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APPENBIX I

COMMUNICATION STRATEGIES USED BY EACH LEARNER 
RANK-ORDERED FOR EACH TYPE IN TERMS OF FREQUENCY 
OF USE.

Table 14 (included in Appendix H) provides an overview of 
Communication Strategies used by the twelve Learners. The 
twelve Tables (Tables 17 to 28) included in this Appendix 
provide a further analysis of this data; the communication 
strategies used by each Learner are rank ordered (Separately 
for each of the three tyipes) in terms of % Frequency of Use.

Note: For the classification system used in the study for 
analysing ^communication strategies see Appendix C.
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TA2LE 17

COMMUNICATION STRATEGIES USED BY LrJ.RNER' 1: RAKSHMA 
(Rank-ordered separately for each type in terms 
of Frequency of Use )

Cormunication Strategy Frequency 
of Use (Percent)

TYPE A
Alb

INTRA/INTER-LINGUAL STRATEGIES
Syntactic transliteration 1 6.4

Alfi Message reduction: as avoidance 6.3
Ale Rule extension 6.1

A2a Semantic transliteration 5.8
Alfii Message reduction:for economy/effect 4.6
A2b Semantic contiguity 4.6
Aid Functional extension 3..3
Alai Prefabricated patterns:inappropriate 2.0
Ale Overelaboration 1.9
A2d Use of superordinate term 1.9
A1 a i i Prefabricated patterns: appropriate 0.8
A2c Contextual analogy 0.5

TYPE B
Bib

REFORMULATION STRATEGIES
Retrieval 7.7

B2b Elaboration 1 7.1
Blai Restructuring/repair: self , 5.6
B2ciii Fcepetition: challenge 3.1
B2cii Repetition:accept 2.8
Ble Of f er 2.0
B2a Circumlocft-tion. 1.5
Blaii Restrucutring/repair:other 1.5
B2d ‘ m Use of filler 1.2
Blci Appeal:direct 0.8
B2ci Repartition : rehearse . ■ .... 0-.8
B2civ Repetition:emphasise 0.8
Blcii Appeal:indirect 0.5
Bid Message abandonment 0.3



TABLE 17 (Continued)

Communication Strategy- Frequency 
of use
(percenfej-

TYPE .b
Clb
Cle
Cle
Cld
Cla
C2b
C2c
C2a
C2d

CODE-SWITCHING STRATEGIES 
Use of filler _ 7.5
Reversal to TL 1 ,4.8
Clarification/amplification/emphasis 4.2 
Message .qualification 2.2
Avoidance of breakdown 1.3
Personalisation 1.2
Solidarity 1.0
Addressee specification 0.8
Humour , 0,1
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TABLE 18

COMMUNICATION STRATEGIES'USED BY LEARNER 2: KAILASH 
(Rank-ordered separately for each type in terms of 
Frequency of use )

Frequency
Communication Strategy of use

, (percent)
TYPE A
Alfi

: INTRA/INTER-LINGUAL STRATEGIES
: Message reduction as avoidance 8.2

A2a : Semantic transliteration, 7.7
Ale j Rule extension 7.5
Alb s Syntactic transliteration 7.2
Alfii : Message reduction*, far economy/effect ■ 5.3
A2b s Semantic contiguity 4.1
Aid j Functional extension 2.7
A2d j Use of. superordinate term 1.6
Ale s Overelaboration, 1.6
Alac : Prefabricated patterns: inappropriate * 1.5
Alaii : Prefabricated patterns : appropriate 1.3
A2c s Contextual analogy

4 ,i REFORMULATION STRATEGIES
J Retrieval

0.9

TYPE B
Bib 5.1
B2b : Elaboration 5.0
Ble s Offer 3.7
Blai i Restructuring/repair s self 2.3.
B2d : Use of filler 2.1
B2cii * Repetition s accept 1.7
B2a : Circumlocution. 1.5
Blaii j Restructuring/repair:other 1.2
B2ci : Repetition :rehearsei 0.9
Blcii : Appeal: indirect

j . 0.7
B2^.v : Repetition:emphasise 0.6
Blci : Appeal:direct • 0.3
Bid : Message abandonment , 0.3
B2ciii : Repetition :challenge • 0.2
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TABLE 18 (Continued)

