APPENDIX IIX

Table 1.1

New Product Categories, Codes and Number of Respondents

New Product Catagories Code No. of
Respondents

Company Deposits 1 82
Car Finance 2 93
Airlines 3 110
Black & White Televisions 4 40
Colour Televisions 5 100
Music System 6 80
Washing Machines 7 60
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Table 2.1
Washing Machines : Major Cos.

Company Production (nos.) Sales (Rs crore) Market Share (%)
1990-91  1994-95  1950-91 1994-95  1990-91 1994-95
Videocon Apphances 478980 33268 NA 545
BPL Sanyo Utilities & A ) 206726 150 46 NA 246
IFB Industries 615 26025 004 4742 42 78
Whirlpool Washmg Machie 46303 4583 NA 75
Omida Savak 680 45357 033 2702 344 44
Maharaja International 10790 641 NA 11
Sumeet Machines 150 037 NA 01
Godreg-Ge Apphiances 013 NA Neg
Voltas 111 009 NA Neg
Reacold Apphances 440 1 047 490 NA
Bee Electronic Machines 312 010 104 NA
Eureka Forbes 002 21 NA
Total for the sample 13 companies ' 096 61041 100 100

Source . Centre for Momitoring Indian Economy (CMIE) Inda’s Industrial Sector, January 1996

Table 2.2(A)
Market Share of Television Receivers : Major Cos.

Company Capacity ('000 nos) Production (000 nos) Sales (Rs crore) Market Share (%)

1990-91 1994-95  1990-91 1994-95  1990-91 1994-95  1990-91 1994-95
Videocon International 1100 633 2970 39187 602 87 245 232
BPL 320 750 254 525 181 00 58294 113 224
Mtrc Electronics 652 156 13518 30026 84 115
Philips India 100 200 31 146 3847 188 49 24 72
Kalyani Sharp Inda 50 150 53 120 6820 16141 43 6.2
Monca Electronics 102 102 7725 9154 48 35
Electronics Corpn of Ind 47 60 2759 63 50 17 24
Videocon VCR 44 5847 NA 22
Onida Savak 20 100 29 39 3422 5208 21 20
Bestavision Electronics 220 482 50093 NA 20
Onida Saka 100 125 5077 NA 2.0
Weston Electronics 300 300 112 94 5567 4536 35 17
Sol:daire India 400 77 6827 3629 43 14
BPL Systems & Projects 50 50 46 60 1345 2432 08 09
Kinetic Engmeering 2 189 NA 01
Weston Components 50 50 15 6 874 094 05 Neg
Dalouia Cement (Bharat) 50 50 1 006 074 Neg Neg
Samtel (India) 60 3 073 NA Neg
Northern Digital Exchange 18 002 NA Neg.
BPL Sanyo Technologies 50 50 22 362 02 NA
Total for the industry ' 160000 2600 00 100 100

Source . CMIE, India's Industrial Sector, January 1996.



Table 2.2 (B)

Market Share of Aiudio Equipment : Major Cos.

Company Sales (Rs. crore) Market Share (%)
1990-91 1991-92  1992-93  1993-94  1994-95  1990-91 1994-95
Videocon Intemnational 117 96 169,71 25723 344 41 47079 281 467
Philips India 194 09 27696 258 84 28104 29053 462 288
BPL Sanyo Technologies 2345 46 14 64.15 8385 124.94 56 124
BPL 3641 3996 84 66 NA 84
Bee Electronics Machines 416 1574 NA 16
BPL Engineering 710 12,70 NA 13
Kalyani Sharp India 049 487 NA 05
Electronics Corpn of Ind 661 661 370 276 279 16 03
Mire Electronics 0.03 056 124 126 NA 01
Onida Saka 038 018 024 NA Neg
Dalmia Cement (Bharat) 040 0.24 026 026 019 01 Neg
Solidarre India 015 209 154 040 007 Neg Neg
Bestaviston Electronis 003 003 NA Neg.
Total for the sample 20 companies 420 15 : 1008 82 100 100
Source . CMIE , Indha's Industrial Sector, January 1996
Table 2.3
Passenger Cars : Major Cos.
Company Capacity (000 nos) Production (000 nos) Sales (Rs crore) Market Share (%)
1950-91 1994-95 1990-91 1994-95 1990-91 1994-95 1990-91 1994-95
Marutt Udyog 130 200 123 198 120632 381370 615 701
Hindustan Motors 60 46 25 26 31500 600 00 149 1i0
Tata Engmeermg & Locomo 12 56221 NA 10.3
Premier Automobiles 34 54 42 24 49624 46095 235 85
Standard Motor Products 8 8 021 NA Neg
Total for the sample 5 companzes 210756 543707 100 100

Source CMIE, India's Industrial Sector, January 1996



Table 2.4

Major Passenger Car Projects

Company/ Dist/ Products/ Cost Status/
Type of Project State Capacity (Rs crore)  Completion by
DCM Daewoo Motors Ghaziabad, (UP) Passenger cars 150000 Under Impl
New Unit 70,000 nos Mar 97
Mercedes Benz India Pvt Pune, (MAH) Passenger cars 75000 Under Impl
New Unit 20,000 nos Dec 96

Diesel & petrol engines

50,000 nos

PAL Peugeot Thane, (MAH) Passenger cars 621 00 Under Impl
New Unit 60,000 nos
General Motors India Panch Mahals, (GUJI} Opel Astra cars 320.00 Under Impl.
New Unit 25,000 nos Mar 96
Premier Automobiles Greater Bombay, (MAH) Uno cars 250 00 Under Impl
Subs Expn -New Art. 20,000 nos Jan 96
Mahindra Ford Nashik, (MAH) Passenger cars 20000 Under Impl
New Article 25,000 nos Sep 96
Sipan1 Automobiles Bangalore, (KAR) Passenger cars 132 00 Under Impl
New Unit 15,000 nos Mar 96
Total for the above projects 377300
Hyundai Heavy Inds Co Tamul Nadu, (TN} Passenger cars 4000 00 Proposed
New Unit 2 lakh nos
Mahundra Ford Madras, (TN) Passenger cars 2000 00 Proposed
New Unit 1 lakh nos Jul 98
Honda Siel Cars India Ghaziabad, (UP) Sedan cars 650 00 Proposed
New Unit 30,000 nos Jul 97
Hindustan Motors Hugl, (WB) Passenger cars 250 00 Proposed
New Unit 30,000 nos Dec 97
Total for the above projects 6900 00

Source . CMIE, India's Indusirial Sector, January 1996



Table 5.1

Target Strategies Followed By The Respondents

Category Respondents (%) Straeges
I i1 il v
Group I 0-20 4 13 {23 | 23456,89,10,12,13,17,18,19,20,21,22.23
Growp I 20-40 13 1
Group I 40-60 1 15,16
Group IV 60 - 80
Group V 80-100 2 2 4
Table 5.2
Target Strategies Followed By The Respondents (%)
Targets | Strategies . Rank Respondents (%)
1011 Targets based on expected market potential 7 333
2 Targets based on actual market potential 816
3 Targets fixed as some fixed percentage mcrease over that of last year 9 24.6
4 Targets fixed m relation to what the competitars are Iikely to set 17 6.2
10411 Tarpets given to Branches urespective of Branch potential 18 5.0
2 Targets pven to Branches dependmg on Branch potential 2 871
3 Targets gven equally to Branches ‘15 8.0
10-IL1 Database existing with the co 1s used 4 554
2 Database created through - house research study 1s used 14 9.7
3 Database created through commissionped research study is used 13 158
4 Database with the mtermediaries (dealers, distributions, brokers, etc) is 1 896
used
104V 1 | Intermediartes used ©
Brokers 8 30.4
2 Sub-brokers 11 816
3 Agents 12 18.1
4 Chients ‘ 20 21
5 Database 21 0.7
3 Depositors 29 0.2
7 Co-operative credit society 30 G2
8 Branch office 24 0.5
9 Noresponse 25 0.4
10 Regstered office 31 02
11 Walk-m - -
12 Direct Marketmng 26 0.4
i3 Advertising 32 02
14 Direct contacts 19 2.8
15 Dealers s 535
16 Dactrsbutors 6 4106
17 References 22 0.7
18 Word -Of --Mouth 27 04
19 Acquamtances 33 0.2
20 Travel Agents 10 19.5
21 Corporate Chents 28 0.4
22 Direct Dastributors 23 0.7
23 Sub-Dealers 16 69
Cumulative n 5178




Table 5.3
Product Strategies Followed by The Respondents (%)

Category Respondents (%) | Product Strategtes

Group I 0-20 2,3,4,13,14,15,16,17

Group I 20-40 56,89,10,12

Group IIT 40— 60 7,11

Group IV | 60—-80 1

Group V 80-100

Table 5.4
Product Strategies Followed by The Respondents (%)

Product Strategies Rank Respondents (%)
Marketing a NP i the Existmg Market 1 79.5
Marketing a NP in 2 New Market 14 4.6
Marketing a NP 1n a New Segment 10 133
Marketmg a NP - Technology New 12 65
Marketing a NP - Application New 7 232
Marketing a NP - Functzons Are New 8 228
Marketmg a NP - Improved/Modified Product 2 535
Marketmg a NP - Restyled Product 6 24.4
Marketing a NP - Repackaged Product 5 269
Marketmg a NP - Repositianed Product 9 211
Marketing a NP - Me-Too Product 3 46.7
Marketmg a NP - Extention To Exsting Product | 4 306
Lme
Marketing a NP - New Product Lme 11 8.1
Marketmng a NP - Item Addstion To A Product | 13 53
Lme
Marketing a NP - Product Line Modxfication 15 25
Marketing a NP ~ Line Stretchmg Product 16 19
Marketmg a NP - Complementary Product 17 11
Cummnlativen 372

Table 5.5
Pricing Strategies Followed by The Respondents (%)
Category Respondents (%) | Product Strategies
Groupl | 0-20 6,8,9,10,11,14,15,16,21,22,24,26,27,28,30,32,33,34,35
GrowpIT | 20-40 5,17,20,25,29,31
Group Il | 40-60 1,3,1323
Group IV | 60-80 2,4,12,18
Group V| 80-100 7,19




Table 5.6

Pricing Strategies Followed by The Respondents (%)

Sr Pricang Strategres Rank Respondents (%)
No
1 Maxmuse short run profits 9 48.8
2 Maxiruse long run profits 3 756
3 Maximuse/Increase market share at the cost of cwrrent profits 19 44.6
4 Maximise/Increase current sales revenue 4 73.8
5 Set high price initially to skim the market 14 276
6 NP avadlable initially at a comparatively lower price 29 34
7 Achieving a certam rate of retum 2 883
8 Promote a line rather than a particular product/service 28 4.4
9 Maintam price leadership 22 108
0 Discourage potential new entrants throuéh hagh price 23 8.0
1 Discourage potential new entrants through low price 32 1.4
2 Estabhish/mamtam wholesaler/dealer/broker/agent loyalty 6 696
3 Maintain/improve cotporate 1mage 595
4 Improve sales of other weaker products 21 110
5 Discourage price wars 30 28
6 Beat competitton 23 92
7 Carve amche 12 358
8 Penetrate the market 5 706
9 Create consumer acceptance 1 90.3
0 Mamtam corupetitive party 15 27.4
1 Offer value for meney 19 149
2 Two/more products are available for a special price 26 6.9
3 Dafferential price is charged to justify the dufference m the 8 53.1
number of modelsfoptions available m the product /service
4 Promng based on costs (some fixed %) 20 117
Pricing based on costs (% 1snot fixed) | 13 350
5 Prnioing based on consumer perceptions and demand mtensity 31 23
rather than costs
7 Price based an products percezved value 18 175
8 Price based ean demand differential 25 78
9 Price 1s dufferent for margially different product 11 37.0
0 Price 1s dufferent for different place 17 20.4
1 Price 15 different for different times (off season etc) 16 25.1
2 Mamtam market share 27 57
Cumulativen 10003

Table 5.7
Distribution Strategies Undertaken by The Respondents (%6)
Category Respondents (%) | Product Sirategies
Growpl | 0-20 1.5.6,7,.8,11,12,13,14,15,16,17,18,19,20,21,22,23
Group 1L 20— 40 24
Group IIX 40-60 3,9
Growp IV | 60— 80 24
Group V 80-100




Table 5.8
Distribution Strategies Followed by The Respondents (%)

8r No Distribution Strategres (Activities Undertaken) | Rank Respondents (%)
1 Brokers Targets 7 7.4
2 Carporate Goals/Targets 1 735
3 Regional Goals/Targets 5 42.3
4 Branch Goals/Targets 1 763
5 Volume/Value of Business 16 09
6 Agents Targets 11 2.5
7 Clients References/Last 17 09
8 Sub-hrokers Targets 12 23
9 Dealers Targets 3 50.1
10 Local Ads ) 13 2.1
11 Drrect Marketing 15 1.1
32 Outdoar Displays 18 67
13 Meets Organised 19 04
14 Mailers 21 02
15 Sales Targets 8 62
16 Agents Targets 1.6
17 Brochures N 14 1.9
18 GSA (General Services Agents Targets) 10 3.4
19 National Targets ) 6.0
30 New Stations 22 0.2
41 New Sectors 23 0.2
JZ Distributors Targets 4 381
3 Agencies 20 04
Curmulativen 3215

Table 5.9
Intermediaries Used in Distributing New Products by The Respondents (%)
Category Respondents (%) | Intermediaries
GroupI | 0-20 234,589
Group Il | 20~40 17
Group T | 40— 60 6
Group IV | 60-80
Growp V| 80—100
Table 5.10
Intermediaries Used by The Respondents (%)
SrNo Intermediaties Rank Respondents (%)

1 Brokers 3 303

2 Sub-brokers ] 182

3 Agents s 184

4 Clients 8 0.5

5 Branch office 9 02

6 Dealers 1 524

7 Dastributors 2 381

8 Travel Agents 4 19.5

9 Sub-dealers 7 48

Cumulative n 182 4




Table 5.11

Promotional Tools Used by The Respondents (%6)

Category Respondents (%) | Product Strategies
Group I 0-20 3.4,5,7,12,13,14,15,16,17,20,21,23,24,25,26,27,29,31,32,33,
34,35,36,37,38,39,40,41,42,43,44,45,47,48,49,50,51,52,53,
54,55,56,57,58,59,60,61,62,63,64,65,66,67,68,69,70,71,72,73
Group I 2040 6,8,10,11,18,19,22,28,30
Group I | 40-60 2
Group IV | 60-80 1
Group V| 80-100 4
Table 5.12
Promo-Tools Used by The Respondents (%)
SrNo Promo-ools Used Rank Respondents (%)
1 Advertising 777
2 Hoardmgs 2 41.8
3 Posters 20 74
4 Banners 12 161
5 Glow Signs 48 0.5
6 Brokers Meet 11 23.4
7 Clients References 33 1.4
8 Newspapers/Magazines 10 242
9 Leaflets 5 317
10 Incentives to Intermediaries 3 40.5
11 Branch Meet 18 9.0
12 Sales Camps 56 04
13 Trade Fars 57 04
14 Exhibifrons 61 0.2
15 Sales Meet 21 6.9
16 Annual Meet 14 12.6
17 Direct Mailers 9 24.8
18 Spectal Schemes 370
19 Pomt-of-purchase displays 13 15.0
20 Logo 49 0.5
21 Displays 6 287
22 Sub-Brokers Meet 45 0.7
23 Gift Schemes 16 103
24 Improving Service Standards 62 0.2
25 Agents Meet 39 1.1
26 Clients List 46 0.7
27 Prmt-Outs About The New Product 8 257
28 Free-Coupans/Tickets 42 09
29 Biltboards 7 273
30 Publicity 37 1.2
31 Sales Promotion 40 11
32 Telemarketmyg/Diret  Marketing To Carporate | 19 80
Clients
33 Stickers 63 02
34 Branch Network 64 02
35 Custom Made Services 58 0.4
36 Handouts 50 0.5
37 Non-Fmancial lncentrves To Intermediaries 26 32




Table 5.12 Continued...

Sr No. Promo-tools Used Rank Respondents (%)
38 Customer Feedback 51 0.5
39 Hand-Outs 21 71
40 Rebates 59 04
41 Premium 65 02
42 Regional Meet 52 0.5
43 Annusl Report 66 0.2
44 Qutdoor Displays 67 02
45 Word-Of-Mouth , 53 0.5
46 Contests 27 3.0
47 Sales Targets 60 0.4
48 Agents Targets 41 1.1
49 Discounts 23 53
50 Service 28 2.1
51 Respanse Time 68 02
52 Travel Agent Relatrons 69 02
53 Specual Offers 38 12
54 Direct Marketing To Ageats 47 0.7
55 Retail Advertisng 34 14
56 Sales Promotors 24 3.9
57 Local Ads 17 92
58 Dealer Support 15 11.7
59 Buy-Back Schemes 35 14
60 Sign Boards 43 09
61 Credit 54 05
62 Catalogues ' 29 2.1
63 Global Ads 31 1.8
64 Demonstratrons 25 35
65 Dealer-Customer Relations 30 19
66 Teasers 70 02
67 Competitive Ads 71 0.2
68 Institutional Selling 55 0.5
69 Event Marketmg 32 1.6
70 Sales Convassing 44 0.9
71 Price Offers 36 1.4

Cumulativen 545.8

Table 5.13
Competitive Marketing Strategies Followed by The Respondents (%)

Competitive Marketing Strategies

Category Respondents (%) 1B o

GrowpI | 0-20 2 |31316 1,2,3,5,11,12 23

Group Il | 20-40 3 267814 | 479 1

Group I | 40-60 910,112 | 6,10

Group IV | 60-80 14515 |8

Group V 80-100 1




Table 5.14

Competitive Marketing Strategies Followed by The Respondents (%)

St No. Competitive Marketmg Strategies Rank Respondents (%)
la) Attract non-users or new users strategy 1 92.6
n Promote new users strategy 27 152
m Use maore offer strategy 18 30.4
1b) Innovation strategy-ideas, customer service, distn., cost eto 4 69.2
n Fortafication strategy 19 273
m Confrontation strategy 28 150
w Harrassment strategy - mcentives to mtermedianes 681
v Products quality strategy 7 618
Vi Product flankmg strategy 21 24.6
Vit Product specialisatian strategy 17 33.8
Vi Muiti-brand strategy 22 24.4
x Brand-extension strategy 10 529
b e Heavy advertising strategy 12 488
X1 Aggressive sales force strategy 13 462
pieid Effective sales promotion strategy 14 441
il Manufacturmg efficiency strategy 30 13.5
xiv Premum product strategy 23 23.4
XV Extensive - efficient dealership strategy 3 70.8
xvi Supertor service strategy 25 184
2) Durect attack/head-on strategy 33 7.8
i Back-door strategy 34 51
m Guppy strategy 37 0.9
w Price disconnt strategy 24 218
v Cheaper goods strategy 36 1.6
vi Prestige goods strategy 11 52.6
i Product prol:feration strategy 16 384
il Product innovation strategy 6 63.7
Ix Improved services strategy < 15 388
X Dsstribution innovation, strategy 9 579
xt Cost reduction strategy 32 8.0
xi Intensive advertising strategy 26 181
3) Target market strategy 58.6
u New markets strategy 76.8
in Efficency sirategy 29 14.7
4) Specifiotype strategy 20 258
u Customer size strategy 31 104
i Geographie strategy 35 42
Cumulativen 13577
Table 5.15
Company Growth Strategies Followed by The Respondents (%)
Company Growth Strategies

Category Respondents (%) - 2 3 I

Group I 0-20 13 123

Group I 20-40 2,3

Group II | 40-60 1,2 2 1

Group IV | 6080 2 1

Group V 80~100 3




Table 5.16

Company Growth Strategies Followed by The Respondents (%)

SrNe Cormpany Growth Strategies Rank Respondents (%)
A 1 Motivate current customers to buy mare 5 36.6
2 Attract competdors customers strategy 6 558
3 Attract non-users strategy 2 816
B 1 Additional geographic markets strategy 1 82.7
2 Atftracting new markets strategy 3 802
c 1 Modification/improvement strategy 4 673
2 Different versions/models strategy 9 375
3 Additional models/size strategy 10 280
o1 Greater control over suppliers strategy 14 13.1
2 Greater cantrol over distributors strategy 7 55.8
3 Greater control over competdors strategy 13 140
m 1 Concentric diwversification strategy-blends with | 8 42.5

exishng hne

Homzaontal diversification strategy 1 177
3 Conglomerate diversification strategy 12 163

Cunmlativen 649.1

Table 5.17

Marketing Strategies Followed : Overall View

Marketmng Strategres Followed | Respondents -Cumulative (%)

3

Targets 518
Product 372
Price , 11000
Place 321
Intermediaries 182
Promotion 546

Competitive Mktg Strategies 1357
Company Growth strategies 649

L T - R B - I N V. |
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Table 6.12

New Product Positions On Intermediaries Used

Code|Distribution Related Activities New Product Positions
1 {Brokers CarFin | Co Dep
2 |Sub-Brokers CarFin | Co. Dep.
3 |Agents CarFm, | Co.Dep
4 |Chents References Car Fin
5 |Branch Office Co. Dep.
6 {Dealers CTV M. Syst. | W.Mach | BAWTV | CarFin. | Co.Dep.
7 |Distnibutors W. Mach CTV BW TV CTV
8 Travel Agents Airlines
9 jSub-Dealers B/WTV | W.Mach. | M. Syst. CTV
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Table 6.15

Promotools Used By Respondents (%)

CodelPromrotoots Co. Dep, | CarFin. | Airlines | B/W TV C1IV M. Syst. | W, Mach. | Total |
No %] No %] No %| No %] No %| No %] No %] No %

{ jAds 66! 80.5] 67§ 720] 851 77.3] 28} 70.01 73} 73.0] 60] 750{ 60]100.0f 439 777
2 |Hoardings 37 451y T71) 763] 29| 264 5{ 12.5] 36] 36.0] 25| 31.3] 33| 550 236} 418
3 {Posters 18] 2207 19 204 i] 09 i 25 21 25 1 17 421 74
4 IBanners 277 329) 417 441 41 10.0 41 4.0 21 25) 131 217 91} 16.1
5 |Glow-Signs 31 37 31 05
6 |Brokers Meet 591 72.01 73| 78.5 132] 234
7 |Client Ref. 4] 49 4f 43 8 14
8 |Np/Mag 46] 56.1f 63] 67.7] 28] 25.5 - 137 242,
10 jLeaflets 91 110] 32| 344 11} 27.5] 52| 52.0] 45] 563} 30| 500 179 31.7
11 |incentives To Intermediaries 197 232 6] 65] 23] 209] 24] 60.0] 56] 56.0] 45] 563] S56] 93.3F 229f 405
12 |Branch Meet 131 15.9] 38| 409 511 9.0
13 |Sales Camp 1 12 1 11 2] 04
14 {Trade Fairs 2] 24 21 04
15 [Exhibitions 1 1.2 1 02
16 |Sales Meet 12§ 14.6f 26] 280 i} 09 391 6.9
17 {Annual Meet 12} 14.6] 561 602 1 10 1 1.3 1 1.7 71 126
18 |Direct Mailers 39] 47.6] 84| 903] 17| 155 140] 24.8
19 |Special Schemes 21 24 26} 23.6] 28] 70.0] 55| 55.0] 44] 55.0f 54f 90.0] 209| 37.0
20 |P-O-P Displays 6] 73 2 22 41 36 6] 1501 29f 29.0f 30f 375 81 133 85] 150
21" |Logo 11 12 1 09 1} 1.3 31 05
22 (Displays 3t 37 6] 5.51 15| 37.5] 53] 530] 48] 60.0f 37| 61.7] 162| 287
23 1Sub-Brokers Meet 4] 49 41 07
24 |Gift-Schemes 31 37 20f 18.2 21 5.0f 13} 130 77 88} 13| 21.7 58] 103
25 |Improving Service Stds i} 12 1] 02
26 |Agents Meet 2| 24 3} 32 5| 09
27 |Clients List 2f 24 2] 22 1 13 6] L1
28 |Print Outs About Np 1 1.2 44] 40.0 5] 125] 38| 380| 28] 35.0f 29| 483] 145] 25.7
29 [Free Coupons/Tickets 1} 1.2 41 36 51 09
30 |Biliboards 6f 73 1] 11 41 3.6 11} 27.5] 51] 51.0] 30] 375] 51| 85.0f 154] 273
31 {Publicity 51 61 11 11 1l 10 7N 12
32 |Sales Promotions 3} 37 1} 25 1 1.0 1 1.7 6f 1.1
33 |Tele Mktg, 6| 73] 27| 29.0f 12| 109 45 80
34 iStickers 1] 12 1 02
35 |Branch Newwork 1} 12 i 02
36 |Tailor Made Services 2 24 2l 04
37 jHandouts 2f 24 i 11 3] os
38 INon-Financial Intermediary Incentivey 6} 73 4 43 6] 5.5 2] 50 18] 32
39 [Customer Feedback 31 37 3l o5
40 JHandouts & Related Promo-Material i} 12 4 43) 10} 9.1 11} 11.0} 13} 163 il 171 40 171
41 |Rebates i 12 1} 09 21 04
42 |Premmm il 1.2 1} 02
43 |Regional Meet 1 12 2] 22 3] 05
44 {Annual Report 1 12 i} 02
45 1Outdoor Displays 1 12 1l 02
47 |Word-Of-Mouth 31 32 31 oS
48 {Contests 1 11 21 18 31 7.5 10} 100 1 L3 171 3.0
49 [Sales Tgs 2] 18 2l 04
50 Agents Tgs, 51 45 1 1.7 6] 11
51 {Discounts 9t 82 H 115 47 40 71 88 31 50 301 53
52 |Service 7] 64 31 30 1 1.3 1 1.7 12} 21
53 |Prompt Response Time 1} 09 1] 02
54 [Relations With Travel Agents i} 09 1 02
55 |Special Offers if 09 1] 25 2l 20 1 1.3 2l 33 71 12




Table 6.15 Continuned..

Code |Promotools Co. Dep. Car Fin. Airlines B/WTV CTV M. Syst. | W, Mach. Total

Ne %} No %} No %} No %} No %! No %i No %]} _No %

56 {Direct Mktg To Agents 4] 36 4 07
57 {Retail Advtg 4] 100 31 30 1y 17 8 14
58 |[Sales Promotors 31 751 1j 11o 31 38 51 83 22} 39
59 ]Local Ads 15} 37.5{ 30| 300 3] 38 4 67 52 92
60 iDealer Support 13] 3257 20} 200f 124 150f 21} 350] 66 11.7
61 |Buy-Back Service Schemes 71 175 1 1.0 8l 14
62 {Sign-Boards 21 50 2} 25 il 17 5| o9
63 |Credit 31 75 3] 05
64 |Catalogues 1} 25 4] 4.0 61 1.5 1l 17 12| 21
65 |Global Ads 2i 50 71 70 11 13 10] 18
66 {Demonstrations 31 75 6] 60 61 15 51 837 201 35
67 }Dealer Customer Relations 21 50 1 10 8] 100 111 19
68 |Teasers i 10 11 02
69 [Competitive Ads 1 10 1y 02
70 {Institutronal Selling 2l 20 14 13 3] 05
71 {Event Marketing 21 20 1} 13 6] 100 9] 1.6
72 |Sales Canvassing 3l 3¢ 2} 33 51 09
73 |Price Offers 21 50 2] 20 2 25 2] 33 8l 14
N 82 1451 93} 165; 1104 195f 40] 71} 100] 17.7f 80| 142f 60f 10.6] 565] 1000




Table 6.16
New Product Positions On Competitive Marketing Strategies

Code_{Competitive Marketing Strategies ‘New Product Posifions
A.1 |JAttract Non-User/New Users Strategy | W Mach | CarFin. | M Syst CTV B/WTV | Co Dep. | Airlines
A2 {Promote New Uses Strategy Airlines | Co. Dep cTv M Syst | CarFin | B/AWTV | W Mach
A3 |Use More Often Strategy CarFin. | Aurlines | Co Dep CTvV M. Syst. | W. Mach.
B1 {Innovation Strategy W Mach. | BIWTV CTV M Syst | Airlmes | Co.Dep | CarFin
B.2 |Fortification Strategy B/W TV CTV M. Syst | W. Mach. { Airhnes | Co.Dep. | CarFin
B3 |Confrontation Strategy B/WTV | Airlines | M. Syst CTV CarFin. | Co.Dep. | W. Mach.
B4 [Harrasment Strategy B/WTV | W.Mach | M. Syst Cc1Vv Airlines | Co.Dep | CarFin
B.S |Quality Strategy W. Mach CTV B/WTV | Aulines { M. Syst. | Co Dep | CarFin
B.6 {Product Flanking Strategy Airlines CTV M. Syst. | CarFmn. | Co.Dep. | W.Mach. | CarFm
B.7 [Product Spectlisation Strategy W Mach. { M Syst. CTV CarFin { BAWTV | Co.Dep. | Airlmes
B.8 [Muiti-Brand Strategy CarFin | W Mach. | M. Syst CTV B/WTV | Co.Dep | Airlines
B.9 [Brand Extension Strategy W.Mach | M Syst. | CarFm. CTV Co.Dep. | BAWTV | Airlines
B.10 [Heavy Advertising Strategy W.Mach.{ CTV Co.Dep. | M. Syst. | Airlines | Co.Dep | Airlmes
B 11 {Aggressive Salesforce Strategy W Mach CTV M. Syst | Co.Dep. | Airlines | B/WTV | CarFin
B.12 |Effective Sales Promotion Strategy Arlmes | W Mach. | B/WTV | Co. Dep. CTV M. Syst. | CarFin
B.13 |Manufacturing Efficiency Strategy Airlines | Co.Dep. | BAWTV | M. Syst. | W. Mach CTV Car Fin,
B.14 {Premium Product Strategy Ajrhmes | Co Dep. | CarFin. { W . Mach.| CTV M. Syst. | BIWTV
B.15 |Extensive/Efficient Dealership Strategy] W. Mach. | B/W TV | M. Syst. | CarFin CTV Co.Dep. | Anulnes
B.16 |Supenor Service Strategy Co Dep | Aulines CTV CarFin. | W.Mach | M. Syst | BIWTV
26.2 1 {Direct Attack/Head-On Strategy Anlines § B/W TV CTV Co.Dep | W.Mach.{| CarFm
26 2.2 |Back-Door Strategy B/W TV CTV M. Syst | Co. Dep.
26 2 3 {Guppy Strategy B/WTV | M Syst cTV
26.2.4 IPrice Discount Strategy B/WTV { M Syst. CTV | W.Mach | Aulines } Co.Dep | CarFin.
26.2.5 jCheaper Goods Strategy Co. Dep. | W Mach | M. Syst. | CarFin cTV
26 2.6 [Prestige/Premum Goods Strategy W Mach. { CarFin. | Aulines CTV Co Dep. | BIWTV | W. Mach.
26 2.7 [Product Proliferation Strategy B/WTV CTV CarFin. | W.Mach. | M. Syst. | Aulines | Co Dep
26.2 8 |Product Innovation Strategy W.Mach. | BAWTV | Airlimes CTV M Syst. | CarFin. | Co Dep
26 2.9 {Improve Services Strategy B/W TV | Aurlines CTV | W Mach. | M Syst. | Co.Dep. | CarFm.
26.2 19]Distribution Innovation Strategy CarFin | B/WTV | W Mach. | Co. Dep. CTV Airlines | M Syst
26 2.111Cost Reduction Strategy Co Dep | BAWTV | W Mach | M Syst. ! Airlines CTV Car Fm
26 2.12]Intensive Advertising Strategy W Mach.| CTV M. Syst | Airlines | BAW TV | Co.Dep. | CarFm.
26.3 1 {Target Market Strategy M, Syst | CarFin. CTV B/WTV | W Mach. | Aurlines | Co.Dep
26 3.2 [New Markets Strategy CarFin | W.Mach | M Syst | BWTV CTV Co. Dep. | Airlines
26.3.3 |Efficiency Strategy Aurlines | Co Dep. CTV B/WTV | W Mach. | M. Syst. | CarFin.
26.4.1 |Specific Type Strategy CarFin | Co.Dep. | M. Syst | W.Mach, | Airhnes | BIWTV CTV
26 4.2 |Customer-Size Strategy Co Dep. | CarFin. CTV Airlines | B/WTV | W. Mach | M. Syst.
26.4 3 |Geopraphic Strategy Airhines | CarFin. | Co Dep
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Table 7.1

Company Positions - Target Strategies

(Company Deposits)
Strategy 1 2 3 4 ] 5 6
Code [ Target Strategies Alipc Fin, |Anagram Fin.| Apple Fin. Ashok Ley. Fin) Gardan Fin. GLFL
Followed] No %] No %] No % No % No % No %
L1 |Expected Market Yes 51 1000 10} 1000 11} 100.0 2] 400 8] 800
Potential No 3] 60.0 51 100.0 2] 200
2 |Actual Market Yes 71 70.0 9] 818 3] 600 4] 800 9l 900
Potential No 5 100.0 31 300 21 182 2] 400 1} 200 1} 100
3 |Fixed Percentage Yes 71 700 11] 1000 ij 200 10} 100.0
Increase No 5} 100.0 31 300 4] 800 51 1000
4 |Competitive Parity Yes
No 5] 1000 3] 300 1 9.1 4 80.0 51 100.0 2} 200
L1 [Irespective Of Yes
Branch Potential No
2 [Depending On Yes 10} 100.0 11} 100.0 41 800 51 100.0 91 90.0
Branch Potential No 5] 100.0 1 200 1] 100
3 [Equal Targets Yes 5] 100.0
No 10} 1060.0 11} 1000 S 1000 51 100.0 10} 100.0
[L1 |Data-Base With Yes 5] 100.0 91 90.0 11] 100.0 4] 80.0 9] 900
The Company No 1} 100 1] 20.0 5} 100.0 11 100
2 |Data-Base . In-House Yes 3] 300
Research Neo S{ 100.0 10} 1000 11} 1000 51 1000 51 1000 77 700
3 |Data-Base: Yes 1} 100
Comm. Research No 51 1000 10} 100.0 11] 1000 5 100.0 5] 100.0 91 900
4 |Data-Base: Yes 51 100.0 1} 100 10} 909 3] 600 51 100.0 10} 100.0
Intermedhanes No 91 900 1 91 2] 400
IV |Intermediaries Used
1 {Brokers Yes 81 100.0 10! 100.0 10] 909 4] 800 51 100.0 10§ 1000
No 1 9.1 11 200
2 |Sub-Brokers Yes 5] 100.0 3] 300 8| 818 4] 800 4] 80.0
No 0 7 700 2] 182 1 200 1 200
3 jAgents Yes 51 100.0 2} 200 9 818 4] 80.0 31 600 8f 800
No 0 8] 80.0 2| 182 11 200 2} 400 2] 200
4  |Clients Reference Yes 5! 100.0 1l 100 1 91 1 100
No 0 g1 900 10 90.9 gf 900
5 |Database With Co. Yes 41 800
No 1 200
6 [Depositors Yes 11 200
No 41 800
7 |Branch Office Yes 11 100 2| 182
No 9l 90.0 gl 818
8 |Direct Marketing Yes 2] 400
No 31 600
9 [Co-Operative Advertising  Yes 1 200
No 4] 80.0
10 [Dealers Yes
No
11 {Distributors Yes
No
12 [References Yes
No
N 5§ 100.0 10§ 1000 11] 100.0 51 100.0 5] 100.0 10§ 100.0




Table 7.1 Continued

Strategy 8 9 10 11 12 13
Code{Target Strategies JCCM Kotak Sec. | Lloyds Fin. | Mafatial Fin. |Sundram Fin.] Tata Fin,
Followed No % No Y% No Y% No %o No % No Yo
11 [Expected Market Yes 21 400 51 500 4} 100.0
Potential No 3} 100.0 3] 600 51 500 3} 100.0 i} 1000
2 |Actual Market Yes 3] 100.0 4] 800 10] 100.0 3] 100.0 4] 1000
Potential No 1} 200 1} 100.0
3 Fixed Percentage Yes 3] 60.0 51 500 1] 250
Increase No 3] 100.0 2] 400 5 500 3] 100.0 1} 100.0 3] 750
4  [Competitive Parity Yes
No 3} 100.0 51 100.0 51 500 3] 1600 1§ 100.0 31 750
1 |Iespective Of Yes
Branch Potential No
2 |Depending On Yes 667 S§ 100.0 10] 1000 3] 100.0 41 100.0
Branch Potential No 1] 333 1} 100.0
3 |Equal Targets Yes
No 31 1000 5§ 100.0 10] 100.0 3] 100.0 1} 100.0 41 100.0
HL1" |Data-Base With Yes 2] 400 71 700 1{ 1000, 1] 250
The Company No 3} 100.0 3] 60.0 3] 300 3] 100.0 31 750
2 |Data-Base . In-House Yes 3] 750
Research No 3] 1000 51 1000 10] 100.0 3] 100.0 1} 1000 1] 25.0
3 {Data-Base: Yes
Comm Research No 3} 100.0 5] 1000 10} 100.0 3] 100.0 1} 1000 41 1000
4 |Data-Base: Yes 3] 1000 51 1000 10] 1000 3} 100.0 4} 100.0
Intermediaries No 1} 100.0
IV |Intermediaries Used
1 |Brokers Yes 3} 100.0 5} 100.0 10] 100.0 3} 100.0 1} 100.0 41 100.0
No
2 [Sub-Brokers Yes 1 200 1] 100.0
No 41 80.0
3 [Agents Yes 11 100 4} 100.0
No 91 90.0 0
4  |Clients Reference Yes 21 500
No 21 500
5 |Database With Co. Yes
No
6 {Depositors Yes
No
7 {Branch Office Yes
No
8 |Direct Marketing Yes
No
9 |Co-Operative Advertising  Yes
No
10 {Dealers Yes 3] 1000 21 500
No 0 2f 500
11 |Distributors Yes 3] 75.0
No 11 250
12 [References Yes 4} 100.0
No 0
N 3] 1000 5] 1000 101 100.0 31 160.0 1] 100.0 4} 100.0,




Table 7.1 Continued....

