i

i i

J Workers i t
t i

!Small 1 i
i i

{ Entrepreneurs 1 .2% 1{ .2% t i
t i

{Skilled 1 f
i i

! Workers 79 14.9% 9 1.7% 36{ 6.8% 14 2.6% 20! 3.8%!
J Professionals 1 1 

1 1

{Managerial lev 9 1.7% ! * 9! 1.7%{

{FAMILY MONTHLY ' ■

1 1
t *

{ INCOME t t
1 1

{Total 529 100% , 133 25.1% 133{25.1% 133 25.1% 130124.6%!
{Upto Rs ZSOO 96 18.1% ' 14 2.6% 1{ .2% 61 11.5% 20! 3.8%!
{Ra2501-Rs4000 158 29.9% 70 13.2% 30{ 5.7% 39 7.4% 19J 3.6%!
{Rs4001-Bs7000 169 31.9% 49 9.3% 49{ 9.3% 28 5.3% 43{ 8.1%{
{Rs7000-Rsl0000 83 15.7% 30{ 5.7% 5 .9% 48! 9.1%!
{Above RslOOOl/ 23 4.3% 23{ 4.3% 1 l

t t

i
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Table 7.18

Households in the Three Layers of Social Class

!Total

Total location

Count Col
Sage

Guj-Rural i Guj-Urban [ Ker-Rural S Ker-Urban

;count; Coi ;count; coi ;count; coi ;count; col 
; !Sage ; ;%age | iSage ; |Sage

---- +.------ +------ +----- -- +-----+- —+---------+ -

529| 100%; 133125.is; 133125.IS! 133J25.1S! 130124.6%!

1 SOCIAL 
;lok 
IMiddle 
IHigh 
+------

CLASS
232143.9SJ 
132125.0S1 
165131.2%1 
---1---- +-

7o;i3.2%; 
so; 9.5S1 
131 2.5%1 
—+---- +-

38! 7.2%; 
301 5.7S1 
65112.3%! 
—+----+-

76114.4%! 
24! 4.5%1 
33! 6.2%;

*• — — — -

48! 9.1%; 
28! 5.3%! 
54110.2%! 
--+---- +

i
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Table 7,21

Idea-Initiator of Products in Product Classes for Social Classes

+
! Total !
+-----1----- +
Count Col.

%age

SOCIAL CLASS |
----- +-------- +-------- +
Low ! Middle ! High J

1 ■ 1 11 1 ; 1

*--- +--- +-----+----+-----+-----+
I Count! Col. | Count,1 Col. Count! Col. |
! :%age : |%age : {Xage |

+---------------- + —-------f— ----+—♦------+-~--.-.4.

TRANSPORTATION
CLASS

BICYCLE
Total 75 100% 15 20.0% 25 33.3% 35 46.7%
Male Hhd.Head 15 20.0% 15 20.0%
Child(ren) 60 80.0% 25 33.3% 35 46.7%

MOPED
Total 62 100% 37 59.7% 25 40.3%
Male Hhd.Head 37 59.7% 23 37.1% 14 22.6%
Child(ren)
Others in the

14 22.6% 14 22.6%

Hhd. 11 17.7% 11 17.7%

SCOOTER
Total 203 100% 42 20.7% 41 20.2% 120 59.1%
Male Hhd.Head 180 88.7% 42 20.7% 41 20.2% 97 47.8%
Female !

Hhd.Head 23 U.3% 1 23 11.3%

MOTORBIKE
Total 1 42 100% 9

■ri*

CSS 19 45.2% 14 33.3%
Male Hhd.Head 26 61.9% 9 21.4% 1. 8 19.0% 9 21.4%
Child(ren)
Others in the

5 11.9% 5 11.9%

Hhd. 11 26.2% 11 26.2%

(Continued»•««)
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Total SOCIAL CLASS

Count Col. Low Middle High

Count Col.
%age

Count •Col.
%age

Count!Col.
' !%age

ENTERTAINMENT
CLASS

RADIO
Total 134 100% 59 44.0% 31 23.1% 44 32.8%
Male Hhd.Head 134 100% 59 44.0% 31 23.1% 44 32.8%

TAPE RECORDER
Total 381 100% 159 41.7% 93 24.4% 129 33.9%
Male Hhd.Head 229 60.1% 83 21.8% 60 15.7% 86 22.6%
Female

Hhd.Head 67 17.6% 18 4.7% 11 2.9% 38 10.0%
Child(ren) 85 22.3% 58 15.2% 22 5.8% • 5 1.3%

BtW TV
Total 166 100% 87 52.4% 52 31.3% 27 16.3%
Male Hhd.Head 9 5.4% 9 5.4%
Female

Hhd.Head 76 45.8% 36 21.7% 13 7.8% 27 16.3%
Child(ren) 81 48.8% 42 25.3% 39 23.5%

PERSONAL EFFECTS/ i

USE CLASS !
I

WRIST WATCH
l

Total 507 100% 232 45.8% 120 23.7% 155 30.6%
Male Hhd.Head 444 87.6% 203 ts

* © © 106 20.9% 135 26.6%
Female

Hhd.Head 51 10.1% 29 5.7% 14 2.8% 8 1.6%
Various mem. 12 2.4% 12 2.4%

SEWING MACHINE
Total 141 100% 23 16.3% 60 42.6% 58 41.1%
Female

' Hhd.Head 141 100% 23 16.3% 60 42.6% 58 41.1%

MOULD.SUITCASE ,Total ‘ 246 100% 53 21.5% 59 24.0% 134 54.5%
Male Hhd.Head 215 87.4% 53 21.5% 59 24.0% 103 41.9%
Female

Hhd.Head 17 6.9% 17 6.9%
Child(ren) 9 3.7% 9 3.7%
Various

members 5 2.0% 5 2.0%
(Continued....)
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+ ♦ +
\ Total | SOCIAL CLASS
-f----------+ '+■ +

J (

Count Col.
%age

Low
:

Middle
'
i

High
t
1

‘Count!Col.
!%age

Count!Col.
!%age

Count!Col.
!%age

HOME 8c KITCHEN
APPLIANCES 1

1
1

1
WALL CLOCK
Total 361 100% 170 J47.1% 83!23.0% 108!29.9%
Male Hhd.Head 57 15.8% 36!10.0% 21! 5.8%
Female t

Hhd.Head 304 84.2% 170|47.1% 47!13.0% 87!24.1%

ELECTRIC FAN
Total 454 100% 198!43.6% 132129.1% 124J 27.3%
Male Hhd.Head 402 88.5% 146!32.2% 132!29.1% 124!27.3%
Female

, Hhd.Head 52 11.5% 52111.5%

LT.KT.IRON
Total 139 100% 25J18.0% 114!82.0%
Male Hhd.Head 41 29.5% 1! .7% 40!28.8%
Female

Hhd.Head 1 55 39.6% 1! .7% 54!38.8%
Child(ren) 43 30.9% 23!16.5% 20114.4%

PRESSURECOOKER i

Total 421 100% 136!32.3% 132j31.4% 153!36.3%
Male Hhd.Head 213 50.6% 75!17.8% 59!14,0% 79118.8%
Female

Hhd.Head 208 49.4% 61!14.5% 73!17.3% 74117.6%

MIXER
Total 295 100% 75',25.4% 69!23.4% 151151.2%
Hale Hhd.Head 64 21.7% 37112.5% 15! 5.1% 12! 4.1%
Female

Hhd.Head 231 78.3% 38! 12 < 9% 54!18.3% 139!47.1%

GRINDER 1

Total 184 100% 67! 36.4% 117163.6%
Female

Hhd.Head 184 100% 67 [36,4% 117163,6%

EXHAUST FAN
Total 79 100% 1! 1.3% 78198.7%
Male Hhd.Head 61 77.2% 1! 1.3% 60!75.9%
Female

Hhd.Head 18 22.8% 18!22.8%

(Continued...«)
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*•------------------------------------------------ 4----------- --- ------------------------ +----------------- -- ------  ----------------

| Total ! SOCIAL CLASS 1

!Count!Col. J Low J Middle J High *
| J Sage j
j j + 

l ii i 1t

!Count!Col. !Count!Col. \Counts Col. {
S \ \ \ SXage ! !%age [ J%age *
+--------- ~------- 4--------+-------+ ~----- + ------ + + - — +------+

WHITE GOODS

MOTOR CAR
Total 55 100% 11 20.0% 44 80.0%
Male Hhd.Head 41 74.5% 11 20.0% 30 54.5%
Female

lllui. Head 14 25.5% 14 25.5%

COLOR TV
Total 329 100% 70 21.3% 94 28.6% 165 50.2%
Male Hhd.Head 117 35.6% 14 4.3% 18 5.5% 85 25.8%
Female