Communication Strategy
Frequency 
of use 
(percent)

TYPE C CODE-SWITCHING STRATEGIES
Clb Use of filler 7.3
Clc Clarification/amplif ication/emplfsis 5.0
cie Reversal to TL 4.9
C2b Personalisation 2.6
eld Message qualification. 2.3
C2c Solidarity 1.2
C2d ^tumour. 0.8
Cla Avoidance of breakdown 0.3
c2a. Addressee specification. 0.3
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TABLE 19

COMMUNICATION STRATEGIES'USED BY LEARNER,3: HINA 
(Rank-ordered separately for each type in terms of 
Frequency of Use)

Communication Strategy Frequency 
of use 
(percent)

TYPE A
Ale
Alb
A2a
Alfi
A2b
Alfii
Aid
Alai-
Ale
A2c
A2d
Alaii

INTRA/INTER-LINGUAL STRATEGIES
Rule extension|
Syntactic transliteration 
Semantic translibation,
Message reductions as avoidance

ISemantic contiguity
Message reduction: for eednomy/e-'feet 
Functional extension
Prefabricated patterns; inappropriate
Overelaboration
Contextual ar§.ogy
Use of superordinate term
Prefabricated patterns s appropriate* 1'

TYPE B REFORMULATION STRATEGIES
Bib Retrieval i
B2b £ Elaboration
Blai Restnucturing /repair:self
Ble Offer
B2d Use of filler
B2cii Repetition:accept1
B2a Circumlocution
Blcii Appealjindirect
B2ci Repetition: rehearse
B2civ Repetition: emphasise
Bl'Ci Appeal:direct
Blaii " Restructuring/repair:other
Bid Message abandonment
B2ciii Repetition;chal1enge

7.5
5.5
5.1
4.5
3.6 
3.0 
1.9
1.7 
1.7' 
1.4
1.2 > 

0.7

5.8
5.2
4.8
3.0 
2.5
2.3
1.9
1.4 
1.4
1.1 
1.1 
0.5 
0.5 
0.5
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TABLE 19 (Continued)

Communication Strategy- Frequency 
of use (percent)

TYPE C
Clb
Clc
Cle
C2b
Cla
C2c
Cld
C2a
C2d

CODE-SWITCHING STRATEGIES 
Use of filler
Clarification/amplification/emphasi^ 
Reversal to TL 

: Personalisation
t Avoidance of breakdown 
t Solidarity

Message qualification 
Addressee specification 
Humour

8.7 
6.6
5.0
3.1 
2.5
1.7 
1.4 
1.0 
0.1
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TABLE 20

COMMUNICATION STRATEGIES USED BY' LEARNER 4: RANJIT (Rank-ordered separately for each type in terms of 
frequency of use)

Communication strategy
Frequency 
of use (percent)

TYPE A : INTRA/INTER-LINGUAL STRATEGIES
Alfi : Message reduction: as avoidance 10.2 
A2a : Semantic transliteration 5.1 
Ale : Rule extension * 4.7 
Alfii : Message reduction; for economy/effect 3.7 
A2b : Semantic contiguity 3.5 
Alb : Syntactic!transliteration , 2.7 
Aid : Functional extension 2.4 
Alai : Prefabricated patterns:, inappropriate 1.4 
A2c : Contextual analogy 1.4 
A2d : Use of superordinate term 1.4 
Ale : Overelaboration , ' 0.9 
Alaii : Prefabricated patterns:, .appropriate . 9.6

TYPE B *. REFORMULATION STRATEGIES
Blc 
B2ci 

v B2b > 
Bib 
B2d 
Blai 
Blaii

- BiCiiB2a feiC.! Blcii
B2civ
Bid
B2ciii

Offer
Repetition:Rehearse ,
Elaboration
Retrisva-l
Use of filler
Restructuring /repair;self
Restructuririg/repair:otherRfe.pc.ht,'ffw. o-c
Clrcumlpctttion A ff>tuat :Appeal:indirect 
Repetition;emphasise
Message abandonment ......
Repetition challenge