Strategy 14 15 16 Total Chi-Square | Signi
Code | Target Strategies Transpeck Fin. TCF TCK
Followed No Yo No % No % No %] (d.f = 14) { ficance
L1 |Expected Market Yes 1] 250 48| 585 52129 0000
Potentral No 31 1000 34 415
2 {Actual Market Yes 31 1000 4} 100.0 3 1000 66] 805 34,650 0001
Potential No 16] 195
3 |Fixed Percentage Yes 1] 250 39] 476 49,522| 0001
Increase No 3] 1000 31 750 31 1000 431 524
4 {Competitive Panity Yes 428741 0000
No 3] 1000 3] 750 3} 100.0 49] 598
L1 [Irespective Of Yes
Branch Potential No
2 |Dependmg On Yes 31 1000 4] 100.0 3] 1000 73] 89.0 57.779] 0.000
Branch Potential No 9] 110
3 |Equal Targets Yes 5| 61 81999 0.000
No 3F 1000 4} 100.0 3 1000 771 939
If 1 {Data-Base With Yes 49] 598 54.3471  0.000
The Company No 3} 1000 4] 1000 31 1000 33] 402
2 |Data-Base In-House Yes 6 7.3 39975 0.000
Research No 37 1060 4] 100.0 31 1000 76 927
3  jData-Base Yes 1 1.2 7289 0000
Comm Research No 3] 1000 4| 100.0 3] 1000 81] 988
4 |Data-Base Yes 3] 1000 4] 1000 3] 1000 69| 841 594431 0000
Intermediaries No 131 159
IV {Intermediaries Used
1 |Brokers Yes 3] 1000 4} 100.0 3] 1000 80| 97.6
No 2l 24
2 |Sub-Brokers Yes 1 333 28] 341
No 2f 667 17 207
3 ]Agents Yes 36] 439
No 24] 293
4 [Chents Reference Yes 0] 122
No 30] 366
5 [Database With Co Yes 4 4.9
No 1 1.2
6 |Depositors Yes 1 12
No 4] 49
7 {Branch Office Yes 31 37
No 18} 220
8 [Direct Marketing Yes 2l 24
No 3| 37
9 [Co-Operative Advertising]  Yes 1 1.2
No 4 49
10 {Dealers Yes 3 1000 8] 98
No 1] 2| 24
11 |Distributors Yes 3 37
No 1 12
12 |References Yes 4 49
No 0
N 3] 1000 41 1000 3] 1000 82| 100.0




Table 7.2

Company Positions - Target Strategies

(Car Finance)
Strategy 2 3 4 5 6 7
Code [ Target Sirategies Anagram Fin] Apple Fin. | Ashok Ley. Fin,] Gardan Fin. GLFL HDFC
Followed No %} No % No %o No Y% No %| No Yo
L1 [Expected Market Yes 10] 1000 71 700 9l 750 1] 100 1] 50.0
Potential No 3] 300 3] 250 5] 1000 9] 900 1| 500
2 |Actual Market Yes 4] 40.0 21 200 8 667 3] 600 10] 1000 2l w00
Potential No 6] 60.0 8] 80.0 4] 333 2] 400
3 [Fixed Percentage Yes 31 300 1 83
Increase No 10} 100.0 71 70.0 i1 917 51 1000 10} 1000 2} 100.0
4  {Competitive Panity Yes ‘
No 10f 1000 10§ 100.0 12| 1000 5§ 100.0 10} 100.0 2] 1000
1 fIrespective Of Yes 6] 600 2 167
Branch Potentral No 10] 1000 41 400 10 833 5 100.0 10} 1000 2] 100.0
2 |Depending On Yes 10} 100.0 4] 400 9 750 31 600 10f 1000 2} 1000
Branch Potential No 6] 60.0 3] 250 2} 400
3 |Equal Targets Yes
No 10{ 1000 10} 1000 12{ 1000 51 1000 10§ 1000 2] 1000
M1 {Data-Base With Yes 10| 1000 77 700 2 167 1} 100 2] 1000
The Company No 31 300 10} 833 51 1000 91 900
2 |Data-Base In-House Yes
Research No 16} 100.0 10 100.0 12} 1000 5 1000 10} 1000 2} 100.0
3 |Data-Base Yes
Comm Research No 10} 100.0{ 10} 1000 12} 1000 5} 1000 10} 100.0 2} 100.0
4 {Data-Base Yes 104 100.0 12§ 1000 51 100.0 10] 1000 2{ 1000
Intermediaries No 10} 1000
IV |Intermediaries Used
1 {Brokers 10f 1000 10} 1000 12} 1000 51 1000 10} 1000 2] 100.0
2 ISub-Brokers 3] 300 2} 200 8} 667 2f 400 10} 100.0 2} 100.0
3 |Agents 3] 300 2} 200 8 667 1} 200 10} 100.0 2} 100.0
4 [Clents i} 200 2} 200
5 |Dealers 1 83 31 600 91 90.0 1] s0.0
6  |Word-of-Mouth 2 400
7 |Acguaintances
N 104 100.0 10{ 1000 121 1000 51 1000 10{ 100.0 2} 100.0




Table 7.2 Continued..

Strategy 8 9 10 11 12 13
Code|Target Strategies JCCM Kotak Sec, Lloyds Fin, | Mafatlal Fin. | Sundram Fin.| Tata Fin.
Followed No %} No % No Y% No % No %] No Yo
11 |Expected Market Yes 3f 75.0 51 500 3 30.0 1} 100.0 2l 250
Potential No 1} 250 51 500 7 100 1} 1000 6] 75.0
2 {Actual Market Yes 31 750 10§ 1000 10] 1000 1] 100.0 1} 1000
Potential No i} 250 8| 100.0
3 [Frxed Percentage Yes 4] 400 1 10.0 875
Increase No 4] 1000 6] 600 90.0 1] 1000 14 100.0 1} 125
4  jCompetitive Panty Yes 2] 200
No 41 1000 81 800 10} 1000 1] 1000 1} 1000 8] 1000
1 {Irespective Of Yes . 81 1000
Branch Potential No 41 100.0 10} 1000 10] 1000 1} 1000 1] 1000
2 |Depending On Yes 31 750 10} 1000 10] 1000 1} 1000 1] 1600
Branch Potential No 1} 250 8/ 1000
3 ]Equal Targets Yes
No 4] 1000 10} 1000 10 1000 1] 1000 1] 1000 8] 1000
HL1 {Data-Base With Yes 31 7150 10 106 0 16] 1000 11 100.0 8] 100.0
The Company No 1} 250 1] 1000
2 [Data-Base - In-House Yes 6] 600 21 200 4] 50.0
Research No 4] 1000 41 400 8 800 1} 100.0 1} 1000 4] 500
3 [Data-Base Yes 51 500 1} 125
Comm Research No 4] 1000 51 500 10] 1000 1} 100.0 1} 100.0 7t 875
4 |Data-Base : Yes 41 1000 10} 100.0 10 1000 1} 1000 11 1000 8! 100.0
Intermediarnies No
IV {Intermediaries Used
1 |Brokers 3] 750f 10j1000 101 1000 1] 1000 8] 100.0
2 {Sub-Brokers 31 750 9] 90.0 10 100.0 1] 1000 8] 1000
3 |Agents 4] 1000 9] 90.0 10} 1000 1| 100.0 8| 1000
4 |Chents
5 |Dealers
6  {Word-of-Mouth
7 JAcquamtances ‘ 1} 1000
N 4] 1000 10} 1000 10§ 1000 1] 1000 1] 100.0 8] 1000




Table 7.2 Continued..

Strategy 14 15 16 Total |Chi-Square Signi
Code[Target Strategies Transpeck Fin. TCF TCK
Followed No %] No %1 No %] No %] (d.f.=14) | ficance
L1 {Expected Market Yes 1} 250 43} 46.2 392951 0000
Potential No 3 1000 31 750 311000} 50} 53.8
2 |Actual Market Yes 54} 581 57.612) 0000
Potential No 31 1000 4] 100,0 311000 39] 419
3 |Fixed Percentage Yes 3] 1000 3 750 311000} 251 269 52595! 0.000
Increase No 11 2590 684 73.1
4  |Competitive Parity Yes 2 22 16964 0258
No 3} 1000 411000 311000 91} 978
.1 JIrespective Of Yes 3] 1000 41 1000 3110006] 26] 280 72.809] 0.000
Branch Potential No 674 720
2 {Depending On Yes 631 677 627971 0.000
Branch Potential No 3} 1000 411000 311000 301 323
3 |Equal Targets Yes
No 3 1000 411000 311000} 93} 100.0
HL1 {Data-Base With Yes 2y 667 411000 311000] 63] 67.7 65161 0000
'The Company No 1 333 30} 323
2 {Data-Base In-House| Yes . 12 129 39.611F 0.000
Research Ne 3] 1000 411000 31100.0f 81} 871
3 |Data-Base . Yes 6] 6.5 37.079] 0.000
Comm Research No 31 1000 411000 311000f 87} 935
4 [Data-Base : Yes 31 100.0 41 100.0 311000 831 89.2
Intermediaries No 10} 108
IV {Intermedianes Used
1 |Brokers 3 1000 411000 3} 100.0; 914 978
2 |Sub-Brokers 31 1000 411000 3}100.0f 68} 731
3 JAgents 31 1000 411000 3} 100.0f 68] 731
4 iChents 31 32
5 [Dealers 14} 151
6 |Word-of-Mouth 2 22
7 _1Acquamtances 11 1.1
N 31 1000 41 100.0 3} 100.0f 93} 100.0




Table 7.3
Company Positions - Target Strategies

(Airlines)
Strategy 1 2 3 4 5 6
Cede {Target Strategies Air Canada | AirIndia | Air Sychelles | Biman Bangiadesh| British Airways | Delta Airlines
Followed| No| %] No Yo No Y% No % No % No %
I.1{Expected Market Yes
Potential No 5| 1000 6] 1000, 5] 100.0 5 100.0 71 1000 10] 1000
2] Actual Market Yes 51 160.0 6§ 1000 51 100.0 5 100.0 91 900
Potential No 71 1000 1} 100
3|Fixed Percentage Yes 1l 20.0 1 20.0 7] 100.0 1} 100
Increase No 4] 800 6] 100.0 51 1000 4 800 9] 90.0
4|Competitive Parity Yes
No 51 100.0 6] 100.0 51 100.0 5 100.0 71 1000 10} 100.0
1T 1{Irespective Of Yes
Branch Potential No 5| 1000 6] 100.0 5] 1000 5 100.0 71 1000 10| 100.0
2{Depending On Yes 511000 6] 100.0 5| 1000 5 1000 71 1000 10] 100.0
Branch Potential No
3{Equal Targets Yes
No 5] 100.0 6] 10600 5| 1000 5 1000 71 100.0 10} 100.0
Il 1 {Data-Base With Yes 6] 100.0 800 10§ 160.0
The Company No 511000 5{ 1000 1 20.0 71 1000
2|Data-Base : In-House| Yes
Research No 5{ 100.0 61 100.0 51 100.0 5 100.0 71 1000 10} 100.0
3{Data-Base Yes
Comm. Research No 5] 100.0 6} 100 0 51 100.0 5 100.0 71 100.0 10 100.0
4{Data-Base : Yes 51 100.0 51 100.0 5 1000 71 1000
Intermediaries No 6| 100.0 10f 1000
IV{intermedraries Used
1{Travel Agents 5] 100.0 6] 100.0 5| 100.0 5 1000 71 100.0 10} 100.0
2}Corporate Clients N
I IN 51 1000 6] 100.0 5] 100.0 5 100.0 71 100.0 10} 100.0
Table 7.3 Continued..
Strategy 7 8 9 10 11 12
yde |Target Strategies France Air | Guif Air Jet Airways KI.M Kuwait Airlines | Lufthansa
Followed] No %] No % No %o No % No % No Yo
L1{Expected Market Yes 10] 909
Potential No 5§ 1000 6] 100.0 1 21 10 100.0 51 100.0 10} 100.0
2]Actual Market Yes 6( 1000 10 1000 51 100.0 10} 1000
Potential No 5§ 100.0 11} 100.0
3{Fixed Percentage Yes 5} 100.0 6] 1000 81.8 51 1000
Increase No 21 182 10 100.0 10} 100.0
41Competitive Parity Yes
No 51 100.0 6| 100.0 11} 100.0 10 1000 s| 1000 10} 100.0
I 1jIrespective Of Yes .
Branch Potential No 5] 100.0 6{ 1000 11] 100.0 10 100.0 5] 1000 10} 100.0
2{Depending On Yes 5] 100.0 6] 100.0 11} 100.0 10 100.0 51 1000 10} 100.0
Branch Potential No
3{Equal Targets Yes
No 51 1000 6] 100.0 11} 100.0 10, 1000 51 1000 10; 1000
111.1}Data-Base With Yes 5] 1000 1] 100
The Company No 5} 1000 6| 100.0 11} 100.0 10 100.0 9] 90.0
2]Data-Base : In-House] Yes 4] 800 1 91
Research No 1] 200 6| 100.0 10] 90.9 10 100.0 5] 1000 10} 1000
3|Data-Base . Yes 1 9.1
Comm Research No 511000 6] 1000 10| 90.9 10 1000 51 100.0 10} 100.0
4|Data-Base . Yes 2] 400 4] 66.7 101 909 10 160.0 10{ 100.0
Intermediaries No 3] 60.0 2] 333 1 9.1 51 1000
IViintermediaries Used '
1{Travel Agents 51100.0 6] 1000 11} 100.0 104 100.0 51 100.0 10} 100.0
2]Corporate Clients
N 5§ 100.0 6} 100 0 11} 100.0 10 100.0 51 1000 101 100.0




Table 7.3 Continued..

Strategy 13 14 15 16 Total Chi-Square | Signi
Code|Target Strategies NEPC Royal Jordanian | 'Singapore Airlines | United Airways

Followed| No % No %o No % No %] No %] (d.f.=15) |ficance

1.1|Expected Market Yes 1] 100 2 40.0 13} 11.8 81126] 0000
Potentsal No 9t 900 5] 1000 3 60.0 51 1000 971 882

2] Actual Market Yes 8] 8090 5§ 1000 1 200 30 273 93362} 0000
Potential No 2] 200 4 80.0 5] 100.0f 80} 727

3|Fixed Percentage Yes 5 100.0 40] 364 92.125] 0000
Increase No 10} 100.0 51 1000 51 100.0f 701 636

4} Competitive Parity Yes 0258
No 10{ 1000 5{ 100.0 5 1000 5f 100.0f 110{ 100.0

I 1 |Irespective Of Yes 1] 100 i 09 0.000
Branch Potential No 91 90 S 1000 5 1000 51 1000F 109 99.1

2|Depending On Yes 91 900 51 1000 5 1000 51 1000f 109 99.1 0000
Branch Potential No 11 100 1 0.9

3|Equal Targets Yes

No 10} 1000 51 1000 5 1000 5 100.0] 110§ 1000

IiI 1{Data-Base With Yes { 200 271 245 96 501] 0000
The Company No 10] 1000 51 1000 4 800 51 1000} 83 755

2|Data-Base : In-House| Yes 1 200 6 55 61.346] 0000
Research No 10} 1000 51 1000 4 800 5] 1000} 104] 945

3{Data-Base Yes 11 100 2 18 8650f 0000
Comm Research No 9 900 s 1000 5 100.0 51 100.0f 108] 982

4|Data-Base Yes 9] 900 5] 1000 3 60.0 2 400 77} 700 90 000{ 0000
Intermediaries No 11 100 2 40.0 3 60.0f 33} 300

IV]Intermedianes Used

1]Travel Agents 10{ 1000 51 100.0 S 1000 5f 1000} 1101 1000
2|Corporate Clients 2} 200 2 1.8
N 10{ 1000 51 1000 5 1000 S| 100.0f 110} 1000




Table 7.4
Company Positions : Target Strategies

(B/W TV)
Strategy 1 2 3 4 Total Chi-Square | Signi
Code|Target Strafegies Onida Philips Sharp Videocon
Followed] No| %] No| %| Neo| %| No| %| Noj %] (df.=3) |ficance]
L1 |Expected Market Yes 8] 80.0 8| 20.0 30.000] 0.000
Potential No 10} 100.0 10} 100.0 2} 200f 10} 100.0] 32} 800
2 jActual Market Yes 10} 100.0 8! 80.0 10} 1000 10} 1000] 38} 950 6315} 0.097
Potential No 21 200 21 50
3 |Fixed Percentage Yes 2] 200 21 50 6315] 0.097
Increase No 10} 100.0 8| 80.0 10] 100.0] 10| 100.0] 38| 95.0
4  |Competitive Panty Yes 0.0
No 101 100.0 10} 100.0 10§ 1000} 10} 100.0f 40} 100.0
1 {frespective Of Yes 1} 100 1} 25 3.076; 0379
Branch Potential No 10} 100.0 10} 100.0 9] 90.0] 10]100.0f 39} 975
2 [Depending On Yes 6] 60.0 1] 100 10] 1000 10] 1000] 27| 675 24.957] 0.000
Branch Potential No 4] 40.0 9] 90.0 13| 325
3 |Equal Targets Yes 6] 600 10} 100.0 16] 40.0 30.000] 0000
No 4} 40.0 10} 41.7 10 417} 24] 600
ML1 |Data-Base With Yes 81 800 9] %00 10} 100.0 1] 106f 28 700 23.809] 0000
The Company No 2] 200 1y 100 9] 0.0 12| 300
2 |Data-Base : In-House| Yes 1| 100 1l 25
Research No 10} 100.0 10| 1000 9] 90.0] 10| 1000] 39| 975
3 |Data-Base Yes 1l 10.0 1] 25 3.076] 0379
Comm Research No 101 1000 10} 100.0 9} 90.0f 10}100.0f 39} 975
4 |Data-Base Yes 10} 100.0 10} 100.0 10} 1000 10] 100.0] 40} 1000
Intermedianes No
IV |Intermediaries Used
1 |Dealers 10]100.0] 10[100.0] 10|100.0| 10]100.0} 40]100.0
2, [Distnbutors 10}100.0] 10§100.0 101100.0] 30} 75.0
3 '|Direct Distributors 1] 100} 1| 25
4 {Sub Dealers 10]100.0f 10] 25.0
Total 10} 100.0 10] 100 0, 101 100.0]  10] 100.0] 40| 100.0
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Table 7.9
Company Positions : Product Strategies

(Car Finance)
Strategy 2 3 4 5 6 7 8 9 10 11 |
Code [Product Strategies Anagram Fin. | Apple Fin. | Ashok Ley. Fin. | Gardan Fin. GLFL HDFC JCCM Kotak See, | Lloyds Fin. | Mafatlal Fin.
Followed No %} No Yo No %] Nol %] No %}i No %] Nol %} Noi %} Nel % No %
1 {New Product In Existing Market Yes 10} 100.0 10} 1000 121 1000 2| 400 10} 100.0 24 100.0 41 100.0 10} 100.0 10] 1000 1} 1000
No 10} 100.0 31 600 10} 100.0
2 |New Product In New Market Yes 1 83 1} 500 3} 300 1] 100.0
No 10} 100.0 10} 100.0 11 917 51100.0 10} 100.0 1} 500 4} 1000 71 70.0 10} 100.0
3  |New Product In New Segment Yes 7 583 2 400 1} 10.0 2} 100.0 10} 100.0 3} 300 1{ 1000
No 10} 1000 10} 1000 5 417 3] 600 91 900 4] 100.0 71 700
4 |New Product With New Technology|  Yes i
No 10] 100.0 101000 12| 1000 51100.0 10} 1000 21000 411000 10§ 100.0 10} 100.0 1] 100.0
5 |New Applications Yes 1} 10.0 11 10.0 1} 500 4] 400
No 10} 1000 9 900 12f 1000 51 100.0 9l 900 1] 500 41 100.0 6f 60.0 10} 100.0 1} 1000
6 |New Functions Yes
- - No 10} 1000 10| 1000 - 12| 100.0 51 100.0 10§ 100 0 2} 1000 411000 10} 100.0 10} 1000 1] 100.0
7 {Improved/Modified Product Yes
No 10 1000 10} 100.0 12} 1000 5} 100.0 10§ 1000 2} 100.0 4| 100.0 16{ 100.0 10} 100.0 i} 1000
8 |Restyled Product Yes
No 10} 100.0 10| 100.0 12] 1000 51 100.0 10} 100.0 2} 100.0 411000 10§ 1000 10} 1000 1] 1000
9 |Repackaged Product Yes 1 200
No 10{ 100.0 10} 100.0 12} 100.0 41 800 10} 1000 211000 4} 100.0 10} 100.01 10| 100.0 1} 1000
10 }Repositioned Product Yes
No 10} 1000 10] 1000 121 100.0 4} 800 10} 1000 2} 100.0 41 100.0 10} 100.0 10} 100.0 1] 100.0
11 |Me-Too Product Yes 21 200 8 66.7 3] 60.0 31 300 1} 50.0 3} 75.0 8] 80.0 91 90.0 1] 100.0
No 81 80.0 10§ 100.0 4 333 2 400 71 7100 1} 500 1} 250 2} 200 1l 100
12 {Product Line Extension Yes 2 167 1} 20.0 31 300 16} 100.0 3] 3060 1] 100.0
No 10} 1000 10| 1000 10 83.3 4} 800 71 700 2} 100.0 41 100.0 7} 70.0
13 |New Product Lme Yes 41 40.0 10 83.3 2] 400 211000 3] 750 9} 90.0 2] 200 1} 100.0
No 10§ 100.0 6} 60.0 2 167 3} 600 10} 100.0 1 250 1} 100 8f 800
14 jItem Addition Yes 9] %0.0 2} 200
" No 10} 1000 10| 1000 12| 100.0 511000 10§ 1000 21000 4] 100.0 1} 10.0 8] 80.0 1] 100.0
15 |Product Line Medification Yes 1} 200 3] 300 1} 100
No 10} 100.0 10} 100.0 12} 100.0 4} 800 10 100.0 2} 100.0 4} 100.0 71 700 91 90.0 1 100.0
16 |Line Stretching Product Yes 41 40.0
No 10} 1000 10] 100.0 12} 1000 51 100.0 10§ 100.0 211000 411000 6] 60.0 10} 100.0 il 1000
17 |Complementary Product Yes 2} 200
‘ No 10} 100.0 104 100.0 12} 1000 51 100.0 10} 100.0 2} 100.0 411000 8{ 80.0 10} 100.0 1] 100.0




Table 7.9 Continued..

Strategy 12 13 14 15 16 Total Chi-Square | Signi
Code [Product Strategies Sundram Fin.l Tata Fin. |Transpeck Fin, TCF TCK
Followed] No Yo No Yo No %! No %} No Y No %} (4.f.=14) | ficance
1 |New Product In Existing Market Yes 1] 100.0 8] 1000 3] 1000 411000 3] 100.0 90] 96.8 54.560 0000
No 3 32 '
2 |New Product In New Market Yes 7] 875 13] 140 7.500 0.000
No 1} 100.0 1] 125 3] 100.0 4} 100.0 3] 100.0 80| 860 -
3 |New Product In New Segment Yes 8] 1000 3f 1000 311000 401 430 63.960 0.000
No 1} 100.0 41100.0 531 57.0
4 INew Product With New Technologyy  Yes
No 1{ 100.0 811000 3] 100.0 4] 100.0 3} 1000 93] 100.0
5 |New Applications Yes 7 7.5 7.500 0.000
No 1] 1000 81 100.0 3] 100.0 4] 100.0 3} 100.0 86} 925
6 |New Functions Yes '
No 1} 100.0 8} 100.0 3{ 100.0 4] 100.0 3] 100.0 93] 1000
7 |Improved/Modified Product Yes
| No 11 1000} _ 81000 3] 100.0 411000 311000 93] 1000
8 |Restyled Product Yes 11 100.0f | 1 1.1
No 8] 100.0 3] 1000 411000 3} 100.0 92| 989
9 |Repackaged Product Yes
No 1] 1000 8! 100.0 3] 1000 4§ 100.0 31000 921 989
10 |Repositioned Product Yes
No 1] 100.0 8} 100.0 3] 100.0 4} 1000 31 100.0 92] 989
11 |Me-Too Product Yes 811000 3] 100.0 411000 3} 100.0 56| 602
No 11 100.0 37} 39.8
12 |Product Line Extension Yes 6] 75.0 1y 333 3j1000 30] 323
No 1] 1000 2§ 250 2] 667 41 100.0 631 677
13 {New Product Line Yes 5] 625 2] 66.7 1} 333 411 441
No 1] 100.0 3] 375 11 333 41 100.0 2] 66.7 52| 3559
14 (Htem Addition Yes 1} 125 11 333 3] 100.0 16f 172
No "1} 1000 71 815 2] 667 4} 100.0 771 828
15 |Product Line Modification Yes 2| 66.7 7 75
No 1} 100.0 8§ 100.0 31 100.0 4] 100.0 1} 333 86f 925
16 |Line Stretching Product Yes 1§ 125 5 5.4
No 1] 100.0 7] 875 3 1000 4} 100.0 311000 88] 94.6
17 {Complementary Product Yes 1] 100.0 3 3.2
No 8] 100.0 3] 100.0 4] 100.0 31 100.0 90 968
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Table 7.11
Company Positions : Product Strategies

(B/WTV)
Strategy 1 2 3 4 Total Chi-Square | Signi
Code{Product Strategies Onida Philips Sharp Videocon
Followed| Noj %] No| %j Nol %] No] %1 Noj %l (df=3) |ficance
1 jNew Product In Existing Market Yes 10]100.0{ 10{1000 3] 300 8] 800] 31| 775 18 780f 0000
No 7 700 2] 200 91 22.5
2 {New Product In New Market Yes 1] 25
No 10{100 0] 10[100.0] 10]100.0 9] 90.0} 39| 975
3 |New Product In New Segment Yes 3} 300 3t 75
No 10{100.0f 10]100.0] 10]100.0 7] 70.0] 37} 925
4 |New Product With New Technologyf  Yes 1] 100 1] 160 2} 20.0 4] 10.0 22201 0520
No 9| 900 9] 90.0f 10[1000 8| 80.0f 36/ 90.0
5 [New Applications Yes Iy 160 1] 100 5| 50.0 7| 17.5 10216] 0010
No 91-900 9| 900} 10{1000 5| 50.0] 33| 825
6 |New Functions Yes 71 700 2| 200 6| 60.0f 15| 375 13.973] 0002
No 3} 300 8] 800 10j1000 4] 4007 25] 62.5
7 {Improved/Modified Product Yes 1011000 9] 90.0 6] 600] 10j1000] 35} 87.5 9.826{ 0.020
No 1] 100 4] 40.0 5] 125
8 |Restyled Product Yes 4] 40.0 6] 60.0 10] 25.0 14.400] 00C00
No 6] 600 4] 400} 10[100.0{ 10/1000] 30{ 75.0
9 |Repackaged Product Yes 31 300 3] 300 1} 100 71 115 4670} 0.190
No 71 700 7f 760f 10j1000 9 900] 33| 825
10 |Repositioned Product Yes 41 400 4] 400 8] 200 10010] 0010
No 1011000 6] 60.0] 10§1000 6] 600] 32| 80.0
11 {Me-Too Product Yes 2] 200 7] 70.0 2] 200 7] 70.0] 18| 45.0 10.010} 0010
No 8| 800 3] 30.0 8] 800 3] 300] 22| 550
12 |Product Line Extension Yes 6] 60.0 71 70.0 7| 70.0f 20] 50.0 13.600] 0000
No 4] 400 3] 300f 10]1000 3] 300} 20 500
13 {New Product Line Yes
No 10J1000] 1041000} 10J1000] 10]1000§ 40§100.0
14 jltem Addrtion Yes
No 101100 0] 10]100.0f 10/100.0] 10/100.0f 40}100.0
15 |Product Line Modification Yes
No 10{100.0f 10/100.0] 10]100.0{ 10]100.0} 4G{100.0
16 |Line Stretching Product Yes ' i} 25
No 101100.0] 10]100.0{ 10{100.0{ 10{1000] 39} 975
17 |Complementary Product Yes
No 10{1000f{ 10{1000} 10]100.0{ 10J1000] 40{1000
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Table 7.15

Company Positions : Pricing Strategies (Company Depeosits)

Strategy 1 2 3 4 5 6
Code |[Pricing Strategies Alipc Fin. | Anagram Fin. | Apple Fin. | Ashok Ley. Fin. | Gardan Fin.] GLFL
Followed{ No Yo No %! No Y% No %] No %1 No Yo
1 |Maximise Shortrun Yes 2| 40.0 10 1000] 10} 809 4] 80.0 6] 60.0
Profits Strategy No 3] 60.0 1 9.1 5/ 100.0 1] 20.0 4{ 40,0
2 |Maximise Longrun Yes 51100.0 10] 100.0f 10f 80.9 4{ 800] 4 800 91 900
Profits Strategy No 11 8.1 1 20.0 1] 20.0 1} 10.0
3  |Maximise Market Yes 7] 70.0f 10} 0.9 4] 800 8} 80.0
Share Strategy No §1100.0 3] 300 1 941 5/ 100.0 11 200 2{ 20.0
4 IMaximise Current Yes 7| 700} 10} 0.9 2] 400 4] 80.0f 10/100.0
Sales Revenue Strategy No 51100.0 3l 300 1 9.1 3 60.0 1 200
5 [Rapid Skimming Yes 3] 27.3 2| 40.0
Strategy No §1100.0f - 10} 100.0 8] 727 5| 100.0 3] 60.0f 10]100.0
6 |Penetration Strategy Yes
No §{100.0 10} 100.0f 11]1000 5| 100.0 5/100.0; 10}100.0
7 |Rate Of Retumn Yes 9] 0.0 10] 90.9 3] 600 51100.0f 10}100.0
Strategy No §/100.0 1 100 1 9.1 2} 400
8 [Promote A Line Yes
Strategy No 5{100.0 10} 100.0f 11]100.0 5] 1000 51100.0] 101000
9 {Maintain Price Yes
Leadership Strategy No 5]100.0 10} 1000} 11}100.0 5] 100.0 51100.0] 10}100.0
10 |Discourage Potential Yes
Entrants (High Price) No 5[1000 10 100.0f 11]{100.0 §| 100.0 5{100.0f 10}100.0
11 {Discourage Potential Yes
Entrants (Low Price) No §/100.0 10§ 100.0|. 11}100.0 5| 100.0 5]100.0] 10§100.0
12 |Intermediary Loyalty Yes 6{100.0 6] 60.0 9] 81.8 2] 400 3] 60.0 8] 80.0
Strategy No 4] 400 2] 18.2 3| 600 2| 40.0 2| 20.0
13 |Mamtain/Improve Yes 1] 20.0 5/ 50.0 7] 63.6 1 20.0 3| 60.0 8] 80.0
Corporate Image Strategy No 4{ 800 5] 50.0 4| 36.4 4 80.0 2] 400 2] 20.0
14 mprove Weaken Yes 4] 36.4 3} 60.0 6} 60.0
Products Sales Strategy No §1100.0 10} 100.0 7] 63.6 5] 100.0 2| 40.0 41 40.0
15 |Discourage Price Yes 11 20.0 1] 200 2] 20.0
Wars Strategy No 4! 80.0 10{ 100.0] 11]/100.0 5| 100.0 4} 80.0 8} 80.0
16 |Beat Copetition Strategy Yes 41 80.0{* 1} 100 1] 20.0 5] 50.0
No 1] 20.0 91 ©0.0f 11}100.0 5] 100.0 4] 80.0 5] 50.0
17 |Carve A Niche Strategy Yes 3] 300 8} 727 1 20.0 2| 40.0 7] 70.0
No 51100.0 71 70.0 3] 27.3 4 80.0 3] 60.0 3] 30.0
18 [Market Penetration Yes 7] 70.0] 10| 0.8 1 20.0 4} 80.0f 10}100.0
Strategy No 5/100.0 3] 300 1] 941 4f 80.0 1} 20.0
19 |Create Consumer Yes 10} 100.0 9] 81.8 3 60.0 4] 80.0 9] 80.0
Acceptance Strategy No 5{100.0}" 2| 18.2 2] 40.0 1} 20.0 1} 10.0
20 |[Maintain Competitive Yes 2| 18.2 3] 60.0] 10}100.0
Parily Strategy No 51100.0 10| 100.0 9] 81.8 5] 100.0 2] 400
21 }Value For Money Yes 3} 30.0
Strategy No 511000 10} 100.0] 11}100.0 5f 100.0 5{100.0 7] 70.0
22 |Special Price Strategy Yes
No 5}100.0 10} 100.0] 11{100.0 5/ 100.0 5{100.0] 10}100.0
23 |Differential Price Yes 1] 20.0
(Models/Options) Strategy{ No 4} 800 10} 100.0f 111000 5] 100.0 51100.0] 10[100.0
24 [Fixed Cost Pricing Strategyd ~ Yes 4] 80.0
No 1} 20.0 10} 1000 11{100.0 5§ 1000 5{1060.0 10§100.0
25 |[Variable Cost Pricing Yes 1 8.1
Strategy No 511000 10} 100.0] 10} 90.9 5] 100.0 5]100.0f 10100.0
268 |Consumer Perception And| Yes 1 91
Demand Intensity Strategy| No 51100.0] 10! 100.0] 10| 90.9 5] 100.0 5{100.0] 10{100.0
27 [Perceived Value Pricing Yes
Strategy No 51100.0 10 100.0] 11]100.0 5/ 100.0 5§100.0] 10j100.0
28 |Demand Differential Yes 2} 200
Pricing Strategy No 51100.0 10} 100.0f 11}100.0 5! 100.0 51100.0 8] 80.0
29 [Marginal Difference Yes
Pricing No 51100.0 10] 100.0} 11]100.0 5} 100.0 5}100.0f 10]100.0
30 {Different Place Strategy Yes ) 41 400 1] 10.0
No - 51100.0 6/ 60.0f 11}100.0 5 100.0 5{100.0 9} 90.0
31 |Different Time Strategy Yes 5] 500
No §1100.0 10] 100.0f 11}§100.0 51 100.0 51100.0 5| 50.0|
32 |Maintain Market Yes 1] 20.0 2! 200
Share Strategy No 51100.0 10§ 100.0] 11}100.0 5] 100.0 4] 80.0 8] 80.0
I ’ s{100.0] _ 10[ 100.0[  11]100.0 5] _100.0]  s[100.0] 10[100.0




Table 7.15 Continued..

Strategy 8 9 10 11 12 13
Code [Pricing Strategies JCCM Kotak Sec. | Lloyds Fin. { Mafatlal Fin.| Sundram Fin. | Tata Fin.
Followed] Neo %] No %] Neo %o No Yo No| %} No %
1 {Maximise Shortrun Yes 6] 60.0 2] 66.7 1] 100.0
Profits Strategy No 3/100.0 51100.0 4} 40.0 1] 833 4}100.0
2 Maxumise Longrun Yes 3}100.0 5{100.0] 101000 3} 100.0 1} 100.0 4}100.0
Profits Strategy No
3 |Maximise Market Yes . 3] 60.0 5] 500
Share Strategy No 3}100.0 2] 40.0 5| 50.0 3} 100.0{ 1} 100.0 41100.0
4 |Maximise Current Yes 31100.0 44 80.01 10]100.0 3} 100.0 100.0 41100.0
Sales Revenue Strategy No 1] 20.0 -
5 |Rapid Skimming Yes 1] 10.0
Strategy No 3]100.0 5[100.0 9| 90.0 31 100.0 1} 100.0 4{100.0
6 |Penetration Strategy Yes
No 31100.0 5]100.0] 10{100.0 3} 100.0 1] 100.0 41100.0
7 {Rate Of Return Yes 31100.0 5{100.0] 10j100.0 3]1000 1} 100.0 4}100.0
Strategy No
8 [Promote A Line Yes 2} 500
Strategy No 3{100.0 51100.0f 10]100.0 3} 100.0 1§ 100.0 2| 50.0
9 [Maintain Price Yes 1] 20.0
Leadership Strategy No 31100.0 4| 80.0] 10|100.0 31 100.0 1} 100.0 41100.0
10 |Discourage Potential Yes 1] 20.0
Entrants (High Price) No 3j1000 4| 80.0] 10]100.0 3] 100.0 1} 100.0 4/100.0
11 |Discourage Potential Yes
Entrants (Low Price) No 3]100.0 5/100.0f 10{100.0 31 100.0 1] 100.0 4(100.0
12 |Intermediary Loyalty Yes 2| 66.7 51100.0 91 90.0 3] 100.0 4/100.0
Strategy No 11 333 1] 100 1} 100.0
13 |Maintain/Improve Yes 3{100.0 511000 8| 800
Corporate Image Strategy No , 2} 20.0 3} 100.0 1§ 100.0 4{100.0
14 |Improve Weaken Yes 3{100.0 2} 40.0 3] 300
Products Sales Strategy No 3} 60.0 71 70.0 3] 100.0 1} 100.0 4]100.0
15 |Discourage Price Yes 1} 100.0
Wars Strategy No 3{100.0 5[100.0] 10|100.0 3} 100.0 411000
16 |Beat Copetition Strategy Yes 1] 33.3 3| 60.0 1] 10.0
No 2| 667 2] 40.0 9} 90.0 - 3§100.0 1} 100.0 4(100.0
17 |Carve A Niche Strategy Yes 3[100.0]. 4] 80.0 6| 60.0 1] 100.0 1] 25.0
No . 1] 200 4| 400 3| 100.0 3] 75.0
18 [Market Penetration Yes 2| 66.7 51100.0 8l 900 1] 100.0 41100.0
Strategy No 1] 333 1] 100 3§ 100.0
18 Create Consumer Yes 3]100.0 51100.0] 10]100.0 2} 66.7 11 100.0 2§ 50.0
Acceptance Strategy No 1} 333 2] 50.0
20 |Maintam Competitive Yes 2] 86.7 41 80.0f 10]100.0 2| 66.7 3] 750
Panly Strategy No 1] 333 1] 20.0 1] 33.3 1] 100.0 1} 25.0
21 |Value For Money Yes 2| 667
Strategy No 1] 33.3 §[100.0] 10{100.0 3 100.0 1] 100.0 41100.0
22 |Special Price Strategy Yes
No 3]100.0 51100.0] 10/100.0 3] 100.0 1} 100.0 4/100.0
23 |Differential Price Yes 1] 25.0
(Models/Options) Strategy| No 3}100.0 51100.0}1 10/100.0 3} 100.0 11 100.0 3] 75.0
24 |[Fixed Cost Pricing Strategyl ~ Yes 1} 33.3} - 1} 25.0
No 2{ 66.7 51100.0] 10]100.0 3} 100.0 1] 100.0 3] 75.0
25 |Vanable Cost Pricing Yes
Strategy No 3/100.0 51100.0] 10}100.0 3} 100.0 11 100.0 4}100.0
26 |Consumer Perception And|  Yes 1] 333 1] 25.0§
Demand Intensity Strategy] No 2| 86.7 §]100.0] 10]100.0 3] 100.0 1] 100.0 3] 75.0
27 |Perceived Value Pricing Yes
Strategy No 31100.0].  5|100.0f 10{100.0 3| 100.0 1} 100.0 4/100.0
28 |Demand Differential Yes 1] 33.3
Pricmg Strategy No 2| 66.7 5[100,0] 10{100.0 3} 100.0 11 100.0 4§100.0
29 |Marginal Difference Yes
Pricing No 3]1000 §1100.0] 10}100.0 3] 100.0 11 100.0 4}100.0
30 |Different Place Strategy Yes 1} 33.3
No 2} 68.7 5/100.0] 101000 3] 100.0 1} 1000 41100.0
31 |Different Time Strategy Yes
No 3]100.0 5{100.0] 10§100.0 3} 100.0 1] 100.0 41100.0
32 |Maintain Market Yes 1] 25.0
Share Strategy No 3/100.0 51100.0] 10/100.0 31 100.0 1} 100.0 3] 75.0
Total 3/100.0 5]100.0]  10{100.0 3] 100.0 100.0 4§100.0




Table 7.15 Continued..