Hhd.Head 152 46.2% 41 12.5% 62 18.8% . 49 14.9%
Child(ren) 60 18.2% 15 4.6% 14 4.3% 3* 9.4%

VCP/VCR \

Total 107 100% 28 26.2% 79 73.8%
Fernale

Hhd.Head 29 27.1% 8 7.5% 21 19.6%
Child(ren) 78 72.9% 20 18.7% 58 54.2%

AIRCOOLER/A.C. !
Total 30 100% 30 100%
Male Hhd.Head 19 63.3% 19 63.3%
Child(ren) 11 36.7% 11 36.7%

REFRIGERATOR ■
Total 319 100% 61 19.1% 93 29.2% 165 51.7%
Male Hhd.Head 21 6.6% 9 2.8% 12 3.8%
Female

Hhd.Head 298 93.4% 61 19.1% 84 26.3% 153 48.0%

WASHINGMACHINE
Total 85 100% 85 100%
Female

Hhd.Head 74 87.1% 74 87.1%
Child(ren) 11 12.9% 11 12.9%

VACUUM CLEANER
Total 11 100% 11 100%
Child(ren) 11 100% 11 100%

DISH WASHER 1
Total 1

\

+---- -------+--- +---~ +-*-------- +-----+-----+----- +-----+
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Table 7.22

Advisor of Products in Product Classes for Social Classes

Total SOCIAL CLASS

Count!Col.
!%age
i

I
I

Low Middle High
*1

Count!Col.
!%age

Count!Col. 
!%age

Count!Col. !
!%age

TRANSPORTATION 1f 1t
CLASS

BICYCLE 1
Total 751 100% 15J20.0% 25!33.3% 35!46.7%
Male Hhd.Head 44J58.7% 25!33.3% 19!25.3%
Female

Ithd. Head 15120.0% 15!20.0%
Various V

1
members 16|21.3% 16!21,3%

MOPED
Total 77! 100% 52!67.5% 25!32.5%
Female

Hhd.Head 28!36.4% 14 J18.2% 14!18.2%
Various

members 40!51.9% 29!37.7% 11!14.3%
None 9!11.7% 9 ill.7%

SCOOTER
Total 188! 100% 27J14.4% 41!21.8% 120!63.8%
Male Hhd.Head 12! 6.4% 12J 6.4%
Female

Hhd.Head 79J42.0% 14! 7.4% 15! 8.0% 50!26.6%
Others in the

Hhd. 7! 3.7% 7! 3.7%
Various

members 17! 9.0% , 11! 5.9% 6! 3.2%
None 1 73!38.8% 13! 6.9% 15! 8.0% 45!23.9%

MOTORBIKE 1
Total 42! 100% 9!21.4% 19!45.2% 14!33.3%
Male Hhd.Head 5!11.9% 5Jll.9%
Female

Hhd.Head 18!42.9% 9! 21.4% 9;21.4%
Various

members 19!45.2% 19!45.2%

{Continued....)



I'll) rt 1 | HtSOIAI, (it.Afiri i s

1 1* * Low : Middle High

Count,;Col. |Count.|Col. 1 Count!Col. |Count !Col. j 
l%age ! !%age ! | S,age | ,‘%age

ENTERTAINMENT 1 t1 I ••
CLASS 1 1t t

• 1
11
1

RADIO
1 »
1 >1 1

»
11

Total 149! 100%: 74!49.7% 31120.8% 44129.5%
Male Hhd.Head 23!15.4%! 15!10.1% 8i 5.4%
Female HhdHead 24!16.1%! 14! 9.4% 10: 6.7%
Various mem. 19112.8%! 19112.8%
None 83155.7%: 26[17.4% 21J14.1% 36124.2%

TAPE RECORDER
1 1
1 1t •

1
11

Total 366J ioo%: 144!39.3% 93125.4% 129135.2%
Male Hhd.Head 76!20.8%! 18! 4.9% 251 6.8% 33! 9-0%
Female HhdHead 140:38.3%: 69!18.9% 26J 7.1% 45112.3%
Others in Hhd. si 1.6%: 11 61 1.6%
Various mem. 63117.2%: 43Jrll.7% 111 3.0% 9! 2.5%
None 81J22.1%: 141 3.8% 31} 8,5% 361 9.8%

B&W T,V
f *
I It 1

•
f1

t

Total i8i: 100%: 102156.4% 52128.7% 27114.9%
Male Hhd.Head 157J86.7%1 78143.1% 52128.7% 27114.9%
Female HhdHead 9! 5.0%: 91 5.0%
Various mem. is: 8.3%: 151 8.3%

PERSONAL EFFECTS/
USE CLASS

WRIST WATCH
Total 492 100% 217144.1% 120 a*rrCM 155 31.5%;
Male Hhd.Head 36 7.3% 141 2.8% 14 2.8% 8 i.6%:
Female HhdHead 150 30.5% 125125.4% • 25 5.1% 1
Various mem. 54 11.0% 191 3.9% 13 2.6% 22 4.5%:
None 252 51.2% 59112.0% 68 13.8% 125 25.4%;

SEWING MACHINE
Total 156 100% 38124.4% 60 38.5% 58 37.2%1
Male Hhd.Head 141 90.4% 23114.7% 60 38.5% 58 37.2%;
Female HhdHead 15 9.6% 15! 9.6%

MOULD.SUITCASE
Total 246 100% 53121.5% 59 24.0% 134 54.5%1
Male Hhd.Head 40 16.3% 151 6.1% 25 10.2%:
Female HhdHead 82 33.3% 38115.4% 28 11.4% 16 6.5%:
None 124 50.4% 31 12.6% 93 37.8%:

(Continued....)
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! ! Total S SOCIAL CLASS 1
[ +----- +------4.-------------4.-------------4.--—--------+

+------------------ 1— -------- —+------------------------- ----------—— ----+

Low J Middle High

Count Col.
%age

Count\Col,
;%age

Count Col.
%age

Count 1 Col. J 
!%age 1

HOME & KITCHEN 1 1
■ 1

APPLIANCES t 1

HALL CLOCK 1 1

Total 361 100% 170147.1% 83 23.0% 108129.9%!
Male Hhd.Head 285 78.9% 155J42.9% 47 13.0% 83123.0%;
Female HhdHead 50 13.9% 15! 4.2% 35 9.7%
Various mem. 11 3.0% 111 3.0%*,
None 15 4". 2% 1 .3% 14! 3.9%:

1 1

ELECTRIC FAN
1 I
1 1
1 1

Total 439 100% 183141.7% 132 30.1% 124128.2%;
Male Hhd.Head 60 13.7% 52:11.8% 81 1.8%;
Female HhdHead 147 33.5% 77|17.5% 54 12.3% 161 3.6%1
None 232 52.8% 54112.3% 78 17.8% 100122.8%;

LT.HT. IRON 1 1
• t

Total 139 100% 25 18.0% 114182.0%;
Male Hhd.Head 57 41.0% 24 17.3% 33123.7%;
Female HhdHead 30 21.6% 1 .7% 29120.9%!
None 52 37.4% 52137.4%:

PRESSURECOOKER
t *
1 1
1 1

Total 421 100% 136132.3% 132 31.4% 153136.3%;
Male Hhd.Head 173 41.1% 61114.5% 73 17.3% 391 9.3%1
Female HhdHead 105 24.9% 66115.7% 25 5.9% 141 3.3%:
None 143 34.0% 91 2.1% 34 8.1% 100123.8%: 

« <
MIXER 1

1 1
1 1
t 1

Total 280 100% 60121.4% 69 24.6% . 151153.9%;
Male Hhd.Head 191 68,2% 231 8.2% ' 54 19.3% 114140.7%;
Female HhdHead 41 14,6% 15! 5.4% 14 5.0% 121 4.3SJ
None 48 17.1% 22! 7.9% 1 .4% 251 8.9%;

• I

GRINDER
1 1
1 I
1 1

Total 176 100% 59 33.5% 117166.5%:
Male Hhd.Head 12*9 73.3% 46 26.1% 83147.2%!
Various mem. • 13 7.4% 13 7.4% 1 1

None 34 19.3% 34119.3%!
1 1

EXHAUST FAN
1 1
1 f
1 1

Total 79 100% 1 1.3% 78198.7%;
Male Hhd.Head 13 16.5% 13116.5%:
Female HhdHead 16 20.3% 16120.3%:
None 50 63.3% 1 1.3% 49162.0%;

(Continued,,..)
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! ToIni t SOCIAL CLASS
'