8.8
4.3
3.9
3.3
2.9 
2.7
1.4 
I • 4- 1.4 I • o 0.8
0.6
0.4
0.2
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TABLE 20 (Continued)

i

Communication Strategy
Frequency 
of use 
(percent)

TYPE C : CODE-SWITCHING STRATEGIES
Clc : Clarification/amplification/emphasis 7.6
Clb : Use of filler 7.1

\

Cle Reversal to TL 6.5
Cla s Avoidance of break-down 3.1
C2b : Sersonalisation 1.8
C2c : Solidarity 1,8
Cld j Message qualification ' 0.8
C2d , j Humour 0.6

l

C2a : Addresse specification 0.0
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TABLE 21

COMMUNICATION STRATEGIES USED BY LEARNER 5: MALTI 
(Rank-ordered separately for each type in terms of
Frequency of Use )

Frequency'
Communication Strategy of Use1 , (percent)

TYPE A s INTR/INTER-LINGUAL STRATEGIES
Ale : Rule extension. 5.7
Alfi ; Message reduction * as avoidance 4.4
A2 b * Semantic contiguity 1.9
Alb : Syntactic transliteration 1.3
A2a * Semantic transliteration 1 1.3
A2d * Use of superordinate term 1,3
Alai i Prefabricated patterns: inappropriate 0.6
A2c : Contextual analogy 0.6
Alaii : Prefabricated patterns: appropriate 0
A1 d * Functional esfension 0
Ale : Uverelaboration 0
Alfii : Message reduction* for economy /effect 0
TYPE B 1REFORMULATION STRATEGIES .
Ble Offer 16.5
B2ci Repetition* Rehearse 13.9
B2cii Repetition* Accept 3.8
Blaii Restructuring /repair: other 2.5
Bib Retrieval . 2.5
B2b Elaboration 1.9
Blai Restructuring /repair* self 1.3
B1 cii Appeal* indirect 0.6
Bid Message abandonment 0.6
B2a Circumlocution 0.6B2ciii Repetition*challenge . 0.6
Blci Appealsdirect 0
B2civ Repetition * emphasise 0
B2 d use of iller 0
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>

TABLE, 21 (Continued)

Communication Strategy ' ‘ Frequency
of use 
(percent)

TYPE C • CODE—SWITCHING STRATEGIES
cla : Avoidance of breakdown 10.1
Cle * Reversal to TL 7.6
Clb Use of filler 7.0
Clc Clarification/amplification/emphasis 5.1
C2b Personalisation . 4.4
Cld Message qualification 1.9
C2d Humenr 1.3
C2c Solidarity 0.6
C2a Addressee specification 0
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TA3LE 22

COMMUNICATION.STRATEGIES USED BY LEARNER 6:HARIDA 
(Rank-ordered separately for each type in terms of Frequency of Use)

Frequency
Communication Strategy of Use

(Percent)

TYPE A •• intra/inter-lingual strategies

Alfi Message reduction: as avoidance 1.9
A2b Semantic contiguity 1.9
Alai Prefabricated patterns:inappropriate 0
Alaiii Prefabricated, patterns: appropriate 0
Alb Syntactic transliteration 0
Ale Rule extension 0
Aid Functional extension 0
Ale Overelaboration 0
Alf ii Message reduction: for eccnomy/effeet 0
A2a Semantic transliteration 0
A2c Contextual analogy 0
A2d Use of superordinate term 0

TYPE B REFORMULATION STRATEGICS
B2ci Repetition;rehearse i 20.
Ble Offer 15.
B2b Elaboration 1.9
B2ciii Repetition:challenge 1.9
B2d Use of filler 1.9
Blai Restructuring/repair:self 0
Blaii Restructuring/repair:other 0
Bib Retrieval 0
Blci Appeal:direct 0
B iCii Appeal:indirect 0
Bid Message abandonment 0
82a Circumlocution 0
Blcii Repetition: accept 0
Blci v Repetion ; emphasise 0