Strategy 14 15 16 Total Chi-Square | Signi
Code |Pricing Strategies Transpeck Fin. TCF TCK
Followed Neo %] No %] No %} No %} (d.f.=14) | ficance
1 {Maximise Shortrun Yes 2{ 500 1] 33.3] 44 53.7 41.614] 0.000
Profits Strategy No 3] 100.0 2} 50.0 2| 66.7] 38{ 46.3
2 |Maximise Longrun Yes 3} 100.0 41100.0 3]100.0f 78; 951 8.520] 0.859
Profits Strategy No 4] 4.9
3  |Maximise Market Yes 1] 250 38} 46.3 42.351} 0.000
Share Strategy No 3} 100.0 3} 75.0 3{100.0f 44] 53.7
4 {Maximise Current Yes 3] 100.0 4}100.0 3]100.0] 68} 829 40.970] 0.000
Sales Revenue Strategy No 14) 174
5 |Rapid Skimming Yes 8 7.3 18.861} 0.170
Strategy No 3] 1000 4/100.0 3]100.0f 76} 92.7
6 |[Penetration Strategy Yes 0
No 3| 100.0 4{100.0 3]100.0f 82}100.0
7 |Rate Of Return Yes 3| 100.9 4{100.0 3}100.0] 73] 89.0 §1.203] 0.000
Strategy No 9] 1.0
8 |{Promote A Line Yes 2] 24
Strategy No 3| 100.0 41100.0 3]100.0{ 80] 976
9  [Maintain Price Yes 11 1.2 6.534| 0.951
Leadership Strategy No 3] 100.0 4/100.0 3{100.0] 81} 98.8
10 |Discourage Potential Yes 1 1.2 6.534| 0.961
Entrants (High Price) No 3| 1000 4{100.0 3/100.0f 81} 98.8
11 |Discourage Potential Yes 0
Entrants (Low Price) No 3| 100.0 4{100.0 3]100.0] 82}100.0
12 |Intermediary Loyalty . Yes 1] 3833 41100.0 1} 33.3f 62] 75.6 22,6961 0.065
Strategy No 2| 66.7 2| 66.7] 20} 244
13 [Mamtain/fmprove Yes 1 333 3] 75.0 3]100.0{f 48] 585 30.654] 0.006
Corporate Image Stratepy No 2| 667 1} 25.0 34} 415
14 {imprave Weaken Yes 1] 250 1] 33.3] 23] 28.0 28,1777 0.013
Products Sales Strategy No 3} 1000 3{ 75.0 2| 66.7] 58} 720
15 [Discourage Price Yes 5] 6.1 26.110f 0.025
‘Wars Strategy No 3] 100.0 4}1000 31100.0] 77| 93.9
16 [Beat Copetition: Strategy Yes 2¢ 66.7] 18] 220 32.770] 0.000
No 3| 100.0 41100.0 1] 33.3f 64| 780
17 jCarve A Niche Strategy Yes 3} 1000 2| 50.0 1] 33.3] 42| 51.2 25.972] 0.020
No , 2§ 50.0 2| 86.7] 40| 48.8
18 [Market Penetration Yes 1) 333 3] 75.0 1} 33.3f 58 707 42,104} 0.000
Strategy No 2] 66.7 1] 25.0 2} 66,7} 24] 20.3
18 |[Create Consumer Yes 2f 66.7 3] 75.0 34100.0f 66} 805 33.480f 0©.002
Acceptance Strategy No 1} 333 11 25.0} . 16} 19.5
20 [Maintain Competitive Yes 3] 75.0 3}1000f 42| 51.2 §6.105] 0.000
Panly Strategy No 3} 100.0 1} 25.0 40| 48.8
21 |Value For Money Yes . 5| 6.1 33.680| 0.002
Strategy No 3| 100.0 411000 3]100.0f 77} 93.9
22 ISpecial Price Strategy Yes 0
No 3] 100.0 41100.0 3j1000 82/100.0
23 |Differential Price Yes 3]100.0 5] 6.1 54.929] 0.000
(Models/Options) Strategy| No 3] 100.0 4{100.0 77] 93.9
24 |Fixed Cost Pricing Strategyl  Yes 3]100.0 91 11.0 §9.310] 0.000
No 3] 100.0 4}100.0 73| 89.0
25 |Variable Cost Pricing Yes 1 1.2 6.534| 0951
Strategy No 3} 100.0 41100.0 3]100.0f 81] 98.8
26 1Consumer Perception And |  Yes 3| 37 16.0156| 0.312
Demand Intensity Strategy| No 3] 1000 4}100.0 3]100.0] 79} 96.3
27 [Perceved Value Pricing Yes 0
Strategy No 3} 100.0 41100.0 3/100.01 82]100.0
28 |Demand Differential Yes ' 3| 37 17.691| 0.222
Pricing Strategy No 3] 1000 41100.0 3{100.0] 79| 958.3
29 [Margmal Difference Yes o
Pricing No 3} 100.0 41100.0 3/100.0] 82]100.0
30 |Different Place Strategy Yes 6] 7.3 23.509] 0.052
No 3] 1000 411000 3]100.0] 76] 927
31 |Different Tune Strategy Yes 5] 6.1 26,110 0.028
No 31 1000 41100.0 3]100.0] 77] 939
32 |Maintam Market Yes 3]100.0 7] 85 41.656] 0.000
Share Strategy No 3} 100.0 41100.0 75] 81.5
Total 3f 1000 4}100.0 31100.0 821100.0




Table 7.16

Company Positions : (Car Finance)

Strategy 2 . 3 4 5 6 7
Code|Pricing Strategies Anagram Fin. | Apple Fin. | Ashok Ley. Fin. | Gardan Fin. GLFL HDFC
Followed No %| No| % No %| No] %| No %| No| %
1 |Maximise Shortrun Yes 10]100.0 1{ 20.0 9] 90.0 2(100.0
Profits Strategy No 10| 100.0 12{ 100.0 4] 80.0 1] 10.0
2 |Maximise Longrun Yes 10] 100.0; 10{100.0 12§ 100.0 2| 40.0 8] 80.0 21100.0
Profits Strategy No, 3| 60.0 1} 100
3 [Maximise Market Yes 1 100 8] 600 1 83 1] 20.0 6] 60.0 2}100.0
Share Strategy No 9 900 4} 400 11 91.7 4} 80.0 4} 40.0
4  [Maximise Current Yes 5] 50.0{ 10}j100.0 4] 333 51100.0f 10]100.0 2]100.0
Sales Revenue Strategy No 8F 500 B| 667
5 |Rapid Skimming Yes
Strategy No 10{ 1000} 10}j1000 12] 100.0 §]100.0] 10]100.0 2{100.0
6 |Penetration Strategy Yes 1 8.3
No 10} 100.0] 10{100.0 11 91.7 5]100.0] 10]100.0 2[100.0
7 |Rate Of Retumn Yes 10} 100.0] 10|100.0 10] 833 4| 80.0} 10]|100.0 2[100.0
Strategy No 2 16.7 1] 20.0
8 |Promote A Line Yes 1 8.3
Strategy No 10| 100.0 1 91.7 5§{100.0] 10|100.0 2[100.0
9 |Maintain Price Yes 10|100.0 2| 20.0
Leadership Strategy No 10| 1000 12} 100.0 61100.0 8] 80.0 2]100.0
10 [Discourage Potential Yes . 10{100.0
Entrants (High Price) No 10] 100.0 12} 100.0 5{100.0f 10§1000 2{100.0
11 |Discourage Potential Yes 10{100.0
Entrants (Low Price) No 101 100.0 12{ 1000 5/100.0f 10}100.0 2§100.0
12 |intermediary Loyalty Yes 14 10.0] 10{100.0 1 83 4] 80.0f 10{100.0 2{100.0]
Strategy No 8] 90.0 11 91.7 1] 20.0
13 |Mamtaim/Improve Yes 10} 100.0] 10}100.0 3] 250 8] 80.0 2{100.0
Corporate Image Strategy No 2} 200 9 75.0 5(100.0 2} 200
14 |Improve Weaken Yes 8{ 80.0 1 8.3 2{ 20.0 1 50.0
Products Sales Strategy No 10| 100.0 11 1.7 5[100.0 8] 80.0 1] 50.0
15 |Discourage Price Yes 10]100.0
Wars Strategy No 10| 1000 12 100.0 5[100.0] 10]100.0 21100.0
16 |Beat Copetition Strategy Yes 10}100.0
No 10] 100.0 12] 100.0 5(100.0; 10]100.0 21100.0
17 |Carve A Niche Strategy Yes 2} 20.0f 10/100.0 9| 90.0 2{100.0
No 8] 80.0 3] 30.0 12{ 100.0 5{1000 1] 10.0
18 |Market Penetration Yes 71 70.0 7] 70.0 8] 667 1] 20.0 8| 90.0 2{100.0
Strategy No 3] 300 4 33.3 4] 80.0 1] 10.0
19 |Create Consumer Yes 10{ 1000} 10}]100.0 11 91.7 2] 40.0] 10{100.0 21100.0
Acceptance Strategy No 1 8.3 3{ 60.0
20 |Maintain Competitive Yes 4f 333} 2/ 400 6] 60.0 1] 50.0
Parily Strategy No 10{ 100.0] 10/100.0 8] 667 3| 60.0 41 400 1} 500
21 }Value For Money Yes 2] 20.0 14 100 2! 20.0 1} 50.0
Strategy No 8] 80.0 9] 90.0 12} 100.0 5{100.0 8] 80.0 1} 60.0
22 |[Special Price Strategy Yes 1] 10.0
No 10| 100.0f 10]100.0 12| 100.0 5{100.0 9] 90.0 2{100.0
23 [Differential Price Yes 4| 40.0 2} 20.0 9] 75.0 4| 40.0 1] 50.0
(Models/Options) Strategy| No 6| 600 8] 80.0 3 25.0 5/100.0 6] 60.0 1} 50.0
24 [Fixed Cost Pricing Strategyl ~ Yes 1| 10.0 1} 10.0 9] 750 7] 70.0 2|100.0
No 8 900 9] 80.0 3 25.0 51100.0 3] 30.0
25 |Variable Cost Pricing Yes 3] 300 2} 20.0 2 16.7
Strategy No 7] 700 8] 80.0 101 833 5[100.0] 10}100.0 2{100.0
26 {Consumer Perception And |  Yes 1 8.3
Demand Intensity Strategy| No 10 1000} 10}100.0 11 81.7 5]100.0f 10{100.0 2}100.0
27 {Perceived Value Pnicing Yes 1] 10.0 2 16.7 2} 400 4} 40.0 2{100.0
Strategy No 9] 90.0] 10{100.0 10] 833 3} 60.0} 6] 60.0
28 |Demand Differential Yes 3] 300 3] 250 1] 100
Pricing Strategy No 71700 101100.0 8 75.0 51100.0 9f 80.0 2}100.0
29 [Marginal Difference Yes 5| 500j- 8] 80.0 9] 75.0 2} 40.0 5f 50.0 21100.0
Pricing No 5 50.0 2] 20.0 3] 250 3] 60.0 5] 50.0
30 |Different Place Strategy Yes 1 100 1] 20.0 2} 20.0
No 9] 90.0f 10}100.0 12| 100.0 4] 80.0 8] 80.0 2}100.0
31 |Different Time Strategy Yes 1 8.3
No 10{ 1000} 10}100.0 1" 917 5]100.0] 10]100.0 2/100.0
32 [Maintain Market Yes’ 1 8.3 1} 20.0 3{ 300
Share Strategy No 10} 1000 10}100.0 11 91.7 4i 80.0 71 70.0 2}100.0
L Total 10} 1000 10}100.0 12] 100.0 5{100.0 101100.0 2{100.0




Table 7.16 Continued..

Strategy 8 9 10 11 12 13
Code [Pricing Strategies JCCM Kotak Sec. | Lloyds Fin, | Mafatlal Fin, | Sundram Fin. | Tata Fin,
Followed] Nof %! Noj %| No % No Yo No %} Nol " %%
1 [Maximise Shortrun Yes 411000 7} 70.0f 10}100.0 2] 25.0
Profits Strategy No 31 30.0 1| 100.0 1] 100.0 6] 75.0
2 |Maximise Longrun Yes 4}100.0§ 10j100.0f 10}100.0 1| 100.0 1] 100.0 8{ 100.0
Profits Strategy No
3 |Maximise Market Yes 411000 9} 80.0 8} 80.0 1} 100.0 8{ 100.0
Share Strategy . No 1} 100 2] 200 11 100.0
4  |Maximise Current Yes 41100.0{ 10{100.0] 10]100.0 1] 100.0 71 875
Sales Revenue Strategy No 1] 100.0 1 125
5§ [Rapid Skimming Yes 1] 250 3} 300
Strategy No 3] 75.0 7} 70.0] 10}100.0 1} 100.0 1] 100.0 8] 100.0
8 |Penetration Strategy Yes . 1] 100
No 411000 91 80.0f 10}100.0 1] 100.0 1] 100.0 8] 100.0
7 |Rate Of Return Yes 411000 9} 80.0f 10}100.0 1| 100.0 1] 100.0 8} 100.0
Strategy No 11 10.0
8 |Promote A Line Yes 3{ 30.0
Strategy No 4}100.0 71 70.0f 10}100.0 1| 100.0 1] 100.0 8] 100.0
9 |Maintamn Price Yes
Leadership Strategy No 411000 10{100.0; 10}100.0 1| 100.0 1] 100.0 8] 100.0
10 |Discourage Potential Yes
Entrants (High Price) No 4{1000} 10{100.0f 10]100.0 1] 100.0 1} 100.0 8] 100.0
11 |Discourage Potential Yes
Entrants (Low Price) No 41100.0f 10j1000{ 10]100.0 1} 100.0 1} 100.0 8; 100.0
12 |Intermediary Loyalty Yes 3] 750 8{ 80.0 2} 200 17 125
Strategy No 1l 250 2¢ 20.0 8] 80.0 1] 100.0 1] 100.0 7] 875
13 |Mamtain/Improve Yes 10}100.0 5/ 50.0 1] 100.0] 1] 100.0 2] 250
Corporate Image Strategy No 41100.0 5| 50.0 6] 75.0
14 {Improve Weaken Yes 6| 60.0 1} 10.0
Products Sales Strategy No 4]100.0 4| 40.0 9] 80.0 1] 100.0 1} 100.0 8] 100.0
15 |Discourage Price Yes
Wars Strategy No 411000 10]100.0] 10}100.0 1] 100.0 1} 100.0 8] 100.0
16 |Beat Copetition Strategy Yes 1] 10.0
. No 4]1000f 10/100.0 9| 90.0 1| 100.0 1} 100.0 8] 100.0
17 |Carve A Niche Strategy Yes 10]100.0 2| 20.0 1} 100.0 5] 828
No 41100.0 8| 80.0 1] 100.0 3] 378
18 |Market Penetration Yes 41100.0] 10|100.0] 10]100.0 1] 100.0 8{ 100.0
Strategy No 1] 100.0
19 |[Create Consumer Yes 411000f 10§100.0f 10}100.0 1] 100.0 1] 100.0 8f 100.0
Acceptance Strategy No
20 |Maintain Competitive Yes 11 10.0 1] 100
Parily Strategy No 41100.0 8] 90.0 9] 80.0 1} 100.0 1§ 100.0 8] 100.0
21 |Value For Money Yes 4] 40.0 11 100
Strategy No 41100.0 6| 60.0 8] 800 1} 100.0 1] 100.0 8| 100.0
22 |Special Price Strategy Yes
No 41100.01 10{100.0] 10}100.0 1] 100.0 1} 100.0 8| 100.0
23 |Differential Price Yes 4/1000 9] 90.0 1| 100.0 3| 375
(Models/Options) Strategy | No 1] 10.0] 10/100.0 1] 100.0 5| 625
24 [Fixed Cost Pricing Strategy)  Yes 3| 7s0] 10|100.0 1] 10.0 1} 100.0 4] 50.0
No 1] 25.0 S| 90.0 1} 100.0 4] 50.0
25 [Variable Cost Pricing Yes
Strategy No 4/100.0] 10[{1000] 10]100.0 1} 100.0 1} 100.0 8] 100.0
26 |Consumer Perception And| Yes
Demand Intensity Strategy{ No 411000f 10{100.0] 10}100.0 11 100.0 1} 100.0 8} 100.0
27 Perceived Value Pricing Yes
Strategy No 411000 10{1000 10{100.0 1] 100.0 1] 1000 8} 100.0
28 1Demand Differential Yes 11 100 1] 125
Pricing Strategy No 411000 9] 80.0] 101000 11 100.0 1] 100.0 71 875
29 {Marginal Difference Yes 411000 8| 90.0 4f 40.0 11 100.0 8} 750
Pricing No 11 10.0 6] 600 1} 100.0 2 250
30 |Different Place Strategy Yes 3| 30.0
No 4(1000 7] 70.0] 10{100.0 1] 100.0 1] 100.0 8| 100.0
31 |Different Time Strategy Yes
No 4/1000| 10|1000| 10{100.0 1] 100.0 1| 100.0 8! 100.0
32 [Mamtain Market Yes 1| 100.0
Share Strategy No 4/100.0] 10]1000] 101000 1} 100.0 8| 100.0
Total 4]1000] 10{100.0f 10{100.0 1] 100.0 1] 100.0 8| 100.0




Table 7.16 Continued..

Strategy 14 15 16 Total Chi-Square | Signi
Code |Pricing Strategies Transpeck Fin. TCF TCK
Followed No %] No %| No %| No %] (d.f.=14) | ficance
1 |Maximise Shortrun Yes 2| 667 11 250 2! 66.7] 50| 53.8 63.298] 0.000
Profits Strategy No 11 333 3} 750 1] 33.3] 43| 46.2
2  |Maximise Longrun Yes 3} 100.0 41100.0 3]100.0] 89| 95.7 41.980]" 0.000
Profits Strategy No ] 4} 43
3  [Maximise Market Yes 1 333 1} 25.0 2} 667 51} 54.8 44,546} 0000
Share Strategy No 2] 667 3] 750 1} 33.3] 42| 45.2
4 }Maximise Current Yes 3] 1000 31 750 3{100.0] 77| 828 45.320] 0.000
Sales Revenue Strategy No 1] 25.0 16} 17.2
5 |Rapid Skimming Yes 4] 43 23.759] 0.048
Strategy No 3| 100.0 411000 3}100.0f 88] 957
6  |Penetration Strategy Yes 21 22 6.668| 0.946
No 3| 100.0 41100.0 3j100.0f 91} 67.8
7 |Rate Of Return Yes 3] 100.0 41100.0 3/100.0] 89} 85.7 11.207| 0.666
Strategy No 41 43
8 |Promote A Limne Yes 4] 43 19.710| 0.139
Strategy No 3] 1000 41100.0 3]100.0f 89} 957
8  |Maintain Price Yes 2] 22
Leadership Strategy No 3] 1000 41100.0 3]100.0f 91} 97.8
10 |Discourage Potential Yes
- |Entrants (High Price) No 3] 100.0 41100.0 31100.0f 93}100.0
11 |Discourage Potential Yes
Entrants (Low Price) No 3] 1000 41100.0 3{1000f 93}11000
12 |intermediary Loyalty Yes 32} 344 60.027] 0.000
Strategy No 3] 100.0 41100.0 3j100.0] 61} 65.6 )
13 Maintam/Improve Yes i 441 47.3 55.000f 0.000
Corporate Image Strategy No 3} 1000 41000 3{100.0] 49} 52.7
14 |Improve Weaken Yes 11} 11.8 32.431| 0.000
Products Sales Strategy No 3] 100.0 41100.0 3j100.0f 82| 88.2
15 |Discourage Price Yes
Wars Strategy No 3| 100.0 411000 3}100.0f 93}100.0
16 |Beat Copetition Strategy Yes | I
No 3{ 100.0 411000 3}100.0f 92| 98.9
17 |Carve A Niche Strategy Yes 34| 36.6 58.184| 0.000
No 3| 1000 41100.0 31100.0] 59| 634
18 |[Market Penetration Yes 3] 1000 41100.0 3]100.0f 70| 753 58.260] 0.000
Strategy No 23| 24.7
19 |Create Consumer Yes 3{ 100.0 41100.0 3[{100.0f 89 95.7 41.575] 0.000
Acceptance Strategy No 4f 43
20 {Maintain Competitive Yes 11 25.0 16} 17.2 27.594] 0.016
Parily Strategy No 3] 100.0 3] 75.0 3]100.0] 77} 828
21 [Value For Money Yes . 11} 11.8 17.249] 0.243
Strategy No 3] 1000 411000 3}100.0] 82} 88.2
22 |[Special Price Strategy Yes 11 250 2] 22 14.588| 0.406
No 3] 1000 3] 75.0 3]100.0f 91| 97.8
23 |Differential Price Yes 2| 66.7 1] 25.0 40¢ 43.0 38.568| 0.000
(Models/Options) Strategy { No 1f 333 3} 75.0 3]100.0f &3} 57.0
24 |Fixed Cost Pricing Strategy  Yes 2 667 41] 441 50.5638] 0.000
No 11 333 41100.0 3/100.0] 62| 55.9
25 |Variable Cost Pricing Yes 1} 25.0 8| 86 15.201] 0.364
Strategy No 3} 100.0 3] 750 3]100.0] 85| 914
26 |[Ceonsumer Perception And | Yes 1 1.1
Demand Intensity Strategy] No 31 1000 41100.0 3j100.0] 92| 8.9
27 |Perceived Value Pricing Yes 11] 11.8 33.869] 0.000
Strategy No 3] 100.0 41100.0 3}100.0f 82| 88.2
28 |Demand Differential Yes 8] 9.7 12.630] 0.555
Pricing Strategy No 3] 100.0 41100.0 3{100.0f 84] 80.3
28 [Marginal Difference Yes 2] 667 2 500 58} 63.4 21.787] 0.083
Pricing No 1] 333 2} 50.0 3/100.0] 34] 36.6
30 |Different Place Strategy Yes 71 7.5 15.417| 0.350
No 31 1000 41100.0 3{100.0] 86} 925
31 |Different Time Strategy Yes 11 11
No 3| 100.0 41100.0 31100.0 82| 88.2
32 |Maintain Market Yes 6] 65 29.761| 0.000
Share Strategy No 3| 100.0 41100.0 3{100.0f 87] 93.5
Total 3] 100.0 41100.0 3{100.01  93}100.0




Table 7.17
Company Positions : Pricing Strategies (Airlines)

Strategy 1 2 3 | 4 | 5 6
Code|Pricing Strategies Air Canada] AirIndia | Air Sychelles Biman Banglades| British Airways [Delta Airlines)
Followed] No] %] No| % No % No|l % No % No| %
1 |Maximise Shortrun Yes 51100.0 6]100.0 5] 100.0 3| 60.0 10{100.0
Profits Strategy No 2| 40.0 71 100.0
2 [Maximise Longrun Yes 51100.0 61100.0 5] 100.0 3] 60.0 10{100.0
Profits Strategy No 2] 40.0 7} 100.0
3  |Maximise Market Yes 14 200 1] 16.7 2| 40.0 2} 288
Share Strategy No 4] 800 5] 83.3 5§ 100.0 3| 60.0 5] 714 10[100.0
4 {Maximise Current Yes 3] 60.0 5] 83.3 4] 80.0 3] 60.0 41 571 4| 40.0
Sales Revenue Strategy No 2} 40.0 1] 16.7 1] 200 2| 40.0 3] 429 6} 60.0
§ {Rapid Skimming Yes 1} 20.0
Strategy No 51100.0 8]100.0 5/ 100.0 4} 80.0 7] 100.0 10§100.0
€ |Penetration Strategy Yes 11 20.0 2| 40.0
No 51100.0 6]100.0 4] 800 3| 60.0 7] 100.0 10{100.0
7 |Rate Of Return Yes 51100.0 6[100.0 4] 80.0 4] 80.0 4] 571 10(100.0
Strategy No 1} 20.0 1] 20.0 3] 429
8 |Promote A Line Yes 1 20.0
Strategy No 51100.0f 6{100.0 6] 100.0 4] 80.0 7} 1000 10{100.0
9 [Mantain Price Yes
Leadershup Strategy No 5]100.0 6/100.0 51 100.0 51100.0 7] 100.0 10/100.0
10 |Discourage Potential Yes
Entrants (High Price) No 5§100.0 6]100.0 5{ 1000 5§100.0 71 100.0 10]100.0
11 |Discourage Potential Yes
Entrants (Low Price) No 51100.0f 6{100.0 5] 100.0 5{100.0 71 1000 10§100.0
12 [Intermediary Loyalty Yes 4} 80.0 41 66.7 11 200 51100.0 5] 714
Strategy No 1] 20.0 2| 33.3 4 800 2] 286 10]100.0
13 |[Mamtain/Improve Yes 3| 60.0 5] 83.3 3] 60.0 2] 286 1] 10.0
Corporate Image Strategy No 2] 40.0 1 16.7 51 100.0 2] 40.0 5| 714 9] 80.0
14 [improve Weaken Yes 3] 50.0 11 20.0
Products Sales Strategy No 5]100.0 3} 50.0 5] 100.0 4] 80.0} 71 100.0 10§100.0
16 |Discourage Price Yes
‘Wars Strategy No 5/100.0 6/1000 5! 100.0 511000 71 100.0 10{100 0
16 |Beat Copetition Strategy Yes '
No 51100.0 6/100.0 5] 100.0 51100.0 71 100.0 10{100.0
17 |Carve A Niche Strategy Yes 1} 20.0 1] 16.7 21 400 11 20.0 1 14.3 2} 200
No 4} 80.0 5] 83.3 3| 600 4} 80.0 6] 857 8} 80.0
18 |Market Penetration Yes 1} 20.0 3| 50.0 2] 40.0 §{100.0 91 90.0
Strategy No 4] 80.0 3] 50.0 3| 600 7| 1000 1] 10.0
19 |Create Consumer Yes 5|1100.0] 6{1000 3] &0.0 4] 80.0 6] 857 10{100.0
Acceptance Strategy No 2] 400 11 20.0 1 14.3
20 {Maintain Competitive Yes 11 20.0
Parily Strategy No 5{100.0 6/1000 5| 100.0 4] 80.0 71 100.0 10§100.0
21 |Value For Money Yes
Strategy No 5(100.0 6]100.0 5] 100.0 5{100.0 7] 100.0 104100.0
22 |Special Price Strategy Yes 1] 20.0 11 20.0 1 14.3 1} 10.0
No 5/100.0f 6]100.0 41 80.0 4} 80.0 6] 857 9] 900
23 |Differential Price Yes 41 80.0 21 40.0 3} 60.0 2] 20.0
(Models/Options) Strategy{ No 11 20.0 6]1000 3} s00 2} 40.0 7] 100.0 8| 80.0
24 |Fixed Cost Pricing Strategyl  Yes 1| 20.0 2| 400
No 5(100.0 6{100.0 4] 800 3] 60.0 7| 100.0 10}100.0
25 |Variable Cost Pricing Yes 2] 33.3 1] 200 1 14.3 5] 50.0
Strategy No 5]100.0{ 4] 687 41 800 51100.0 6] 857 5] 50.0
26 (Consumer Perception And |  Yes . 1} 20.0
Demand Intensity Strategy No 5[100.0 6{100.0 5] 1000 4| 80.0 7| 100.0 10]100.0
27 |Perceived Value Pricing Yes 2| 333 8 85.7 1} 10.0
Strategy No 5]100 0 4] 66.7 5| 1000 51100.0 1 14.3 91 60.0
28 |Demand Differential Yes 2| 40.0 4] 66.7 2} 400 1 14.3 5§ 50.0
Pricing Strategy No 3| 60.0 2] 333 5] 1000 3} 60.0 6] 857 51 50.0
29 |Margmnal Difference Yes §1100.0f 4| 66.7 2| 400 4i 80.0 1 14.3 6] 60.0
Pricing No 2{ 333 3] 60.0 1| 20.0 6| 857 4] 40.0
30 |Different Place Strategy Yes 1] 20.0 3| 50.0 1 200 3| 60.0 6] 60.0
No 4| 80.0 3| s0.0 4| 80.0 2] 40.0 7] 100.0 4] 40.0
31 |Different Time Strategy Yes 1] 20.0 2§ 20.0
No 5]100.0 6{100.0 5] 1000 4} 80.0 7] 100.0 8} 80.0
32 |Maintain Market Yes
Share Strategy No 51100.0 6{100.0 5] 1000 §1100.0 71 100.0 10{100.0
Total 5{100.0 6}100.0 5] 1000 5 100.0 7] 100.0 10}100.0




Table 7.17 Continued..

Strategy 7 8 9 10 11 12 13
Code|Pricing Strategies France Air{ Gulf Air |Jet Airways] KILM | Kuwait Airlines| Lufthansa NEPC
Followed| No| %|{ No| %| Noj %] Neo| % No %] Noj %] Noj %
1 |Maxinuse Shortrun Yes 1] 20.0 4| 66.7 8| 72.7 1] 20.0{ 10[100.0 1| 10.0
Profits Strategy No 4| 80.0 2| 333 3} 27.3] 10]100.0 4f 80.0 9| 80.0
2 |Maximise Longrun Yes 1] 20.0 4| 66.7] 10{ 90.9 4] 80.0f 10]100.0 8| 80.0
Profits Strategy No 4| 80.0 2| 333 1 9.1} 10/100.0 1] 20.0 2| 20.0
3 |Maximise Market Yes 2| 40.0 4| 68.7 10]100.0 4] 80.0 9| 90.0
Share Strategy No 3| 60.0 2| 33.3] 11{100.0 il 20.0{ 10]100.0 1| 10.0
4 |Maximise Current Yes 4| 80.0 3| 50.0| 11§100.0 4| 400 2] 400 9] 90.0 9| €0.0
Sales Revenue Strategy No 1] 20.0 3| 50.0 6| 60.0 3] 60.0 1] 10.0 1| 100
5 |Rapid Skimming Yes 2| 333 2| 20.0
Strategy No 5/100.0 4| 66.7] 11}100.0f 10|100.0 5| 100.0] 10{100.0 8| 80.0
6 |Penetration Strategy Yes 3| 50.0 3] 600 1] 10.0
No 5{100.0 3| 50.0] 11}100.0f 10/100.0 2| 40.0} 10/100.0 9] 90.0
7 {Rate Of Return Yes 5/100.0 3] 50.0f 10} 90.9 4| 40.0 3] 60.0f 10/100.0 1] 10.0
Strategy No 3| 60.0 1 641 6] 60.0 2] 400 8| 90.0
8 |Promote A Line Yes 3| 50.0 1] 10.0
Strategy No 51100.0} -3| 50.0| 11]100.0f 10}100.0 5] 100.0] 10/100.0 8| 90.0
9 [Maintain Price Yes
Leadership Strategy No 5{100.0 6[100.0] 11{100.0f 10|100.0 5| 100.0f 10|100.0] 10|100.0
10 [Discourage Potential Yes i
Entrants (High Price) No 51100.0 6/100.0] 11}100.0f 10/100.0 5| 1000f 10[100.0{ 10{100.0
11 |Discourage Potential Yes 1] 10.0
Entrants (Low Price) No 5{100.0 6]100.0] 11{100.0{ 10{100.0 5} 100.0; 10/100.0 9] 90.0
12 |Intermediary Loyalty Yes 4| 66.7 7} 63.6 9] 90.0 1 20.0 9] 90.0 3| 30.0
Strategy No 5]100.0 2| 33.3 4] 36.4 1] 10.0 80.0 1] 10.0 7] 70.0
13 |Maintain/Improve Yes 3| 50.0 9] 81.8 7] 70.0 10{100.0f 10/100.0
Corporate Image Strategy No 51100.0 3| 80.0 2} 18.2 3| 30.0 5] 100.0
14 |Improve Weaken Yes 3f 50.0 5] 50.0
Products Sales Strategy No 5{100.0 3| 500| 11}{100.0] 10{100.0 5| 100.0f 10]100.0 5{ 50.0
15 IDiscourage Price Yes
Wars Strategy No 5}100.0 g]100.0] 11j1000f 10|100.0 5| 100.0f 10|1000] 10§100.0
16 |Beat Copetition Strategy Yes 2] 40.0 11 9.1 5] 100.0 1] 10.0
No 3] 60.0 6[100.0] 10{ 90.9] 10]{100.0 10]100.0 9] 90.0
17 |Carve A Niche Strategy Yes 1| 16.7 4] 36.4 2| 40.0f 10{100.0
No 51100.0 5| 83.3 7] 63.6] 10]100.0 3| 600 10{100.0
18 {Market Penetration Yes 3| 60.0 6/100.0 7} 63.6 2| 20.0 2] 400 9| 90.0 8] 80.0
Strategy No 2{ 40.0 4] 364 8| 80.0 3] 60.0 1| 10.0 2| '20.0
18 {Create Consumer Yes 1} 20.0 2| 33.3] 10§ 809 8{ 80.0 1| 200 9] 90.0 9] 80.0
Acceptance Strategy No 41 80.0 4| 66.7 11 9.1 2] 20.0 4] 80.0 1] 10.0 1{ 10.0
20 |Mamtain Competitive Yes 3] 50.0 1} 100 1 10.0
Panly Strategy No 5/100.0 3] 50.0/ 11]100.0{ 10]100.0 §| 100.0 9] 90.0 9] 80.0
21 |Value For Money Yes §1100.0 1 81 1] 10.0 1] 10.0
Strategy No 6{100.0f 10| 90.8] 10]100.0 5| 100.0 9] 90.0 9] 90.0
22 |Special Price Strategy Yes 5[100.0 3| 50.0 3] 30.0 1] 10.0 .
No 3| 50.0] 11{100.0 7] 70.0 5] 100.0 9] 90.0] 10}100.0
23 |Differential Price Yes 1] 16.7 4] 40.0 4] 400
(Models/Options) Strategy| No 5{1000 5] 83.3] 11]/100.0 6| 60.0 5] 100.0 6] 60.0f 10{100.0
24 |Fixed Cost Pricing Strategy] ~ Yes 1] 16.7 2| 18.2 1] 100
No 51100.0 5] 83.3 9| 81.8 9] 90.0 6§ 100.0/ 10]100.0] 10{100.0
25 [Variable Cost Pricing Yes 2} 33.3 1] 9.1 41 40.0 7} 70.0 1] 10.0
Strategy No 5/100.0 4} 66.7] 10| 90.9 6} 60.0 5| 100.0 3] 30.0 9] 90.0
26 |Consumer Perception And|  Yes 3} 50.0
Demand Intensity Strategy No §[100.0 3} 50.0f 11]100.0] 10}100.0 5] 100.0] 10}100.0f 10j100.0
27 [Perceived Value Pricing Yes
Strategy No 5[100.0 6/100.0} 11]100.0f 10}100.0 5[ 100.0] 10}100.0f 10{100.0
28 |Demand Differential Yes 3| 50.0 8} 60.0
Pricing Strategy No 5/100.0 3] §0.0f 11{100.0] 10{100.0 5{ 100.0 4} 40.0{ 10}100.0
29 |Marginal Difference Yes 5] 83.3 8] 60.0 9f 90.0
Pricing No 5{100.0 1} 16.7] 11]100.0 4] 40.0 5| 100.0 1} 10.0f 10}100.0
30 |Different Place Strategy Yes 3} 50.0 9| 81.8 8] 80.0 5] 50.0 1} 10.0
No 5/100.0 3} 50.0 2| 18.2 2{ 20.0 5/ 100.0 5] 50.0 9] 80.0
31 |Dafferent Time Strategy Yes 2} 33.3 8{ 80.0 1] 10.0 1} 10.0
No 51100.0 4} 66.7] 11/100.0 2] 20.0 5| 100.0 9} 90.0 9] 80.0
32 |Maintain Market Yes 1 9.1 8} 80.0
Share Strategy No 5]100.0 61100.0f 10[ 90.8] 10}100.0 5| 100.0] 10}{100.0 2] 20.0
Total 5]100.0 61100.0f 11]100.0] 10}100.0 5] 100.0] 10{100.0f 10}100.0




Table 7.17 Continued..