1 1
t I
i 1

! Cow ! Middle ! High
1 1

JCount!Col.
! !%age

!Count!Col.
I !Sage

!Count!Col.
! !%age

!Count!Col.
! : I Sage

WHITE GOODS

MOTOR CAR
Total 55 100* 11 20.0% 44 80.0%
Various mem. 50 90.9% 11 20.0% 39 70.9%
None 5 9.1% 5 9.1%

COLOR TV
Total 314 100% 55 17.5% 94 29.9% 165 52.5%
Male Hhd.Head 141 44.9% 41 13.1% 51 16.2% 49 15.6%
Female HhdHead 67 21.3% 14 4.5% 10 3.2% 43 13.7%
Various mem. 101 32.2% 33 10.5% 68 21.7%
None 5 1.6% 5 1.6%

VCP/VCR
Total 107 100% 28 28.2% 79 73.8%
Male Hhd.Head 14 13.1% 14 13.1%
Various mem. 93 86.9% 28 28.2% 65 60.7%

AIRCOOLER/A.C.
Total
Male Hhd.Head

30 100%
1

30 100%

Various mem. 30 100% 1 , 30 100%

REFRIGERATOR
Total 319 100% 61 19.1% 93 29.2% 165 51.7%
Male Hhd.Head 253 79.3% 61 19.1% 60 18.8% 132 41.4%
Female HhdHead 15 4.7% 9 2.8% 6 1.9%
Various mem. 51 16.0% 24 7.5% 27 8.5%

WASHINGMACHINE
Total 85 100% 85 100%
Male Hhd.Head 55 64.7% 55 64.7%
Various mem. 30 35.3% 30 35.3%

VACUUM CLEANER
Total 11 100% 11 100%
Various mem. 11 100% 11 100%

DISH WASHER
Total

+---------- +--- +--- +--- +--—+--- +----+---- +--- +
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Table 7.23 l

I’m (Imiii'i uC i>i imIikm.ii in Product CIhiihoh for Social Claanon

t
: Total : SOCIAL CLASS !
+----+--- ---- --------+----- --------- +--------- -----+
Count Col.

%age
Low Middle ! High

+---- +-----+-----1-----+-----+-----+
;count;coi. jcount;coi. ;count;coi. ;
! |%age ! ;%age J !%age |

+---------- +--- +--- +----- +--- +--- +--- +--- +--- +
TRANSPORTATION
CLASS

BICYCLE
Total 75 100% 15 20.0% 25 33.3% 35 46.7%
Male Hhd.Head 54 72.0% 15 20.0% 25 33.3% 14 18.7%
Others in the J

Hhd.i 5 6.7% 5 6.7%
Parent(s) &

Child(ren) 16 21.3% 16 21.3%

MOPED
Total 77 100% 52 67.5% 25 32.5%
Male Hhd.Head 63 81.8% 38 49.4% 25 32.5%
Child(ren) 14 18.2% 14 18.2%

SCOOTER
Total 188 100% 27 14.4% 41 21.8% 120 63.8%
Male Hhd.Head 166 88.3% 27 14.4% 40 21.3% 99 52.7%
Child(ren) 11 5.9% • 11 5.9%
MHH Sc FHH 11 5.9% 1 ,5% 10 5.3%

MOTORBIKE
Total 42 100% 9 21.4% 19 45.2% 14 33.3%
Male Hhd.Head 26 61.9% 9 21.4% 8 19.0% 9 Zl.4%
Child(ren) 5 11.9% 5 11.9%
Others in the

llhd. 11 26.2% 11 26.2%

(Continued....)
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t----------------+-------------+----------------------------------------- +
! Total | SOCIAL CLASS \

-

Count Col.
%'age

Low Middle 
* 1

1

High

(
Count,1 Col.

!
Count!Col.

!%age
Count!Col.

!%age

ENTERTAINMENT
CLASS

RADIO
Total 134 100% 59|44.0% 31:23.1% 44!32.8%
Male Hhd.Head 134 100% 59|44.0% 31! 23.1% 44!32.8%

TAPE RECORDER
Total 381 100% 159J41.7% 93!24.4% 129!33.9%
Male Hhd.Head 376 98.7% 159141.7% 93! 24.4% 124!32.5%
Child(ren) 5 1.3% 5! 1.3%

B&W TV
Total 166 100% 87 J 52.4% 52131.3% 27!16.3%
Male Hhd.Head 134 80.7% 69|41.6% 38J22.9% 27!16.3%
11HH & FHH 32 19.3% 18;i0.8% 14! 8.4%

PERSONAL EFFECTS/
USE CLASS

WRIST WATCH 1

Total 507 100% 232!45.6% 120!23.7% 155130.6%
Male Hhd.Head 502 99.0% 232!45.8% 120J23.7% 150!29.6%
Chlld(ren) 5 1.0% 5; 1.0%

SEWING MACHINE I

Total 141 100% 23!16.3% 60!42.6% 58!41.1%
Male Hhd.Head 126 89.4% 23!16.3% 60!42.6% 43!30.5%
MHH 8c FHH 15 10.6% 15!10.6%

MOULD.SUITCASE
Total 246 100% 53:21.5% 59!24.0% 134!54.5%
Male Hhd.Head 200 81.3% 29!11.8% 59[24.0% 112145.5%
Child(ren) 14 5.7% 14! 5.7%
MHH 8c FHH 32 13.0% 24! 9.8% 8! 3.3%

(Continued,....)
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HOME & KITCHEN 
APPLIANCES

WALL CLOCK 
Total
Male Mid.Hoad 
MIDI A rim

ELECTRIC FAN 
Total
Male Hhd.Head

LT.WT. IRON 
Total
Male Hhd.Head 
Female

Hhd.Head

PRESSURECOOKER
Total
Male Hhd.Head 
Female

Hhd.Head

MIXER
Total
Male Hhd.Head 
Female

Hhd.Head 
MHH & FHH

GRINDER
Total
Male Hhd.Hoad 
Fetna 1 e

Hhd.Head 
MHH & FHH

EXHAUST FAN 
Total
Male Hhd.Head 
MHH & FHH

+
Total | SOCIAL CLASS ‘
—+--- +-------- +-------- +-------- +

Count Col. : 
%nge !

Low Middle High

1------ |-------i-------4-------|-------i------

[Count!Col. [Count!Col. [Count!Col.
! !%age ! |%age ! ]Sage

f-----|---- - +----- f—- — 4—- — +----- 4------ 4

361 100% 170 47.1% 83 23.0% 108 29.9%
344 95.3% 161 44.6% 83 23.0% 100 27.7%

17 4.7% 9 2.5% 8 2.2%

454 100% 198 43.6% 132 29.1% 124 27.3%
454 100% 198 43.6% 132 29.1% 124 27.3%

139 100% 25 18.0% 114 82.0%
134 96.4% 25 18.0% 109 78.4%

5 3.6% 5 3.6%

421 100% 136 32.3% 132 31.4% 153 36.3%
399 94.8% 136 32,3% 132 31.4% 131 31.1%

22 5.2% '
i

22 5.2%

295 100% 75 25.4% (>9
!

23.4% 151 51.2%
272 92.2% 75 25.4% 69 23.4% 128 43.4%

16 5.4% 16 5.4%
- 7 2.4% 7 2.4%

176 100% 59 33.5% 117 66.5%
126 71.6% 58 33.0% 68 38.6%

16 9.1% 16 9.1%
34 19.3% 1 .6% 33 18.8%

79 100% 1 1.3% 78 98.7%
70 88.6% 1 1.3% 69 87.3%

9 11.4% 9 11.4%

(Continued....)
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+ ¥

Toll*]

Count Col.
1,nH«

I.OW

SOCIAL CLASS !
¥------------- ¥-------------- +
! Middle ! High [

)------ +-------+-------4-------4-------4------ +

[Count[Col. [Count[Col. [Count[Col. [ 
[ [%age [ [%age [ [%age [

WHITE GOODS

MOTOR CAR
Total 55 100% 11 20.0% 44 80.0%
Male Hhd.Head 55 100% 11 20.0% 44 80.0%

COLOR TV
Total 329 100% 70 21.3% 94 28.6% 165 50.2%
Male Hhd.Head 207 62.9% 61 18.5% 83 25.2% 63 19.1%
MHH & FHH 122 37.1% 9 2.7% 11 3.3% 102 31.0%

VCP/VCR
Total 107 100% 28 26.2% 79 73.8%
Male Hhd.Head 71 66.4% 28 36.2% 43 40.2%
Child(ren) 25 23.4% 1 25 23.4%
MHH & FHH 11 10.3% 11 10.3%

AIRCOOI.ER/A.C.
Total 30 100% 30 100%
Male Hhd.Head 19 63.3% 19 63.3%
Child(ren) 11 36.7% 11 36.7%