TABLE 22 (Continued)
381

Communication Strategy frequency 
of .Use 
(Percent)

TYPE
Clc

C :
••

CODE-SWITCHING STRATEGI-S
Clarification/amplification/emphasise 20.7

Cla • Avoidance of breakdown 15.1
Cla a• Reversal to TL 7.5
Clb •• Use of filler 5.7
C2b •• Personalisation 3.8
C2c • Solidarity . x-9
cid. •• Message qualification j 0
C2a «• Addressee specification ■ 0
C2d •• Humour 0
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TABLE 23

COAMUt! ICr.T I ON STRATEGIES USED BY LEARNER 7: BELA 
(Rank-ordered separately for each'type in terms 
of Frequency of Use.)

FrequencyCommunication Strategy . Qf use
(Percent)

TYPE _A INTRA/INTER-LINGUAL STRATEGIES

Ale Rule extension 2.7
A2c Contextual analogy 2.7
Aid Functional extension > 2.2
A2d Use of superordinate term 2.2
Alfi Message reductions as avoidance 2.0
Alb Syntactic transliteration 1.8
A 2b ' Semantic contiguity 1.3
A2a Semantic transliteration 1.1
Ale Overelaboration 0.6
Alf ii Message reduction: for economy/effeet 0.3
Alai Prefabricated pat terns : inappropriate 0.2
Alaii Prefabricated patterns: appropriate 0.2 '

TYPE B : REFORMULATION STRATEGIES
Ble : offer '10.2
B2cii : Repetition:accept 6.1
Bib : Retrieval 3.5
B2b : Elaboration: 2.8
B2ci : repetitions Rehearse 2.5
B2civ' : Repetition:emphasise 1.3
Bid : Message abandonment 1.1
B2d : Use of filler 1.1
Blcii : Appeal: indirect 0.8
B2ciii s Repetition: challenge 0.8 ■
Blaii : Restructuring/repair:other * 0.7
B2a : Circumlocution 0.6
Blci : Appeal :direct

: Restruc.turing/repair;Self
0.5

Blai 0.3
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TABLE 23 (continued }

FrequencyCommunication Strategy of use
' (percent)’

TYPE C CODE-SWITCHING STRAGIES

Cla Avoidance of breakdown 14.8
Clc Clarification/amplifiestion/emphasis 11.2
Cle Leversal to TL 8.2
C2b Personalisation * 6.8
db Use of filler 3.6
C2c Solidarity 2.9
C2a Addressee specification 0.9
Cld Message qualification 0.6'
C2d Humour 0.6
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TABLE 24 ;

CO.-.MUNICATION STRATEGIES USED BY LEARNER SsILA 
(Rank-ordered separately' for each type in terms 
of frequency of use)

I
Communication Strategy

Frequency 
of use (percent)

TYPE A INTRA/INTER-LINGUAL STRATEGIES ( .
A2a Semantic transliteration 2.5
Alb Syntactic trasnliteration 2.4
A2b Semantic contiguity 2.4
Aid Functional extension 2.2
A2d Use of superordinate term 2.2
Alfi Message reduction; as avoidance 1.7
ale Overelaboration 1.2
A2c ■ Contextual analogy 0.8
Ale Rule extension 0.7
Alfii Message reduction; for economy/effect 0.5
Alai !Prefabricated patterns; inappropriate -
Alaii Prefabricated patterns:appropriate -

TYPE B
I

REFORMULATION STRATEGIES
Ble Offer 8.3
B2cii Repetition:accept 8.1
Bib Retrieval 6.3
B2b Elaboration 3.9
B2c Repetition:rehearse , 2.7
B2d Use of filler > 1.4
Bid Message abandonment 1.3
Blci Appeal;direct CO.