Strategy 14 15 16 Total Chi-Square | Signi
Code |Pricing Strategies Royal Jordanian | Singapore Airlines | United Airways
Followed No % No % No %} No| %] (d.f.=15) | ficance
1 |Maximise Shortrun Yes 5] 100.0 1 20.0 5| 100.0f 65| 59.1 76.8401 0.000
Profits Strategy No 4 80.0 45| 40.9
2 |Maxumise Longrun Yes 5] 100.0 3 60.0 5] 100.0f 79| 71.8 71.250{ 0.000
Profits Strategy No 2 40.0 31} 28.2
3 |Maximise Market Yes 1 20.0 1] 20.0f 37| 336 64.770f 0.000
Share Strategy No 5 100.0 4 80.0 41 80.0] 73] 664
4 {Maximise Current Yes 4} 80.0 3 60.0 4f 80.0f 76 89.1 22.670] 0.091
Sales Revenue Strategy No 1 200 2 40.0 1] 20.0f 34} 308
§ |[Rapid Skimmmg Yes. 1 200 8] 55 22.080; 0.105
Strategy No 41 800 5/ 1000 5] 100.0} 104] 945
6 |Penetration Strategy Yes 3 60.0 13} 11.8 447501 0.000
No 5} 100.0 2 40.0 5] 100.0] 97} 88.2
7 |Rate Of Return Yes 4} 80.0 3 60.0 5] 100.0] 81| 73.6 47.035] 0.000
Strategy No 1 20.0 2 40.0 28| 264
8 {Promote A Line Yes 1 20.0 6| 65 32.435§ 0.005
Strategy No 4 80.0 5/ 100.0 5] 100.0] 104| 94.5
9 |Maintain Pnice Yes )
Leadership Strategy No 51 100.0 5 100.0 5| 100.0} 110}100.0
10 |Discourage Potential Yes
Entrants (Fligh Price) No 5] 100.0 5/ 100.0 5] 100.0] 110}100.0
11 |Discourage Potential Yes 11 098
Entrants (Low Price) No 51 100.0 5/ 1000 5} 100.0f 108} 99.1
12 |termediary Loyalty Yes 1 20.0 2 40.0 3] 60.0] 58] 527 45.240] 0.000
Strategy No 4] 800 3 60.0 2] 40.0] 52| 47.3 -
13 {Mamtain/Improve Yes 3 60.0 56{ 50.9 61.999] 0.000
Corporate Image Strategy No 51 100.0 2 40.0 51 100.0] 54} 491
14 {Improve Weaken Yes 1 200 13] 11.8 41.871] 0.000
Products Sales Strategy No 6§ 1000f ' 4 80.0 5] 100.0] 97| 88.2
15 [Discourage Price Yes 2 40.0 2| 1.8 42.777| 0.000
Wars Strategy No 5f 100.0 3 60.0 5| 100.0] 108| 98.2
16 |Beat Copetition Strategy Yes 9] 8.2 69.944] 0.000
No 5/ 100.0 5  100.0 5/ 100,01 101]| 91.8
17 |Carve A Niche Strategy Yes 1 20.0 3] 60.0] 29| 26.4 44.738] 0.000
No 5/ 100.0 4 80.0 21 40.0] 81| 736
18 |Market Penetration Yes 3] 600 2 40.0 1} 20.0} 63} 57.3 41.979] 0.000
Strategy No 2] 40.0 3 60.0 4] 80.0] 47| 427
19 [Create Consumer Yes 3| 600 3 60.0 5/ 100.0f 85] 77.3 38.826] 0.000
Acceptance Strategy No 2] 40.0 2 40.0 25} 227 i
20 [Maintain Competitive Yes 2 40.0 8] 7.3 31.408] 0.007
Parily Strategy No 5/ 100.0 3 60.0 5] 100.0] 102] 927
21 [Value For Money Yes 2 40.0 10] 9.1 62.700f 0.000
Strategy No 5{ 100.0 3 60.0 5§ 100.0] 100f 90.9
22 |Special Price Strategy Yes 1 20.0 17] 15.5 43.743] 0.000
No 4 80.0 5| 100.0 51 100.0] 93] 84.5
23 |Dafferential Price Yes 3] 600 23| 20.9 39.653] 0.000
(Models/Options) Strategy No 2 40.0 5 100.0 5| 100.0] 87| 79.1
24 [Fixed Cost Pricing Strategyl ~ Yes 1 20.0 gl 73 18.513] 0.236
No 5| 100.0 4 80.0 5] 100.0] 102] 92.7
25 |Vanable Cost Pricing Yes 1 20.0 2 40.0 27| 245 28.291| 0.018
Strategy No 4] 80.0 3 60.0 5] 100.0] 83| 755
26 |Consumer Perception And | Yes 4] 36 44.363] 0.000
Demand Intensity Strategy| No 5/ 1000 5 100.0 5] 100.0] 106] 96.4
27 {Perceived Value Pricing Yes 3 60.0 N 12 10.9 65.854] 0000
Strategy No 5/ 100.0 2 40.0 §| 100.0] 98] 89.1
28 |Demand Differential Yes 2 40.0 3] 60.0] 28] 255 39.431} 0.000
Pricing Strategy No 5] 100.0 3 80.0] 21 40.0] 82 745
29 |Marginal Difference Yes 3] 600 3] ©60.0f 48] 436 56.640] 0.000
Pricing No 2} 400 5/ 100.0 2] 40.0] 62] 56.4
30 |Different Place Strategy Yes 2] 40.0  42] 38.2 42.058{ 0.000
No 3 60.0 5] 100.0 5| 100.0; 68| 61.8
31 |Different Time Strategy Yes 2 40.0 17] 15.5 46.221} 0.000
No 100.0 3 60.0 5] 100.0f 93| 84.5
32 [Maintain Market Yes 2 40.0 11| 10.0 68.787f 0.000
Share Strategy No 5f 100.0 3 60.0 5§ 100.0] 99§ 90.0
Total 51 100.0 51 100.0 51 100.01 110§100.0




Table 7.18
Company Positions : Pricing Strategies (B/W TV)

Strategy 1 2 3 4 Total Chi-Square | Signi
Code | Pricing Strategies Onida Philips Sharp Videocon
Followed] Noi %! Noj %] No] %| No| %] Noi %| (df=3) |ficance
1 Maximise Shortrun Yes 101000 8| 80.0 10§100.0f 28} 70.0{ 32.380] 0.000
Profits Strategy No 2| 20.0] 10{100.0 12| 30.0
2|Maximise Longrun Yes 5| 50.0 7| 70.0 7| 70.0f 19| 475 13.130{ 0.004
Profits Strategy No 5| 50.0 3| s0.0] 10|100.0 3| 300} 21| 525
3{Maximise Market Yes 5{ 80.0 5| 50.0 1} 10.0 8| 50.0f 16} 40.0 5.000f 0.171
Share Strategy No 51 80.0 5} 500 9] 80.0 51 50.0] 24} 60.0
4[Maxwmise Current Yes 10}100.0 8] 90.0 2} 200 71 70.0f 28} 700 18.090} 0.000
Sales Revenue Strategy No 11 10.0 8| 80.0 3{ 30.0] 12] 30.0
5]Rapid Skimming Yes 2| 20.0 2| 20.0 4] 10.0 4.444] 0217
Strategy No 10}100.0 8| 80.0] 10]100.0 8| 80.0f 38| 90.0
6|Penetration Strategy Yes 1} 100 14 25 3.070} 0.379
No 1011000} 10{100.0{ 10/100.0 9] 80.0] 39 975
7|Rate Of Retum Yes 10{1000] 10[100.0] 10}100.0 91 80.0] 39§ 975 3.076] 0.379
Strategy No 1] 10.0 1 25
8]Promote A Line Yes 1} 10.0 2| 20.0 3] 75 3.963] 0.285
Strategy No 91 80.0 8] 80.0] 10|100.01 10|100.0] 37| 92,5
9{Maintaimn Price Yes 11 100 4} 40.0 11 100 8] 15.0 7.050] 0.070
Leadership Strategy No 8] 0.0 6] 60.0f 10j1000 9] 90.0; 34| 850
10{Discourage Potential Yes . 1} 10.0 11 25
Entrants (High Price) No 10]100.0 9] 80.0] 10]|100.0] 10{100.0{f 38] 97.5
11]Discourage Potential Yes 2] 20.0 2] 5.0
Entrants (Low Price) No 10{100.0{ 10§100.0{ 10{1000 8{ 80.0; 38 95.0
12{Intermediary Loyalty Yes 101100.0 71 70.0 8] 80.0] 10§100.0]f 35| 875 6.170] 0.100
Strategy No . 3] 300 2| 200 5] 12.5
13{Maintam/Improve Yes 10]100.0] 10}100.0 9] 90.0] 29| 725 35.480| 0.000
Corporate Image Strategy No 10{100.0 1] 10.0] 11} 275
14{Improve Weaken Yes 1] 10.0 1 25
Products Sales Strategy No 10{100.0 6] 90.0f 10{100.0{ 10j100.0] 39| 97.5
15| Discourage Price Yes 1] 10.0 1 25
Wars Strategy No 9] 80.0f 10/100.0{ 10§{100.0f 10]100.0f 38| 875
16]|Beat Copetition Strategy Yes 1} 10.0 1] 10.0 2] 50 2.100| 0.550
No 9] 90.0] 10|100.0] 10]100.0 9] 90.0] 38} 95.0
17{Carve A Niche Strategy Yes 4| 400 8] 80.0 12] 30.0 20.952] 0.000
No 6] 60.0) 10]100.0 2] 20.0] 10{100.0] 28] 70.0
18| Market Penetration Yes 6] 600 9] 90.0 7{ 70.0] 22} 55.0 18.181} 0.000
Strategy No 4} 40.0] 10{1000 1} 10.0 3] 30.0] 18} 45.0
19]Create Consumer Yes 8| 900} 10[100.0] 10]100.0 9] 90.0f 38§ 95.0 2.105] 0550
Acceptance Strategy No 1| 100 1} 10.0 2] 5.0
20|Maintain Competitive Yes 3] 300 1] 10.0] 10{1000 4] 40.0; 18] 45.0 18.181| 0.000
Parily Strategy No 71 70.0 8} 80.0 6] 60.0f 22| 55.0
21{Value For Money Yes 1] 100 41 40.0 51 12.5 9.828] 0.020
Strategy No 9] 80.0] 10j1000] 10}100.0 6} 60.0] 35| 87.5
22|Special Price Strategy Yes
No 101100.0f 10}100.0{ 10j100.0} 10]100.0] 40}100.0
23|Differential Price Yes 71 700 9] 90.0 7} 70.0 6] 50.0f 28] 700 3.808] 0.282
(Models/Options) Strategy No 3} 30.0 1] 10.0 3f 30.0 5] 50.0] 12} 30.0
24{Fixed Cost Pricing Strategyl ~ Yes 3} 30.0 31 75
No 10{100.0 71 70.0f 10{100.0}] 10/100.0f 37| 925
25 Vanable Cost Pricmg Yes 3| 30.0 1] 10.0f . 6] 60.0f 10| 25.0 11.200| 0.010
Strategy No 7] 700 9] 90.0f 10}100.0 4] 40.0f 30] 75.0
26 {Consumer Perception And | Yes
Demand Intensity Strategy| No 101100.0] 104100.0f 10]100.0] 10{100.0{f 40]|100.0
27 |Percesved Value Pricing Yes 1] 10.0 1 25
Strategy No 10{100.0{ 10{1000{ 10{100.0 9] 90.0f 39} 97.5
28|Demand Differential Yes 1} 10.0 1 25
Pricing Strategy No 10{100.0f 10}100.0 9 90.0f 10§100.0f 39} 97.5
29|Marginal Difference Yes 9] 90.0 B} 60.0f 15f 375 25.920] 0.000
Pricing No 10{100 0 10§100.0 11 10.0 4] 40.0f 25} 625
30| Different Place Strategy Yes B 9} 90.0 41 40.0f 13} 325 24957} 0.000
No 10{100.0{ 10{100.0 1} 10.0 6] 60.0] 27| 67.5
31|Different Time Strategy Yes 9] 80.0 9l 225
No 10{100.0f 10/100.0f 10j100.0 1§ 100} 31} 775
32{Maintain Market Yes
Share Strategy No 101100.0] 10}100.0 0 101100.0]  40}100.0
Total 10{100.0] 10{100.0f 10{100.0f 10{100.0] 40]100.0




Table 7.19
Company Positions : Pricing Strategies (Colour TV)

Strategy 1 2 3 4 5 6
Code |Pricing Strategies Akai BPL Daewoo Onida Panasomnic Philips
Followed] No| %{ No] %] No| %} No %] No %| Nol %
1|Maximise Shortrun Yes 10}100.0 6] 60.0 2| 18.2 8} 90.0
Profits Strategy No 10{100.0 10{100.0 41 40.0 9| 81.8 1{ 10.0
2|Maximise Longrun Yes 10§100.0f 10}100.0 7} 70.0 1] 9.1 8] 90.0
Profits Strategy No 10§100.0 3] 30.0f/ 10 909 11 100
3|Maximise Market Yes 71 70.0 2} 20.0 9] 80.0 1 9.1 8} 90.0
Share Strategy No 101100.0 3] 30.0 8] 80.0 1] 10.0f 10} 909 1] 100
4iMaximise Current Yes 2} 2001 10§100.0 4§ 40.0 8] 80.0 9] 81.8] 10/100.0
Sales Revenue Strategy No 8} 80.0 8} 60.0 1] 100 2] 182
5{Rapid Skimming Yes g} 90.01 10}100.0 6] 545 3} 30.0
Strategy No 10}100.0 1} 10.0 101100.0 5| 45.5 71 70.0
6|Penetration Strategy Yes
No 10§100.0f 10}100.0f 10{100.0] 10|100.0f 11|100.0] 10{100.0
7|Rate Of Retumn Yes 9] 90.0} 10}100.0 7} 70.0] 1o|100.0] 10| 90.9] 10|100.0
Strategy No 1| 10.0 31 30.0 ’ 1| 9.1
8|Promote A Line Yes 2| 20.0
Strategy No 10{100.0f 10§100.0f 10}100.0 8| 80.0 10]100.0
9|Maintain Price Yes 1] 10.0 4} 40.0 2| 20.0] 11]100.0 4| 40.0
Leadership Strategy No 10}100.0 9] 80.0 6] 60.0 8| 80.0 1 9.1 8| 60.0
10]Discourage Potential Yes 3} 300 5 50.0 10| 90.9
Entrants (High Price) No 10{100.0 7] 70.0 5] 50.0{f 10]100.0 2} 182§ 10]100.0
11|Discourage Potential Yes ’ 9| 81.8
Entrants (Low Price) No 10{100.0{ 10{100.0f 10]100.0f 10}100.0 10]100.0
12]Intermediary Loyalty Yes 4| 40.0; 10§100.0f 10}100.0f 10/100.0] 11]100.0] 10]100.0
Strategy No 6} 60.0 10] 80.9
13{Maintain/Improve Yes 10{100.0 6} 60.0 9| 90.0 11 9.1} 10}{100.0
Corporate Image Strategy No 10}100.0 4] 40.0 1] 10.0f 11]100.0
14 |Improve Weaken Yes 2| 200 1] 10.0
Products Sales Strategy No 101100.0f 10}100.0 8| 80.0] 10|100.0 9| 90.0
16| Discourage Price Yes 2§ 20.0 3| 30.01 11]100.0
Wars Strategy No 10§100.0f 10}100.0 8} 80.0 7| 70.0 10{100.0
16|Beat Copetition Strategy Yes 3| 30.0 6| 60.0 11/100.0
No 10{100.0{ 10{100.0 7| 70.0 4| 40.0 10{100.0
17|Carve A Niche Strategy Yes 2] 200 5] 50.0 4] 40.0] 10[100.0] 11]100.0 6| 60.0
No 8] 800 5| 50.0 6] 60.0 1 941 4{ 40.0
18{Market Penetration Yes 8] 80.0; 10}100.0 8] 80.0f 10/100.0{ 10} 90.8] 10}{100.0
Strategy No 2] 20.0 2} 200 1 9.1
19{Create Consumer Yes 10110C.0f 10§100.0] 10§100.0] 10{100.0} 10| 90.8] 10]100.0
Acceptance Strategy No 11}100.0
20{Maintain Competitive Yes 3] 30.0 4] 40.0 6] 60.0 4} 40.0
Parily Strategy No 101100.0 7] 70.0 8] 60.0 4] 40.0 1 9.1 6] 60.0
21} Value For Money Yes 1] 10.0 2} 20.0 10} 80.9
Strategy No 10§1000 9| s0.0 8| 80.0 8| 80.0 104100.0
221Special Price Strategy Yes | 2] 20.0 111100.0 1} 10.0
No 10{100.0| 10}100.0 8| 80.0] 10]100.0 9] 90.0
23|Differential Price Yes 5] 50.0 9] 80.0] 10|100.0 71 70.01 11{100.0{ 10{100.0
(Models/Options) Strategy | No 5] 50.0 1} 10.0 3| 30.0
24|Fixed Cost Pricing Strategy]  Yes 11 10.0
No 101100.0( 10{100.0] 10{100.0] 10[100.0] 10| 90.9 9] 90.0
28| Variable Cost Pricing Yes 3] 30.0] 10]100.0 7] 70.0 9] 90.0 1] 941 4| 400
Strategy No 7] 700 3| 30.0 1] 10.0{ 10} 9209 6| 60.0
26]Consumer Perception And|  Yes 10}100.0 1] 10.0 1] 10.0
Demand Intensity Strategy] No 10{100 0 9] 80.0) 10]100.0] 11]100.0 9] 90.0
27 |Percetved Value Pricing Yes 6] 60.0 71 70.0
Strategy No 101000 4} 40.0 3] 30.0] 10}100.0] 11]100.0f 10]100.0
28|Demand Differential Yes 1] 100
Pricing Strategy No 10/100.0f 10}100.0] 10}{100.0{ 10]100.0] 11{100.0 8] 80.0
28{Margnal Difference Yes 8| 80.0 41 40.0 3] 30.0 3} 27.3 41 40.0
Pricmg No 2| 20.0 6] 60.0] 10]100.0 7] 70.0 8] 72.7 6] 60.0
30|Different Place Strategy Yes 2] 200 1 941
No 8| 80.0( 10|100.0 10/100.0] 10{100.0; 10| 90.9] 10}100.0
31| Different Time Strategy Yes 4| 40.0) 10|100.0 1] 10.0 1] 10.0 5] 45.5 6} 60.0
No 6| 60.0 9] 90.0 91 90.0 6] 54.5 4] 40.0
32|Maintain Market Yes 2| 18.2
Share Strategy No 10]100.0f  10/100.0] 10]100.0] 10]100.0 9] 81.8f 10{100.0
Total 10]1000]  10§100.0] 10]100.0} 10{100.0] 11{100.0f 10]1000




Table 7.19 Continued..

Strategy 7 8 9 10 Total |Chi-Square Signi
Code |Pricing Strategies Samsung Sharp Sony Videocon

Followed] No| %] Nol %| No| %| No| %| No %| (df.=9) {ficance

1|Maximise Shortrun Yes 11 111| 10[100.0] 38| 38.0 75.274] 5.000
Profits Strategy No 10{100.0{ 10]100.0 8] 88.9 62| 62.0

2{Maximise Longrun Yes 10]100.0 3] 33.3 7| 70.0] 57| §7.0 67.323f 0.000
Profits Strategy No 10{100.0 6] 66.7 3] 30.0] 43] 43.0

3|Maxmise Market Yes 5! 50.0 5] 55.8 5| 50.0] 43} 43.0 44.384] 0.000
Share Strategy No 8¢ 50.01 10j100.0 4] 444 5} 50.0f 57] 57.0

4iMaximise Current Yes 9] 80.0 4] 444 7} 70.0f 64} 64.0 48.964] 0.000
Sales Revenue Strategy No 1} 10.0] 10{100.0 5| 55.6 3} 30.0f 36} 36.0

5]|Rapid Skimming Yes 10]100.0 6] 66.7 3} 30.0f 47] 47.0 60.548] 0.000
Strategy No 10}100.0 3] 333 7} 70.0} 53] 53.0

6]Penetration Strategy Yes

No 10{100.0] 104100.0 9{100.0f 10]100.0{ 100[100.0

7{Rate Of Return Yes 10{100.0 4] 40.0 6] 66.7 9] 90.0| 85| 85.0 27.771} 0.000
Strategy No 6| 60.0 3] 333 1] 10.0] 15| 15.0

8|Promote A Line Yes 1] 10.0 3| 3.0 14.089§ 0.119
Strategy No 9] 90.0|° 10/100.0 91100.0] 10]100.04 97| 97.0

9{Mamntain Price Yes 3{ 300 5] 55.6 2| 20.0] 22} 22.0 17.649) 0.039
Leadership Strategy No 7} 70.0] 10]100.0 4} 44.4 8| 80.0] 78| 78.0

10{Discourage Potential Yes 3| 300 11 1.1 14} 14.0 23.378} 0.005
Entrants (High Price) No 71 70.0f 10{100.0 8] 88.9] 10§100.0f 86} 86.0
11{Discourage Potential Yes 1] 100 1 1.0
Entrants (Low Price) No 10]100.0f 10]100.0 9{100.0 9] 90.0f 99} 99.0

12]Intermediary Loyalty Yes 8} 90.0 2} 200 8f 889 9] 90.0f 82} 820 48 5231 0.000
Strategy No 1] 100 8{ 80.0 1 1.1 1] 10.0] 18] 18.0

13| Maintain/Improve Yes 21 20.0 9{100.0 9] 80.0f 66} 66.0 74.153}] 0.000
Corporate Image Strategy No 8} 80.0] 10J100.0{ 1] 10.0] 34§ 340

14}improve Weaken Yes 1] 10.0 . 4] 40 11.458] 0.245
Products Sales Strategy No 91 80.0] 10/100.0 9{100.0f 10}100.0] 96] 86.0

15| Discourage Price Yes 6] 50 22.105{ 0.000
Wars Strategy No 10100 0| 10|100.0 9]100.0f 10|100.0] 95} 95.0

16|Beat Copetition Strategy Yes 1] 10.0 1] 1.1 1] 10.0] 12} 120 31.923] 0.000
No 8] 90.0| 10[100.0 8 88.9 9] 90.0] 88} 88.0

17|Carve A Niche Strategy Yes 3| 30.0 71778 1} 10.0] 39| 39.0 39.618{ 0.000
No 7] 70.0] 10{100.0 2] 222 9] 90.0f 61| 61.0

18| Market Penetration Yes 10|100.0( 10}100.0 6{ 66.7 7] 70.0f 80| 80.0 48.693] 0.000
Strategy No 31 333} 3| 300 20} 200

18{Create Consumer Yes 9] 800l 7| 700 8] 8891 10{100.0f 95} 950 18.128] 0.033
Acceptance Strategy No 1} 100 3f 30,0 1] 1.1 5/ 50

20{Maintam Competitive Yes 10}100.0 5| 55.6 41 40.0f 37| 37.0 36.373f 0.000
Parily Strategy No 10§100.0 41 444 6] 60.0f &3] 63.0

21§ Value For Money Yes 7} 70.0 3§ 333 41 40.0f 19 180 31.124] 0.000
Strategy No 3| 30.0f 10§100.0 6} 66.7 6] 60.0] 81} 81.0

22|Special Price Strategy Yes 1] 10.0 4] 40 11.458] 0.245
No 8] 90.0 10{100.0 9/100.0f 10}100.0] 96| 96.0|

23| Differential Price Yes 10|1000 1] 10.0 71 77.8 6] 60.0] 76| 76.0 43.222{ 0.000
(Models/Options) Strategy | No 9] 90.0 2] 222 4| 40.0| 24| 240

241Fixed Cost Pricing Strategdd ~ Yes 1] 100 2l 20 8.163] 0.517
No 9] 90.0f 10{100.0 91100.0} 10[100.0{ 98| 98.0

25]Vanable Cost Pricing Yes 7] 70.0 1} 10.0 6{ 66.7 7} 70.0] 55| 55.0 37.337} 0.000
Strategy No' 3] 30.0 9] 90.0 3} 33.3 3] 30.0] 45| 45.0

26]Consumer Perception And}  Yes 2] 20 8.163} 0.517
Demand Intensity Strategy] No 10[100.0f 10{100.0 91100.0f 10{100.0f 98} 98.0

27 {Perceived Value Pricing Yes 10]100 0 1] 10.0] 24} 240 70.394} 0.000}
Strategy No 10}100.0 9{100.0 8] 890.0} 76| 76.0
28{Demand Differential Yes ) 1 1.0
Pricing Strategy No 10j100,0f 10{100.0 8]100.0f 10}100.0f 98} 99.0

29 |Marginal Difference Yes . 91900 71 77.8 6] 60.0f 44| 440 36.942{ 0.000
Pricing No 10{100.0 1] 10.0 2} 22.2 41 40.0{ 56| 56.0

30|Different Place Strategy Yes 10]100.0 71 77.8 4] 40.0] 24] 24.0 64.657] 0.000
No 10{100.0 2f 22.2 6] 60.0] 76| 76.0

31|Different Time Strategy Yes 2| 20.0 1] 10.0 9] 90.0] 39| 39.0 46.501} 0.000
No 8| 80.0 9] 90.0 9]100.0 1] 10.0f 61| 61.0

32{Maintain Market Yes 2] 20 16.512f 0.056
Share Strategy - No 10[100.0]  10{100.0 91100.0] 10]100.0] 88| 98.0
Total 10]100 0]  10{100.0 9{100.0 10§100.0] 1060{100.0




Table 7.20
Company Positions : Pricing Strategies (Music System)

Strategy 1 2 3 4 5 6
Code | Pricing Strategies Akai BPL Panasonic | Philips Samsung Sharp
Followed| No| %[ Nol %! Nol %[ Nol %| Nol %] Nol %
1iMaximise Shortrun Yes 10]100.0 2| 20.0 8| 80.0
Profits Strategy No 106{100.0 8| 80.0 2] 20.0] 10{100.0{ 10{100.0
2}{Maximise Longrun Yes 10}100.0 1} 10.0 8] 90.0] 10j100.0
Profits Strategy No 10}100.0 g} 90.0 1] 10.0 10§100.0
3{Maxmise Market Yes 5] 50.0 7} 700 1] 100 8] 80.0 5| 50.0
Share Strategy No 5] 80.0 3] 300 8] 80.0 2] 20.0 5! 50.0f 10/100.0
4{Maximise Current Yes 11 10.0f 10{100.0 9] ¢0.0 8] 80.0] 9] 0.0 1] 100
Sales Revenue Strategy No 9| 80.0 1] 100 2] 200 1] 10.0 8| 80.0
5|Rapid Skimming Yes gl 80.0 6] 80.0 8| 80.0] 10j100.0
Strategy No 10{100.0 1] 10.0 4] 400 2] 20.0 10§100.0
6]Penetration Strategy Yes
No 10[100.0] 10]|100.0] 10}100.0] 10{100.0] 10]100.0{ 10]{100.0
7]|Rate Of Return Yes g| 80.0] 10|100.0 9| 90.0| 10|100.0] 10/100.0/ 10|100.0
Strategy - No 1| 10.0 1] 10.0
8{Promote A Line Yes 2| 20.0 1} 10.0
Strategy No 10/100.0] 10|100.0] 10|100.0 8| 80.0 g| 90.0] 10/100.0
9{Maintain Price Yes 1} 10.0 1| 10.0 3| 30.0 3| 30.0
Leadership Strategy No 10/100.0 8| 90.0 8| 90.0 7| 70.0 71 70.0f 10}100.0
10}Discourage Potential Yes 3} 30.0 2| 200 3| 30.0
Entrants (High Price) No 101000 71 70.0 8| 80.0f 10]100.0 7] 70.0] 10j100.0
41{Discourage Potential Yes X
Entrants (Low Price) No 10{100.0; 10]100.0] 10]100.0f 10{100.0] 10j100.0f 10J100.0
12|Intermediary Loyalty Yes 4} 40.0f 10/100.0 8] 80.0 8| 80.0 8} 80.0 8| 800
Strategy No 6] 60.0 1} 10.0 2] 20.0§ 1 10.0 2} 200
13|Mamtain/Improve Yes 1] 100} 104100.0f 10]/100.0 8] 90.0 21 20.0
Corporate Image Strategy No 9] 60.0 1| 10.0 8] 80.0] 10]100.0
14|Improve Weaken Yes 2] 20.0 4| 40.0 1] 10.0
Products Sales Strategy No 8| 80.0] 10{100.0{ 10|100.0 6| 600 g| 90.0] 10{100.0
15| Discourage Price Yes
Wars Strategy No 10)100.0] 10/100.0] 10|100.0| 10|100.0/ 10|100.0{ 10|100.0
16| Beat Copetition Strategy Yes 2| 20.0 1] 10.0
No 10{100.0] 10/100.0] 10{100.0 8| 80.0 9] 90.0] 10/100.0
17]Carve A Niche Strategy Yes
" No 6| 60.0 5| §0.0f 10}100.0 5] 6§0.0 7] 70.0 5| 5§0.0
18{Market Penetration Yes 9] 90.0f 10}100.0 10§100.0f 10}100.0f 10]100.0
Strategy No 11 10.0 101000
19{Create Consumer Yes 10{100.0f 10{100.0] 10/100.0] 10{100.0 8] 80.06f 104100.0
Acceptance Strategy No 1] 10.0
20{Maintain Competitive Yes 1} 10.0 3] 30.0 . 2] 20.0 10}100.0
Parily Strategy No 9] $0.0 7} 70.0f 10{100.0 8] 800] 10]100.0
21{Value For Money Yes 11 10.0 7] 70.0
Strategy No 101100.0] .9 90.0] 10{100.0{ 10{100.0 3| 30.0/ 101100.0
22|Special Price Strategy Yes 1] 10.0 1] 10.0
No 10{100.0] 10{100.0] 10|1000 8| 90.0 8| 90.0{ 10/100.0
23|Differential Price Yes 9] 20.0 9| ¢0.0] 10|100.0 8] 80.0] 10[/100.0 9| 90.0
(Models/Options) Strategy| No 1| 10.0 1] 10.0 2] 20.0 1] 10.0
24|Fixed Cost Pricing Strategy]  Yes . 1| 10.0 1| 10.0
No 10/100.0] 10}100.0] 10}100.0 9] 900 9] 90.0] 10|100.0
25/ Vanable Cost Pricing Yes 10]100.0] 10}{100.0 5| 50.0 7| 70.0 5| 50.0
Strategy No . 10}100.0 5] 50.0 3] 30.0 5| 50.0
26{Consumer Perception And Yes
Demand Intensity Strategy| No 10§100.0f 10{100.0{ 104100.0] 10}100.0{ 10}100.0f 10§100.0
27{Perceived Value Pricing Yes 6} 60.0 10]100.0
Strategy No 10]100.0 4} 40.0f 10j100.0] 10}100.0 10}100.0}
28iDemand Differential Yes 1] 100
Pricing Strategy No 10{100.0f 10{100.0f 10/100.0] 10{100.0f 10{100.0 9| 80.0
29|Marginal Difference Yes 6] 60.0 4] 400 3| 30.0 2| 20.0 8] 80.0
Pricing No 4| 40.0 6] 60.0 7| 70.0 8| 800] 10]100.0 11 10.0
30| Different Place Strategy Yes 9| 90.0
No 10100 0] 10/100.0] 10|100.0| 10|100.0] 10}100.0 1| 10.0
31| Different Time Strategy Yes 10}100.0] 10|100.0 5| 50.0 7| 70.0 2| 20.0
No 5| 50.0 3| 30.0 8] 80.0] 10]/100.0
32|Maintain Market Yes . 2| 200
Share Strategy No 10{100.0] 10}100.0 8] 80.0] 10}100.0] 10j100.0] 10]100.0
Total 10}1000| 104100.0] 10]100.0] 10j100.0] 10§100.0} 10}100.0




Table 7.20 Continued..

Strategy 7 8 Total Chi-Square | Signi
Code | Pricing Strategies Sony Videocon
Followed] No %} No %] No %} (d.1.=7) |ficance
1|Maximise Shortrun Yes 11 100{ 10]100.0{ 31| 38.8 62.725] 0.000
Profits Strategy No 9 900 49] 612
2|Maximise Longrun Yes 8] 80.0 71 70.0 45] 56.2 §7.650] 0.000
Profits Strategy No 2} 20.0 3} 30.0 351 43.8
3{Maximise Market Yes 7} 70.0 5/ 50.0f 38] 475 23.057] 0.000
Share Strategy No 3| 30.0 5] 50.0; 42} 52.5
4|Maximise Current Yes 8] 800 7} 70.0f 53] 66.2 40.195] 0.000
Sales Revenue Strategy No 2} 20.0 3f 30,04 27] 338
5|Rapid Skimming Yes 4] 400 4] 40.0f 41 512 41.175] 0.000
Strategy No 6] 60.0 6] 60.0f 39] 48.8
6|Penetration Strategy Yes 1} +10.0 1M 1.2
No 9| 90.0f 10j1000f 79} 98.8
7|Rate Of Retumn Yes 8| 80.0 9] 90.0f 78] 93.8 6.613| 0.470
Strategy No 2§ 200 1] 10.0 5 8.2
8|Promote A Line Yes 2] 20.0 5 62 10.026] 0.187
Strategy No 8] 80.0f 10{100.0f 75 93.8
9{Maintain Price - Yes 7} 70.0 2] 2001 17} 212 22.035§ 0.002
Leadersiup Strategy No 3} 300 8| 80.0f 63} 788
10{Discourage Potential Yes 3] 300 11} 13.8 13.386} 0.083
Entrants (High Price) No 71 70.01 10{100.0} 69| 86.2
11|Discourage Potentral Yes 11 10.0 1 1.2
Entrants (Low Price) No 10{100.0 9! 900 79| 988
12]Intermediary Loyalty Yes 10{100.0f 10{1000] 68| 85.0 21.960] 0.002
Strategy No 12| 15.0
13{Mantamn/improve Yes 9} 800 9] 90.0f] 50| 825 57.813§ 0.000
Corporate Image Strategy No 11 10.0 11 10,07 30] 375
14{Improve Weaken Yes 71 88 18 630f 0.009
Products Sales Strategy No 10}100.0f 10{1000] 73} 91.2
15]Discourage Price Yes
Wars Strategy No 10{100.0f 10{100.0] 80/100.0
16(Beat Copetition Strategy Yes 1} 10.0 4 50 8.421] 0.296
No 10§ 100.0 91 90.0f 76| 950
17|Carve A Niche Strategy Yes 10.712] 0.152
No 8} 800 8| 80.0f 54| 675
18|Market Penetration Yes 4} 40.0 8} 80.0f 61| 76.2 52.942] 0.000
Strategy No 6] 60.0 2 20.0f 19} 238
19|Create Consumer Yes 9] 900} 9 90,0} 77| 96.3 5.194] 0.636
Acceptance Strategy No 1] 10.0 1 100 3] 38
20{Maintain Competitive Yes 4} 40.0;f 20] 25.0 42,666 0.000
Parily Strategy No 10§100.0 8f 60.0f 60} 75.0
21| Value For Money Yes 41 40.0f 12] 150 37.647; 0.000
Strategy No 1011000 6] 60.0f 68 85.0
221Special Price Strategy Yes 2] 200 4] 5.0 8.421} 0.296
No 10} 100.0 8f 800 78] 95.0
23|Differential Price Yes 7} 70.0 9| 900f 71} 88.8 6.885] 0.440
(Models/Options) Strategy| No 3} 30.0 1 100 81 11.2
241Fixed Cost Pricing Strategy  Yes 2] 25 6.153] 0.521
No 10]100.0f 10{1000] 78f 975
25{Vanable Cost Pricing Yes 6 600 9] 90.0f 52| 65.0 34.285] 0.000
Strategy No 4] 400 1 100 28] 350
26|Consurner Perception And | Yes 1} 100 11 12 7.088f 0.419
Demand Intensity Strategy No 9f S00 10§ 100.0 79] 98.8 )
27 |Perceived Value Pricing Yes ' 1; 10.0 171 21.2 60.280{ 0.000
Strategy No 10} 100.0 9] 900f 63| 78.8
28| Demand Differential Yes 11 1.2
Pricing Strategy No 10}100.0f 10j1000} 79| 98.8
29|Marginal Difference Yes 2} 20.0 6] 600f 32| 400 24.166] 0.001
Pricing No 8] 800 4] 40.0f 48] 60.0
30|Different Place Strategy Yes 4] 400 41 40,01 17] 21.2 45.938] 0.000
No 6] 600 6 600] 63| 78.8
31|Different Time Strategy Yes 2} 200 9] 90.0f 45 56.2 44.647] 0.000}
No 8§ 80.0 1 100 35] 43.8
32|Mamtain Market Yes 21 25
Share Strategy No 101100.0] 10{100.0] 98]1225
Total 101100.0 10;100.0]  80§100.0




Table 7.21
Company Positions : Pricing Strategies (Washing Machine)