REFRIGERATOR
Total 319 100% 61 19.1% 93 29.. 2% 165 51.7%
Male Hhd.Head 191 59.9% 46 14.4% 82 25.7% 63 19.7%
MHH & FHH 128 40.1% 15 4.7% 11 3.4% 102 32.0%

WASHINGMACHINE
Total 85 100% 85 100%
Male Hhd.Head 14 16.5% 14 16.5%
Child(ren) 11 12.9% 11 12.9%
MHH & FHH 60 70.6% 60 70.6%

VACUUM CLEARER
Total 11 100% 11 100%
Child(ren) 11 100% 11 100%

DISH WASHER
Total

4---------------------------¥--------- +--------- 4---------- +--------- ¥--------- 4--------- 4--------- ¥--------- +
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Table 7.24

Financing of Products in Product Classes for Social Classes

Total 1t SOCIAL CLASS

..
Count!Col. i1 Low

1! Middle
!%age
1

1 tt

! ! | ! Counts Col. '.Count! Col# J Count! Col. !
! ! ! • ! !%age ! !%age ! ;%age !
+---------- +--- *----+--- +--- +-----♦----- +----- ♦—--- +
TRANSPORTATION
CLASS

BICYCLE
Total 75 100% 15 20.0% 25133.3% 35 46.7%
Only Income 49 65.3% 14!18.7% 35 46.7%
Only Savings 26 34.7% 15 20.0% 11!14.7%

MOPED
Total 62 100% 37 59.7% 25140.3%
Only Savings 62 100% 37 5 9.‘7% 25!40•3%

SCOOTER
Total 203 100% 42 oCM 41120.2% 120 59.1%
Only Savings 95 46.8% 42 20.7% 13! 6.4% 40 19.7%
Only

Installments 101 49.8% 28113.8% 73 36.0%
Income & 1

Installments 7 3.4% 7 3.4%

MOTORBIKE
Total 42 100% 9 21.4% 19145.2% 14 33.3%
Only Savings 33 78.6% 19145.2% 14 33.3%
Only

Installments 9 21.4% 9 21.4%

(Continued.,*.)
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f-"---- ------------------+ '-----——••4—

I : Total ; SOCIAL cuss *
( +—----

Count Col,
%age

Low Middle High

Count!Col. 
!%age

Count J Col. 
!%age

Count!Col.
!%age

ENTERTAINMENT -
CLASS

RADIO
Total 134 100% 59 44.0% 31!23.1% 44 32,8%
Only Income 101 75.4% 26 19.4% 31J23.1% 44 32.8%
Only Savings 33 24.6% 33 24.6%

TAPE RECORDER
Total 381 100% 159 41.7% 93!24.4% 129 33.9%
Only Income 32 8.4% 32 8.4%
Only Savings 313 82.2% 123 32.3% 93!24.4% 97 25.5%
Only

Installments 36 9.4% 36 9.4%

B&W TV
Total 166 100% 87 52.4% 52J31.3% 27 16.3%
Only Savings 97 58.4% 43 25.9% 27!16.3% 27 16.3%
Only

Installments 69 41.6% 44 26.5% 25!15.1%
+-------------------------+------- ~+~------- -fr—-—+—----- --------------------------------

!PERSONAL EFFECTS/ 1

;use cuss 1

[WRIST WATCH
[Total 507 100% 232[45.8% 120[23.7% 155[30.6%
JOnly Income 409 80.7% 134[26.4% 120[23.7% 155[30.6%
JOnly Savings
i

98 19.3% 98*19,3% ' '
t

!SEWING MACHINE i 1

[Total 127 100% 9[ t7.1% 60[47.2% 58[45.7%
[Only Income 76 59.8% 9[ 7.1% - 27 [2,1.3% 40[31.5%
[Only Savings 51 40.2% 331Z6.QX

i
18*14.2%

1 (

[MOULD.SUITCASE A

iTotal 246 100% 53J21.5% 59[30.0% 134[54.5%
[Only Income 232 94.3% 39[15.9% 59[30.0% 134[54.5%
[Only Savings 14 5.7% 14[ 5.7% \

(Continued....}
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*------------- ~ f—..------------*•— ---- --—-—

1 \ Total J SOCIAL CLASS \

;
Count Col.

*age
, Low Middle High 1

1• 1

Count|Col■ 
!*age

Count 1 Col.
!%age

[Count!Col. 1 
!%age 1

HOME & KITCHEN 1 t
1 1

APPLIANCES t *1 t

» 1

WALL CLOCK
t *
1 I
1 1

Total 383 100* 183J47.8* 84121.9* 116130.3*1
Only Income 355 92.7* 155140.5* 84121.9* 116130.3*1
Only Savings 28 7.3* 281 7.3* I »1 1

1 ' 1

ELECTRIC FAN
1 1
1 1 
1 1

Total 440 100* 185142.0* 13112a. 8* 124128.2*1
Only Income 1 329 74.8* 85119.3* 120127.3* 124128.2*1
Only Savings 111 25.2* 1001-22.7* 111 2.5* 1 1» 1

1 1

LT.WT.IRON i » 1
1 1
1 1

Total 139 100* 25118.0* 114182.0*1
Only Income

1 139 100* k5118.0* 114182.0*1 
» 1

PRESSURECOOKER 1
I 1
1 *Total 421 100* 136132.3* 132131.4* 153136.3*1

Only Income 407 96.7* 122129.0* 132J31.4* 153136.3*1
Only Savings 14 3.3* 141 3.3* 1 1

1 t
i 1

MIXER
1 I
1 1
1 1

Total 295 100* 75125.4* 69123.4* 151151,. 2*1
Only Income 188 63.7* 15’, 5.1* 57119.3* 116139.3*1
Only Savings 107 36.3* 60120.3* 121 4.1* 35111.9*1

1 »
GRINDER

1 1

t 1
1 1

Total 184 100* 67136.4* 117163.6*1
Only Income 71 38.6* 19110.3* 52128.3*1
Only Savings 113 61.4* 48126.1* 65J35.3*!

EXHAUST FAN
I *
1 1
1 1

Total 70 100* 11 1.4* 69198.6*1
Only Income 70 100* 11 1.4* 69198.6*1

(Continued* *..)
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Total SOCIAL CLASS
i

< Count|Col.
!%age

i

Low Middle High

Count Col. !Count 
%age !

JCol.
%age

Count!Col. 
!%uge

WHITE GOODS 11
1

MOTOR CAR
«
t1

Total 55l 100% ii 20,0% 44 ,*80.0%
Only Savings 55! 100% ii oo(M ‘ 44 J 80.0%

I
COLOR TV > 11
Total 329! 100% 70 21.3% 94 28.6% 165!50.2%
Only Income 9J 2.7% 9! 2.7%
Only Savings 172 ,'52.3% 51 15.5% 56 17.0% 65!19.8%
Only 1t

Installments 148!45.0% 19 5.8% 38 11.6% 91127.7%

VCP/VCR
1
1*

Total 107! 100% 28 26.2% 79J 73.8%
Only Savings 84!78,5% 19 17.8% 65!60.7%
Only 11

Installments 23 ,'21.5% 9 ' 8.4% 14!13.1%

AIRCOOLER/A.C.
1
11

Total 30! 100% 30! 100%
Only Income 14!46■7% 14!46.7%
Only Savings 16!53.3% 16!53.3%

1
REFRIGERATOR

1
f 1

Total 319J 100% 61 19.1% 93 29.2% 165!51.7%
Only Savings 252‘79.0% 51 16.0% 69 21.6% 132141.4%
Only ' !

Installments 67,’21.0% 10 3.1% 24 7.5% 33110.3%

WASHINGMACHINE 1
Total 85! 100% 85! 100%
Only Savings 42J49,4% 42J49.4%
Only t1

Installments 43150.6% • 43150.6%

VACUUM CLEANER
1
1
1

Total 11! 100% ll! 100%
Only Savings 11! 100% 11! 100%

DISH WASHER *
Total ti

i
i

+

♦

*
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Table 7.25

Annua] Discretionary Income of households for Social Classes

Total SOCIAL CLASS

Count| Col 
!%age
!

Low ! Middle High

Count Col ! CountCol 
%age ! !%age

Count J Col
!%age

Total 529 j 100% 232 43.9%! 132 25.0% 165 31.2%

Less than
Rs.500 104|19.7% 104 19.7%!

