
ANNEXURE III
Table 1. Distribution of the consumers by factors affecting outlet choice
S.no Factor Always Sometimes Never Mean SD

Store features and services
i Nearness of a store to the home 150 66.7 69 30.7 6 2.7 2.64 0.53
2 Service speed in die store 149 66.2 64 28.4 12 5.3 2.60 0.58
3 Less crowd in the store 147 65.3 58 25.8 20 8.9 2.56 0.65
4 Store appearance and product layout 128 56.9 63 28.0 34 I5.I 2.41 0.74

Additional services
5 Provision of extra facilities like home 

delivery / free parking 114 50.7 70 31.1 41 18.2 2.32 0,76

6 Availability of more number of product 
variety 134 59.6 65 28.9 26 11.6 2.48 0.69

7 Return and adjustment policy of the store 102 45.3 43 19.1 80 35.6 2.09 0.89
12 Attitude of the salesmen in the store 140 62.2 50 22.2 35 15.6 2.46 0.75

Personal factors
8 Your mood 111 49.3 88 39.1 26 11.6 2.37 0.68
9 Your time available for food shopping 150 66.7 57 25.3 18 8.0 2.58 0.63
16 Your comfort level with the store 150 66.7 56 22.2 25 n.i 2.55 0.68
11 Your socio-economic status. 145 64.4 36 16.0 44 19.6 2.44 0.80

In-store experiences and promotions
13 Past experience with the store 158 . 70.2 51 22.7 16 7.1 2.63 0.61
14 Availability of price reductions and coupons 

in the store 103 45.8 68 30.2 54 24.0 2.21 0.80

15 Multiple items discounts or in store discount 
offers 97 43.1 83 36.9 45 20.0 2.23 0.76

16 Ease of availability of all sizes of packets in 
the store. 140 62.2 50 22.2 35 15.6 2.46 0.75

Table 2, Distribution of the consumers by information sources referred and related believability
S.no Source Yes No Believability

N % N % N % N % N %
Neutral

i Newspaper and magazine articles 168 74.7 57 25.3 58 25.8 110 48.9 57 25.3

2 Chefs / Cook books/ Cookery shows 95 42.2 130 57.8 53 23.6 42 18.7 130 57.8
7 Labeling of the product 90 40.0 135 60.0 52 23.1 37 16.4 136 60.4

Marketing
3 In store salesperson 83 36.9 142 63.1 13 5.8 63 28.0 149 66.2
4 In store displays and samples 87 38.7 138 61.3 18 8.0 64 28.4 143 63.6
5 Newspaper and magazine 

advertisements 103 45.8 122 54.2 26 11.6 69 30.7 130 57.8

6 Television and radio commercials 121 53.8 104' 46.2 32 14.2 , 86 38.2 107 47.6
Intra

8 Recommendation from family, friends 
and relatives 164 72.9 61 27.1 103 45.8 61 27.1 61 27.1

Inter
9 Self experience 223 99.1 2 .9 204 90.7 19 8.4 2 .9



Table 3. Rotated Component Matrix(a)

Factor 1 Factor 2 Factor 3 Factor 4 Factor 5 Factor 6 Factor 7 Factor 8 Factor 9
VI .850
V2 .820
V3 .767
V4 0 . .696
V5 .686
V6 .610
V7 .729
V8 .741
V9 .595
V10 .837
VI1 .770
V12 .802
V13 .838
VJ4 .779
VI5 .601
V16 .653
V17 .798
V18 .639
V19 .849
V20 .778
V21 .630
V22 .653
V23 .668
V24 .631

Extraction Method: Principal Component Analysis. Rotation Method: Varimax with Kaiser Normalization.a Rotation converged 
in 7 iterations.
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