‘ Strategy 1 2 3 4 5 6 Total |Chi-Square | Sigai
Code|Pricing Strategies BPL Daewoo Godrej IFB Videocon | Whirlpool
Foliowed| No| %| No| %| No| %| No| %| Noj %] Nol %} Noj % (df=35) |ficance]
1 |Maximise Shortrun Yes 10{100.0 10}100.0 20f 33.3 60.000| 0.000
Profits Strategy No 10(100.0] 10|100.0| 10}100.0 10}100.0f 40] 66.7
2  |Maximise Longrun Yes 10{100.0] 10|100.0] 10{100.0f 10]100.0{ 10]100.0} 10{100.0] 60]100.0
Profits Strategy No
3 |Maximise Market Yes 71 7001 2] 20.0f 71 70.0f 4} 40.0] 5] 50.0f 4] 40.0] 29| 483 7.541} 0.183
Share Strategy No 3§ 30.0f 8] 80.0f 3§ 30.0f0 8} 600] 5] 50.0] 6] 60.0f 31} 51.7
4 |Maximise Current Yes 101100.0f 4} 40.0f 10j100.0f 9] 90.0f 10]100.0] 8] 80.0] 51| 85.0 21.580] 0.000
Sales Revenue Strategy No 6] 60.0 1} 10.0 2} 20.0; 8] 15.0
§ |Rapid Skimming Yes 8] 90.0} 10j100.0] 9] 80.0] & 80.0] 1] 10.0{ 10{100.0{f 48} 80.0 37.5C0f 0.000
Strategy No 1] 100 11 10.0f 1] 10.0f 9| 90.0 12} 20.0
6 {Penetration Strategy Yes 2| 20.0 2 33 10.340] 0.066
No 10]100.0] 10}100.0[ 10{100.0] 10}100.0] 8| 80.0f 10}100.0} 58] 96.7
7 {Rate Of Return Yes 10]1000| 7§ 70.0{ 10|100.0] 10]100.0] 10}100.0] 10}100.0] 57] $5.0 15.780| 0.007
Strategy No 3| 30.0 ’ 3f 5.0
8 {Promote A Line Yes 11 10.0 11 10.0 2} 33 4.137| 0.529
Strategy No 10]100.0] 104100.0f 9{ 90.0| 10§1000| 9] 90.0f 10{100.0f 58] 96.7
9 [Maintain Price Yes 1] 10.0] 4| 40.0] 3| 30.0/ 1} 10.0] 2] 20.0f 2§ 20.0f 13| 21.7 4.026| 0.545
Leadership Strategy No 9} 80.0] 6] 60.0] 7] 70.0] 9] 90.0] 8] 80.0] 8] 80.0] 47| 78.3
10 |Discourage Potential Yes 3} 30.0] 5] 50.0] 3| 30.0] 2| 20.0f 1§ 10.0{ 4} 400} 18] 30.0 4.760| 0.445
Entrants (High Price) No 71 70.0} 5] 0.0 7} 70.0] 8] 80.0f 9} 80.0] 6] 60.0] 42] 70.0
11 |Discourage Potential Yes : 3} 30.0 3] 5.0 15.788] 0.007
Entrants (Low Price) No 10{100.0f 10}100.0f 10{100.0f 10]100.0{ 7] 70.0f 10[100.0] 57| 95.0
12 |Intermediary Loyalty Yes 10{100.0] 10}100.0f 1o0{100.0f 7] 70.0{ 10{100.0f 9] 80.0] 56| 93.3 11.785] 0.037
Strategy No 3} 30.0 1] 10.0] 4] 6.7
13 Mamtain/improve Yes 10]100.0f 6| 60.0f 5] 50.0f & 50.0] 8| 80.0] o] 90.0{ 43} 71.7 11.244} 0.046
Corporate Image Strategy No 4] 40.0] 5] 50.0} 5f 50.0f 2| 20.0] 1] 10.0] 17| 283 .
14 [lImprove Weaken Yes 2] 20.0 1] 10.0] 31 5.0 7.368| 0.194
Products Sales Strategy No 10]100.0] 8| 80.01 10[100.0| 10|100.0| 10[100.0] 9| 90.0] 57} 95.0
15 |Discourage Price Yes 2| 200 11 100 3}. 5.0 7.368| 0.194
Wars Strategy No 10}100.0] 8| 80.0| 1cf100.0] 10|100.0] 9] 90.0] 10}1000| 57| 95.0f _
16 |Beat Copetition Strategy Yes 3| 30.0 3| 30.0 6| 10.0 13.330| 0.020
No 101100.0] 7| 70.0) 10[100.0) 10|100.0f 7| 70.0| 10[100.0| 54| 900
17 |Carve A Niche Strategy Yes 5| 500| 4] 40.0] 4| 40.0 1| 10.6] 6| 60.0] 20| 33.3 12.300} 0.030
No 5| 50.0 6| 60.0] 10|100.0] ¢] 90.0] 4| 40.0{ 40| 66.7
18 {Market Penetration Yes 10]100.0] 8| 80.0] 7] 700] 3] 30.0] 8| so.0] o g0.0] 45 750 15.730{ 0.007
Strategy No - 2] 200] 3] 30.00 7] 70.0] 2f 20.0] 1] 10.0] 18] 250
18 |Create Consumer Yes 10]100.0 10/100.0} 10/100.0 10{100.0] 10/100.0/ 10{100.0] 60{100.0
Acceptance Strategy No
20 |Mamtain Competitive Yes 3] 30.0] 4} 400] 3] 30.0 41 40.0 14] 23.3 9.680{ 0.084
Parily Strategy No 71 700 6] 600 7] 70.0f 10]100.0f 6] 80.0] 10]100.0] 46] 76.7
21 [Value For Money Yes 1) 10.0f 2| 200{ 6] 60.0f 4| 40.0f 4| 40.0{ 5] 50.0f 22| 36.7 7.460] 0.188
Strategy No 9] 90.0; 8] 80.0f 4| 40.0f s8] 60.0{ 8} 60.0] 5| 50.0] 38| 63.3
22 |Special Price Strategy Yes 2{ 20.0;§ 4| 400 5] 60.0] 1| 10.0] 12| 20.0 13.750] 0.010
No 10{100.0] 8] 80.0] 6| 60.0 10|100.0] 5| 50.0] | 90.0] 48| 80.0
23 IDifferential Price Yes 9] 90.0f 10{100.0{ 10{100.0| 10|100.0] ¢8| 90.0] 8| 90.0] 57| 95.0 3.167] 0.670
(Models/Options) Strategy| No 1} 10.0 1] 10.0] 1| 100] 3| 5.0
24 |Fixed Cost Pricing Strategy]  Yes 1] 10.0 1 17
No 10]100.0{ 10{100.0{ 10{100.0{ 10|100.0; ¢| 90.0{ 10|100.0| 59| 98.3
25 |Variable Cost Pricing Yes 10{100.0{ 7| 70.0] 7| 700 &) 60.0f 7| 70.0| 8| 80.0] 45| 75.0 5.080] 0407
Strategy No 3] 30.0 3] 300 41 40.0 3] 30.0 2| 20.0] 15] 25.0
6 jConsumer Perception And |  Yes 11 10.0 1 10.0 2 33 4137} 0.529
Demand Intensity Strategy No 10{100.0 8 80.0] 10/100.0{ 1D0]100.0 9| 80.0] 10j100.0f 58] 96.7
7 {Perceived Value Pricing Yes 6] 60.0) 7] 70.0f 5} 80.0; 7] 70.0] 2] 2001 7| 70.0] 34| 56.7 7.873] 0.163
Strategy No 41 40.0 31 30.0 51 80.0 3f 30.0 8] 80.0 3} 30.0] 28] 433
8 |Demand Differential Yes . 1] 100 1 1.7
Pricing Strategy No 10}100.0; 10]100.0f 10]100.0{ 10{100.0{ 9| 90.0/ 10{100.0] 59| 98.3
S {Margmnal Difference Yes 41 40.0 6] 60.0 1] 10.01 11} 183 21.929] 0.000
Pricing No 6] 600f 10j100.0{ 10]100.0f 10]100.0f 4{ 40.0] 9| 90.0] 49| 817
0 |Different Place Strategy Yes 1} 10.0 8] 50.0 6| 10.0 222221 0000
No 10/1000] 10]100.0f 9] 90.0{ 10{100.0] 5| 50.0] 10|100.0] 54| 90.0
1 |Different Time Strategy Yes 1041000] 1] 10.0f 2] 20.0{ 3j 30.0f 8| 900 1} 10.0] 26| 43.3 33.936f 0000
No 91 90.0} 8] 80.0f 7| 70.0] 1] 10.0] 9| 90.0] 34] 567
2 |Mantam Market Yes 4| 400 4 6.7 11.785{ 0.037
Share Strategy No 10{100.0f 10]100.0f 10j100.0} 10{100.0] 6| 60.0] 10{100.0] s6| 93.3
Total 10]100.0{ 10j100.0{ 10j100.0} 10]1000] 10]100.0{ 10]100.0] 60[100.0




Table 7.22

Distribution Activities

(Company Deposits)
1 2 .3 4 5 6 3 9
Code| Distribuon Activities | Alipc Fin. { Anagram Fin| Apple Fin. [ Ashok Ley. Fin.{ Gardan Fin. GLFL JCCM | Kotak Sec.

No %! No %! No Y% No Y% No %] No %} No %) No Y%
1 |Brokers Tgs 5}100.0 9f 900 9] 818 1 20.0 1] 20.0 2{ 68.7
2 {Corp Goals/Tgs. 2f 202 2} 182
3 jReg Goals/Tgs 1 100 6] 545 4 80.0 3f 600 g 800 5{100.0
4 |Br Goals/Tgs. 8/ 800} 10} 809 4 80.0 4] 80.0f 10]100.0 5{1000
5  }Volume/Value of Business 1 100
6 |Agents 5f 50.0 4] 364
7 Chents 3} 300 11 81 1 20.0
8 |Sub-Brokers 51 50.0 6] 545
9 {Dealer Tgs 1 91 1] 20.0 11 333
10 }Prod Designed at the Co 1] 200 2] 887
11 jLocal Advertising 1] 100
12 {Direct Marketing
13 |Outdoor Display
14 |Meets organmised
15 {Mailers

Total 5 10 11 5 5 10 3 5
Table 7.22 Continued..
10 11 12 13 14 15 16 Total
Code| Distribuon Activities |Lloyds Fin.| Mafatlal Fin, |Sundram Fin Tata Fin.  jTranspeck Fin TCF TCK

No %] No %] No % No Y% No %] No %] No %| No %
1 |Brokers Tgs 1 250 28] 341
2 |Corp. Goals/Tgs 41 49
3 jReg Goals/Tgs. 10{100.0 3] 100.0 1] 100.0 4] 100.0 41100.0 2| 66.7] 52| 634
4 |Br. Goals/Tgs 10}100.0 3{ 1000 1] 100.0 3 750 41100.0 2| 66.7| 64| 78.0
5 IVolume/Value of Busmeg 1} 10.0 1] 33.3 3] 37
6 |Agents 8 11.0
7 |Chents 5| 61
8 |Sub-Brokers 11] 13.4
9 |Dealer Tgs. 3] 87
10 {Prod. Destgned at the Co, 3] 37
11 [Local Advertising 1] 12
12 {Direct Marketing 3} 37
13 [Outdoor Display 2] 667 1] 33.3 3f 3.7
14 [Meets organised 2| 66.7 1] 333 3f 37
15 {Mailers

Total 10 3 1 4 3 4 3 82




Table 7.23
Distribution Activities

(Car Finance)
2 ] 3 4 5 6 7 8 9
Code| Distribuon Activities [Anagram Fin} Apple Fin. [Ashok Ley. Fin} Gardan Fin. GLFL HDFC JCCM Kotak Sec.

No %| No % No %! No % No % No %] _No %
1 |Brokers Tgs 2f 18.7 1 1| 10.0
2 |Corp. Goals/Tgs 9! 90.0 10{100.0 10{ 833 3 9| 600} 2.0j100.0 3} 75.0 8] 80.0
3 |Reg Goals/Tgs 9] 90.0 10{100.0 12} 100.0 3| 60.0 10| 1000} 2.0{1000 2} 50.0 7{ 70.0
4 |Br Goals/Tgs 9] 900 10{1000 12} 1000 4| 80.0 10| 100 0§ 2.0{1000 1] 250 71 700
5 |Volume/Value of Business 1 250
6 |Agents
8 |Sub-Brokers
9 |Dealer Tgs 1] 10.0
13 |Outdoor Display 1] 20.0
15 |Mailers 1} 100
16 |Sales Tgs

Total 10 10 12 5 10 2 4 10
Table 7.23 Continued..
10 11 12 13 14 15 16 Total
Code| Distribuon Activities | Lloyds Fin. | Mafatlal Fin.| Sundram Fin.| Tata Fin. [Transpeck Fin. TCF TCK

No %| No % No %] No Y% No %| No % No %] No Y%
1 [Brokers Tgs 2| 66.7 6] 6.5
2 |Corp. Goals/Tgs 10/100 0 1]1000 7| 875 2| 667 411000 3/1000f 81} 87.1
3 |Reg. Goals/Tgs 10]100.0 1]100.0 7| 87.5 41100.0 3/100.0] 80} 86.0
4 |Br Goals/Tgs 10]100.0 111000 7] 875 2| 66.7 411000 3/100.0] 82} 88.2
5 |Volume/Vatue of Business 1] 12,5 2 22
6 |Agents 2| 66.7 2y 22
8 |Sub-Brokers 2] 66.7 2] 22
9 |Dealer Tgs 11 11
13 [OQutdoor Display 11 100.0 2 22
15 [Mailers 1 11
16 |Sales Tgs 1§ 1000 1 1.1

Total 10 1 1 8 3 4 3 93




Table 7.24

Distribution Activities

(Airlines)
1 2 3 4 5 6
Code] Distribuon Activities | Air Canada Air India Air Sychelles Biman Bangladesh | British Airways] Delta Airlines
Nol % No Y% Neo Yo Ne % No Y No Y%
1 |Brokers Tgs 3 60.0 3p 300
2 |Corp. Goals/Tgs 5] 100.0 6] 100.0 2 40.0 51 714 6] 60.0
3 |Reg. Goals/Tgs. 5] 100.0 6] 100.0 4 80.0 4] 571 4] 400
4 |Br. Goals/Tgs 5] 1000 6] 1000 5 100.0 2] 286 7| 700
6 Agents 3 42.9
12 |Direct Marketing 51 1000
13 |Qutdoor Display
14 [Meets organised
17 |Agents Tgs. 1 200 5 1000
18 [Brochures 1 200 5 100.0 2] 286
19 |GSA Tgs. 5 100.0
20 |National Tgs 10} 1000
21 |New Stations 10} 100.0
23 |Dastributors Tgs.
24 |Agencies
Total 5 6 5 5 7 10
Table 7.24 Continued..
7 8 9 10 11 12
Code] Distribuon Activities | France Air Gulf Air Jet Airways KLM Kuwait Airlines{ Lufthansa
Noi % No % No % No % No % No %
1 |Brokers Tgs 2 333
2 |Corp. Goals/Tgs. 3] 600 9 818 1 10.0 10] 1000
3 JReg. Goals/Tgs. 2] 400 2 333 9 81.8 10 100.0 10{ 100.0
4 |Br. Goals/Tgs. 51 100.0 3 50.0 9 81.8 8 80.0 10{ 100.0
6 |Agents
12 |Direct Marketing 4 66.7
13 |Outdoor Display 1 91
14 |Meets organised i 10.0
17 |Agents Tgs. 4] 800 6f 100.0 9 81.8
18 |Brochures 2{ 400 6f 100.0 10 90.9 1 10.0 51 100.0
19 JGSA Tgs 4 66.7 2 20.0
20 [National Tgs. 9 90.0
21 [New Stations 10 1000 9] 900
23 |Distributors Tgs.
24 |Agencies
Total 5 6 11 10 5 10
Table 7.24 Continued..
13 14 15 16 Total
Code| Distribuon Activities NEPC Royal Jordanian| Singapore Airlines | United Airways
Noi % No % Neo % No Y% No %
1 |Brokers Tgs. ’ 8 7.3
2 [Corp Goals/Tgs 8] 800 5] 1000 4 80.0 5 1000 691 627
3 |Reg. Goals/Tgs. 71 700 51 100.0 3 600 5 100.0 76}  69.1
4 |Br. Goals/Tgs. 51 500 51 1000 3 60.0 5 100.0 78} 709
6 |Agents 3 2.7
12 |Direct Marketing 9 82
13 |Outdoor Display 1 0.9
14 |Meets organised 1 0.9
17 |Agents Tgs. 11 100 5| 1000 4 800 351 318
18 |Brochures 1} 100 5| 1000 5 1000 43 391
19 GSA Tgs. 11 1006
20 {National Tgs. 19 173
21 |New Stations 5 1060 34 309
23 [Distnbutors Tgs. 1} 100 1 0.9
24 iAgencies 1} 10.0 1 09
Total 10 5 5 5 110




Table 7.25
Distribution Activities

(B/W TV)
1 2 3 4 Total
Code} Distribuon Activities Onida Philips Sharp Videocon
No %] No %] No %] No %i No %
2|Corp Goals/Tgs. 10] 100.0 ol 900] 10]1000} 101000} 39| 97.5
3|Reg Goals/Tgs 6f 60.0f 2| 200f 8] 200
4{Br Goals/Tgs. 9] 900 9] 90.0 41 40.0{ 10{ 100.0] 32| 800
10|Prod Designed atthe Co] 10f 1000 10] 1000] 10} 1000} 10j 10060} 40j 100.0
251 Distributor’s Tgs 7] 700] 101000 10] 1000] 27] 675
Total 10 10 i0 10 40
Table 7.26
Distribution Activities
(Colour TV).
1 2 3 4 5 6
Codej Distribuon Activities Akai BPL Daewoo Onida | Panasonic | Philips
No %| No %] No %] No %] No %] No Y%
2|Corp Guoals/Tgs 4] 40.0f 10} 1000 gl 80.0] 7| 700} 11]100.0f 10| 1000
3|Reg. Goals/Tgs 3] 300
4]1Br Goals/Tgs. 71 70.0f 10f 100.0 81 800] 3] 2737 101000
10{Prod Designed at the Cof 10| 1000| 10} 100.0f 10| 1000| 10| 1000| 11]100.0] 10| 100.0
25| Distributor's Tgs 10§ 100.0] 10/ 1000] 5| 50.0] 10] 909] 10]100.0
Total 10 10 10 10 11 10
Table 7.26 Continued..
7 8 9 10 Total
Code] Distribuon Activities | Samsung Sharp Sony Videocon
Noj %] Noj %i Nol %] No|] %] No| %
2{Corp Goals/Tgs 10( 100.0] 10} 100.0 71 77.8( 10] 100.0] 87| 87.0
3|Reg. Goals/Tgs 6] 60.0 2] 200 11] 110
4|Br. Goals/Tgs 9] 900 4] 400 7¢ 778} 10| 100.0}f 68f 680
10{Prod Designed at the Co 10§ 1000] 10} 1000 9} 1000} 10{ 1000] 100} 100.0
25| Dsstributor’s Tgs 101 1000 7f 778] 10§ 100.0f 73f 73.0
Total 10 10 9 10 100
Table 7.27
Distribution Activities
(Music System)
1 2 3 4 5 6 7 8 Total
Codej Distribuon Activities Akai BPL Panasonic | Philips Samsung Sharp Sony Videocon
No %] No %] No %| No %| No %| No %] No %] No %] No %
2|Corp Goals/Tgs 10| 100.0] 10} 100.0} 10| 100.0f 8| 80.0f 10| 100.0] 10]100.0f 9f 90.0] 10| 10006 77| 96.3
3|Reg Goals/Tgs 8} 800 2| 200 10} 125
41Br. Goals/Tgs 4] 400 10]1000 21 200{ 8] 80.0] 9 90.0{f 10}100.0f 9] 90.0f 10} 1000} 62} 775
10{Prod Designed atthe Co{ 10| 100.0f 10{ 1000} 10| 1000] 10{1000{ 10{100.0] 10]100.0) 10| 100.0] 10 1000{ 80| 100.0
25| Dustributor's Tgs 10} 100.0] 10| 100.0] 10[100.0] 10} 1000 5| s50.0] 10]100.0] 55| 688
26| Direct Agencies 2] 200 2] 25
Total 10 10 10 10 10 10/ 10 10 80




Table 7.28

Distribution Activities

(Washing Machine)
2 3 4 5 6 Total
Code] Distribuon Activities BPL Daewoo Godrej IFB Videocon | Whirlpool

No %] No %] Neo %1 No %]} No %| No %} No %
2{Corp. Goals/Tgs 10} 1000 8] 80.0f 10} 100.0f 10]100.0f 10} 100.0{ 10}j1000] 58] 96.7
3{Reg Goals/Tgs ' 2] 200 2| 33
4|Br Goals/Tgs 10] 1000 71 700 8| 80.0] 10{1000] 10]1000{ 45| 75.0
10{Prod Designed at the Co 10] 100.0] 10§ 100.0] 10) 1000 10} 1000] 10{1000] 10§ 100.0{ 60| 100.0
25| Distributor's Tgs 10] 100.0} 10§ 1000} 10§ 1000] 10§ 100.01 10] 1000{ 10] 100.0] 60} 100.0

Total 10 10 10 10 10 10 60/




Table 7.29

Intermediaries Used
(Company Deposits)
1 2 3 4 5 6
Code| Intermediaries Used | Alipc Fin. | Anagram Fin.| Apple Fin. | Ashok Ley. Fin. | Gardan Fin. GLFL
No %} No %] Nol % No %| Neo % No| %
1|Brokers 5| 1000 10} 1000 11f 1000 4 800 51 1000 10} 100.0
2|Sub-Brokers 3l 300 6] 545 2 40,0 3l 60.0 91 900
3|Agents 31 300 7| 636 2 40.0 2| 400 7| 700
§|Branch Office
9|Ne Response
10|Registered Office
15]Dealers
Total 5| 100.0 10} 100.0 11] 1000 5{ 1000 5| 1000 10] 100.0
Table 7.29 Continued..
8 9 10 11 12 13
Code | Intermediaries Used JCCM Kotak Sec. | Lloyds Fin, | Mafatlal Fin. |Sundram Fin.] Tata Fin.
No %Yo No %] No Yo No %] No Yo No Yo
1{Brokers 31 1000 51 1000 10§ 1000 3] 1000 1] 1000 4} 1000
2{Sub-Brokers 51 500 3] 1000 2] 500
3}{Agents 31 1000 51 500 3 1000 41 1000
8{Branch Office 1] 1000
9|No Response ‘
10Registered Office 1} 1000
15| Dealers 1} 250
Total 3] 100.0 5] 1000 10 1000 31 1000 1] 100.0 4] 100.0
Table 7.29 Continued..
14 15 16 Total
Code | Intermediaries Used | Transpeck Fin. TCF TCK
No % No %| No Yo No %
1{Brokers 2| 667 41 1000 3] 1000 80 976
2{Sub-Brokers 2] 667 3] 750 38 463
3jAgents 31 750 39 476
81Branch Office 1 12
9{No Response 1} 333 1 12
10]Regstered Office 1 12
15{Dealers 3] 1000 4 49
Total 3] 100.0 41 1000 31 1000 821 1000




Table 7.30

Intermediaries Used
(Car Finance)
2 3 4 5 [ 7
Code| Intermediaries Used | Anagram Fin. Appi:fin. Ashok Ley. Fin.] Gardan Fin. GLFL HD¥C
No %} No % No %| Ne Y Neo % No Y
1 |Brokers 101 1000 9 90.{) 12§ 1000 5] 1000 10} 100.0 21 1000
2 |Sub-Brokers 2} 200 41 400 4} 333 2] 400 10} 100.0 1} 500
3 [Agents 2| 200 41 400 3] 250 2] 400 10} 100.0 1} 500
4 |Clients 11 20.0 1] 100
15 |Dealers 1 83 2] 400 8| &0.0 11 500
19 |Acquaintances
Total 10} 1000 10§ 1000 121 1000 5] 100.0 101 1000 2| 1000
Table 7.30 Continued..
8 9 10 11 12 13
Code| Intermediaries Used JCCM Kotak Sec. Lloyds Fin. | Mafatlal Fin. | Sundram Fin.| Tata Fin.
No % No Yo No % No Y No Yo No %
1 |Brokers 4] 1000 10| 1000 10} 1000 1] 1000 8| 1000
2 |Sub-Brokers 4] 1000 9| 900 10§ 1000 1] 100.0 8] 100.0
3 |Agents 4] 1000 10| 100.0 10§ 1000 1] 1000 8] 1000
4 1Clients 1] 100
15 [Dealers
19 jAcquaintances ’ 11 1000
Total 4] 100.0 10} 1000 10§ 1000 1] 160.0 1] 1000 8] 100.0
Table 7.30 Continued..
14 15 16 Total
Code/| Intermediaries Used | Transpeck Fin. TCF TCK
No Y% No Yo No % No Yo
1 |Brokers 3] 1000 41 100.0 31 1000 911 978
2 |Sub-Brokers 31 1000 4] 1000 3 1000 65] 699
3 jAgents 3] 1000 4] 1000 3] 1000 65 699
4 |Chents 3 32
15 [Dealers 121 129
19 JAcquamtances 1 1.1
Total 3] 1000 4] 1000 31 1000 93] 1000




Table 7.31

Intermediaries Used

(Airlines)
1 2 3 4 5 6
Code| Intermediaries Used | Air Canada Air India Air Sychelles Biman Bangladesh | British Airways | Delta Airlines
No % No % No % No % Neo % No %
20 [Travel Agents 511000 6; 100.0 5 1000 5 1000 71 100.0 10} 1000
Total 5§ 100.0 6] 1000 5 1000 5 1000 71 100.0 10} 1000
Table 7.31 Continued..
7 5 9 10 11 12
Code] Intermediaries Used | France Air Galf Air Jet Airways KLM Kuwait Airlines Lufthansa
No Yo No % No Yo Ne Y No % No Yo
20 |Travel Agents 511000 6] 1000 il 1000 10 100.0/ 51 1000 10} 100.0
Total 51 1000 6f 1000 11 1000 10 1000 5] 100.0 10} 1000
Table 7.31 Continued..
13 14 15 16 Total
Code| Intermediaries Used ] NEPC | Royal Jordanian | Singapore Airlines | United Airways
No % No Y% No Yo No Y No %
20 |Travel Agents 10} 1000 5{ 1000 s 10090 5 1000 110 100
Total 10} 1000 3f  100.0 5 1000 5 1000 110 100




Table 7.32
Intermediaries Used

(B/W TV)
1 2 3 - 4 Tofal
Code | Intermediaries Used Onida Philips Sharp Videocon
No % No % No Y% Ne % No %
15 |Dealers 10§ 1000 10] 100.0 10} 100.0 10} 1000 40] 100.0
16 [Distributors 101 1000 10f 1000}" 8] 800 28] 700
21 iCorporate Clients 6] 60.0 6] 150
Total 10} 1000 10§ 1000 10} 1000 10} 100.0 40] 100.0
Table 7.33
Intermediaries Used
(Colour TV)
1 2 3 4 5 6
Code | Intermediaries Used Akai BPL Daewoo Onida Panasonic Philips
No Yo No % No Y No Yo No % No %
15 |Dealers 10] 1000 10} 100.0 10§ 1000 10} 1000 11} 10060 10] 1000
16 |Distributors 10} 1600 10} 1000 10} 1000 11} 160.0 10} 1000
21 {Corporate Chents
Total 10| 1000 101 1000 10§ 100.0 10{ 1000 11} 1000 10} 100.0
Table 7.33 Continued..
7 8 2 10 Total
Code | Intermediaries Used | Samsung Sharp Sony Videocon
No Yo No % No % No % No Yo
15 [Dealers 10| 1000 10] 1000 9] 1000 10] 1000} 100| 100.0
16 [Distributors 10| 1000 9] 1000 10} 1000 80| 80.0
21 {Corporate Chents 71 700 7] 70.0
Total 10| 1000 10{ 1000 9 100.0 10} 1000 100| 1000




Table 7.34

Intermediaries Used

(Music System)
1 2 3 4 5
Code | Intermediaries Used Akai BPL Panasonic Philips Samsung
No Y% No Yo No Yo No Yo No %
5{Data Base 1} 100
15{Dealers 10} 1000 10} 1000} 10} 1000 10} 1000 10} 100.0
16{Distributors 61 600 10} 100.0 10} 1000 10} 100.0
21jCorporate Chents
Total 10} 1000 10} 1000 10] 1000 10} 100.0 10} 100.0
Table 7.34 Continued..
. 6 Z - 8 Total
Code | Intermediaries Used Sharp Sony Videocon
No Yo No % No Y% No %
5|Data Base 1 13
15|Dealers 10{ 1000 10} 1000 10} 1000 80| 100.0
16|Distributors 10} 100.0 8l 800 54| 675
21|Corporate Chients 7} 700 7 88
Total 10§ 1000 10§ 1000 10{ 1000 80| 1000
Table 7.35
Intermediaries Used
(Washing Machine)
i 2 3 4 5 6 Total
Code | Intermediaries Used BPL Daewoo Godrej IFB Videocon ‘Whirlpool
No %] No %] No %l No Y% No %i No % No Yo
15}Dealers 101 1000 104 1000 10} 1000 10} 1000 101 100.0 10} 1000 60} 1000
16| Distributors 6] 600 91 900 10 1000 10 1000 8 80.0 10} 100.0 53] 883
21|Corporate Clients 71 700 71 117
Total 10} 1000 10{ 1000 10} 1000 10} 1000 10} 100.0 10} 100.0 60} 1000




‘ Table 7.36
Promotional Tools Used
(Company Deposits)

Promotienal Tools

1 2

3

4

5

Alipc Fin. | Anagram Fin.

Apple Fin.

Ashok Ley. ¥in.

Gardan Fin.

No % No Yo No

%

No

%

No

%

Ads

Hoardings

Posters

Banners

Glow-Signs

Brokers Meet

Client Ref.

Np/Mag

Leaflets

Incentives To Intermediaries
Branch Meet

Sales Canp

Trade Fairs
Exhibttions

Sales Meet

Annual Meet

Direct Mailers
Special Schemes
P-0-P Displays

Logo

Dasplays

Sub-Brokers Meet
Gifi-Schemes
Improving Service Stds,
Agents Meet

Clients List

Promt Outs About Np
Free Coupons/Tickets
Billboards

Publicity

Sales Promotions
Tele Mkig

Stickers

Branch Newwork
Tailor Made Services
Handouts
Non-Financial Intermediary Incentives
Customer Feedback
Handouts & Related Promo-Material
Rebates

Premium

Regional Meet
Annual Report
Outdoor Displays

100.0 8 800 9
1000 1

800 1

8360 1
40.0 1
600
80.0
600
200

160
800

3

~3

700

b O3 A R b B a n

400
800
1060
100
100
600 6
500
200
100

WAL N~

“"N(}!d\k—‘n—dl—lm.&
N

FRUNE S T KO G G . 1

818
91
21
91

818

63.6
182
818
213

545
54.5
54.5

273
9.1
9.1
9.1
9.1
9.1

182
9.1

2

1
1

B et

400

20.0
200

60.0

20.0

200

200
400

200

200

4

1
1

)

800

20.0
20.0

86.0

400

60.0

200

20.0

400
40.0
60.0

Total

11




Table 7.36 Continued..

6 8 9 10 11 12
Code {Promeotional Tools GLFL JCCM Kotak Sec. | Lloyds Fin. | Mafatlal Fin.] Sundram Fin,
No % | No %| No %l No %] No %] No %
1 Ads 10| 160.0 4 800 10] 100.0 3] 100.0
2 |Hoardings 10] 1000 4] 80.0 10§ 1000
3 |Posters 31 300 3] 600 51 500
4  |Banners 6] 600 5] 100.0 91 900
5 |Glow-Signs
6 Brokers Meet 9| 900 - 2| 667 511000 51 50.0 3} 100.0
7 {Chent Ref
8 Np/Mag 10 1600 2] 400 9] 900
10 Leaflets 511000 1] 100
11 |Incentives To Intermedianes 11 100
12 |Branch Meet
13 {Sales Camp
14  |Trade Fairs
15  |Exhibitions
16 |Sales Meet
17 |Annual Meet
18  {Drrect Mailers 7] 700 4| 80.0 91 90.0 1} 333 1} 1000
19 |Special Schemes 1f 100
20 |P-O-P Displays 1] 100 2| 400
21 JLogo .
22  |Displays 2{ 400
23  |Sub-Brekers Meet 1} 100
24 |Gift-Schemes
25  |Improving Service Stds
26 |Agents Meet
27  {Clients Last 1| 333
28  [Pont Outs About Np
29 |Free Coupans/Tickets
30 |Billboards 2| 200 1} 100
31  |Publicty 2| 200
32 |Sales Promotions 1{ 100
33 |Tele Mkig
34  |Stickers 1} 100
35 |Branch Newwork 1 100
36 |Tailor Made Services 21 667
37 |Handouts 1} 200
38  [Non-Financial Intermediary Incentives 41 400 1} 100.0
39  [Customer Feedback
40  |Handouts & Related Promo-Material
41  |Rebates
42 |Premmum
43  |Regional Meet
44 |Annual Report il 1000
45 |Outdocr Displays
Total 10 3 5 10 3 1




Table 7.36 Continued..

13 14 15 16 Total
Code [Promotional Tools Tata Fin. JTranspeck Fin TCE TCK

No % No %] No % No %! No %

1 lAds 411000 750 75.0 2 667 66 80,5
2 |Hoardmgs 3t 750 1 750 1 250 2 667 37 451
3 {Posters 18 220
4  [Banners 27 329
5  |Glow-Signs 3 3.7
6 |Brokers Meet 411000 3 750 1 333 59 720
7 Client Ref. . 4 4.9
8 |Np/Mag 31 750 2 5060 2 667 46 56.1
10 |Leaflets 9 110
11 |Incentives To Intermediaries 31 750 19 232
12 |Branch Meet 1} 333 1 333 13 159
13 |Sales Camp 1 1.2
14  |Trade Faws 2 2.4
15 |Exhibitions 1 12
16 |Sales Meet 12 14.6
17 |Annual Meet 12 146
18  |Direct Mailers 1 333 1 250 2 667 39 476
19  |Special Schemes 2 2.4
20 |P-O-P Displays 6 73
21 Jloge 1 12
22 |Displays 3 3.7
23  |Sub-Brokers Meet 4 4.9
24  |Gift-Schemes 2] 50¢ 3 37
25  |Improving Service Stds, 1 1.2
26  |Agents Meet 2 24
27  |Chents List 2 2.4
28  |Prmt Outs About Np 1 1.2
29  |Free Coupons/Tickets ) 1 1.2
30 |Billboards 1f 333 1 25.0 1 333 6 73
31  |Publicity 1| 333 5 6.1
32  |Sales Promotions 3 3.7
33 |Tele Mktg 3 750 6 73
34 |Stckers 1 1.2
35 |Branch Newwork 1 i2
36 |Talor Made Services 2 24
37  |Handonts 1] 333 2 24
38 |Non-Finanaal ntermediary Incentives 11 250 6 73
39  [Customer Feedback 31 750 3 3.7
40  Handouts & Related Promo-Materal . 1 333 1 12
41  |Rebates 1 333 1 1.2
42 |Premium 1} 333 1 12
43 |Regional Meet 1 25.0 1 12
44  (Ammual Report 1 1.2
43  |Outdoor Displays 1] 333 1 1.2

Total 4 3 4 3 82




Table 7.37

Promotional Tools Used
(Car Finance)
2 3 4 5 6 7
Code{Promotional Tools AnagramFin.| AppleFin. | AshokLey, Fin. | Gardan Fin, GLFL HDFC
No % Ne Yo No % No % No % No %
1 |Ads 10| 100.0 10§ 1000 11 91.7 101 100.0 2] 1000
2 |Hoardmgs 6] 600 91 900 8 667 1} 200 10} 100.0 2| 100.0
3 |Posters 1} 100 14 100 1 83 8l 800 1| 500
4  |Banners 1f 100 21 200 4 333 51 500 1l 500
6 IBrokers Meet 91 900 10} 1000 12} 1000 31 60.0 10} 100.0 2| 100.0
7 |Client Ref. 2] 400
8 |Np/Mag 9] 900 10} 1000 11 917 10} 100.0 2} 100.0
9 |NoRespanse 1} 200
10 |Leaflets 3| 300 21 200 1 83 4] 400 1| 50.0
11 |Incentives To Intermediaries 1} 100 1 83 2] 200 1l 500
12 |Branch Meet 31 300 1} 100
13 {Sales Camp 1} 100
16 jSales Meet 11 160
17 {Aunual Meet 11 100 6] 600 8 667 1 500
18 |Direct Mailers 8] 800 91 900 11 917 31 600 10{ 100.0 2] 100.0
20 |P-O-P Displays 21 200
26 |Agents Meet
27 |Clents List 1} 200 1} 100
36 |Biliboards 1} 100
31 |Pubhcty 1l 500
33 |Tele Mkig 1} 100 1 200
37 |Handouts 1] 100
38 |Non-Financial Infermediary Incentives 21 200
40 |Handouts & Related Promo-Material
43 |Regional Meet
47 1Word-Of-Mouth 21 400 1} 500
48 |Contests 1 83
Total 10 10 12 5 10 2
Table 7.37 Continued..
8 9 10 11 12 13
Code{Promotional Tools JCCM Kotak Sec, Lioyds Fin. Mafaflal Fin, | Sundram Fin. |  Tata Fin.
No % No % No % No %% No % No Y
1 lAds 3] 300 8 80.0 1] 100.0 7] 875
2 |Hoardmgs 1] 250 10{ 1000 10 1000 1} 1000 81 100.0
3 [Posters 51 500 2 20.0
4 |Bamers 10§ 1000 10{ 100.0 1} 100.0 7] 875
6 |Brokers Meet 31 750 10{ 1000 3 300 6! 750
7 {Chent Ref. 1} 250 1} 10¢
8 [Np/Mag 1} 25¢ 51 500 3 300 1 1000 7F 875
9 |NoRespense
10 |Leaflets 10} 1000 10y 1000
11 |Incentives To Intermediaries
12 |Branch Meet 9 900 9 90.0 1} 100.0 8] 1000
13 |Sales Camp
16 |Sales Meet 4] 400 6 600 1} 100.0 4] 500
17 |Annual Meet 31 750 91 500 10 100.0 1] 106.0 8} 100.0
18 |Direct Mailers 4] 1000 8! 800 10f 1000 1} 1000 1} 100.0 7} 875
20 |P-O-P Displays
26 |Agents Meet - 3] 750
27 |Clients List
30 {Billboards
31 |{Publicity
33 |TeleMktg 4{ 1000 101 1000 8 800
37 |Handouts
38 |Non-Financial Intermediary Incentives 2] 250
40 |Handouts & Related Promo-Matenal 41 400
43 |Regional Meet
47 |Word-Of-Mouth
48 |Contests
Total 4 10 10 1 1 8




Table 7.37 Continued..

14

15

16

Code |Promotional Teols Transpeck Fin. TCF TCK Total

No Y No % No % No %

1 |Ads 2 667 2| 500 1} 333 677 720
2  [Hoardings 2 66.7 2] 500 1 333 71} 763
3 [Posters 197 204
4  [Banners 41] 441
6 |Brokers Meet 2 66.7 31 750 73] 785
7 [Client Ref. 4 43
8 |Np/Mag 1 333 3} 750 63 677
9  |NoRespanse 1 1.1
10 |Leaflets 1} 25¢ 32| 344
11 }Incentives To Intermediaries 1} 333 6 6.5
12  |Branch Meet 2 66.7 4} 10600 1} 333 38 409
13  |Sales Camp 1 1.1
16 |Sales Meet 31 1000 4} 1000 3] 1000 26] 280
17 |Annual Meet 2 66.7 141 100.0 3] 1000 56 602
18 |Direct Matlers 3 1600 41 1000 3} 100.0 84} 903
20 |P-O-P Displays 2 22
26 |Agents Meet 3 32
27 {Clients List 2 22
30 |Billboards 1 11
31 |Publictty 1 1.1
33 |TeleMktg 3 1000 27 290
37 }|Handouts 1 11
38 [Noo-Financial Intermediary Incentives 4 43
40 [Handouts & Related Promo-Matersal 4 43
43 |Regional Meet 1} 25¢ 1} 333 2 22
47  [Ward-Of-Mouth 3 32
48 [Contests 1 11

Total - 3 4 3 93




Table 7.38
Promotional Tools Used
(Airlines)

Code

Promotional Tools

1 2 3

p!

5

Aix Canada Air India

Air Sychelles

Biman Bangladesh

British Airways

No % No % No

Y

No %

No %

W00 W N

11
16
18
19
20
21
22
24
28
29
30
33
38
40
41
48
49
50
51
52
53
34
55
56

Ads

Hoardmgs

Posters

Np/Mag

No Response

Incentives To Intermediaries
Sales Meet

Direct Mailers

Special Schemes

P-O-P Displays

Logo

Ihsplays

Gift-Schemes

Print Outs About Np

Free Coupons/Tickets
Biltboards

Tele Mktg

Non-Financial Intermediary Incentives
Handouts & Related Promo-Matenial
Rebates

Contests

Sales Tgs

Agents Tgs

Discounts

Service

Prompt Response Time
Relations With Travel Agents
Special Offers

Direct Marketing To Agents

51 1000 1000 5
1000 2
167

1000

Oy = N N

1} 167

1] 167

667

4] 667

1} 167

1000
400

5 100.0

2 400

4 80.0

1 20.0

2 40.0
2 40.0

71 100.0

71 1000

2 286
28.6
1 143

0

2 28.6
6 85.7

Total

5 6 5

Table 7.38 Continued..