Between Rs.500
and Rs.1500 1S2|34.4% 91 17.2%i 87 16.4% 4 .8%

BetweenRs.1500
and Rs.3000 150128.4% 37 7.0%! 44 8.3% 69 13.0%

BetweenRs.3000
and Rs.4500 39! ?.4% 39 7.4%

BetweenRs.4500
and Rs.6000 46! 8.7% ! 1 .2% 45 8.5%

BetweenRs.6000
and Rs.7500 8! 1.5% 8 1.5%

BetweenRs.7500
and Rs.9000

Above Rs.9000



I'i'ihIhcI. <;lt»nn Ownornliip for Social Cliinnon 
(Summary of Table 7.26)

Total SOCIAL,CLASS

Count!Col.
| Sage
J

Low Middle High

Count!Col.
!%age

Count!Col,
!%age

Count!Col.
!%age

TRANSPORTATION »1
Total 529! 100% 232 43.9% 132 25.0% 165!31.2%
No 226|42.7S 129 24.4% 66 12.5% 31! 5.9%
Yes 303 .'57.3% 103 19.5% 66 12.5% 134!25.3%

1

ENTERTAINMENT
Total 529! 100% 232 43.9% 132 25.0% 165J 31■2%
Yes 529’ 100% 232 43.9% 132 25.0% 165!31.2%

PERSONAL
EFFECTS/USE

Total 529! 100% 232 43.9% 132 25.0% 165!31.2%
Yes 529! 100% 232 43.9% 132 26.0%

i
165!31,2%

t

HOME &,KITCHEN 1 i
•

APPLIANCES «i
Total 529! 100% 232 43.9% 132 25.0% 165!31.2%
No 33! 6.2% 33 6.2% «
Yes 496!93.8% 199 37.6% 132 25.0% 165131.2%

WHITE COODS
1

Total 529! 100% 232 43.9% 132 25.0% 165131.2%
No 199!37.6% 147 27.8% 52 9.8%
Yes 330!62.4% 85 16.1% 80

K——'—
15.1% 165131.2%
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Table 7.26

Ownership of Products in Product Classes for Social Classes

+---------------------<--------- +—----------- -------- ------------------+
I | Total | SOCIAL CLASS !
; +----- -t----- +------------+------------+----------
! II! tow [ Middle J High J

j Count Col.
%age

Count J Col,
!%age

Count J Col. 
!%age

Count JCol. ! 
!%age !

TRANSPORTATION CLASS 1 1
1 1
t t

BICYCLE
1 1

* t1 t

Total 529 100% 232143.9% 132125.0% 165!31.2%!
No 454 85.8% 217141.0% 107!20.2% 130J24.6%j
Yes 75 14.2% . 15! 2.8% 25! 4.7% 35! 6.6%! 

1 1
MOPED

t 1

>1 1
Total 529 100% 232{43.9% 132125.0% 165131.2%!
No 467 88.3% 195!36.9% 107!20.2% 165131.2%!
Yes 62 11.7% 37! 7.0% 25! 4.7% % 11 •

* i
SCOOTER

I *
4 »I 1

Total 529 100% 232!43.9% 132!25.0% 165!31.2*5
No 326 61.6% 190J35.9% 91!17.2% 45! 8.5%!
Yes 203 38.4% 42! 7.9% 41! 7.8% 120.*22.7%:

1 I

MOTORBIKE
4 1
1 1
I 4

Total 529 100% 232!43.9% 132!25.0% 165:31.2%:
No 500 94.5% 223!42.2% 121:22.9% 156129.5%!
Yes 29 5.5% 9! 1.7% 11! 2.1% 9! 1.7%i
+---------- +--- +--- +--- +--- +-----+-----*-----+-----+
!ENTERTAINMENT CLASS

!RADIO
JTotal 529 100% 232!43.9% 132 25,0% 165 31.2%
!No 374 70.7% 173!32.7% 101 19.1% 100 18.9%
! Yes 155 29.3% 59111.2% 31 5.9% 65 12.3%

! TAPE RECORDER
[Total 529 100% 232143.9% 132 25.0% 165 31.2%
!No 85 16.1% 72113.6% 13 2.5%
[Yes 444 83.9% 160130.2% 119 22.5% 165 31.2%

!B&W TV •
!Total 529 100% 232143.9% 132 25.0% 165 31.2%
!No 412 77.9% 194136.7% 80 15.1% 138 26.1%
1 Yes 117 22.1% 38! 7.2% 52 9.8% 27 5.1%

(Continued....)
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+-------- ------ ----+ ------------- + *-----------------—-------— ——----------- -

1 Total [ SOCIAL CLASS

1 1f 1 Low [ Middle J High
* * * * *

Count[Col. [ Count[Col. [ Count[Col. [ Count!Col.

*
J Sage [
* *

[%age [ l%age J !%age

iWRIST WATCH 1 1 1 1 • it i
f
I

[Total 529[ 100%! 232[43.9%[ 13 2[2 5.0%[ 165!31.2%
[Yes 529[ 100%; 232143.9%[ 132!25.0%! 165131.2%
[SEWING MACHINE • 1 t 1

( 1 i t< 1 1I
[Total 529[ 100%[ 232[ 43.9%,' 132!25.0%[ 165.'31.2%
[No 274[51,8%[ 181[34.2%[ 37[ 7.0%! 56110.6%
[Yes 255[48.2%[ 51! 9.6%[ 95!18.0%; 109120.6%
[MOULD.SUITCASE 1 1t 1 i «1 1 » 1 t

1
[Total 529[ 100%[ 232143.9%! 132125.0%! . 165131.2%
[No 203[38.4%[ 165131.2%[ 24! 4.5%! 14! 2.6%
Yes 326161,6%; 67!12.7%[ 108!20.4%! 151!28.5%

-f------- --------------------------------------------f------------ +-------------+------------- f-------------*------------ +------------ +-----♦

HOME ft KITCHEN APPLIANCES

WALL CLOCK J
Total 529! 100% 232 43.9% 132 25.0% 165 31.2%
No 62111.7% 62 11.7%
Yes 467[88.3% 170 32.1% 132 25.0% 165 31.2%
ELECTRIC FAN
Total 529! 100% 232 43.9% 132 25.0% 165 31.2%
No 82[15.5% 48 9.1% 34 6.4%
Yes 447!84.5% 184 34.8% 132 25.0% 131 24.8%
LT. WT. IRON
Total 529! 100% 232 43.9% 132 25.0% 165 31.2%
No 356167.3% 232 43.9% 88 16.6% 36 6.8%
Yes 173!32.7% 44 8.3% 129 24.4%
PRESSURECOOKER
Total 529! 100% 232 43.9% 132 25.0% 165 31.2%
No 96118.1% 96 18.1%
Yes 433! 81.9% 136 25.7% 132 25.0% 165 31.2%
MIXER
Total 529! 100% 232 43.9% 132 25.0% 165 31.2%
No 223[42.2% 157 29.7% 52 9.8% 14 •2.6%
Yes 306!57.8% 75 14.2% 80 15.1% 151 28.5%
GRINDER
Total 529! 100% 232 43.9% 132 25.0% 165 31.2%
No 358!67.7% 232 43.9% 78 14.7% 48 9.1%
Yes 171132.3% ' 54 10.2% 117 22.1%
EXHAUST FAN
Total 529! 100% 232 43.9% 132 25.0% 165 31.2%
No 466188.1% 232 43,9% 131 24.8% 103 19.5%
Yes 63!11.9% 1 .2% 62 11.7%

+ ~------------ — ------------------------

(Continued...•)
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Total SOCIAL CLASS

Count Col.
*n«n

Low Middle High

CountiCol. 
!%age

Count!Col.
l%a«e

Count!Col. 
l%age

WHITE GOODS 11
1

MOTOR CAR
1
1»

Total 529 100% 232J43.9% 132*25.0% 165131.2%
Ho 485 91.7% 232!43.9% 132125,0% 121122.9%
Ye-, 44 8.3% 441 8.3%

1
COLOR TV

I

1
Total 529 100% 232J43.9% 132125.0% 165131.2%
No 241 45.6% 162130.6% 521 9.8% 271 5.1%
Yes 288 54.4% 70!13.2% 80115.1% 138126.1%

VCP/VCR
1
>1

Total 529 100% 232!43.9% 132125.0% 165131.2%
No 431 81.5% 232!43.9% 113121.4% 86116.3%
Yes 98 18 .-5% 19! 3.6% 79114.9%

AIRCOOLER/A.C. t
t

11
Total 529 100% 232143.9% 132125.0% 165131.2%
No 499 94.3% 232143.9% 132125.0% 135125.5%
Yes 30 5.7% 301 5.7%

1
REFRIGERATOR

1

Total 529 100% 232143.9% 132125.0% 165131.2%
No 253 47,8% 190135.9% 63111.9%
Yes 276 52.2% 42! 7.9% 69|13.0%

i
165131.2%

WASHINGMACHINE
i

t

Total 529 100% 232143.9% 132125.0% 165131.2%
No 480 90.7% 232143.9% 132125.0% 116121.9%
Yes 49 9.3% 1 491 9,3%

i

VACUUM CLEANER
t
f

Total 529 100% 232143.9% 132125.0% 165131.2%
No 518 97.9% 232J43.9% 132125.0% 154129,1%
Yes 11 2.1% 111 2.1%

DISH WASHER 1

Total 529 100% 232143.9% 132125.0% 165131.2%
No 529 100% 232143.9% 132125.0% 165131.2%

1
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Table 7.27

Number of Each Product in Product Classes for Social Classes

Total SOCI'AL CLASS

.

