
REFERENCES

1. Aggarwal, J. C. (1996). Essentials of Educational Psychology. 

Vikas Publishing House Pvt. Ltd., New Delhi.

2. Basu, Sankha, Chakraborty Mahua. (1999). Museum Norms and 

Terms - a Selected Approach. Sudhangshu Sekhar Dey’s 

Publishing, India.

3. Batra, Satish K. and Kazmi, S. H. H. (2003). Consumer Behaviour. 

S.H.H. Publications, New Delhi.

4. Bovee, and Thill. (1995). Advertising Excellence. McGraw-Hill 

Inc., New York.

5. Chalmers, D. J. (19959- Facing up to the hard problem of 

consciousness. Journal of Consciousness Studies. Vol.2, No.3, 200- 

219. Dept, of Philosophy, University of California, Santa Cruz.

6. Charles, E. Skinner. (1970). Educational Psychology. Prentice- 

Hall of India Pvt Limited, New Delhi.

7. Dash, Muralidhar. (1988). Educational Psychology. Deep and 

Deep Publications, New Delhi.

8. Del, I. Hawkins, Roger J. Best, & Kenneth A. Coney. (1983). 

Consumer Behaviour. Business Publications, Inc., Dallas.

9. Despande, Prakash M. and Patole, N. K. (1993). Research 

Methods. Yashwantrao Chavan Maharashtra Open University, 

Nasik.

10. Edwards, J. C. (2008). “Are our spaces made of words?” Journal 

of Consciousness Studies. Vol.15, No. 1, 63-83. Dept, of 

Philosophy, University of California, Santa Cruz.

223



11. Ellis, Robert S. (1975). Educational Psychology- A Problem 

Approach. Princeton, Van Nostrand,_New Jersy.

12. Francis, J. Di Vesta & George G. Thompson. (1970). Educational 

Psychology. Meredith Corporation, New York.

13. Gautam, Neeran, Jain, Kokil. (2008). Consumer Behaviour. 

Wisdom Publications, Delhi.

14. Hooper Greenhill, Eilean. (1994). Museum and Gallery 

Education. Leicester University Press, London, New York.

15. Jain, Sunjay. (1999).Understanding Museum Consumers. Studies 

in Museology, Vol. 32. M S University, Baroda.

16. Jain, Sunjay. (2000). Museum Marketing: A Process of Building 

Long-Term Relationship. Journal of Indian Museums. Vol. 502. ■ 

Museums Association of India, New Delhi.

17. Jain, Sunjay. (2003). Public Perception of Museum in India.

Journal of Indian Museums. Vol.bGMuseums Association of India, 

New Delhi.

18. James, William. (2008). The Principles of Psychology. Macmillan, 

London.

19. Kelly, L. (October 2001). Focus Groups, Museum Methods. 

Museums Australia Inc, Canberra.

20. Kotler, Philip. (1984). Marketing Management, 5th edition. 

Prentice Hall, Englewood Cliffs, New Jersey.

21. Kotler, Philip. (1997). Markedng Management - Analysis, 
Planning, Implementation and Control, 9th edition. Prentice Hall 

of India Private Limited, New Delhi.

22. Kumar, S. Ramesh. (2008). Conceptual Issues in Consumer 

Behaviour -The Indian Context. Dorling Kindersley Pvt. Ltd., 

Pearson Education, India.

224



23. Lindsay, P. and Norman, D. A. (1977). Human Information 

Processing: An Introduction to Psychology.2nd edition. Academic 

Press, New York.

24. Lindquist and Sirg. (2003). Shopper, Buyer, and Consumer 

Behaviour. Dream Tech Press, New Delhi.

25. Loudon, D. L. (1988). Consumer Behaviour: Concepts and 

Applications. McGraw-Hill Book Co., London.

26. Loudon, David L. & Bitta, Albert J. Della. (2002). Consumer 

Behaviour, 4th edition. Tata McGraw Hill edition, New Delhi.

27. Malhotra, Naresh K. (2006). Review of Marketing Research. 

Prentice Hall of India Private Limited, New Delhi.

28. Mooij, Marieke de. (2004). Consumer Behaviour and Culture.

Sage publications, Thousand Oak, London and New Delhi.

29. Naqvi, Asif A. and Venugopal, B. (1987). An Evaluation Study of 

the First Floor Gallery of the National Museum of Natural 

History. Journal of Indian Museums.Vol.43. Museums Association 

of India, New Delhi.

30. Raju, M. S, Xardel, Dominique. (2005). Consumer Behaviour- 

Concepts, Applications and Cases. Vikas Publishing House 

Private Limited, New Delhi.

31. Ramanuj, Majumdar. (20\0).Consumer Behaviour Insights from 

Indian Market. PHI Learning from Indian Market.

32. Robert, S. Ellis. (1975). Educational Psychology- A Problem 

Approach. East West Press Pvt Limited, New Delhi.

33. Schiffman, Leon G. and Kanauk, Leslie Lazar. (2007). Consumer 

Behaviour. Prentice Hall of India Private limited, New Delhi.

225



34. Sengupta, Subroto (Late). (2005). Brand Positioning-Strategies
\ ,.for Competitive Advantage. Tata McGraw-Hill Put^jshing 

Company Limited, NewDelhi.

35. Smythies, J. (2003). Space, time and consciousness. Journal of 

Consciousness Studies. Vol. 10, No.3, 47-64. Dept, of Philosophy, 

University of California, Santa Cruz.

36. Varela, F. Thompson, Rosch, E. (1991). The Embodied Mind: 

Cognitive Science and Human Experience. MIT Press, 

Cambridge.

37. Venugopal, B. (1986). Families Visiting National Museum of 

Natural History. Journal of Indian Museums. Vol. 42. Museums 

Association of India, New Delhi.

38. William, M. K. Trochim. Cornell University. (2003). Research 

Methods. Biztantra, New Delhi. Woolhouse, R. S, Leibniz G.W. 

and Franks, R. (1998). Philosophical Texts. Oxford University 

Press, India.

39. Zikmund, William G. (1997). Exploring Marketing Research. 9th 

edition. Dryden Press, Orlando.

Website references

1. http://aqsiteam.com/cust-perception.htm, Retrieved on 5.10.2009.

2. http://neumann.hec.ca/aimac2005/PDF_Text/BolloA_DalPozzoloL 

.pdf, Retrieved on 4.5.2010.

3. http://books.google.co.in/books, Retrieved on 7.7.2010.

4. http://plato.stanford.edu/entries/reid/, Retrieved on 6.12.2010.

5. http://en.wikipedia.org/wiki/Philosophy_ of_ perception, Retrieved 

on 9.12.10

226



Ift\ •"> ,

6. www.mla.gov.uk- Visitors to Museums and Galleries: Research 

Study Conducted for the Museums, Libraries & Archives Council. 

(March, 2004). Museums, Libraries and Archives Council 16 

Queen Anne’s Gate London SW1H 9AA

7. www.si.edu/opanda/Reports and www.senate.gov - A Study of 

visitors to Smithsonian Institution International Art Museum. 

(November, 2001).

8. www.sdnhm.org/strategicplanning/fmdings - The Strategic 

Planning Process, Strategic Planning 2002-2012. San Diego 

Natural History Museum.

227