Promotional Tools

6 7 8

10

Delta Aixlines | France Air

Gulf Air

Jet Airways

KLM

No Yo No %

%

%

%

A& #

Hoardings

Posters

Np/Mag

No Respanse

Incentives To Intermediaries
Sales Meet

Direct Mailers

Special Schemes

P-O-P Displays

Logo

Displays

Gift-Schemes

Print Outs About Np

Free Coupons/Tickets
Biliboards

Tele Mktg,

Non-Financal Intermediary Incentives
Handouts & Related Promo-Matenial
Rebates

Contests

Sales Tgs

Agents Tgs

Discounts

Sezvice

Prompt Respanse Time
Relations With Travel Agents
Special Offers

Direct Marketing To Agents

51 10060

N

31 500
9 %00
1{ 100

51 500
91 90.0

1l 100
4l 400
1l 100

8| 80.0
100
1] 100

—

667
100.0

11
10

100.6
$0.9

10f 1000

7 70.0

7 70.0

7 70.0
3 30.0
1 10.0
4 40.0
100.0
100.0

2 20.0
1 10.0

6 60.0

10.0
1 10.0

Total

10 5 6

11

10




Table 7.38 Continued..

11 12 13 14 15
Code{Promotional Tools Kuwait Airlines Lufthansa NEPC Royal Jordanian Singapore Airlines
No Y% No % No Y No %i ' Neo %

1 jAds 10} 1000 9] 900 5 100.0 3 60.0
2 |Hoardings 5 1000

3 {Posters

8 INp/Mag 8 800 1 20.0
9 {No Response 5 1000 1 10.0

11 {Incentives To Intermediaries 91 90¢0

16 |Sales Meet 1 20.0
18 |Direct Mailers

19 {Special Schemes 91 900

20 {P-O-P Displays

21 JLogo R

22 {IDnsplays

24 |Guft-Schemes 3 60.0
28 [Print Outs About Np 9 900 1 200
29 |Free Coupons/Tickets 4

30 |Billboards

33 |TeleMkig 9l 900 1 20.0

38 |Non-Fmancial Intermediary Incentives

40 [Handouts & Related Promo-Matertal

41 |Rebates

48 |Contests 1l 100 1 20.0
49 |Sales Tgs

50 |Agents Tgs 3| 300

51 |Discounts 11 100

52 |Service

53 |Prompt Respanse Time

54 |Relations With Travel Agents

55 |[Speaal Offers

56 |Direct Marketing To Agents 4] 400

Total 5 10 10 5 5
Table 7.38 Continued..
15
Code|Promotional Tools United Airways Total
No % No| %

1 |Ads 8 773

2 |Hoardings 29 264

3 [Posters 1 09

8 [|Np/Mag 28 255

9 [No Response 6 5.5

11 |Incentives To Intermediaries 23 209

16 |Sales Meet 1 0%

18 |Direct Mailers 5 1000 17 155

19 |Special Schemes 26 236
20 |{P-O-P Dasplays 4 36
21 |Logo 1 09
22 |Displays 6 55
24 |Gaft-Schemes 20 182
28 {Prmt Outs About Np 5 1000 44 400
29 |{Free Coupons/Tickets 4 36
30 |Billboards \ 4 36
33 {TeleMktg 12 109
38 [Non-Financal Intermediary Incentives 6 55
40 JHandouts & Related Promo-Materzal 10 91
41 |Rebates 1 09
48 {[Contests 2 18

49 |SalesTgs 2 18
50 |AgentsTgs 5 45
51 {Duscounts 9 82
52 jService 7 64
53 {Prompt Response Tune 1 09
54 [Relations With Travel Agents 1 09
55 |Special Offers 1 09
56 |Direct Marketing To Agents 4 36
Total S5 110




Table 7.39

Promotional Tools Used

B/WTV)
1 2 3 4 Total
Code|Promotional Tools Onida Philips Sharp Videocon

No % No % No % No % No %
1 |Ads 10} 100.0 8l 800 10] 1000 281 70.0
2 {Hoardmgs 1§ 100 2| 200 2] 200 5 125
3 |Posters 1 10 1 2.5
4 |Banners 2 20 2 20 4 10
10 |Leaflets 31 300 51 500 3] 300 11y 27.5
11 |incentives To Intermediaries 6] 60.0 2] 200 9 90.0 71 700 241 600
19 |Special Schemes 6]  60.0 31 300 9] 900 10 100.0 281  70.0
20 |P-O-P Displays 2 20 4 40 6 15
22 |Displays 10 100 1 10 4 40 15 375
24 |Gift-Schemes 1 10 1 10 2 5
28 {Print Outs About Np 11 1o’ 1] 100 3] 300 5] 125
30 |Billboards 31 300 1] 100 71 700 114 275
32 |Sales Promotions 1} 100 1 2.5
38 |Non-Financial Tntermediary Incentives 21 200 2 5.0
48 [Contests 3 300 3 7.5
51 {Discounts 3 30 4 40 7N 175
55 |Specal Offers 1 10 1 2.5
57 |Retal Advtg 3] 300} 1} 100 41 100
58 |Sales Promoters 3] 300 3 75
38 |Local Ads (Durnmng Schemes) 21 200 4] 400 91 %00 18] 375
60 |Dealer Support 8 80 5 50 13] 325
61 |Buy Back Service Schemes 7 70 71 175
62 |Sign Board 2 20 2 5
63 |Credst 3 30 3 15
64 [Catalouges 1 10 1 25
65 [Global Ads 2 20 2 5
66 1Demos 1 10 2 20 3 75
67 {Dealer Customer Relations 1 10 1 10 2 5
73 |Hightlight Price 2 20 2 5

Total 10 10 10 10 40




Table 7.40

Promotional Tools Used

(Colour TV)
1 2 3 4 5 [
Code|Promotional Tools Akai BPL Daewoo Onida Panasonic Philips

No % No % No % No % No % No %
1 JAds 11 100 10| 1000 10{ 1000 10} 1000 10l 909 3F 300
2 Hoardmgs 10| 1000 8 800 5t 455 1} 100
4 |Benners 21 200 1] 100
10 {Leaflets 91 900 9| 0.0 21 200 71 700 10} 909 71 700
11 |Incentives To Intermediaries 9| 90.0 8] 800 71 70.0 6] 60.0
17 {Annual Meet 14 100
19 |Special Schemes S| 900 8} 80.0 8| 80.0 5 500
20 {P-O-P Displays 41 400 2| 200 1} 100 1} 100 7| 636 31 300
22 |Displays 31 300 6] 600 9t 90.0 21 200 7| 636 9] 900
24 1Gift-Schemes 6} 60.0
28 |Prmt Outs About Np 10{ 100.0 9] 900 11 100 4} 400 1
30 |Billboards 10] 100.0 10 1000 6] 600 4 1} 100
31 |Publicity 1] 100
32 |Sales Promotions 1 10.0
40 |Handouts & Related Promo-Material 1{ 100 8l 727
48 |Contests 1| 100 8| 800
51 |Discounts
52 |Service 21 200 1 91
55 |Special Offers 1} 100
57 |Retail Advtg, 1} 10.0 21 200
58 |Sales Promoters 5 500 3 300
59 |Local Ads. (During Schemes) 51 500 71 700 71 700
60 |Dealer Support 11 100 1f 1090 1 9.1 71 700
61 |Buy Back Service Schemes 1} 100
64 |Catalogues 4} 400
65 |Global Ads 71 70.0
66 |Demos
67 [Dealer Customer Relations 1 100
68 |Teasers 1 9.1
69 |Competitive Ads 1| 100
70  |Institutional Selling 21 200
71 |Event Marketing 2 200
72 |Sales Canvassmg 31 300
73 |Highlight Price

Total 10 10 10 10 11 10




Table 7.40 Continued..

7 8

10

Code {Promotional Tools Samsung Sharp Sony Videocon Total

No % No % No % No % No %
1 JAds 10§ 1000 1] 100 8} 889 101 1000 731 73.0
2 {Hoardmgs 9f 9S00 3] 300 36| 36.0
4  {Bamners 1l 100 4 4.0
10 {Leaflets 11 100 4f 444 3] 300 521 520
11 |Incentives To Intermediartes 10 100.0 6} 60.0 2] 222 8| 80.0 56| 560
17 ]Annual Meet 1 1.0
19 |{Special Schemes 9f 90,0 6] 600 10| 100.0 551 55.0
20 |P-O-P Displays 8] 889 3| 300 29] 290
22 |{Displays 8f 80.0 5F 356 4] 400 53] 530
24 |{Gift-Schemes 6] 60,0 1 100 131 130
28 {Prmnt Outs About Np - 3] 300 77 778 3} 30¢0 38] 380
30 {Billboards 9 300 4] 444 7 70.0 51 510
31 jPublicty 1 1.0
32 {Sales Pramotions 1 1.0
40 [Handouts & Related Promo-Matersal 21 222 11} 110
48 {Contests i} 100 16 100
51 {Discounts 1} 100 3] 300 4 40
52 {Service 3 30
55 {Special Offers il 100 2 20
57 {Retail Adwtg, 3 30
58 }Sales Promoters 31 300 111 110
59 {Local Ads (Dummg Schermes) 10} 1000 30{ 300
60 {Dealer Support 57 50¢ 51 500 20f 200
61 |Buy Back Service Schemes 1 1.0
64 {Catalogues 4 40
65 |[Global Ads 7 70
66 [Demos 41 40,0 21 200 6 60
67 |Dealer Customer Relations 1 10
68 |Teasers 1 10
69 |Competitive Ads 1 10
70 |Instiutional Selling 2 2.0
71 {BEvent Marketmg 2 20
72 {Sales Canvassing 3 30
73 |Highlght Price - 2 2.0

Total 10 10 9 10 100




Table 7.41
Promotional Toels Used

(Music System)
1 2 3 4 5
Code{Promotional Teols Akai BPL Panasonic Philips Samsung
No % No Y No Yo No % Ne %

1 |Ads 10} 1000 10| 1000 10§ 100.0 10f 1000
2 |Hoardmgs 6] 600 51 500 2f 200 91 500
3 |Posters 2] 200

4 Banners , 1 100

10 {Leaflets 10] 1000 91 S00 91 900 4] 400

11 |Hcentives To Intermedianes 10} 1000 5] 500 10} 1000
17 |Annual Meet 11 100

19 [Specal Schemes 10} 1000 5] 500 9] $0.0
20 |P-O-P Displays 10} 1000 21 200 &6l 60.0 4] 400

21 {Logo 1} 100

22 |Displays 10] 1000 6] 600 6] 600 91 900 8] 800
24 |Gift-Schemes 6l 600
26 |Agents Meet |

28 [Print Outs About Np 16] 10060 9} 90.0 21 200

30 [Billboards 5 3500 31 300 1 100 9} 900
40 }Handouts & Related Promo-Material 8| 800

48 [Contests 11 100
51 |Discounts 21 200 1t 100
52 |Service 1] 100

55 {Special Offers

58 |Sales Promoters 31 300
59 |Local Ads (During Schemes) .

60 |Dealer Support 11 100 1| 100 1{ 100 5} 500
62 |Sign Board

64 (Catalogues 1} 100

65 [Global Ads 1} 100

66 [Demos 4} 400
67 |Dealer Customer Relations 3] 300

70 |Instrtutional Selling 1} 100 "

71 |EBvent Marketing 1} 100

73 |Hhghlight Price

Total 10 10 10 10 10
Table 7.41 Continued..
. g 7 8 Total
Code | Promotional Tools Sharp Sony Videocon
No Y% No Yo No % No %

1 |Ads 10} 100.0 10| 1000 601 75.0

2 |Hoardmgs 3] 300 25( 313

3 {Posters 2 2.5

4 |Banners 1} 100 2 2.5

10 [Leaflets 10} 100.0 3] 300 45f 563

11 |Incenttves To Intenmediaries 10| 100.0 2} 200 8| 800 45| 563

17 {Annual Meet 1 1.3

19 [Special Schemes 10] 1000 10} 100.0 441 550

20 |P-O-P Displays 5f 500 3 300 30] 373

21 [Logo 1 13

22 |Displays 6] 60,0 3| 300 48 60.0

24 |Gift-Schemes 1l 100 7 8.8

26 {Agents Meet 1] 100 1 13

28 [Prnt Outs About Np 41 400 31 300 28] 350

30 |Billboards 51 500 71 700 30] 375

40 |Handouts & Related Pramo-Material 51 500 13} 163

48 |Contests 1 13

51 |Discounts 4] 400 7 88

52 {Service 1 13
55 {Special Offers 1] 100 1 13
58 |[Sales Pramoters 3 3.8

59 |Local Ads (Durmng Schemes) 3| 300 3 3.8

60 |Dealer Suppart 4] 400 12| 150

62 |Sign Board 11 100 1 100 2 25 '
64 [Catalogues 51 500 6 1.5

65 [Global Ads 1 1.3

66 |Demos 2| 200 6 75

67 |Dealer Customer Relations 51 500 8| 100

70 {Instifutional Selling 1 13
71 |Bvent Marketing 1 13

73 _IHighhght Price ) 2| 200 2] 25

R T — 10 10 10 30




Table 7.42

Promotional Tools Used

(Washing Machine)
1 2 3 4 5 3 ‘Total
Code|Promotional Tools BPL Daewoo Godrej IFB Videocon ‘Whirlpool

No % No % No Y% No % No % No % No Y%
19 |Special Schemes 10} 100.0 8] 800 10} 1000 6] 60.0 10} 100.0 10} 1000 541 900
20 [P-O-P Dusplays 2] 200 1} 100 2| 200 3] 300 8] 133
22 |Displays 5] 500 9] %00 8| 80.0 41 400 4] 400 7| 70.0 371 617
24 |Gift-Schemes 6] 600 1} 100 41 400 1l 100 1 100 131 217
28 [Punt Outs About Np 91 900 1} 160 51 50.0 51 500 31 300 6l 600 291 483
30 |Billboards 5] 500 10] 100.0 10{ 100.0 91 900 71 700 10§ 1000 51| 85.0
32 [Sales Promotions 1] 100 1 17
40 {Handouts & Related Promo-Material 1] 160 1 1.7
30 |Agents Tgs 1§ 100 1} 17
51 |Discounts 3} 300 3 50
52 {Service 1} 160 1 17
55 |Special Offers 1} 10.0 1] 100 2 33
57 |Retasl Advtg, 1} 100 1 1.7
58 }Sales Promoters 4] 400 11 100 5] 83
58 |Local Ads (Durmg Schemes) 41 400 4 67
60 [Dealer Support 1] 100 1] 100 4] 40.0 71 700 4] 400 4] 400 21] 350
62 |Sign Board 1} 100 11 17
64 {Catalogues 1} 160 1} 17
66 [Demos 1} 100 21 200 21 200 5| 83
71 |Event Marketing, 1} 10.0 2] 260 3} 300 6] 100
72 |Sales Canvassmg 2] 200 2] 33
73 _|Highlight Price 2} 200 2| 33

Total 10 10 10 10 10 10 60
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Table 8.1
Analysis By Nature Of Company

Company Deposit

Code Al Strategies Pvt. Pyt Ltd, | Pub. Lid. Collab NR |Total
No. %t No. %} No.] %! Ne. % | No.l %
Target Strategies
Q10.1 |Expected Market Potential 44] 65.7 41 571
2.0} Actual Market Potential ‘50 833f 55} 821 6] 857
3.0|Fixed Percentage Iucrease 341 507 51 714
N 1 6 67 7 1 32
Produd Strateges
Q12 1{NP In Existmg Market 62] 925 71 1000
2.0|NP In New Market 2| 30
3 O|NP In New Segment 3] 45
N 1 5 67 7 1 82
Pricing Strategies
Q15 1jMax Shartron Profits 1] 100.0 41 6671 39] 591
2 0jMax. Longnm Profits 1} 1000 5f 833} 65| 985 7} 1000
3 0}Max Market Share 4] 667 31} 470 3] 429
N| 1 6 67 7 1 82
Place-Activities
Q17 1|Broker's Tgs. 1] 167} 28| 418
2.0|Corporate Tgs. 4] 60
3 0iRegional Tgs, 1| 1000 3] 50.0| 41] 612
N 1 6 67 7 1 82
Place-Intermedianies
Q18A.1{Broker's Tgs 1] 1000 6 1000] 66] 985 71 100.0
2 0| Carporate Tgs 3] s00] 35| s22
3 O|Regional Tgs. 21 333| 37} 352
N]| 1 6 67 7 1 82
Promote Strategies
Q19.1Advertising 41 66.7] 56| 83.6 6f 857
2.0} Hoardings 31| 4631 6] 857
3.0|Posters 11 167 13| 194 47 571
N 1 6 67 7 1 82
Compt Mktg,. Strategles
Q26.1 | Attract Non-Users 1] 1000 1] 167] 63} 940 7} 100.0
2.0{Pramote New Uses 1l 167] 20f 299 1] 143
3 0} User Mare Often 21 333] 221 328 7] 1000
N 1 6 67 7 1 82
Co. Growth Strategies
Q27.1|Curr. Cust. Buy More 471 70.1 6] 857
2}Campt. Custamers 31 500 29| 433 5t 714
3| Attract Non-Users 1| 100.0 43| 642 6] 857
1 6 67 7 1 82




Table 8.1 Continued..

Car Finance
Code |All Strategies Pvt. Pvt. Ltd. | Pub.Ltd. | Collab NR Total
No. |% No. 1% No. |% No. |% |No. |%
Target Strategies
Q10.1 |Expected Market Potential 3} 100.0 401 488
2.0]Actual Market Potential 2| 667 52] 63.4
3 O] Fixed Percentage Increase 6 857] 19| 232
N 3 7 82 - 1 93
Produdt Strategies
Q12.1{NP Tn Existing Market 3] 1000} 6] 857] 81] 988
2.0|NP In New Market 13] 159
3.0|NP In New Segment 6| 857] 34] 415
N 3 7 82 - 1 93
Pricing Strategies !
Q15.1 |Max. Shortrun. Profits 3] 10007 51 71.4] 42| 512
2.0}{Max. Longrun Profits 3] 1000] 7} 100.0] 78] 95.1 1] 100.0
3.0]Max. Market Share 3y 1000} 4f 57.1] 44] 539
N 3 7 82 - 1 93
Place-Activities
Q17.1}Broker’s Tgs 31 4291 3 37
2.0]Caparate Tgs 21 6677 51 71.4] 99] 121.0
3.0|Remonal Tps 2] 6671 3] 429] 751 915
N 3 7 82 - 1 93
Place-Intermediaries
Q18A.1}Broker's Tgs. 3] 1000 7§ 1000] 80| 976 11 100.0
2 O]Carpoarate Tgs 3] 100.0] 6] 857] 56] 683
3.0]|Regional Tgs. 3] 1000 6f 857] 56] 683
N 3 7 82 - 1 93
Promote Strategies
Q19.1|Advertising 3] 429] 64] 780
2.0]Hoardings 1l 333 3] 429] -67] 8.7
3.0]Posters 19] 23.2
N 3 7 82 - 1 93
Compt Mkig, Strategies
Q26 1]Attract Nem-Users 31 1000} 7} 1000] 82| 100.0
2.0]Promote New Uses 21 667 6 73
3.0 User Mare Often 31 100.0f 51 714] 57] 695
N 3 7 82 - 1 93
Co. Growth Strategies
Q27 1}Curr. Cust Buy More 3] 1000] - 6] 857 70] 854
2{Camnpt. Customers 2§ 667{ 3] 429] 307 366
3{Attract Nem-Users 3 1000 7} 100.0] 76] 92.7
N 3 7 82 - 1 93




Table 8.1 Continued..

Airlines
Code ]All Strategies Pyt Pvt: Ltd. | Pub. Ltd. Collab NR {Total
No.l %i No %] No.l %]| No. %} No.l%
"Target Strategies
Q10.1 {Bxpected Market Potential 11} 180] 1} 50f 1] 42
2 0}Actual Market Potential 47| 770] 10} 500} 18} 750 5} 1000
3 0| Fixed Percentage Increase 12] 197{ 17} 850] 6} 250} 5} 1000
N 61 20 24 5 - 110
Product Strategies )
Q12.1{NP In Exasting Market 46| 754} 6} 300] 14| 583
2 OJNP In New Market 1 16 1] 42
3.0iNP In New Segment 9| 148, 2} 100 2| 83
N 61 20 24 5 - 110
Pricmg Strategres
Q15.1|Max Shortrun Profits 451 738] 8] 400f 11| 458} 1i 200
2.0{Max. Longrun Profits 474 7707 10] 500] 18] 75.0 41 800
3.0{Max. Market Share 16] 2621 7] 350} 10 417 4{ 800
N 61 20 24 5 - 110
Place-Activities
Q17.1{Broker's Tgs. 6] 98 21 100
2.0]Corporate Tgs. 40| 656 9] 450[ 20] 833
3.0|Reganal Tgs 51| 836] 9| 45.0] 18] 750
N 61 20 24 5 - 110
Place-Intermediaries
Q18A.1{Broker's Tgs
2.0]Comorate Tgs
3.0{Regonal Tgs
N 61 20 24 5 - 110
Promote Strategies
Q19.1]Advertismg 45 73 8] 18] 90.0] 22| 917
2 0{Hoardmgs 24| 393 S5t 250
3 0{Posters 1] 16
N 61 20 24 5 - 110
Compt Mkig, Strategies
Q26 1jAttract Non-Users 50 820f 19} 9501 10] 417 51 100.0
2.0{Promote New Uses 24} 393 41 200 21 83
3 O User More Often 271 443 61 300 18] 750
N 61 20 24 5 - 110
Co Growth Strategies
Q27.1}Curr Cust Buy More 471 770 9] 4501 22f 917 5 1000
2{Compt Customers 25| 410 21 10.0 2] 83 5§ 100.0
3| Attract Non~-Users ) 45| 738 91 4501 15| 625
N| 61 20 24 5 - 110




Table 8.1 Continued..

BIWTV
Code [All Strategies Pyt Pvt. Ltd. | Pub.ltd, | Collab NR Total
No. % No. %} No. % | No.| %! No. %
Target Strategies
Q10.1 |Expected Market Potential 8] 444
2.0]Actual Market Potential 10} 10004 18} 100.0 10| 833
3 0} Fixed Percentage Increase 21 167
N 10 18 - - 12 40
Product Strategies
Q12 1|NP In Existing Market 10] 1000] « S{ 500 12 1000
2.0|NP In New Market 1 5.6
3.0|NP In New Segment 3| 167
N 10 18 - - 12 40
Pricmg Strategres
Q15 1|Max. Shortrun Profits 10| 1000 8] 444 101 833
2.0{Max. Longrun Profits 51 500 5| 278 91 750
3.0{Max Market Share 5] 500 4] 222 7] 583
N 10 18 - - VP12 40
Place-Activities
Q17.1]Broker's Tgs.
2.0{Carporate Tgs. 10{ 1000 18] 1000 11} 917
3.0]Regonal Tgs 8 444
N 10 18 - - 12 40
Place-Intermedianes
Q18A.1{Broker’s Tgs.
2.0{Corporate Tgs.
30 Reg'mnal Tes.
N 10 18 - - 12 40
Promote Strategres
Q19.1]Advertising 10| 1000 81 444 10] 833
2.0JHoardmgs 1 10.0 2} - 111 21 167
3.0} Posters 1 8.3
N 10 18 - - 12 40
Compt. Mkig, Strategies
Q26.1 ] Attract Non-Users 10} 100.0 17 %4.4
2.0{Promote New Uses 1 5.6
3.0{User Mare Often
N 10 18 - - 12 40
Co. Growth Strategies
Q27.1{Curr. Cust Buy More 2 200
21Compt  Customers 10} 1000 121 667
3|Atiract Non-Users 5 500 18} 1000
N| 10 18 - - 12 40




Table 8.1 Continued..

CTV
Code |All Strategies Pyt Pvi. Ld. Pub. Ltd. | Collab NR Total
No. %1 No. % | No. %} No.|%| No.l %
Target Strategies
Q10.1|Expected Market Potential 9| 100.0| 15| 53.6 14| 264
2.0 Actual Market Potential 10| 1000} 9} 1000} 28] 1000 44| 83.0
3.0|Fixed Percentage Increase 31 333 2 71 11| 20.8
N 10 9 28 - 53 100
Product Strategies
Q12.1|NP In Exasting Market 8] 80.0] 9] 1000 18] 64.3 411 77.7
2.0|NP In New Market 1] 1.9
3.0|NP In New Sepment 2 7.1 1| 19
N| 10 9 28 - 53 100
Pricing Strategies
Q15.1|{Max Shortrun Profits 6] 600 9] 321 23| 43.4
2.0|Max. Langrun Profits 7] 700 8] 286 421 79.2
3.0|Max Market Share 9l 90.0 8| 28.6 26| 49.1
N 10 © 9 28 - 53 100
Place-Activities
Q17.1|Broker's T'gs.
2.0|Corporate Tgs. 7| 7007 3] 333 26] 929 51| 96.2
3.0|Regional Tgs. 2] 222 8] 286 1 1.9
N| 10 9 28 - 53 100
Place-Intermediaries
Q18A.1|Broker's Tgs
2 0|Corporate Tgs.
3 0|Regianal Tgs
N 10 9 28 - 53 100
Promote Strategies
Q19.1|Advertising 10| 100.0 1] 111 171 607 45 84.9
2.0|Hoardmgs 2 7.1 34] 64.2
3.0|Posters
N 10 9 28 - 53 100
Compt. Mktg Strategies
Q26.1]Attract Non-Users 10| 1000} 9] 100.0] 28] 100.0
2 O|Promote New Uses 31 300 31 107
3.0|User More Often 1| 100 1] 111 7] 25.0
N 10 9 28 - 53 100
Co Growth Strategres
Q27.1|Cur Cust. Buy More 9] 900] 2] 222 6| 214
2|Compt Customers 9] 90.0] 8] 889 9| 321
3| Attract Non-Users 7] 70.0 71 7781 27 964
N| 10 9 28 - 53 100




Table 8.1 Continued..

Mausic System
Code |All Strategies Pvt. Pvt. Ltd. Pub. Ltd. { Collab NR Total
No. % No. % | No. %] No.%| No.| %
Target Strategies
Q10 1 |Expected Market Potential 91 900} 4| 138 6| 146
2.0]Actual Market Potential 10} 100.0] 29| 1000 33| 80.5
3.0|Fixed Percentage Increase 7 700 8| 195
N 10 - 29 - 41 80
Product Strategies
Q12.1|NP In Exasting Market 10| 1000 22| 759 301 732
2.0|NP In New Market 6] 207 1| 24
3 O|NP In New Segment 8| 276 21 49
N 10 - 29 - 41 80
Pricing Strategies
Q15 1{Max Shortrun Profits 8] 310 22| 537
2 0jMax Longrun Profits 13] 448 32| 78.0
3 0{Max. Market Share 51 500 10] 34.5 231 561
N 10 - 29 - 41 80
Place-Activities
Q17 1{Broker's Tgs
2.0|Corporate Tgs 8| 1000 50 962
3 0{Regional Tgs 2| 250
N 10 - 29 - 41 80
Place-Intermediaries
Q18A.1|Broker's Tgs
2.0{Corporate Tgs '
3 0{Regicnal Tgs
N 10 - 29 - 41 80
Promote Strategies
Q19 1}Advertismg 191 655 4111000
2.0{Hoardmgs 3] 103 22| 53.7
3 0jPosters 21 4.9
N 10 - 29 - 41 80
Compt Mkig Strategies
Q26 1[Attract Non-Users 10{ 1000f 25| 100.0 40} 97.6
2 0} Promote New Uses 4] 138 31 73
3.0{User More Often 6] 207 3f 73
N 10 - 29 - 41 80
Co Growth Strategies
Q27 1{Curr Cust Buy More 1| 100 11| 379
2|Compt Customers 10| 1000 24| 828
3{Attract Non-Users 10[ 1000 291 100.0
Ni 10 - 29 - 41 80




Table 8.1 Continued..

Washing Machine
Code |All Strategies Pt Pvt. Ltd. Pub. Ltd. | Collab NR Total
No.| %} No. % | No. %] No.l% | No. Y%
Target Strategies
Q10.1 |Expected Market Potential 20| 385
2 0]Actual Market Potential 8] 100.0 52] 100.0
3 0}Fixed Percentage Increase 2 33
N - - 8 52 60
Product Strategres
Q12 1|NP In Existing Market 8] 100.0 471 904
2 0}NP In New Market
3 O|NP In New Segment 3} 375
N - - 8 52 60
Pricng Strategies
Q15 1|Max Shortrun Profits 8| 1000 12) 23.1
2 0| Max. Longrun Profits 8] 1000 52 100.0
3 0{Max Market Share 31 375 261 50.0
N - - 8 52 60
Place-Activities
Q17 1|Broker's Tgs
2 0jCorporate Tgs 10§ 1000] 28] 966 391 951
3 OjRegional Tgs 8/ 8007 2 69
N - - 8 52 60
Place-Intenmediaries
Q18A.1|Broker's Tps
2 0{Cuporate Tgs.
3 0{Regional Tgs
N - - 8 52 60
Promote Strategies
Q19 1{Advertismg 8| 1000
2 0{Hoardmmgs 21 250
3 0fPosters
N - - 8 52 60
Compt Mkig Strategies
Q26 1]Atuact Non-Users 28| 1000
2 0{P1omote New Uses
3 0yUser Mare Often
N - - 8 52 60
Co Growth Strategies
Q27 1jCurr Cust Buy More
2{Compt Customers 4} 500
3 [Attract Non-Users 8] 100.0
N|- - 8 52 60
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Table 8.3
Analysis By Benefits Sought

(i) Product Benefits

Code Product Benefits Mean
QI3A2 Packaging etc 1.29 197 1.84 145 1.40 1.31 135
QI3A1 Core Benefit 0.90 1.08 1.34 1.63 162 1.67 185
Q13A3 Installation etc 0.20 2.73 2.02 2 80 2.77 2.86 2.65
N 82 93 110 40 100 80 60

(ii) Place Benefits

Code Place Benefits Mean
Q18C1 Imp Cust Ser. 1.09 1.26 1.15 1.83 1.44 164 1.48
Q18C2 Reduce Dist. Cost 0.40 033 0.25 110 0.67 0,69 0.77
0Q18C3 Prod. Avil, 1.09 1.68 1.67 1.87 1.75 179 1.82
Q18C4 Price Stability 0,13 0,11 0.22 0.35 0.51 0.11 0.88
Q18C5 After Sales Ser 0.67 267 0.53 235 1.88 2.01 288
Q18C6 Convenient/Norm 0.02 0,15
N 82 93 110 40 100 80 60




(iii) Promotional Benefits

Q19¢ Promotional Co. Dep. Car Fin. Airlines B/WTV CTV M. Syst. W. Mach.
Benefits No. %| No. Y No. % No. %} No. %| No. % No. %

1{Inform Cons 15 183 2 2.2 61 3555 10 25.0 60 600 50 625 39 650
2{Buss Volume 8 98 1 11 4 6.7
3{Promote Co Jmg 2 2.4 19 173 2 5.0 177 17.0 10} 125 12 20¢0
4{Promote Prod 3 3.7 2 22 10 91 8] 1200 8.0 8 10.0 71 117
5{Imove Sales 1 12 1 10 1 13 1 1.7
6|NP Reach 3 3.7 1 09
7Admeve Tgts 11 134 2 2.2 3 2.7 5 12.5 17 170 18} 225 15| 250
8|Exploit Mk{ Poten 391 476 77 828 1 10 1 13 61 100
9{No Reponse 2 24 2 22 5 4.5

10]Co New Name 1 12 1 25 2 33

11{Popularise Co Name 2 24 51+ 45 8 80 8] 100 3 50

12 {Pupularise Co Prod 1 12 2 50 1 1.0

13{Improve Collec 2 24

14|Eam Profit 8 9.8

15{Tap Customers 5 61 1 25 2 20 2 25 1 17

16]Eam Retums 6 73 2 22 3 27

17{Maxmmse Reach 12 14.6 1 11 18

18{Wade Acceptance 1 12 1 0.9

19{Feedback 1 12

20{Segments 6| 73 4 43 2| se 1 1.7

21 1Profit Potential 177 207 671 720 1 0.9

22{Reach Consumers 13 159 471 505 441 400 2 20

23Prod Avail 3 3.7 6 65

24} Mkt Poten 10 122 26| 280 21 15.1 1 1.0

25{Generate Profit 1 1.2 3 32

26} Maxinuse Coverage 2 24

27|Promote Br Img 4 4.9 ' 15 13.6 12{ 300 31 31.0 271 338 431 N7

28{Repeat Busmess 1 1.2 3 2.7 1 25 1 10

29|Clientele 10 12.2 2 22 2 18 1 13

30| Buss Poten 3 37 3 32 1 0.9 1 17

31| Campt Ratings 2 2.4

32|Co. Revenue 2 24

33Co Profits 1 1.2 1 11

34|Chentele Base 3 3.7 1 11 5 45

35{Tap Mkt 2 24 6 6.5

36|Establish Co 2 2.4

37}Cans Awareness 2 24 2 1.8 1 1.0

38|Tgt Audience 1 12

39|Niche 1 1.2

40] Mkt Reqgt 5 6.1 1 17

41]Good Wil 2 24 1 0.9 2 2.0

42| Mkt Penetration 1 12

43)Growth & Debt (Co) 1 12

44|Tap Bus 20 218

45{Explott Bus Oppt 7 7.5

46| Generate Awareness 17y 1831 15| 136] 10| 250 11| 110] 24| 300 8l 133

47|Generate Buss 221 237 4 3.6 1 1.7

48| Generate Sales 7 7.5 14 127 19 475 34 340 37 463 1 1.7

49}Generate Respanse 4 43

50{Induce Trial 5 5.4 7 64 1 2.5 1 10 1 13 5 83




(iii) Promotional Benefits Continued..

Q15C Promotional Co. Dep. Car Fin, Airlines BIWTV CTV M. Syst. ‘W. Mach.

Benefits No. % No. Yo No. %| No. % No. % No. Y% No. %

51]Generate Interest 6 6.5 2 1.8 8 80 8 100 2 33

52| Contnibute Co Sale 1 11 3 7.5 6 60 5 6.3 5 83

53|Repeat Purch 1 1.1 1 0.9 1 2.5 1 1.0 1 i3 1 17

54{Serve Mkt Need 8 86 1 0.9 1 10 1 13

55]8erve Mkt 3 32 1 09

56{Repeat Use 1 1.1 4 36

57]|Clmch Deals 3 32 4 100 4 40 4 5.0 4 67

58|Generate lnquiry 1 11 19 190 18f 225 12§ 200

59)Serve Segment 2 22

60| Reassure Cust 1 09

61 | Inform Cons 13 11.8 1 10 1 17

62 | NP Benefit 13] 118 15 15.0 10 125 18] 300

63 NP Comfort 5 45

64| Provide Cust Sat 7 64

65| Increase Spread 10 91 5 125 6 60 5 6.3 6f 100

66 Decrease Cust Dissat 1 09

67| Push Co Prod 171 425 221 220 12 150 2 33

68| NP Models 10 250 421 420 28] 350 461 767

69 |Ephan Mkt Share 9] 225 24f 240 16| 200 12§ 200

70| Supplement Advtg 2 5.0 1 1.0 1 13 3 5.0

71{Enhan Sale 8} 200 401 400 341 425 371 617

72 |Focus NP Model 4 160 5 5.0 5 63 3 5.0

73| Mamtam Deal Loyl 1 2.5 2 20 1 13

74} Fav Opiucn 7 70

75{Brand Idnetity 2 50 6 6.0 2 25 4 6.7

76]Compt Advantage 1 2.5 1 10

77| Concept Selling, 1 10 1 1.7

78{Corp Img 7 17.5 24 240 23 288 30 50.0

79| NP Idnetity 1 10

80}Hhgh Light Range 1 13

81|Cust Deal Relans 2 2.5 1 19

82{Build NP Img 1 2.5 20f 200 11 138 221 367

83| Motivate Cust 13 13.0 8} 100 15§ 250

84 |Induce Retatl Visit ' 7 7.0 6 7.5 13 217

85/DD Pull 2 2.0 3 50

86| Tap Local Mkt 1 10 1 13

87{Schemes 2 33
Total 22 93 110 40 100 80 60




Table 8.4
Analysis* By
Industry Stage - Company Competitive Position
Market Attractiveness - Company Competitive Position

(i) Company Deposits
Industry Stage Co.Competitive Position
2 3 1 2 3
Code  |All Stratogics Growth | Maturity | Dominant | Strong | Favourable
No| %) Nol  %lNo|  %|No| %] No %
Target Strategies
Q10.1  |Expected Market Potential 37} 5614 10| 625 12] 857} 35| 603
2 Actual Market Potential 57{ 864] o] 563} 10] 714| 48] 82.8) 8 0.0
3 Fixed Percentage Increase 35} 53.0 250] o9l  643] 30! 517
Total 66 s05| 161 195 14l 171 s8] 707] 10 122
Product Strategies
Q121  |NP In Existing Market sg} 87.9) 11| 88| 14 1000| 52 8971 3 30.0
2 NP In New Market 2} 30 3.4
3 NP In New Segment 3] 45 3] 52
Total 66| 80.5) 16} 195} 14| 17.1] s8] 70.7] 10 122
Pricing Strategies
Q151  |Max. Shartrun Profits 35| 53.0f 9] 563} 12} 857} 25{ 43.1 70.0
2 Max. Longrun Profits 64| 9700 14| 87.5| 14| 1000| 55] 94.8] 9 90.0
3 Max Market Share 31} 470} 7| 438] 9] 643} 25{ 431] 4 400
Total 66} 805} 16] 19.5) 14] 171] s8] 70.7| 10 12.2
Place-Activities
Q171 |Broker's Tgs. 20| 30.8 500} 10] 714} 17} 298] 1 10.0
2 Carparate Tgs 2 31 1250 3] 214} 1] 18f
3 Regianal Tgs 46} 70.8 3750 1 714 44f 772} 7 70.0
Total 65f 793] 16| 195| 14] 1714 57| 6.5} 10 122
Place-Intermediaries
Q181  |Broker's Tgs. 62} 954] 16} 100.0| 13| 929| 56{ 982} 9 90.0
2 Camparate Tgs 33| 508 6! 3750 4] 286] 29 509| s 600
3 Regional Tgs 35§ 538} 5| 313| 3} 214] 31 544} 6 60.0
Total 65| 7931 16| 195 14] 171} 57| 69.5] 10 122
Promote Strategies
Q191  |Advertising 45} 692] 8| 500 643] 40| 702| 4 40.0
2 Hoardmgs 36| 554f 6] 375 214 36| 632} 3 30.0
3 Posters 16 246 4| 250 19} 333] 1 10.0
Total 651 79.3) 16} 195 14] 171 57 9.5} 10 122
Compt. Mktg. Strategies
Q261  |Attract Non-Users 63} 9550 ol s563] 14 1000 53] 914} 5 50.0
2 Promote New Uses 17) 258] 5| 313] 2{ 143} 19) 328] 1 10.0
3 User Mare Often 28| 2.4 188 2f 143} 27| 456! 2 20.0
Total 66f 80.5) 16| 19.5| 14]  17.1] s8] 707} 10 122
Co. Growth Strategies
Q271  |Cur. Cust. Buy More 44f 667] ol 563 12)  857] 41} 707
2 Compt. Customers 33} 500! 4] 250] 2| 143} 32| 552} 3 30.0
3 Attract Non-Users 470 712] 3] 188{ 3| 214} 43| 741] 4 40.0
Total 66 80.5| 16] 19.5f 141  171) s8] 707] 10 122

*N.B 1 Table indicates top three positions
2. Industry Stage . i) Embryonic 1i) Growth 1i1) Maturity 1v) Agemg/Decline
2 a. Co. Comp. Position : I) Dominant 1) Strong ni) Favourable 1v) Temparary/Tentative v) Weak

3. Market Posttion : I) Highly Attractive ii) Medium Attractive 1it) Weak Atftractive

3 a. Co. Comp Position : I) Strong i) Average fii) Weak

N




Table 8.4 (Company Deposits Continued..)