CountJCol. 
Stage
!

Low
'

Middle
'

High

Count!Col.
!%age

Count;Col.
!%age

Count!Col.
!%age

TRANSPORTATION class; I
«
1

BICYCLE
1
1
I

Total 75! loot 15 20.0% 25!33.3% 35!46.7%
Only One 61!81.3% 15 20.0% 25!33.3% 21!28.0%
Two i4;ie.7t 14!18.7%

1

MOPED
1
1
1

Total 62! 100% 37 59.7% 25!40.3% 1
t

Only One 62! 100% 37 59.7% 25140.3% t
1
1

SCOOTER
t

1

Total 195*, 100% 42 21.5% 41!21.0% 112!57.4%
Only One 170!87.2% 42 21.5% 41121.0% 87J44.6%
Two 25!12.8% 1 25112.8%

1

MOTORBIKE
«
1
1

Total 37! 100% 9 24.3% 11!29.7% 17145.9%
Only One 37! 100% 9 24.3% 11J29.7% 17145.9%

!ENTERTAINMENT CLASS 1

1

!RADIO 1

!Total 134 100% 59!44.0% 31123.1% 44132.8%
JOnly One
1

134 100% 59144.0% 31!23,1% 44132.8%
i

JTAPE RECORDER f
,

[Total 374 100% 159J42.5% 93!24.9% 122!32.6%
[Only One 374 100% 159142.5% 93124.9% 122132.6%
1

!B&W TV 1

>
1

[Total 117 100% 38!32.5% 52!44.4% 27123.1%
[Only One 117 100% 38132.5% 52144.4% 27123.1%

(Continued....}
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Total SOCIAL CLASS
i

'

1 •

{ +
Count[Col. J

!%age !

Low Middle High

lount!Col. 
!%age

Count!Col. 
!%age

Count J Col.
!%age

PERSONAL EFFECTS/USE CLASS!
1

1
1
t

)
1

WRIST WATCH
t

1 1
1 1

1
1 1

1

Total 507! 100%! 232[45.8% 120123.7% 155!30.6%
Only One 242 J 47.7%J 175134.5% 41! 8.1% 26! 5.1%
Two 79!15.6%! 48! 9.5% 21! 4.1% 10! 2.0%
Three 92!18.1%! 9! 1.8% 27! 5.3% 56!11.0%
Four 85!16.8%! t

t 31! 6.1* 54!10.7%
Five 9! 1.8*! t

1 9! 1.8%
SEWING MACHINE I (» t

1
1

‘t 1
I

Total 136! 100%! 23!16.9% 60J44.1% 53!39.0%
Only One 136! 100%! 23[16.9% 60[44.1% 53139.0%
MOULD.SUITCASE 1 l

l 1
I
1 1

Total 246! 100%! 53121.5% 59124.0% 134J54.5%
Only One 125!50.8%! 44117.9% 40J16.3% 41,'16.7%
Two 83133.7%! 9! 3.7% 19! 7.7% 55122.4%
Three 22! 8.9%! I

1 22! 8.9%
Four 5! 2.0%! 1

1 5! 2.0%
Five 11! 4.5%! »1 11! 4.5%

!HOME & KITCHEN APPLIANCES

!WALL CLOCK
[Total 347 100% 156 45.0% 83 23.9% 108!31.1%
[Only One 317 91.4% 156 45.0% 83 23.9% 78122.5%
!Two 25 7.2% 25! 7*2%
[Three 5 1.4% 5! 1.4%
[ELECTRIC FAN
[Total 440 100% 184 &00*-* 132 30.0% 124128.2%
[Only One 155 35.2% 92 20.9% 39 8.9% 24! 5.5%
[Two 83 18.9% 47 10.7% 28 6.4% 8! 1.8%
[Three 104 23.6% 45 10.2% 44 10.0% 15! 3.4%
! Four 43 9.8% 10 2.3% 33! 7.5%
! Fi ve 39 8.9% 11 2.5% 28! 6.4%
! Six 5 1.1% 5J 1.1%
!Seven 11 2.5% 11! 2.5%
[LT.WT.IRON
I Total 139 100% 25 18,0% 114182.0%
!0nly One 139 100% 25 18.0% 114182.0%
1PRESSUREC00KER
!Total 421 100% 136 32.3% 132 31.4% 153136.3%
JOnly One 405 96.2% 136 32.3% 132 31.4% 137!32.5%
[Two 16 3.8% 16! 3.8%
[MIXER
1 Total 295 100% 75 25.4% 69 23.4% 151!51.2%
[Only One 295 100% 75 25.4% 69 23.4% 151[51.2%

(Continued....)
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+ 4-

! Total i SOCIAL CLASS i

+------------t-------------+----------------------------1---------------------------- +---------------------------- +

Count Col.
1.ii «(•

Low Middle High

4-------------+--------------+--------------1--------------4------------4------------- 4

Count!Col. !Count;Col. [Count!Col. '! 
! !%age ! |%age J !%age |

RR INI) Kit
Total
Only One
[EXHAUST FAN
.Total
Only One

i

171! loot
171! 100%

11
63! 100%
63! 100%

f----

54!31.6%
54! 31.6%

*
1! 1.6%
1! 1.6%

1
117!68.4%
117!68.4%

1

62!98.4% 
62!98.4%

T *
WHITE GOODS 11

MOTOR CAR t
1

Total 44! 100% 44 100%
Only One 33!75.0% 33 75.0%
Two 11!25.0% 11 25.0%

COLOR TV
Total 288J 100% 70 24.3% 80 27.8% 138 47.9%
Only One 288! 100% 70

rt*CM 80 27.8% 138 47.9%

VCP/VCR
Total 87! 100% 8 9.2% 79 90.8%
Only One 87! 100% 1 8 9,2% 79 90.8%

AIRCOOLER/A.C.
1
!

Total 30! 100% ’ 30 100%
Two 19!63.3% 19 63.3%
Four 11!36.7% 11 36.7%

REFRICERATOR
Total 276! 100% 42 15.2% 69 25.0% 165 59.8%
Only One 276! 100% 42 15.2% 69 25,0% 165 59.8%

WASHINGMACHINE
Total 49! 100% 49 100%
Only One 49! 100% 49 100%

VACUUM CLEANER
Total 11! 100% 11 100%
Only One 11! 100% 11 100%

DISH WASHER
Total
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Table 7.28

Rank Order of Products in Product Classes for Social Classes 
from among all Products Purchased

Total Lou Middle High

Count Col.
%age

Count Col.
%age

Count Col.
%age

Count Col.
%age

TRANSPORTATION ;lass
BICYCLE
Total 40 100.0% 15 37.5% 25 62.5%
First 15 37.5% 15 37.5% 11 27.5%
Tenth 11 27.5%
Fourteenth 14 35.0% 14 35.0%

HOPED
TotBl 62 100.0% 37 59.7% 25 40.3%
Second 13 21.0% 13 21.0% 14 22.6%
Third 15 24.2% 1 1.6% 11 17.7%
Fifth 11 17.7%
Sixth 23 37.1% 23 37.1%

SCOOTER
Total 120 100.0% 29 24.2% 15 12.5% 76 63.4%
Second 11 9.2% 0.0% 1 0.8% 10 8.4%
Third 45 37.5% 15 12.5% 14 11.7% 16 13.4%
Fourth 19 15.8% 0.0% 19 15.8%
Fifth 34 28.3% 14 11.7% 20 16.7%
Ninth 4 3.3% 4 3.4%
Tenth 7 5.8% 7 5.8%
MOTORBIKE
Total 9 100.0% 9 100.0%
Second 9 100.0% 9 100.0%
ENTERTAINMENT CLASS
RADIO
Total 95 100.0% 59 62.1% 23 24.2% 13 13.7%
First 64 67.4% 45 47.4% 13 13.7% 6 6.3%
Second 10 10.5% 10 10.5%
Third 7 7.4 % 7 7.4%
Fourth 14 14.7% 14 14.7%
TAPE RECORDER
Total 292 100.0% 137 46.9% 70 24.0% 85 29.1%
Third 41 14.0% 14 4.8% 27 9.3%
Fourth 83 28.4% 38 13.0% 36 12.3% 9 3.1%
Fifth 74 25.3% 56 19.2% 10 3.4% 8 2.7%
Sixth 73 25.0% 29 9.9% 14 4.8% 30 10.3%
Eighth 10 3.4% 10 3.4%
Tenth 4 1.4% 4 1.4%
Eleventh 7 2.4% i 7 2.4%
BLACK&UHITE TV 1

Total 104 100.0% 38 36.5% 52 50.0% 14 13.5%
Sixth 39 37.5% 14 13.4% 25 24.1%
Seventh 51 49.0% 24 23.1% 27 26.0%
Eighth 14 13.5% 14 13.5%
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Table 7.28(c*nfa*.)

Rank Order of Products in Product Classes for Social Classes 
from among all Products Purchased

Total Low Middle High

Count Col.
%age

Count Col.
%age

Count Col.
%age

Count Col.
%age

PERSONAL EFFECT!5/USE :lass

WRIST WATCH
Total 404 100.0% 210 52.0% 97 24.0% 97 24.0%
First 276 68.3% 140 34.7% 53 13.1% 83 20.6%
Second 99 24.5% 60 14,9% 33 8.2% 6 1.5%
Third 10 2.5% 10 2.5%
Sixth 8 2.0% 8 2.0%
Tenth 11 2.7% 11 2.7%

SEWING MACHINE
Total 94 100.0% 14 14.9% 46 48.9% 34 36.2%
Second 28 29.8% 14 14.9% 14 14.9%
Third 26 2 7.7% 22 23.4% 4 4.3%
Fifth 23 24.5% 14 14.9% 9 9.6%
Sixth 17 18.1% 10 10.6% 7 7.5%

MOULD.SUITCASE
Total 140 100.0% 44 31.4% 20 14.3% 76 54.3%
Second 36 25.7% 1 0.7% 35 25.0%
Fifth 9 6.4% 9 6.4%
Sixth 24 17.1% 15 10.7% 9 6.4%
Seventh S3 37.9% 15 10.7% 10 7.1% 28 20.0%
Ninth 14 10.0% 14 10.0%
Eleventh 4 2.9% 4 2.9%

HOME & KITCHEN APPLIANCES

WALL CLOCK
Total 277 100.0% 147 53.1% 69 24.9% 69 24.9%
Second 9 3.2% 9 3.2%
Th i rd 81 29.2% 60 21.7% 21 7.6%
Fourth 67 24.2% 63 22.8% 5 1.6%
Fifth 60 21.7% 15 5.4% 11 4.0% 38 13.9%
Sixth 15 5.4% 1 0.3% 16 5.7%
Eighth 27 9.7% 27 9.7%
Ninth 9 3.2% 10 3.7%
Tenth 9 3.2% 9 3.2%

ELECTRIC FAN
Total 326 100.0% 162 49.7% 98 30.1% 66. 20.2%
Second 100 30.7% 75 23.0% 25 7.7%
Third 102 31.3% 77 23.6% 1 0.3% 24 7.4%
Fourth 50 15.3% 10, 3.1% 33 10.1% 7 2.1%
Fifth 18 5.5% 14. 4.3% 4 1.2%
Sixth 24 7.4% 24! 7.4%
Eighth 17 5.2% , 1 0.3% 16 4.9%
Ninth 6 1.8% 6 1.8%
Thirteenth 9 2.8% 9 2.8%
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Table 7.28 (contd.)

Rank Order of Products In Product Classes for Social Classes 
from among all Products Purchased

i

Total Low , Middle High

Count Col.
%age

Count Col.
%age

Count Col.
%age

Count Col.
%age

LT.WT.IRON
Total 87 100.0% 25 28.7% 62 71.3%
Fourth 12 13.8% 12 13.8%
Fifth 11 12.6% 1 1.1% 10 11.5%
Seventh 9 10.3% 1 1.1% 8 .9.2%
Ninth 7 8.0% 0 0.0% 7 8.1%
Tenth 14 16.1% 14 16.1%
Fourteenth 13 14.9% 9 10.3% 4 4.6%
Fifteenth 15 17.2% 15 17.2%
Seventeenth 6 6.9% 6 6.9%

PRESSURECOOKER
Total 307 100.0% 114 37.1% 98 31.9% 95 30.9%
F i rst 49 16.0% 10 3.3% 21 6.8% 18 5.8%
Second 100 32.6% 39 12.7% 28 9.1% 33 10.7%
Third 43 14.0% 26 8.5% 17 5.5%
Fourth 58 18.9% 38 12.4% 13 4.2% 7 2.3%
Fifth 43 14.0% 27 8.8% 10 3.3% 6 1.9%
Seventh 14 4.6% 14 4.5%

MIXER
Total 181 100.0% 53 29.3% 35. 19.3% 93 51.4%
Third 12 6.6% 12 6.6%
Fourth 37 20.4% 2 1.1% 35 19.3%
Fifth 15 8.3% 15 8.3%
Sixth 22 12.2% 22 12.2%
Seventh 23 12.7% 23 12.7%
Eighth 34 18.8% 14 7.7% 20 11.0%
Ninth 19 10.5% 19 10.5%
Tenth 15 8.3% 15 8.3%
Twelvth 4 2.2% 4 2.2%

GRINDER
Total 100 100.0% 35 35.0% 65 64.9%
Seventh 11 11.0% 11 11.0%
Tenth 9 9.0% 9 9.0%
Eleventh 28 28.0% 14 14.0% 14 14.0%
Fifteenth 15 15.0% 1 1.0% 14 14.0%
Sixteenth 9 9.0% 9 9.0%
Seventeenth 24 24.0% 9 9.0% 15 15.0%
Eighteenth 4 4.0% 4 4.0%

EXHAUST FAN
Total 30 100.0% 1 3.3% 29 96.7%
Tenth 8 26.7% 8 26.7%
Eleventh 7 23.3% 7 23.3%
Twelvth 9 30.0% 1 3.3% 8 26.7%
Fourteenth ■ 6 20.0% 6 20.0%
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Table 7.28 Ccontd.)

Rank Order of Products in Product Classes for Social Classes 
from among all Products Purchased -

Total Low Middle High

Count Col.
%age

Count Col.
%age

Count Col.
%age

Count Col.
%age

WHITE GOODS

COLOR TV
Total 187 100.0% 48 25.7% 46 24.6% 93 49.8%
Sixth 21 11.2% 10 5.3% 1 0.5% 10 5.4%
Seventh 43 23.0% 14 7.5% 29 15.5%
Eighth 28 15.0% 15 8.0% 13 7.0%
Ninth 11 5.9% 11 5.9%
Tenth 30 16.0% 14 7.5% 16 8.6%
Twelvth 15 8.0% 9 4.8% 6 3.2%
Thirteenth 39 20.9% 20 10.7% 19 10.1%

VCP/VCR
Total 21 100.0% 21 100.0%
Fourteenth 8 38.1% 8 38.1%
Sixteenth 13 61.9% 13 61.9%

REFRIGERATOR
Total 171 100.0% 29 17.0% 35 20.5% 107 62.5%
Sixth 12 7.0% 12 7.0%
Seventh 11 6.4% 1 0.6% 10 5.8%
Ninth 38 22.2% 15 8.8% 23 13.5%
Eleventh 22 12.9% 22 12.9%
Twelvth 21 12.3% 14 8.2% 7 4.1%
Thirteenth 28 16.4% 14 8.2% 14 8.2%
Fourteenth 26 15.2% 11 6.4% 15 8.8%
Sixteenth 9 5.3% 9 5,3%
Seventeenth 4 2.3% 4 2.3%

WASHINGMACHINE
Total 8 100.0% 8 100.0%
Eighteenth 5 62.5% 5 62.5%
Nineteenth 3 37.5% 3 37.5%

i
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Tallin 7.29

Product Class Preference for Social Classes

Total SOCIAL CLASS

count Col.
%age

Low Middle
i«

High

Count|Col.
!%age

Count 1Col.
!%age

Count 1 Col. 
ISage

FIRST 1

PREFERENCE *1
Total 460 100* 219J47.6* 116125.2* 125127.2*
None 235 51.1* 123126.7* 50110.9* 62113.5*
Transportation 8 1.7* 81 1.7* 11
Entertainment 49 10.7* 49110,7* 1

1

Home & Kitchen 35 7.6* 281 6.1% 71 1.5*
White Goods 133 28.9* 191 4.1* 58112.6* 56112.2%

SECOND
*
11

PREFERENCE 1
Total 460 100* 219147.6* 116125.2* 125127.2*
None 440 95.7% 219147.6* 103122.4* 118125.7*
Home & Kitchen 13 2 * 8% 131 2.8* *1
White Goods 7 1.5* 71 1.5*

THIRD l
1

PREFERENCE f 1
1

Total 460 100* 219147.6* 116125.2* 125127.2*
None ■ 460 100* 219147.6* 116125.2* 125127.2*

FOURTH I
PREFERENCE 1

Total 460 100* 219147.6* 116125.2* 125127.2*
None 460 100* 219147.6* 116125.2* 125J27.2*

FIFTH
t

(
PREFERENCE

Total 460 100* 219147,6* 116125.2* 125127.2*
None 460 100* 219147.6* 116125.2* 125127.2*

c-----+----- 4
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Table 7.33

Profile of Print Media Exposure for Social Classes

Total 
-- +—

SOCIAL CLASS
_f--------- «.