=

Market Condition Co.Competitive Position
. 1 2 1 2
Code |All Strategles High. Attract. Med Attract. Strong Average
No| %]  Nol %| No| %| Nol %
Target Strategies
Q10.1 |Bxpected Market Potential 40 54.8 7 77.8] 47} 610
2 JActual Market Potential 62 84.9 4 44 4] 63] 818 3 60.0
3 |Fixed Percentage Increase 35 479 4 44.4] 39| s0.6
Total 73 89 0 9 11.0] 77| 93.9 5 61
Product Strategies
Q12.1 |NP In Existmg Market 63 863 6 66.7| 671 87.0 2 40.0
2 |NPIn New Market ' 27 2| 26
3 |NPIn New Segment 4.1 3.9
Total 73 89.0 9 11.0] 77| 939 5 6.1
Pricing Strategies i
Q15.1 | Max. Shortrun Profits 38 52.1 6 66.7] 42] 545 2 40.0
2 |Max. Lengnum Profits K 973 7 71.8| 74| 96.1 4 800
3 |Max. Market Share 34 46.6 4 44,4] 38| 494
Total 73 89.0 9 110{ 77| 93.9 5 61
. Place-Activities
Q17.1 | Broker's Tgs. 23 319 5 55.6] 28] 368
2 |Carporate Tgs 3 42 1 111 4| 53
3 |Regional Tgs 52 72.2 48| 632 4 80.0
Total 72 87.8 9 11,0] 76| 927 5 6.1
Place-Intermediaries
Q181 {Broker's Tgs 69 95.8 9 1000} 74| 97.4 4 800
2 |Comparate Tps 38 52.8 1 111} 37| 487 2 460
3 |Regianal Tgs 39 542 1 11.1} 37| 487 3 60.0
Total 72 878 9 11.0] 76| 92.7 5 61
Promote Strategies
Q19 1 |Advertising 49 681 4 444] 51| 671 2 40.0
2 |Hoardmgs 41 569 1 111} 40| 52.6 2 400
3 |Posters 20 27.8 20| 263
Total 72 87.8 9 11.0| 76| 927 5 6.1
Compt. Mktg, Strategies
Q26.1 | Attract Non-Users 64 87.7 8 889] 68} 883 4 800
2 |Promote New Uses 19 26.0 3 33.3] 22] 286
3 |User More Often 30 411 1 111} 30| 3%.0 1 200
Total 73 89 0 9 11.0] 77| 939 5 61
Co. Growth Strategies
Q271 {Curr Cust Buy More 46 63.0 7 77.8] 53| 688
2 |Compt. Customers 35 479 2 2221 35| 455 2 40,0
3 |Aftract Non-Users 49 67.1 1 11.1] 47| 610 60.0
Total 73 9.0 9 11.0] 77| 935 5 6.1




B

Table 8.4 (Car Finance Continued..)

Industry Stage Co. Competitive Position
. 2 3 1 2 3 4
Code |All Strategies Growth Maturity Dominant Strong Favourable | Temporary
Nol %|No] %| Nol %l|Nol %j Nel %} No| %
Target Strategies
Q101 |Expected Market Potential 4] 462] 1] 500 3] 429] 32| s08| 8 364
2 |Actual Market Potential 541 593 4] s571] 43| 683 7 31.8
3 |Fixed Percentage Increase 25| 273 1} 143| 13| 206] 11 50.0
Total 91} 97.8] 2] 22 71 75| 63] 67.7] 22 2370 1 1.1
. |Product Strategies
Q12 1 |NP In Existing Market 85| 97.8] 1} 500 6l 857 62l 984] 21 955 1 1000
2 INPIn New Market 13] 143 10] 159 2 91} 1 100.0
3 NP In New Segment 40| 440 27 42.9] 12 545{ 1 1000
Total o1y 978 2| 22 7] 7.5] 63 677 22 237 1 1.1
Pricing Strategies
Q151 [Max. Shortrun Profits 50 54.9 41 571| 36| 571 10 455
2 {Max Longrun Profits 871 956| 2| 1000 61 857 60| 9s52| 22| 1000} 1 100.0
3 IMax. Market Share .1 51] 560 3| 429] 36| 571} 12 545
Total s1] 97.8] 2] 22 70 7.5] 63 6771 22 2371 1 1.1
Place-Activities
Q17.1 |Broker's Tgs 6 66 11 143 3 48] 2 9.1
2 |Comporate Tgs 81 80 51 714] 571 %05 18 1
3 [Regmonal Tgs 80| 879 5] 71.4] 59] 937| 15 682 1
Total 91} 97.8] 2| 22 71 75| 63] 67.7] 22 2370 1 1.1
Place-Intermediaries
Q18.1 |Broker's Tgs. 881 967] 21 1000 7] 100.0] 61} 968] 21 9550 1 100.0
2 |Corporste Tas 66| 725 4} 571 46] 73.0] 16 727
3 [Regional Tgs 65| 71.4 4] s71] 45} 71.4] 18 72.7
Total 51 978] 2] 22 71 7.5] 63] 677] 22 237] 1 1.1
Promote Strategies
Q19.1 |Advertismg 4| 473] 1] 500 6] 857| 32| s08] 6 273
2 [Hoardings 76 835 4] 571} 60| 952| 12 54.5
3 [Posters 22| 242 2| 286] 18 286 2 9.1
Total g1l 97.8] 2] 22 71 75| 63] 677] 22 2371 1 1.1
Compt. Mktg. Strategies
Q26 1 |Attract Non-Users 91{ 100.0] 1| 500 7] 100.0] 63| 100.0] 21 9551 1 1000
2 [Promote New Uses 8 88 1|l 16 6 273 1 1000
3 |User More Often 65| 714 3| 429| 44] 9.8 17 773} 1 100.0
Total o1] 978l 2] 22 71 7.5] 63] 677) 22 2371 1 1.1
Co. Growth Strategies
Q271 |Curr Cugt. Buy More 78] 857 2| 10060 sl 857 55| 873] 19 864
2 |Compt Customers 35| 385] 1] 500 31 429] 26] 413 7 318
3 |Attract Non-Users 86| 945 s] 714 60] 952 20 909] 1 100.0
Total 91| 97.8] 2| 22 7] 7.5 63] 77| 22 2371 1 1.1




Table 8.4 (Car Finance Continued..)

Market Condition Co. Competitive Position
- 1 2 1 2 3
Code JAll Strategies High. Attract. Med Aftract. Strong Average Wesk
No| % No| % No| % No] % No| %
—____|Target Strategies
Q10.1 [Expected Market Potentinl 41 466 2 40.0 33] 471 10] 455
2 |Actual Market Potential 52 59.1 2 40.0 a6} 657 8 364
3 |Fixed Percentage Increase 24 27.3 1 20.0 15| 214 10} 455
Total 88 94.6 5 5.4 70] 753 22 237 1 1.1
Product Strategies
Q12 1 |NP In Existmg Market 87 98.9] . 3 0.0 68 971 21] 955 11 1000
2 |NPIn New Market 12 13.6 1 20.0 11} 157 1 4.5 1| 1000
3 |NPIn New Segment 38 43.2 2 400 28] 400 11} 500 1} 1000
Total 88 94.6 5 54 700 753 22 237 1 1.1
Pricing Strategies
Q15.1 {Max. Shortrun Profits 49 557 1 20.0 41| 586 9] 409
2 |Max Langrun Profits 85 96.6 4 80.0 66| 943 221 1000 14 1000
3 |Max Market Share 50 56.8 1 20,0 2  60.0 9} 409
Total 88 94.6 5 5.4 70] 753 22| 237 1 1.1
Place-Activities
Q17.1 |Broker's Tgs. 77 88.5 4 57 2
2 |Carporate Tgs. 76 87.4 3 60.0 611 871 19 1
3 |Regionsl Tgs 78 89.7 3 63] 900 16] 727 1
Total 87 93.5 5 54 70] 753 22| 237 1 1.1
Place-Intermediaries
Q18.1 |Broker's Tgs. 84] 96.55172 5 100 67} 95.7143 22 100 1 100
2 |Carporate Tgs 63| 7241379 2 40 49 70 171772727
3 [Regional Tgs 62| 71.26437 2 40 48| 68 5714 17}77.2727
Total 87 93.5 5 5.4 70] 753 22] 237 1 1.1
Promote Strategies
Q19 1 |Advertising 41] 47 12644 2 40 36] 51.4286 81 36.3636
2 |Hoardmgs 74} 85 05747{ 1 20 64} 91.4286 12} 54.5455
3 |Posters 22| 25.28736 22| 31.4286
Total . 87 93.5 5 5.4 70] 753 22{ 237 1 1.1
Compt. Mktg. Strategies
Q26.1 [Attract Nen-Users 88 100 4 80 700 100 21} 95.4545 1 100
2 |Promote New Uses 8] 9.090909 2} 285714 5{22.7273 1 100
3 |User More Often 64| 12.72727 1 20 46} 65.7143 18] 81.8182 1 100
Total 88 94.6 5 5.4 701 753 22 237 1 1.1
Co. Growth Strategies
Q27.1 |Curr, Cust Buy More 76] 8636364 4 80 60} 85,7143 20} 90.9091
2 |Compt. Customers 35} 39.77273 1 20 26| 37.1429 10} 45.4545
3 |Attract Non-Users 84] 95.45455 2 40 64] 91.4286 21} 95.4545 1 100
Total 88 94.6 5 5.4 70] 753 2] 237 1 1.1




Table 8.4 (Airlines Continued..)

Industry Stage Co, Competitive Position
Code |All Strategies 2 3 2 3 4
Growth | Maturity Dominant Strong Favourable Temporary
No| %| No| %| No|  %| No|] %] Ne| %] Nol %
Target Strategies '
Q10.1 [Expected Market Potential 12 119] 1] 111 2| 154 114 143
2 JActual Market Potential 791 782 1] 111 62} 80.5 18] 947
3 _{Fixed Percentage Increase 33} 327 7] 778) 11} 846l 23] 299 6] 316
Total 101{ 91.8} 9f 82l 13} 118 771 700 19) 173 1 09
Product Strategies
Q12 1 |NP In Existing Market 66} 653 5] 3851 49] 636 12] 632
2 {NPIn New Market 2{ 20 . 2| 26
3 INPIn New Segment 11{ 109 222 2] 154} 10} 130 1l 53
Total 101} 91.8 82| 13| 11.8] 77| 700 19 173 1 0.9
Pricing Strategies
Q15.1 {Max, Shortrun Profits 64| 63.4] 1] 111 50{ 64.9 14| 737 1] 100.0
2 |Max Longrum Profits 771 7627 2} 222] 1 77 60} 718 18] 947
3 |Max. Market Share 35{ 3471 2] 222{ 3l 23af 27| 351l 6] 316 1} 1000
Total 101} 91.8] 9] 82| 13] 118 77| 700 19] 173 1 0.9
Place-Activities
Q17.1 |Broker's Tgs. . 8l 79 X 5] 65 3} 158
2 |Corporate Tgs. 64| 634 s} 556] 8] 615 49] 636 11} 579 1 1000
3 |Remonal Tgs 72| 713] 5] ss6] 6] 462{ 57| 740 13] 684 1l 1000
Total 101] 91.8f 9 82} 13] 11.8] 77| 700 19 173 1 0.9
Place-Intermediaries
Q18.1 |Broker's Tgs.
2 |Corporate Tgs.
3 [Regional Tgs.
Total 101} 91.8] 9] 82] 13 118 77| 700 19] 173 1 0.5
Promote Strategies
Q19 1 |Advertismg 61} 60.4] 8} 889 13| 100.0{ 45| 584 10| 05 1} 1111
2 [Hoardmgs 43| 2.6 38| 49.4 5] 03
3 {Posters 3] 30 2| 26 0.1
Total 101} 91.8] o 82f 18] 118 77 700 19] 1.0 6.9] 1000
Compt. Mktg. Strategies
Q26.1 |Attract Non-Users 76| 752| 8] 88S] 7| 538 58] 753 18] 947 1| 1000
2 |Promote New Uses 29| 287 1} 111 21| 273 9] 474
3 User More Often 45} 485] 2f 222 1 77)  42] 545 21
Total 101] 918 9| 82l 13] 118 77| 700 19] 173 1 0.9
Co. Growth Strategies
Q271 |Curr. Cust. Buy More 80| 79.2| 3] 333] 6| 462 57} 740 19| 1000 1| 1000
2 {Compt. Customers 34 337 1 7.7} 26} 338 7 368
3 iAttradt Non-Users 68{ 673] 1] 111 308] 51] 662 13| 684 1] 1000
Total 101] 91.8] 9| 821 13} 118l 77| 700 190 173 1 0.9




Table 8.4 (Airlines Continued..)

Market Condition Co. Competitive Position
Code | All Strategies L 2 1 2
High, Attract. Med. Attract. Strong Average
No| % No|l %] No| %| No|l %
Target Strategies
Q10.1 |Expected Market Potential 12 12.0 100 13] 149
2 }Actual Market Potential 72 72.0 8 80.0 66f 759 14| 609
3 {Fixed Percentage Increase 40 400 271 310 13} 565
Total 100 909 10 9.1 87 791 231 209
Product Strategies
Q12.1 |NP In Existing Market 66 66.0 571 655 9] 391
2 |NPIn New Market 2 20 2 23
3 |NPIn New Segment 8 8.0 5 50.0 1| 126 2 8.7
Total 100 90.9 10 91 87} 791 23] 209
Pricing Strategies
Q151 |Max Shortrun Profits 64 640 1 10.0 54 621 11} 478
2 |Max. Longrun Profits 78 78.0 100 65| 747 14} 609
3 |Max Market Share 28 280 5 900 29] 333 8 3438
Total 100 90 9 10 9.1 87 791 231 209
Place-Activities
Q171 |Broker's Tgs. 8 80 5 5.7 31 130
2 |Comporate Tgs 68 680 1 10.0 361 644 13] 565
3 [Regonal Tgs. 68 680 9 90.0 63 724 14] 609
Tatal 100 90.9 10 91 87,  79.1 23] 209
Place-Intermediaries
Q181 |Broker's Tgs.
2 |Corporate Tgs
3  |Regional Tgs
Total 100 90.9 10 9.1 871 791 23] 209
Promote Strategies
Q19.1 |Advertising 60 66.0 9 989 51 64.5 18 86.1
2 |Hoardings 2 462 1 11.0 37| 468 6 287
3 |Posters 3 33 2 2.5 1 48
Total 909 10.0 9.1 870 79.1 23.0 20.9
Compt. Mkig, Strategies
Q26 1 |Attract Non-Users 75 75.0 9 30.0 62 713 221 957
2 |Promote New Uses 30 300 250 287 51 217
3 |User More Often 49 49.0 2 20.0 471 540 4 174
Total 100 90.9 10 91 g7l 11 23] 209
Co. Growth Strategies
Q27.1 {Curr. Cust Buy More 76 76.0 7 760 66] 759 17} 738
2 |Campt. Customers 33 33.0 10.0 26) 299 8l 348
3 |Attrad Non-Users 65 65.0 4 40.0 59 678 10] 435
Total 100 90,9 10 9.1 87 791 23] 209




Table 8.4 (B/W TV Continued..

Industry Stage Co. Competitive Position
Code | All Strategies 2 3 P 4
Growth | Maturity Strong lFavourabl Temporary
No| %|No| %|No|l %|Noj %] No| %
Target Strategies
Q10.1 {Expected Market Potential 8| 258 6] 2221 20| 200
2 |Actual Market Potential 30] 968 8| 889| 3| 1000| 25] 92.6] 10.0] 100.0
3__ |Fixed Parceniage Increase H 32f 1} 111 2l 74
Total 31 7750 sf 225l 31 75| 27] 675] 10f 250
Product Strategies
Q12 1 INP In Existing Market 221 710f 9| 1000{ 3] 1000{ 211 778} 7| 700
2 |NPIn New Market 1] 32 1l 100
3 |NP o New Segment 3] 97 3] 300
Total 31l 77.50 o 2251 3] 75| 27] 675 10 250
Pricing Strategies
Q15.1 {Max Shortrun Profits 20} 645] 8! 8893{ 3] 1000{ 17{ 630] 8] 800
2 |Max. Langrun Profits 12| 387 7| 778 12} 444 71 700
3 |Max. Market Share 11} 355 51 556 1} 333] 10} 37.0] 5] 500
Total 31 7750 9 225l 31 75| 27 675 10] 250
Place-Activities
Q17 1 {Broker's Tgs
2 |Corporate Tgs 30] 968 9f 1000[ 3} 100.0| 26/ 96.3] 10| 100.0
3 iRegonal Tgs 8] 258 4] 148 4] 400
Total 310 7750 9f 22s5f 31 75| 27] 6751 10f 250
Place-Intermediaries
Q181 |Broker'sTgs
2 |Corporate Tgs
3 |Regional Tgs
Total 31} 77.5] 9] 225 31 75| 27] 67.5] 10} 250
Promote Strategies
Q19.1 |Advertismg 20{ 645f 71 778 3| 1000 16| 593 8] 800
2 |Hoardmgs 51161 1} 111] 4f 1333] 2| 74 6l 600
3 |Posters 11 111 3.7
Total 31] 775] 9 225 3] 75| 27f 675] 10| 250
Compt, Mkig. Strategies
Q26 1 jAttract Nan-Users 30f 96.8] 8| 889 3] 10001 25 926 10{ 100.0
2 |{Promote New Uses Il 321 1} 111 21 74
3 {User More Often
Total 31 775] 9| 225 3] 75| 271 67.5] 10| 250
Co. Growth Strategies
Q271 |Curr. Cust. Buy More 31 971 1) 111 4} 148
2 |Compt Customers 251 80.6] 9] 1000[ 3| 1000| 24] 889 7| 700
3 |Attract Non-Users 26} 83.9] 8] 889 2] e667] 22f 81.5] 10| 1000
Total 31 9 3 27 10




Table 8.4 (B/W TV Continued..

Market Condition Co. Competitive Position
Code |All Strategies L 2 1 2
High Atfract, Med. Attract. Strong Average
No| % No| %]  No| %] No| %
Target Strategies
Q101 |Expected Market Potentral 1 16.7 7 20.6 8l 216
2 |Actual Market Potentisl 6 100.0 32 94.1 3] 1000 351 946
3 |Fixed Percentage Increase 2 59 2 5.4
Total 6 15.0 34 85.0 3 7.5 371 925
Product Strategies
Q121 |NP In Existing Market 5 83.3 26 76.5 3| 1000 28 757
2 |NP In New Market 1 29 1 2.7
3 |NPIn New Segment 3 88 3 8.1
Total 6 15.0 34 850 3 7.5 371 925
Pricing Strategies
Q15.1 |Max Shartrun Profits 5 83.3 23 67.6 3| 1000 251 676
2 |Max. Longrun Profits 1 16.7 18 529 1 333 18] 486
3 |Max Market Share 4 66.7 12 353 1| 333 15] 405
Total 6 150 34 85.0 3 7.5 370 925
Place-Activities
Q171 {Broker's Tgs
2 |Carporate Tgs 6 1000 33 97.1 3] 1000 36 973
3  |Regional Tgs. 1 16.7 7 20.6 8 21.6
Total 6 150 34 85.0 3 75 3711 925
Place-Intermediaries
Q181 |Breker's Tgs
2 |Corporate Tgs.
3 [Regional Tgs.
Total 6 150 34 85.0 3 75 371 925
Promote Strategies
Q19.1 |Advertismg 5 833 22 64.7 3] 1000 24 64.9
2 {Hoardings 6 17.6 6 162
3 |Posters 1 2.9 1 2.7
Total 6 150 34 850 3 7.5 371 925
Compt. Mktg. Strategies
Q26 1 jAttract Non-Users 6 1000 32 94,1 3] 1000 35] 946
2 {Promote New Uses 2 59 2 5.4
3 |User More Often
Total 6 150 34 85.0 3 75 371 925
Co., Growth Strategies
Q271 {Curr Cust. Buy More 4 118 4 108
2  |Compt Customers 83.3 29 853 31 1000 31} 838
3 |Aftract Non-Users 83.3 29 853 3| 1000 31| 838
Total 34 3 37




Table 8.4 (Colour TV Continued..)

Industry Stage Co. Competitive Position
Code |All Strategies 2 3 L 3 4
Growth | Maturity Strong Favourable Temporary
Nol % No[ Yo Nol Yo Nol %) No Y
Target Strategies
Q10 1 |Expected Market Potential 36| 379| 2| 400} 13} 302 15] 319 10} 1000
2 |Actusl Market Potential 86| 90.5{ 5] 100.0| 43| 1000 38 809] 10{ 1000
3 |Pixed Percentage Increase 14] 147 2/ 400 12| 255 4} 400
Total 951 950] S| 50| 43] 430 471 470 10| 100
Product Strategies
Q12.1 {NP In Extsting Market 71| 747] 5] 1000] 36} 83.7 30| 638 10| 100.0
2 NP In New Market 11 11 11 21
3 |NPIn New Segment 3] 32 3| 64
Total 95f 950} 35| sol 431 430 47 4701 10| 100
Pricing Strategies
Q15.1 {Max Shortrun Profits 38} 400 18] 419 20| 42.6
2 |Max Lengrun Profits 57} 60.0 37) 860 20| 426
3 |Max. Market Share 41} 432] 2| 400} 23] 535 20! 42.6
Total 95} 950| 5] 50| 43} 43.0 471 4701 10l 100
Place-Activities
Q17.1 |Broker's Tgs.
2 |{Comporate Tgs 84| 884l 37 600| 38] 884 451 957 4] 460
3 |Regional Tgs, 10} 105 1] 200 8| 170 3| 300
Total 951 950] 5| 50 43] 43.0 47} 4701 10| 100
Place-Intermediaries
Q181 {Broker's Tgs
2 |Carporate Tgs
3  |Regional Tgs.
Total 95 950] 5] 50| 43] 430 47| 470 10| 100
Promote Strategies
Q19 1 |Advertising 65 2 43 23 1
2 {Hoardmngs 40 29 11
3  {Posters
Total 95| 950] 5| 50| 431 43.0 47} 4701 10} 100
Compt. Mktg. Strategies
Q261 |Attract Non-Users 93{ 97.9] 5| 100.0{ 43| 1000 45| 9571 10{ 100.0
2 {Promote New Uses 14] 147) 2| 400] 4] 93 12] 255
3 |User Mare Often 14] 147 3] 170 10| 213 1 100
Total 95§ 950] 5 50| 43] 43.0 47| 470 10] 10.0
Co. Growth Strategies
Q271 {Cur Cust Buy More 38] 400| 3| e60.0f 21] 488 18] 383 2] 200
2 {Compt. Customers 68 716] 3} 600| 35] 814 27} 57.4 sl 900
3 |Attract Non-Users 88| 926} 3| 600l 38] 884 45! 957 800
Total 951 950] 5] 50| 43] 430 47] 470} 10| 100




Table 8.4 (Colour TV Continued..)

Market Condition Co. Competitive Position
Code |All Strategies 1 2 1 2 3
| _High. Attract. Med. Attract, Strong Average Weak
No] %] No| %] No| % E:rg %] Nl %
Target Strategies
Q10.1 |Expected Market Potential 26| 377 - 12| 387 13] 394 151 263 10} 1000
2 |Actual Market Potential 62 899 29| 935 33| 1000 48] 842 10] 1000
3 _|Fixed Percentage Increase 13| 188 3 9.7 12 211 4 400
Total 69| 9.0 31} 310 33] 330 571 s10 10] 100
Product Strategies
Q12.1 |NP In Existing Market 551 797 21 677 28] 848 38) 667 10] 1000
2 |NPIn New Market 1 14 1 1.8
3 |NPIn New Segment 1 14 2 6.5 3 53
Total 65| 69.0 311 310 331 330 571 570 10] 100
Pricing Strategies
Q15.1 |Max. Shortrun Profits 28] 406 10] 323 131 394 251 439
2 |Max. Longron Profits 45| 652 12] 387 311 939 26| 456
3 iMax Market Share 30] 435 13{ 419 15] 455 28] 491
Total 65  69.0 31 310 33] 330 571 510 10 100
Place-Activities
Q17.1 [Broker's Tgs.
2 |Comparate Tgs 571 826 30] 968 29} 906 s3] 930 4 400
3 |Regional Tgs. 4 5.8 71 226 gl 140 3] 300
Total 69| 690 311 310 32| R0 571 570 10} 100
Place-Intermediaries
Q181 |Broker's Tgs
2 (Caporste Tgs
3  [Regional Tgs
Total 69 690 311 310 321 320 571 570 10} 1000
Promote Strategies
Q19.1 |Advertising 48 19 31 34 1
2 |Hoardings 29 11 26 13
3 |Posters
Total 69 690 31 310 32 320 571 570 10 100
Compt. Mktg. Strategies
Q26.1 |Attract Non-Users 671 971 31} 1000 33} 1000 550 965 10 1000
2 |Promote New Uses 13] 188 3 9.7 1 3.0 15} 263
3 |User More Often 12] 174 2 6.5 3 9.1 1] 175 1] 100
Total 69] 690 31 310 33] 330 571 570 10] 100
Co. Growth Strategies
Q27.1 {Curr, Cust. Buy Mare 36|  s22] 51 161 13} 394 26] 456 2{ 200
2 |Conpt. Customers ss| 797 16] 516 25| 75.8 370 648 9] 900
3 |Attract Non-Users 621 899 29! 935 31 939 520 912 8] 800
Total 69| 69.0 31 310 33 330 571 570 10 100




Table 8.4 (Music System Continued..)

Industry Stage

Co. Competitive Position
Code |All Strategies 2 3 2 3 4
Growth Maturity Strong Favourable Temporary
No|l %] Nol %] Mol %] Nl %l No| %
Target Strategies
Q10.1 {Expected Market Potential 18 23.4 1 333 6 176 4 114 9 81.8
2 |Actual Market Potential 71} 922 1] 333 34} 1000 271 771 11| 1000
3 |Fixed Percentage Increase 13 16.9 2 66.7 8 229 7 63.6
Total 771 963 3 3.8 34l 425 35] 4338 11 138
Product Strategies
Q12 1 |NP In Existmg Market 58] 766 3] 1000 16] 765 25 714 11} 1000
2 |NPIn New Market 6 78 1 333 14.7 2 5.7
3 |NP In New Segment 10] 130 14.7 51 143
Total 770 963 3 3.8 34 425 35| 438 11| 138
Pricing Strategies
Q15.1 {Max. Shortrun Profits 29| 377 2l 667 13} 382 17 486 1 9.1
2 |Max. Langrun Profits 43} 558 2| 667 291 853 15| 429 1 9.1
3 |Max. Market Share 36| 46.8 2] 667 21} 618 11 314 6 545
Total 770 963 3 33 34 425 35| 438 11] 138
Place-Activities
Q17.1 |Broker's Tgs.
2 |Comparate Tgs. 75 974 3] 1000 33 971 33 943 11| 1000
3 |Regional Tgs. 10} 13.0 2 57 gl 727
Total 770 963 3 3.8 34] 425 35] 438 11] 138
Place-Intermediaries
Q18.1 | Broker's Tgs.
2 {Cerporate Tgs
3  {Regional Tgs.
Total 771 963 3 3.8 34 425 35] 438 1] 138
Promote Strategies
Q19.1 jAdvertising 58] 753 21 667 34] 100.0 25] 714 1 9.1
2 |Hoardings 24| 312 1] 333 18] 529 6 171 1 9.1
3 |Posters 1 13 1 333 1 2.9 1 2.9
Total 770 963 3 3.8 34| 425 35| 438 11{ 138
Compt. Mktg. Strategies
Q26.1 | Attract Non-Users 76] 987 3] 1000 34] 1000 34| 971 11] 1000
2 |Promote New Uses 7 9.1 3 8.8 4l 114
3 User Mare Often 8l 104 1] 333 7] 206 2 5.7
Total 771 963 3 3.8 34| 425 35| 438 1] 138
Co. Growth Strategies
Q27.1 |Curr. Cust. Buy More 30| 390 3] 1000 19] 559 13 371 1 9.1
2 |Compt. Customers 70| 909 3] 1000 33| 971 30} 857 10| 909}
3 |Attract Non-Users 76 98.7 3] 1000 34] 1000 34 97.1 11} 1000
Total 774 963 3 3.8 34] 4.5 35] 438 111 138




Table 8.4 (Music System Continued..)

Market Condition Co. Competitive Position
Code |All Strategies 1 2 L 2 3
High. Attract. Med. Attract. Strong Average Weak
No| % No| %| Nol %| No| %| No| %
Target Strategies
Q10.1 {Expected Market Potential 15 29.4 4 1338 6| 250 4] 87 s| %00
2 {Actual Market Potential 48 94.1 24 828 24] 1000 38 &6 10f 1000
3 |Fuxed Percentage Increase 10 196 5 17.2 8] 174 7] 700
Total 51 63.8 29 363] 241 300] 46| 57.5] 10] 125
Product Strategies
Q12.1 |NP In Bxisting Market 40 78.4 22 759 20] 833] 32| ev6| 10l 1000
2 |NPIn New Market 6 11.8 1 3.4 71 152
3 INPIn New Segment 6 11.8 4 13.8 10} 217
Total 51 63.8 29 3631 24| 300] 46 5750 10| 125
Pricing Strategies
Q15.1 [Max. Shortrun Profits 17 333 14 483 13] 542] 18] 391
2 [Max. Longrun Profits 32 62.7 13 4481 21 875 24] 322
3 |Max Market Share 29 56.9 9 310 14f 583] 18] 413 5] 500
Total 51 63.8 29 363 24| 300} 46| s7.5| 10f 125
Place-Activities
Q171 {Broker's Tgs.
2 |Catporate Tgs. 50 98.0 27 93.1] 22} 9s57] 44] 957 10| 1000
3 {Regional Tgs. 8 157 2 6.9 2| 43 8] 800
Total 51 638 29 363 23] 288] 46| 575 10| 125
Place-Intermediaries
Q18.1 |Broker's Tgs.
2 |Corporate Tgs.
3 Re_g'onal'l‘gs
"Total 51 63.8 29 363] 23] 288] 46| 5750 10f 125
Promote Strategies .
Q19.1 |Advertising 41 80.4 19 65.5{ 23] 1000] 36| 783
2 |Hoardings 18 353 7 2411 151 652 9] 196
3 {Posters 1 2.0 3.4 1 43 1 22
Total 51 63.8 29 363] 23] 288] 46| s575( 10] 125
Compt. Mktg. Strategies
Q26.1 |Attract Non-Users 51 100.0 28 96.6] 24| 1000 45| 978 10} 1000
2 |Promote New Uses 3 59 4 1338 71 152
3 |User More Often 8 157 1 34 2] 83 7] 152
Total 51 63.8 29 3631 24] 300] 48] s575] 10| 125
Co. Growth Strategies
Q27.1 |Curr. Cust Buy More 25 49.0 8 276] 10| 417] 22 4738 1} 100
2 |Compt. Customers 48 941 25 862} 24| 1000] 39] 8ag] 10f 1000
3 |Aitract Non-Users 51 100.0 28 966] 24} 1000] 45] 97.8] 10] 1000
Total 51 63.8 29 363 24f 300] 46} 5751 10| 125




Table 8.4 (Washing Machine Continued..)

Industry Stage Co. Competitive Position
Code | All Strategies 1 2
Growth Dominant Strong
No % No % No %o
Target Strategies
Q101 |Bxpected Market Potential 20} 333 i} 200 19 345
2 |Actual Market Potential 60] 1000 5/ 100.0 55} 1000
3 |Fixed Percentage Increase 2 33 2 3.6
Total 60} 1000 5 83 55 917
Product Strategies
Q12.1 |NP In Bxistmg Market 558 917 st 1000 501 905
2 |NP In New Market
3 |NPIn New Segment 3 50 2] 400 1 1.8
Total 60} 1000 5 83 551 917
Pricing Strategies
Q15.1 {Max. Shortrun Profits 20 333 31 600 171 309
2 |Max Longrun Profits 60] 100.0 51 1000 551 100.0
3 |Max Market Share 29 483 2] 400 27 491
Total 60f 1000 5 83 55 91.7
Place-Activities
Q17.1 {Broker’s Tgs
2 |Comporate Tgs 58] 967 5] 1000 530 964
3 |Regjonal Tgs. 2 33 200 1 1.8
Total 60{ 1000 5 83 55 917
Place-Intermediaries
Q18.1 |Broker's Tgs
2 {Comporate Tgs
3 |Reguonal Tgs.
Total 60] 1000 5 83 55 917
Promote Strategies
Q19 1 |Advertismg 60] 100.0 100.0 55{ 1000
2 [Hoardings 33] 550 600 30] 545
3 |Posters 1 17 1 1.8
Total 60] 1000 5 8.3 551 917
Compt. Mktg. Strategies |
Q26 1 {Attract Non-Users 601 1000 s{ 1000 551 1000
2 |Promote New Uses 1 17 1 1.8
3 {User More Often 2 33 2 3.6
Total 601 1000 5 8.3 55 917
Co. Growth Strategies
Q27.1 |Curr. Cust. Buy More 26 433 26 473
2 |Compt Customers 30 500 3] 600 27f 491
3 |Attract Non-Users 521 867 100.0 41 855
Total 601 1000 5 83 551 917




Table 8.4 (Washing Machine Continued..)

Market Condition Co. Competitive Position
Code |All Strategies L 2 1 2
High. Attract. Med, Attract, Strong Average
No % No %o No % No %o
Target Strategies
Q10.1 |Expected Market Potentsal 19| 358 1 143 20] 357
2 |Actual Market Potential 531 1000 7 1000 56] 1000 4} 1000
3 |Fixed Percentage Increase 2 38 2 3.6
Total 53] 883 7 117 56) 933 4 6.7
Product Strategies
Q12 1 |NP In Existing Market 48] 906 7 100.0 51 911 4} 1000
2 |NPIn New Market
3 |NPIn New Segment 1 1.9 2 28.6 2 3.6 1] 250
Total 53] 883 7 11.7 s6f 933 4 6.7
Pricing Strategies
Q15.1 |Max, Shortrun Profits 14| 264 6 85.7 16] 286 4] 1000
2 |Max Longrun Profits 53| 1000 7 100.0 56f 100.0 4] 1000
3 |Max Market Share 24| 453 5 714 27] 482 2l 500
Total 53 , 883 7 117 56] 933 4 6.7
Place-Activities
Q17.1 {Broker's Tgs.
2 |Comporate Tgs s2[ 981 6 857 54| 964 4] 1000
3 |Regional Tgs 1 19 14.3 i 1.8 25.0
Total 53] 883 7 117 S6] 933 4 67
Place-Intermediaries
Q181 |Broker's Tgs
2 |Comparate Tgs
3 |Regmonal Tgs
Total 53] 883 7 17 561 933 4 67
Promote Strategies
Q19.1 |Advertising 53] 1000 7 100.0 56| 1000 4] 1000
2 |Hoardings 30| 566 3 29 32 571 25,0
3 (|Posters 1 1.9 1 1.8
Total 53] 883 7 1.7 56 933 4 67
Compt. Mktg, Strategies |
Q26 1 |Attract Non-Users 53| 1000 7 100.0 56| 1000 4] 100.0
2 [Pramote New Uses 1| 19 1 1.8
3  |User More Often 2 3.8 2 3.6
Total 53] 883 7 11.7 561 933 4 6.7
Co. Growth Strategies
Q271 [Curr. Cust Buy More 26| 491 26] 464
2 |Compt. Customers 27| 509 3 429 28] 500 2| 500
3 |Attract Non-Users 45| 849 1000 48) 857 4] 1000
Total 53] 883 7 117 561 933 4 67




Table 9.1
Analysis By Factors Influencing Marketing Mix
(Product Factors) Influencing Market Mix

Co. Dep. Car Fin. Airlines BIWTV C1V M. Syst. W. Mach.
Product Factors Contri. | Inhibt. | Contri. | Inhibt. | Contri. | Inhibt. | Contri. | Inhibt. | Contri. | Inhibt, | Contri. | Inhibt. | Contri. | Inhibt,
Factor | Factor | Factor | Factor | Factor | Factor] Factor | Factor | Factor | Factor | Factor | Factor| Factor FactoL
No 55 1 80 103 25 o7 79 60
Produd tself o7 671] 12| 860 36 62.5 97.0 98.8 160.0
No 58 75 103 1 25 97 79 60
S 70.7 84.9 936]  09] 625 570 588 100.0
romo Stat No 58 1 80 99 24 84 43 56
% 709] 12| 860 50.0 500 84.0 0.0 933
No 50 1 53 48 1 7 2 47 2] 29 2] @
Np Launch % s10]  12] 570 Bs| 09| 175 50| 470 201 363] 2.5  70.0
) No 56 1 78 101 73 1 94 1 76 1 60
Dista Netwark 17 683] 12| 839 918 575] 25|  940]  10] 950] 13| 1000
e No 14 1 35 81| 19 1] 14 8] 14] 65| 14| S0 10
% 171] 12| 59.1 73.6]  173]  27.5] 350] 840] 140] 8L3] 17.5] 833] 167
N No 54 2 79 87 T 23 2 ) 8] 58 5] 57 3
% 659] 24| 849 791] 09| 57.5] 50|  80.0] 80| 725, 113] 950] 5.0
freo Samgles | 12 4 2 8 8 11
% 09 36| 50 8.0 100 183
Vo 20 3 2 3 2 4 4 5
Deaos % 244 6.5 105] 36| 50 3.0 5.0 83
) No 50 76 95 1 25 79 7] s 71 56 3
Incentive S
veSche 17 1.0 817 84| 09| 625 79.0] 70| _73.8] 88| 933] 50
No 14 4 1 4 2 5 2 2
Flood Market
% 151 : 35 25| 40] 20] 113] 2.5 33
N ) 53 110 %0 100 20 &0




Table 9.2

Pricing factors

Influencing Marketing- Mix.

. Co. Dep. Car Fin. Airlines B/IWTV CTV M. Syst. W, Mach.
VILQU6[Pricing Factor |—o=F o — oo — e e T %l No| %] Nol %
1 Cost Cons 19 23.2 62] 667 19} 173 24 600 50| 50.0 48| 60.0 49| 817
2 Dd Cans 35 427 60} 645 39 355 18} 45.0 401 400 34| 425 45| 75.0
3 Prod Attre 41} 500 66| 710 76] 691 331 825 741 740 621 77.5 60] 1000
4 Mkt Cond 57f 68.5 87 935 50{ 455 35} 87.5 61} 610 521 65.0 40] 66.7
5 Cansu T&P 33| 402 371 398 71 64.5 171 425 32| 320 22| 275 17] 283
6 Conpt Price 221 268 7 15 191 173 21 50 4| 4.0 8] 100 4] 67
7 Substitute 121 146 1 1.1 7t 64 1 2.5 31 30 4 67
8 Ss Prod 1 1.2 1 11 31 27 31 30 1 13 3] 50
9 Interm 11} 134 1 11 3 27 2| 33
10 |Promo Exp 6] 73 3 27 1} 25 3] 30 2] 33
11 {Past Perf 7 85 2] 22 51 45
12 |Indust Norms 58 707 881 946 21} 191 13; 325 41} 410 40 50.0 271 450
13 |Co Prd. Off 41 49 28 301 2] 18 6] 150 41} 41.0 361 450 52] 867
14 1} 09 13} 325 26f 260 241 30.0 4] 67
15 1 2.5
Total 8211000 931 100.0;] 110§ 1000 40110004 100} 100.0 80} 100.0 601 100.0
Table 9.3
Factors Influencing Intermediaries Used
O18BII Intermediary Co. Dep. Car Fin. Airlines B/WTV CTV M. Syst. W. Mach.
Factor No. %} No. %1 Na. % i No. %] No. % | No. %| Ne. %
1 Better Collec 1 12 1 11 1 09 i} 10
2 Co Known 1 12
3 Volume 31 37 1 11
4 Only Option 164 195 40] 430 56) 509 3f 3.0 1 13
5 Reach 18 220 21 22 657 591 291 72.5 63} 69.0 66! 82.5 451 75.0
6 Contancts 181 220 77 828 61 55 1} 25 8} 80 81 10.0 20} 333
7 Save Time 14| 171 51) 548 1 10 1 13 1 17
8 Tmprove Collec 1 12 1 11 11 25 6] 60 1 13
9  |NoResp 4] 49 1 11
10 |Famular 2] 24
11 Mkt Potetial 5| 61 1 10
12 |Bus. Vol 6 73 4; 43 1 09
13 |Recovery 11 12 2 22
14 {Known Chenis 27 329 26} 280 1 1.0 1 1.7
15 }Tume Conts, 1 12 1} 235
16 |Profit Achieved 5[ 61 1 11
17  |Retums Achived 50 61 2 22 1 10
18  |Easy Retums s| 61
19 |Cust Knowledge 101 122 2 22
20 |Fast Coverage 11 12 i 25 11 1.0 i 13 1] 17
Total 82( 1000 931 1000y 110{ 1000 404 100.0} 100} 1000 80| 1000 60] 1000
Table 9.4
Promotion Factors Influencing Marketing - Mix
VIL20C Promotional Co, Dep. Car Fin. Airlines BIWTV CTV M. Syst. W. Mach.
Factors No. %] No. % No. %1 No. %{ No. %] No.i %] No. %
1 Prev Bxp 421 512 521 559 11} 100 3 7.5 221 220 13| 163 38] 633
2 Fixed % 51 622 53] 570 49| 445 41 10.0 3t 30 1 13 21 33
3 % (Sales) 46] 561 5T 61.3 72} 655 30] 750 451 450 48] 60.0 32] 533
4 % (Mkt) 501 610 201 215 53] 482 30{ 750 691 6950 53} 663 38] 633
S |% (Bxp Perd) 44] 537 ’ 18| 164 16| 400{ 20| 200 20| 250f 18] 300
6 % (Prev Year) 44| 537 33; 355 40| 364 27; 675 56] 56.0 53] 663 40| 66.7
7 Research (Co) 7F 85 21 22 4] 36 2] 50 9} 90 6f 75 14} 233
8  [Research (Agen) 1 11 1 09 16} 16.0 13} 163 291 483
9 Co Policy 221 268 721 774 15] 136 3] 200 171 17.0 25| 363 5] 83
Total 8211000 9311000; 110} 1000 40§ 100.0f 100} 100.0 80} 100.0 60] 100.0




Table 9.5
Factors Contributing New Product Suceess

New Product Co. Dep. | Car¥fin. | Aidines | BIWTV | Colur TV | M. Syst. | W. Mach.

Q22A | 6y ccess Factors Nol %] Nel %l Nel %l Nel %l No| %l Nol %| Ne| %
1 |Co Name 30| 366 69] 742] 14| 127] 21 52.5] 51 s1.6] 38| 475 41 683
2 |Prod. Ttself 28} 341] 15 1641 1§ 09 24 24,0 9| 11.3] 10| 167
3 |Mkt Poten. 10| 122 4l 43 4] 100 3] 30 4] 50 1| 17
4 {Promo Strat. &l 73 8] 73 i 25 2} 20 2l 25 1 17
5 |incen. (Brok.) 16] 19.5 il 11 17 155 71 175 18] 160] 17| 213 9l 15.0
6 |Brok. Push 2| 24 2] 22

7  |Mkt Cond 46| 561 90| 96.8 5] 45 9] 225] 23] 23.0f 15| 188] 10} 167
8 |Timi. of NP Laun. 6/ 73] 48] 516 5| 45

9  |No Response 1l 11

10 {Prod Avail 3l 37 2} 22 4 40 8} 133
11 |Consu, Aware 3l 37 3| 32 1] 10 1l 17
12 |W-O-M (Industry) 28| 341] 50| 53.8] 31| 282 8| 200] 25| 250] 36] 450 7| 117
13 |Pubheity 33| 402] 23] 247] 2] 18 i} 25 1 10 4 so0 1 17
14 |Brokerage 2] 24 31 32

15 |Img OfCo 23] 280] 10| 1038 5] 45 2| 50| 36| 360 15| 188] 22| 367
16 Mkt Trend 6] 73 11 1.0

17 |Cansu Needs 5| 61 3| 32 1} 10

18 |Ads 3] 37 1l nif 1] 10 71 88 3| 50
19 {Fad 1 12

20 |Prod. Img 11} 134 10] 9.1 4| 100{ 16} 160 8| 100] 14| 233
21 |Brok./incen. 13] 159 1} 10 4| 67
22 |Conte. W Chen. 1l 12 6| 65 5| 45

23 |Direct Mkt 1 12 1} 09

24 |Consz Trust 3} 37 2| 22

25 |Consu Demand 12| 146 6 65 2] 20

26 |Sub-Brokers 1 12 2| 22

27 {Credwbility 2| 24 1| 11

28 |Co. Staff 21 24 1] 11} 34} 309

29 {Canf. Tn The Co. 20] 244] 15 161 7} 7.0

30 |Brok Suppo. 28] 341] 75| 806 3] 50
31 |Prod's Value 2 24 4] 4.0

32 |Co, Prority 1] 12

33 |Inlight Serv. 2l 24 2t 22| 100 s0.9 51 50 1] 13 3| 50
34 |Consu. Satis. 4] 49 1l 11l 32| 291 2] 50 1 10 1] 13 1 17
35 |Well Recei. 1 1.2 1l 11 2| 50 2] 20 2| 25 2| 33
36 |Well Plan, Launch 1 12

37 |Well Recer By Brok 1} 12 1l oo

38 |[Profit Poten 1 12 1} 11

39 |Co. Policy s/ 73] 10| 108 - 8] 73 2] 20

40 |Publicity 13] 159 27} 290 4} 36

41 |Wid Dist. Net 71 85f 34| 366 6l 55 3| 75 8} 80 1] 13

42 Repay Capa, 21 24

43  |Compe, Int. Rates sl 61] 39] 419

44  |Mkt. Trend 2} 24

45 |Tgt Audience 21 24 2f 20

46 |Competition 4] 49 1 1.7
47 |Consu Knowled. 11 12

48 |Compe Prc. Adwt. 4| 49 1| 11

49 |{Tum OfNP Fhg 51 61 13} 11.8

50 |After Sale. Serv 5| 61 1| 05| 16| 400] 53| 530] 34| 425 44] 733
51 |Follow Up 2] 24

52 |High Cost i 17
53  |Client Reference 1 11 i} oo 1 17
54 [Share-Co. in Mkt 1} 1.7
55 |NP-Afir., Featn. 12! 129 2l 18] 17] 425! 51| 510l 43 538 s1) 850
56 |Co Offer /Serv. 775 8| 73 1| 10 1 13 1 17
57 |inade Pubhcity 2 22 4} 50

58 |Repeat Busmess 2| 24

59 |Rela W Clients 2] 22 4 36 2| 20

60  ]|Co Track Rec. 20 22] 6] 55 R

61 |Ionov Of Prod. 1} 1.0 1 13 11 17
62 [Canser Co. Policy 1 12 1 1.1

63  |Discount (Price) - 19 173] 39§ 97.5| 64| 640} 52} 650] 44| 733
64 {Populanty 1 11

65 |Waiting Period 1 11 sl 73

66  |Scheme Of Co 1} 11) 14| 1270 11 27.5] 19| 190] 21f 263| 15| 250
67  |No. of NP of Co 1] 11




Table 9.5 Continued..

New Product Co. Dep. Cor Fin. Airlines B/WTV | Colur TV | M. Syst. W. Mach.
Q24 Success Factors Nojl %} Nol %I Noj %} Nol %i Nol %] Noj %i No| %

68 |Dist. Net i} 25

69 |Inade Pubhety

70 {Rask i 11

71 |Short Term Goals 11 12 if 11

72 |Reach 5{ 54f -1} 09

73  |Aware In Mkt 1 11

74 |Publc Relations 21 22 1 03

75 {Repeat Buyers 11 11

76 {Options Avail 11 11 51 50 2] 25 2] 33
77 {Co. Size/Nature 2{ 18

78 |Long Existence Il 11

79  |Promotion 11 09 1] 10 3 50
80  |Brand Name 571 51.8 24} 60.0 49] 490 44} 550 9} 150
81 [Destmation 63] 57.3

82 |Promt Response 41 36 21 20

83 |Schednle Mamtain 31 282

84 |Dyna Org Resp. 4 36 1} 25 2{ 2.0 2l 2.5

85 |Govt Rules 1} 09 11 10

86 {Trusted Name 31 27

87 |W-O-M(Consu) 1 09

88 |Intenmed. Suppo 1 12 i 11 14 10 1| 13 1y 17
89  |Easy Connecticns 12] 109

90  [Meals 51 45 1 25

91 INo Liqu OnBrd. 51 45

92 |Rela WT-Chen 37 279

93 [Rela W C-Chen L2 18

94 |Brand Indentity 11 2.5 7% 70

95 |Dealer Support 15] 37.5} 32} 320] 39| 48.8] 22§ 367
96 |Disc (Cash Diso) 21 50 11 10 11 13 1} 1.7
97 |Range Of Models 141 350; 28] 2801 32f 400 8] 133
98 |Options Avail 14] 350 15} 150 14| 175 5] 83
99  |Brand Image 11 2.5 16} 160 12} 150 71 117
100 [Demand Pull 31 75 1 10

101 |Demand Push 2l s.0 41 40 13{ 163

102 NP Perce Qual 21] 52.5 44] 44.0 351 43.8 27} 450
103 {Aesth Looks 4] 10.0 31 30 3} 38

104 |Spares Avail. 1 257 22{ 220 14} 17.5 221 367
105 {Exclu Dealership 1 25 2] 20

106 1Concept Sellmg 1 25 1 10

107 [Insti Sellmg 1 13

108 JRural Reach 1| 25

109 |Co-Dealer Rela 31 75 51 50 3] 38 1 17
110 |Displays 2l 2.0 1 1.3

111 |Purch. Power 3] 3.0

112 |+ve Feedback 2] 50 4} 40 2] 25 4 67
113 {Dealer Serve 211 210 16 200 33| 550
114 |Repairs 3 75 191 190 131 163 23| 383
115 |Dealer Cust Rela. i} 25 11 10 4 50 117
116 |Track Rec 106} 100 71 88 13f 217
117 Mkt Cond. 1 25
118 |Retail Ads 1 25 4] 4.0 4 50 17
119 {Technology 31 30 31 38
120 |Gifis 31 50 51 63
121 |{Credit 1] 2.3 1 10 1 13 1] 17

Total 82 93 110 40 100 80 60




Table 9.8 Continued..

Q22D Measures Co. Dep. Car Fin. Airlines B/WTV Colux TV M. Syst. W. Mach.
NP Failure No %31  No %} No %i No %} No %4i No %] No %
62 |Brand Swichmg 3f 75 7i 7.0 6 7.5 5 83
63  |Deal Support (Poor) 1 17
64 | Pred Experience 8f 8.0 14} 233
65 [Technology 51 125 141 140 61 75} 171 283
66 |Lumtted Option 1l 17
67 |Service Backup (Poor) 21 2.0 31 50
68 [Poor Marketing 5| 12.5 5} 50 5] 63 51 83
69 |Co Responsiveness 11 25 11 10 1} 13 1 17
70 |Models Change 1} 25 11 10 1 13 11 17
Total 32 93 110 40 100 80 60




Table 9.9

Reasons For Having NP
Q23a New Produc Co. Dep. Car Fin. Airlines B/IWTV Colur TV M. Syst. W. Mach.

Reasons No %1 No %] No %) No %} No %} No %i No Y
1 Mkt Poten 58] 707 711 763 261 23.6 21 525 35} 390 37} 463 26 433
2 Launch NP 21 24 1 11
3 Raise Funds 4 49
4 Good Retuns 5] 61 2| 22 1 09
5  |Mkt Penetra 1 12 2] 18
6  |Eam Profits 8 98 2] 22 8 73
7 |Awareness (Co.) 1 11
8 Consu DD 10| 122 11 2.5
9 No Response 2] 24
10 {Mikt Trend 15] 183 1] 11
11 jEam Retum 31 37
12 [Houmeed 4] 49 43| 462 31 715 141 140 11} 138 51 83
13 |{Explott Pr. Poten 20] 244 521 559 9 82 1 2.5 1 10 1 13 1 1.7
14 |Sustam DD 2] 24
15 [Loyal Cust. 1 12 3} 50
16 |Indust. Poten 1} 12 21 22
17 |Mobil Funds 1l 12
18  |Segt. Mkt. 2] 24 14] 151 31| 282 7} 1757 26] 260 19§ 238} 23] 383
19 {Contr (Profit)’ 6] 73 2l 22 4] 36 21 2.0
20  |Gener Res 1] 12
21  |{Cheaper Fund 131 159 1 10
22 {Co Populanty 1} 12
23 |Credibility 1 12 51 54
24  {Infrastructure 1 12
25 |Dist Network 1 12 1 1.1
26  |Co. Policy 21 24
27  {Mkt Oppart. 1 11 31 27
28  {Buss. Opport 43| 462 21 18 6] 150 6/ 6.0 6] 175 41 67
29  |Eshance Sales 1 11 3 75 3] 30 1 1.3 1 17
30 [Buss Poten (Niche) 1] 118 6 55 1y 10 1 13
31 |Serve Segt 121 129] 59} 536 12§ 300{ 37] 37.0] 31} 388} 26} 433
32 |Compt Panty 11 11 1} 10
33 |Rusk Divers 1 11
34  |ServeSp Aud. 14| 127 41 40 4 50 1 1.7
35  |Cover Dest 71 64
36  [Expand Netwk 251 227 1 1.7
37 Conneetron , 14 127 5 5.0 12] 20.0
38 |NP Feature 1 25 4f 40 2] 33
40 NP Models 5] 125 4 4.0 41 50 3] 50
41 |Contnbute (Co Sale) 31 75 8} 80 51 63 71 1L7
42  [Enhance Mkt Sh. 61 150} 31} 31.0 27] 33.8 12| 200
43  |Enhance Co Sale 6] 150 20f 200 16] 200 18] 30.0
44 [Identity 1 25 31 30 1 13 1 17
45 Push Co 1 10 1 13
46 1Serve Mkt 1 13
47  |Enhance Co Img 71 175 221 2201 20| 250 191 317
48 Co Name 5 50 1 13 8| 133
49  |Enhance Br Img. 41 40 4 50 2] 33
50 |Faalty 71 70 2] 25 9] 150
51  |Better Prod. 51 12.5 91 9¢ 9] 11.3 14| 233
52 Collaboration 1 2.5 1 1,0 1 1.3 1 17

Total 82 93 110 40 100 80 60




Table 9.10
NP Positioning Measures

238 NP Positioning Co. Dep. Car Fin. Airlines BIWTV Colur TV M. Syst. W. Mach.
Q Measures No %1 No %] Neo %] No %] Neo %] No %] No %

1 |{Slow Start 1 12
Grad. Pick-Up 1} 12
Prem. Prod.
Serve Consu
Qual Prod.
Compt Int. Rate
Min. Wtg. Period
Not Sure 271 329
No Response 351 427 671 72.0 82
10 {Cust Onented 12] 146 22 21 18
11 {Co Ratings 1] 12 22 1] 25
12 {Co Img 12 11 11 09 3] 30 3 38 11 17
13 {Co Prod 24 22 2] 20
14 |Me Too Prod. 12
15 {Reg Player 12
16 [Safety 12
17 |Br Name

54
2.2 697 627
32 51 45
22
11

38 1 17
8.8 33

w

75 31 3.0
125 71 70

W

00 1 N L &AW R
- 22 W BI L
w
3
™

\'=]
D

—ped ek B
[ e

w

32 421 382 21 525 53) 53.0 53) 663 21| 350
18 |Tg. Audience 1] 12 2.2 14 127 8] 20.0 8 80 9] 113 31 50
19  |Destmation 1.1 26] 23.6
20 |Scheme 8 173
21 {Price/Sp Fares 31 27 18] 450 48| 480 36| 450 29| 483
22 |Convenlence 100 91 1 17
23 |Connections 10 91
24  {Wide Spd. Ntwk. 61 55
25 |Sharmg Facility 4 36
26 |Global Ptnership 7 64

1

2

;DD

27 |Glo. Connectien 0.9
28 |Passen. Fnendly 1.8
29 |NP Feature

30 [NP Models

31 |NP Optimn

32 |Qual Prod. (fndiv)
33 |After Sale Serv.

34 |Co-Dler-Cust Rel.
35 |Dler Cust. Rel.

36 |Co Name

37 |Br Img

38 |Fugction

39 |Ease of Operation 1 25
40 |[Trusted Name
41  jAesthetios Name
42  |High Tech

oy

375 50| s0.0 33| 413 471 783
5.0 9l 90 15] 188 1 17
75 21 20 17 13

375 467 460 291 363 23 383

175 10] 125 7N 117
50
15 21 20 1] 13

10.0 30] 300 6] 200 28 467

70 51 63 133

80 133

30 2l 23 67

10 1 13 33

17

=
Ja K ~) a3 D e

et B2 OO0~
— k00 00

Total 82 931 . 110 40 100 80 60




New Product Differentiation Measures

Table 9.11

Q23C NP Differentiation Co. Dep. Car Fin, Airlines BIWTV Colur TV M. Syst. W. Mach.
Measures No %i No %] Neo %} No %] No %1 Ne %] No %

1 jIncentive 31 37 51 45 i} 10 1 13

2 [Upgrading 31 37 6] 6.5 76] 651 1] 10

3 |Co Name 11 12 1 11 14| 14.0 10) 12.5 251 417
4 |Sp Tg. Aud 11 12 4 43 11} 160

5 [Niche. Prod. 1} 12 4] 43 48] 43.6

6 |Spect Segt Reg. 1} 12 2{ 22 21 18 1] 10

7 | Diff Answer 1} 12

8 {Not Sure 27 329 14 11

9  |NoRespanse 41} 500 74| 796 2t 1.8

10 {Co Ratmg 3 37

11 {Co Image 31 37 5] 5.0 6 75 31 50
12 |Destmation 3 37 31} 282

13 {Pri. Reasonable 2 24 9] 82 28{ 70.6] 50| 500 421 5251 27] 450
14 |Comfort 14 12 6] 55 1| 25 i} 10 1] 13 1] 17
15 [Promo. Schem. 21 24 8 73 6] 150 9l 90 8] 100 71 117
16 |Cust. Onented 1 09 3F 75

17 |Glob. Connec. 12 108

18 |Burcpean Carr. 8l 73 .

19 |NP Feature 23| 575 49| 490 32| 400 461 767
20 |Range 7 175 91 90 13] 163 2 33
21 |After Sale Ser. 1 25 51 50 6] 7.5

22 |Qualty 11] 275 36] 360 17 213 13} 217
23 |Br Name 171 42.5 56| 500 501 62.5 19 317
24 [Deal Cust Rela 2] 20 21 25

25 {Exclu Dealship 2l 20 1} 13

26 |Br. Image 2] 20 2| 25 21 33
27 {Function 2] 50 51 S50 2| 2s 5{ 83
28 |Benefits 1} 10 1} 17
29 [Margins 1} 25 iIf 10 14 13 1 17

Total 32 93 110 40 100 80 60




Table 9.6
Factors Contributing To New Product Failure

Q22 |New Product Co. Dep. | Car Bin. Airlines BWIV | ColurTV | M.Syst | W.Mach
Failure Factors No %] No %] No %} No %] No %| No %] No %
1 }Competition 51 61 1.5 31 30 3] 38 31 50
2 {Larger Players 1 12 1} 09 1§ 25 1 1.0 1 13 11 17
3 |Secondary Mkt 3l 37
4 {Mkt Poten 31 37 1 1.1
5 |Publictty 23] 280 3] 32 1 25 17 10 1} 13 3] 50
6 |Mkt Trend 31 37 1} 25 21 2¢ 1 13
7 | Mkt Poten (NP) 2] 24 1] 11 2] 25
8 |WOM 8 98 21 22 161 145 21 50 15] 15.0 16 200 5 83
9 |No Response 3p 3.7 2l 22
10 }Co Image 4] 49 1f 09 41 40 4 67
11 {Non Avail 31 37
12 {Deal Support 16] 195 11 11 51 5.0
13 |Brokerage 2] 24 1 11
14 jAdver Mkt Cond 38| 463 1 1.0
15 |Cons Trust (Co) 6] 73 2] 33
16 {Cons Trast (Prod.) 8 98 1 11
17 iConsDD 21 24 1 2.5
18 |Prod Image 4] 49 1] 09 1 10
19  {Personnel 1 12 12| 109
20 |Credibilgy 2 24
21 |Sub-Brokers 2] 24
22 |Faith (MKkt) 1 12
23 |Faith (Cond) 2] 24 4f 43
24 [Advertismg, 3| 37 1} 09 1 25 1 10 1 13 5] 83
25 NP Tunmg 3] 37 71 75} 35) 318 1 13
26 |Incentives 5] 61 1 09 41 40 1 13
27 |Co Policy 71 851 34] 366 7 64 3] 75 15) 1s.0] 13| 163 3] 5.0
28 |Poor Service 3] 37 191 173 3f] 175 8 8.0 4} 50 91 15.0
29 |Commitment 1 12 31 27
30 [Chammels 1 12 1] 1.1 1} 25 2{ 2.0 2l 25 2] 33
31 |Launch (Publiaty) 1l 12
32 [Launch (Plan) 1 12
33 [Launch (Advig) 1 12 2 50 21 20 2l 25 31 50
34 {Intermed Confi 1 12 41 43
35 |Cons Faith (NP) 2| 24| 1] 11 2| 25
36 |Timmg (Indiv) 71 85| 18] 194 1} 09
37 |Perception 2 24
38 |[Regonal 2 24
39 iMktCond 18 220 83 892 36] 327 25{ 62.5 521 520 47] 588 34] 567
40 |Iut Rates 27 24 1 11
41 |Adver Publiciyt 31 37 51 54 51 45 1} 25 2l 20
42 {Brok Support 3t 37 3] 30
43 [Compt Int Rates 1 12 2f 22 17 09
44  |Mkt Trends 1 12
45 [Tyt Audience 1] 12
46 |Competitors 1 12
47 |Cons Know 21 24
48 [Price Adv 5 61 1 1.1
49 | Timmg (Fhght) 8} 73
50 [Service 1 12 3t 27 71 175 31} 310 251 313 34} 567
51 |Follow-UP 1 09
52 {High Cost 21 24
53 |Chents Ref 1 11
54  |Mkt Share 1 11 1 09
55 |NP Offenmgs 2 1.8 10} 250 18] 180 12] 1s5.0 31 50
56 |Co Offermgs 4l 43| 45| 409
57 |Inadeq Publ 2] 22
58 |Repeat Bus 1] 09
59 |Reference 1 11
60 }Co Track Record 1 1.0 1 17
61 {Prod Innov 1 13 1 17
62 |Canserv Co Pol 15 161 11} 100 2] 20 2] 25
63 {Pnomg i 11 23} 209 14] 350 16] 160} 14] 175 71 117
64 |Populartty 1l 11
65 |Waiting Period 1 11




Table 9.6 Continued..

Q22B New Product Co. Dep. Car Fin. Airlines B/IWTV Colur TV M. Syst. W. Mach.

Failure Factors No %! No %| No %] No %] No % No % No %

66 |Co Scheme 1] 25

67 |NP (Nos) 1l 1.0 11 13 11 17

68 |Dist Ntwk 1] 11 2 50 21 20 2 25 2] 33

69 |adeq Publ (NP) 4] 43 11 17

70 jRisk 1l 11

71 |Sh Temn Goal 1] 11

72 {Reach 1] 11

73 |Mkt Awareness 1 2.5 1 1.0 1 13 1 1.7

74 |Contacts 1l 11

75 jRepeat Buyers 1 11

76 |Options 5] 45

77 {Co Size 1 25

78 |Existence 1 1.1 1 25

79  {Inadeq Promo 1] 11 13] 118

80 {Cons Dissat 9l 82

81 {¥req Changes 7| 6.4

82 {¥req Delays 14] 127

83 {Co Not Dynamic 51 45 3 30 17 13

84 IService 10 91 17 10

85 |Sales Increase 1 11

86 |Poor Marketing 51 45 31 75 31 30 3f 38

87 |IATA Restrictims 3 27

88 |Substitutes 10y 91 11 25 44 490

89 {Destmation 3 27

90 {Publc Relations 8 73

91 |Relation (Agents) 8l 73

92 |Deal Support (NP) 71 175 8 80 7} 88 91 15.0

93 IDDPull 31 75

94 |Technology 9l 225 16] 160 13} 163 31 50

95 |Looks - 21 50 41 40 1} 13

96 {Models 2 50 1} 10 21 25 1 17

97 |Shape & Style 3 75 4] 40 2 2.5

98 | Versions 12§ 300 28] 280 18} 225 6] 100

99  |Reparis (Poor) 17 25 13} 13.0 61 75 12§ 20.0

100 |Spares (Poar) 11 25 201 200 101 125 25) 417

101 |1td Range 41 100 14} 140 161 20.0 21 33

102 jQualty 18] 25.0 19] 19.0 11] 138 81 150

103 {ConsT &P 31 75 141 140 15| 188 8f 133

104 NP Iiself 4 40 21 25

105 {Co In Transttion 1 1.0

106 {Poor Response 51 63

107 |Adaptsbdsty 17 13

108 |Dealer Service ) 51 50 51 63 8f 133

109 |Defectives M 70 21 25 10] 167

110 {Prev Experience 91 9.0 26] 433

111 j14d Outlets . 1} 10 1 13 21 33

112 |Mkt Condihons 1 11 11 25 i 10 1l w7

113 {Service Follow-Up 1 13 1 17
Total 82 93 110 40 100 30 60




Table 9.7

Measures Of New Product Success

Qz2¢ Measures Co. Dep, Car Fin. Airlines B/IWTV Colur TV M., Syst. W. Mach.

NP Success No Yo No % No % No % No Y No Yo Ne %o

1 |Tgis Achieve 72} 878 88| 94.6] 43| 39.1 39| 975 85| 85.0] 66f 82.5{ 48] 800

2 |TgsExceed 21 24 16} 172

3  |Retum Achieve 17} 207 21 22 5] 45 1] 25 1] 10 1] 13 11 1.7

4 JRetumn Exceed 1 12 11 11 31 27

5  |Retum Farr 1} 12 6] 55 .

6 | Volume Achieve 2] 24 5] 45 1] 25 3] 3.0 8] 10.0 2] 33

7 |Sustam DD 41 49 21 22 11] 100 i} 10

8 |W-O-M 6f 173 25 227 11 25F 22) 220f 21} 263 16§ 267

9 NoRespanse 67 13 28] 30.1 1 17

10 |Brok Push 1] 12

11 |Repeat Cuts. 71 85 27] 28.0 28| 255 51 so0 3] 38 3; 50

12 |Acceptance 3 37 [ 65 14] 127 1 25 7 70 2 2.5 2 33

13 [Const Satis 13] 159 10} .10.8 85] 773 35} 875 68f 680/ 71] 88.8] 44] 733

14 |Bro Deal Satis s 731 3| 32 ’

15 |Revenue 1 12

16 |Retums 7 85

17 {Feedback 1 12 75 31 3¢ 3] 38 2] 33

18 [Widely Accept 6f 173 1 1.1 1 0.9 1 25 41 40 5 63 5 83

19 |intermed. Accept 1 12 : 2 20 21 33

20 |Vol At Low Cost 31 37

21 |Good Volume 31 37

22 [Cons Faith (Compt) 2 24

23 [Cons Faith QMkt) 1 12

24 |Low Ad 2 24 4 43 4 36 1 2.5 1 1.0 1 13 1 17

25 |Timmg 1l 13 1} 17

26 |Incentives 1 12 1 11

27 |Co Pohoy (Gen) 11 12 il 11 ,

28 |Poor Service 1l 09

29 {Schedules Mtd. 1] o9

30 {Channelising 1 25 1 10 1§ 13 1 17

31 jLaunch Pubhsized 13 10 11 13

32 {Launch Planned 1 12 1 11

33 (Launch Ads 1] 25

34 |Confi (Brok) 1 12 1 11 1 os

35 jCanfi NP : 1 1.3 1 1.7

36 |NPTmmg il 13 1} 1.7

37 |Cons Perception 1 13 17 17

38 |Reg Nature 1 1.0

39 |Fav Mkt Cond 1 11

40 [Int Rates

41 |Fav Publicty 14 10 1] 13 i 17

42 |Brok Support 11 12 11 11

43 |Repayt Capty 1 13 1 17

44 Mkt Trend 1 13 1] 17

45 |Tgt Audmece 1} 13 il 17

46 | Comptetrtion 1y 1.0 1 13 1] 17

47 |Cons Knowld 1l 12 1] 11 1} 1.0 1} 13 1 17

48 |Compt PrAdv 1 12

49  INP Timing (Indiv) 1 11

50 {Prompt Serv 1 12 1 09 2 50 & 60 2 2.5 5 83

51 |{Follo-Up 11 09

52 High Cost 1} 11

53 {Reference 1 12 6] 65

54 Mkt Share 2 2.4

55 NP Offermg 1} 1.0 1} 13 1 17

56  ]Serv Support 1] o9 3l 30 sl 83

57 {Publicty 1l 09

58 |Repeat Buss 1 11

59 |[Client Refe 5 5.4 9 9.0 81 10.0 N7

60 |Track Record 1 12 1 10

61 NP Innov 1 10 1 1.3 1 17

62 {Co Policy (Indiv) 1 11

63 |Prcing 1 11 1 1.0 1 13 1 17

64 |Popularty 2| 18

65 {Waitmg Period 1 1.1




Table 9.7 Continued..

Q22C Measures Co. Dep. Car Fin, Airlines BIWTV Colur 1V M. Syst. W, Mach.

NP Success No %} No %] No %] Neo %} Neo % No %t No Y%

66 |Co Schmes 1 - 11

67 |Co NP's-Nos 1] 10 1} 13 1 17

68 |Wd Spd Dist Ntwk 4 36

69 |[Publierty 11 10

70 jRisk 1} 1.0 1 17

71 |Short Term Goal 1 1.1

72 {Prod. Avail 51 45 1] 25 91 960 21 25 11} 183

73 jAwareness 21 1.8

74 |Contacts 1] 11

75 |Repeat Buyers 61 55

76 |Opticns 1} 25

77 |Full Fights 56 50.9

78 {Booking-Ticket 4 356

79 |Not Many Chng 1 11 2 1.8

80 |Inc Sales 8 73 15} 375 27] 270 21} 263 30} 500

81 |Cust Drop Outs 5| 45

82 |Positive Feedback 51 45 8 200 4] 40 51 63 51 83

83 |Rest Camplaints 6] 15.0 171 170 21} 263 8] 133

84 |Shelf Life 61 15.0 101 160 5 6.3 4 6.7

85 |Well Accepted 51 4.5 71 175 16} 160 121 150 6] 100

86 |After Sale Ser 8] 20.0 11} 110 16 20.0 91 150

87 |Models 1 2.5 10} 100 2 2.5 1 1.7

88 |Prod Identity gl 80

89 |Dissat Low 3f 30 4 50 1 17

90 {Br Name 10} 100 11 13 3| 217

91 |NPImg 31 75 51 50 3] 38 3] 50

92 |Brlmg 1} 10

93 |NP Movement 2f 50 41 40 4 50 21 33

94 |Promote Co. Prod 1 1.0

95 {Post Purch Sat 31 30 6 75 31 50

96 |Response Tune i} 13

97 |Enhan Mkt Sh il 10 3 38 HER N

98 |NP Experience 9 S0 14] 233

99 |Repars (Less) 11 10 1l 13 2] 33

100 |Technical Probs 6] 6.0 6] 10.0

101 |Dealer Serv 1] 17
Total 82 93 110 40 100 80 60




Table 9.8
Measures Of New Product Failure

QD Measures Co. Dep. Car Fin. Airlines BIWTV | Colur1V | M.Syst. | W. Mach.
NP Failure Neo %] Neo %% No Y%| No %| Neo % No Y No %

1 jTg Not Achieve 70} 854 87| 933 39] 355 34| 850 75| 750 61} 763 47 783
2 |Lessthan Tgs 1] 12y 10| 108]°

3 {Low Sales 21 24 8] 200

4 |Push Prod 1 12

S {VolNot Meet 2} 24 1] 0% 51 50 8 100

6 |DD Not Sust 31 37 2. 2.2

7 {Profit Fall Short 2] 24

8 |Losses 21 24 1 1.1

9 {Profit Not Real 8] 98

10 iNP Doesnt Pickup 3 37 1 0% 21 50 3] 3¢ 2 25

11 |Lack Brok Push 3t 37

12 |No Deamand 1 12 1l 25 1] 10 1] 13 1 17
13 {Un Fav WOM 31 37 1l 11 13| 118 4] 100 11] 110 16| 20.0 8] 133
14 {Withdraw (Depos) 21 24 2{ 18

15 ]Renewals 3 37 1 1.0

16 {Refums (Problems) 1 12 1 11

17 }Adver Publicity 12 11 09

18 |Poor Feedback 2F 24

19 |Poor Response 1 12 3] 75 5] S0 3] 38 2] 33
20 |Acceptance Low 2 24 1] 25 13§ 130 6 7.5 51 83
21 |Dissat Cons 31 37 2 18

22 {Revenue (Prob) I 12

23 |Returns Not Realz 2l 24 1l 11

24 [Profit Poten 1 12

25 |Mkt Trend

26 {Mkt Cond 21 24

27 |Govt Policy i 12

28 [Poor Service- 1 12 9 82 5f 125 10] 100 51 63 71 117
29 |High Rates i 12

30 [Poor Followup 2| 24 1] 25

31 |Poor WOM 1 1.2 1 08 2] 50 5 50 21 25

32 |Incidental Expense 21 24

33 |Take Off 1 12 1} 09 i 10 21 33
34 1Co Sales (Prob) 21 22 1l 09

35 |Co. Profit (Prob) 2| 22

36 Mkt Poten 1 11

37 |Pubherty 1 11 1 10

38 [Chentele Shift H 75 51 45 4] 100 81 80 4 5.0 3] 50
39 jCust Not Sat 611 3555 201 50.0] 47| 470 51} 638] 25} 41.7
40 {Cust Drop Outs 24] 218 1 10

41 |Flghts Not Full 55| 50.0

42 {Commitments 1l 09

43 |Promises 31 27

44 Communication 1} 09

45 [Cancellation 11} 100

46 |Sales Dechne 14| 12.7 3 75 3 3.0 6 75 3 50
47 |Freq Fhers 5| 45

48 |Cust Complams 13] 11.8 11] 275 30| 300 321 40.0 11} 183
49 [Launch In Advance 2] 18 1 17
50 |Reach if 0$ 5{ 125 5t 50 51 63 51 83
51 [Freq Repaurs 4f 100 4 4.0 3] 38 61 100
52 |Spares 2| 5.0 8 80 3] 38 8] 133
53 |Shelf Life 2| S50 9] 90 6| 175 4] 67
54 NP Take Off 5 5.0 3 3.8 2 33
55 |[Freq After Sales 1 25 9] 90 6] 715 8] 133
56 |Repairs (Delay) 1y 25| 3| 30 3] 38 1] 17
57 |Substitute 1 11 1 13 1 17
58 {Percerved Price 1 13 1} 17
59 |NP Feedback (Poor) 1l 10l 2{ 25/ 31 50
60 |Post Purch Sat (Low) 1 10 4] 50

61 [Stocks Pileup 1 2.5 8 8.0 4] 5.0 &6} 100