Count Col
‘tugu

hov Middle Mirth {
4 t

1

Count! Col
!%age

Count J Col 
!%age

Count! Col ! 
!%age !

11HH READS t I
1 t

NEWSPAPERS 1 » 11 «
Total 529 100% 232143.9% 132!25.0% 165!31.2%!
Yes 529 100% 232!43.9% 132!25.0% 165! 31.2%!

HE READS VERN- t 1
t t

ACULAR NKSPPR.
\ 1

Total 529 100% 232143.9% 132!25,0% 165131.2%!
No 13 2.5% 1! .2% 12! 2.3%!
Yes 516 97.5% 232!43.9% 131124.8% 153J28.9%!

HE READS ENG.
t
I

1 1
1 1 
1 1

NEWSPAPERS » 1

Total 529 100% 232!43.9% 132J25.0% 165131.2%;
No 480 90.7% . 232!43.9% 123123.3% 125!23.6%!
Yes 49 9.3% 9! 1.7% 40! 7.6%i

FHH READS
1 1
1 1
1 1

NEWSPAPERS 1 I1 1

Total 529 100% 232!43.9% 132!25,0% 165J31.2%!
No 221 41.8% 167!31.6% 54110.2% 1 1

1 *
Yes 308 58.2% 65!12.3% 78!14.7% 165!31.2%;

SHE READS VER-
1 *
1 I* 1

NACULAR NWSPPR I t 1
1 »

Total 529 100% 232! 43.9% 132!25.0% 165!31.2%;
No - 233 44.0% 167!31.6% 54110.2% 12! 2,3%!
Yes 296 56.0% 65!12.3% 78!14.7% 153!28.9%!

SHE READS ENG.
1 1
t 1
a i

NEWSPAPERS i a
i i

Total 529 100% 232!43.9% 132!25.0% 165131.2%;
No 502 94.9% 232!43.9% 123123.3% 147127.8%;
Yes 27 5.1% 9! 1.7% 18! 3.4%!

(Continued.
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Total | SOCIAL CLASS

1 Low [ Middle J High

Count Gol | 
%’age |

Count| Col J 
;%age ;

Count! Col j
;%age 1

Count; Col 
;%age

MINI READS MGZ. 1
1

1 1
1 1

1 1
1 1

1
i

Total 529 ioo%; 232143.9%; 132125.0%; 165131.2%
No 296 56.0%! 199! 37.6%; 83115.7%; 141 2.6%
Yes 233 44.0%; 33; 6.2%; 49; 9.3%; 151128.5%
HE READS VERN. i

i
1 1
t 1

1 11 1 l1

GEN.INT.MGZS. i
i

1 1
1 1

1 11 1 1
f

Tot n 1 529 ioo%: 232! 13.9%! 132125.0%; 165131.2%
No 308 58.2%; i9fl;37.6%; 83115.7%; 261 4.9%
Yes 221 4i.8%; 33; 6.2%: 491 9.3%: 139126.3%
HE READS VERN. 11

1 1
1 1

1 1
1 1 1

FILM MGZS. 1
1

1 11 1 1 <t 1 1
1

Total 529 ioo%; 232!43.9%! 132125.0%: 165131.2%
No 497 94.0%; 232!43.9%; 131124.8%; 134125.3%
Yes 32 6.o%; 1 1 i: .2%: 31; 5.9%
HE READS VERN. i

i
I 1
1 1

i i
i i (1

WOMEN’S MGZS. i
i

1 1
1 1

i i
i i

11

Total 529 ioo%; 232143.9%; 132125.0%; 165131.2%
No 524 99.1%; 232143.9%; 132125.0%: 160130.2%
Yes 5 .9%; 1 11 1 1 1 51 .9%
HE READS ENG. i

i
1 11 1 1 1

1 1
1
1

GEN.INT.MGZS. it 1 1
t 1

1 t
1 1

1i

Total 529 ioo%; 232143.9%; 132125.0%! 165131.2%
No 446 84.3%; 232143.9%; 122:23.1%: 92117.4%
Yes 83 15.7%; i 11 ( 1 10: 1.9%; 73113.8%
HE READS ENG. i

i
1 11 1

1 1 
• ! »

t
1

BUSINESS MGZS. i
i

I 1
1 » 1 1 1i 1

11

Total 529 ioo%; 232:43.9%,' 132125.0%; '165131.2%
No 529 ioo%; 232143.9%! 132125.0%; 165131.2%
HE READS ENG. >i

1 1
1 1

1 1t 1 1t

FILM MGZS, ii 1 11 1 1 11 ■ 11

Total 529 ioo%; 232143.9%; 132125.0%; 165131.2%
No 517 97.7%; 232143.9%; 132125.0%: 153128.9%
Yes 12 2.3%; 1 1

1 1
1 11 1 121 2.3%

HE READS ENG. t1
1 11 1 1 1

( 1
11

SPORTS MGZS. I1
1 1
« 1

1 1
1 1

1
1

Total 529 100%; 232:43.9%; 132125.0%; 165131.2%
No 509 96.2%; 232143.9%1 132125.0%; 145127.4%
Yes 20 3.8%; 1 1I 1

1 1
1 1 201 3.8%

HE READS ENG. 1
1

1 11 1 I 1
1 1

11

WOMEN’S MGZS. t
t

1 1
1 1

1 11 t 11

Total 529 100%; 232143.9%; 132125.0%; 165131.2%
No 517 97.7%; 232143.9%; 132:25.0%; 153128.9%
Yes 12 2.3%: ( 11 1 1 11 1 121 2.3%

(Continued....)
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ROCIAT. OMfifi

FHH READS MGZ.
Total
No
Yes
SHE READS VER.
GEN.INT.MGZS.
Total
No
Yes
SHE READS VER', 
FILM MGZS. 
Total 
No
Yes '
SHE READS VER.
WOMEN’S MGZS.
Total
No
Yes
SHE READS ENG.
GEN.INT.MGZS.
Total
No
Yes
SHE READS ENG.
BUSINESS MGZS,
Total
No
Yes
SHE READS ENG.
FILM MGZS.
Total
No
Yes
SHE READS ENG.
SPORTS MGZS.
Total
No
Yes
SHE READS ENG.
WOMEN’S MGZS.
Total
No
Yes

+
! To) ti 1 |
i------ *------ 1

it
t

Low ! Middle ! High

Count Col Count[ Col Count! Col Count Col 1

---- i

Sage i ;%age ! !%age \ ;Sage ;

529 100% 232i43.9% 132125.0% 165 31,2%!
316 59.7% 223142.2% 83115.7% 10 1.9*1
213 40.3% 9! 1.7% 49! 9-3% 155 29.3%!

529 100% 232!43.9% 132125.0% 165 31.2%,’
363 68.6% 223i42.2% 83115.7% 57 10.8%',
166 31.4% 91 1.7% 49! 9.3% 108 20.4%!

529 100% 232143.9% 132121,5.0% 165 31.2%',
472 89.2% 232J43.9% 131124.8% 109 20.6%;
57 10.8% 11 .2% 56 10.6%!

529 100% 232J43.9% 132125.0% 165 31.2%!
387 73.2% 232j43,9% 97118.3% 58 11.0%!
142 26.8% 35! -8.6% 107 20.2%!

529 100% 232J43.9% 132125.0% 165 31.2%;
505 95,5% 232!43.9% 132125.0% 141 26.7%1
24 4.5% I 24 4.5%!

529 100% 232.143.9% 132125.0% 165 31.2%!
523 98.9% 232143.9% 132125.0% 159 30.1%;

6 1.1% 6 1.1*1

529 100% 232143.9% 132125.0% 165 31.2%:
503 95.1% 232143.9% 132125.0% 139 26.3%:
26 4.9% 26 4.9%:

529 100% 232143.9% 132125.0% 165 3i.2%;
523 98.9% 232143.9% 132125.0% 159 30.1%!

6 1.1% 6 1.1%:

529 100% 232143.9% 132125.0% 165 3i.2%;
510 96.4% 232143.9% 132125.0% 147 27.8%:
19 3.6% 19 3.6%;

344