o

Blcii Appeal:indirect CO•
o

B2civ 1Repetition;emphasise 0.8
Blci Restructuring/repair;self 0.7
B2ciii Repetition;chal1enge 0.5
Blcii Restructuring/repair;other 0.2
B2a Circumlocation 0.2
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TABLE 24 (Continued)

Communication Strategy
Frequency 
of use 
(percent)

TYPE c : CODE“SWITCHING STRATEGIES
Clc •• Clarification/amplification/emphasis 10.8
Cle • Reversal to TL | S. 2
Cla Avoidance of breakdown 9.1
G2e *• Solidarity 5.4
C2b •* Personalisation 3.5
C2a • A.ddressee specification 3.4
Clb •* Use of filler 2.9
Cld •• Message qualification 2.9
c2d « Humour 0.2

l
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TABLE 2 5

COMMON IO-.TIQN SYaATSoIuS UoEL BY LEARNER 9.* 
PARUL (Rank-ordered separately Cor each type m 
terms of frequency of use)

Communication Strategy frequency of use (percent)

TYPE INTRA/INTER-LINGUAL STHATB& i&S
Alb Syntactic transliteration 4.7
A2b Semantic contiguity 4.7

d Functional extension 3.8
A2d Use of superordinate term 3.8
Ale Overelabo'ration 3.4
a 2 a Semantic transliteration 3.1
Ale Rule extension 1.7
A2c Contextual analogy 1.7
Al f i Message reduction: as avoidance 1.3
Alf ii Message reduction: for economy/effect 1.3
Alai Prefabricated patterns: inappropriate 0.2
Alaii Prefabricated patterns:appropriate 0,1

TYPE B REFORMULATION STRATEGIES

Bib Retrieval 9.3
B2b Elaboration. CT

v
• O

Ble Offer 3.9
B2c Repetions accept 3.9
B2d Use of filler 3.7
B1 ai Restructuring/repair;self 2.3
B2civ Repetition:emphasise 2.3
B2a Circumlocution 2.1
Bid Message abandonment 0.9
B2ciii Repetition:challenge 0.8
Blci Appeal; direct 0.7
Blcii Appeal:indirect 0.5
B2ci Repetition:rehearse 0.4
Blaii - Restructuring/repair: other 0.1



TABLE 25 (continued)
3 87

Frequency
Communication Strategy. of use

(percent )

TYPE C ; CODE-SWITCHING STRATEGIES
C2c : Solidarity ,

i t
9.9

C2a : Addressee specification 5,4
Cle : Reversal to TL 4.* 7
C2b ; Personalisation 4.7
Clc : Clarification/amplification/emphasis 3.4
Cld : Message ^qualification 2.1
Clb : ^se of Filler' 1.7
Cla : Avoidance of breakdown 1.5
C2d : Humour 0.3
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TABLE 26

CGMKUNIC.' - TI ON STRATEGICS USED F.Y LEARNER 10:'MEENA 
(Rank-ordered separately cor each type in terms 
of Frequency of use)

Frequency
Communication Strategy. - . ‘of Use

(Percent)

TYPE A •• INTRA/INTER-LINGUAL STRATEGIES
Alb \ • Syntactic transliteration 5.6
A2b •« Semantic contiguity 5.6
A2a *• Semantic transliteration 5.5
Aid ' •• Functional extension , 5.1
A2d •• Use of superordinate term 5.1
Ale s Overelaboration 3.9
Ale •• Rule extension 2.1
A2c • Contextual analogy 2.1
Alfi •• Message reduction: as avoidance 1.1
Alfii • Message reduction: for economy/effect 0.9
Alai •• Prefabricated patterns: inappropriate ' 0.7
Alaii •

IPrefabricated patterns: appropriate 1 0.1

TYPE B s REFORMULATION STRATEGIES '
Bib ••

sRetrieval 13. 5
B2b •• Elaboration 11.7
B2d •• Use of filler 8.3
Blai •• Restructuring/repair: Self 7.4
82a • Circumlocution 4.2
B2cii • Repetition: accept 2.4
Bid •* Message abandonment i.7
Ble •• offer 1.1
B2civ • Repetition:emphasise 1.1
B2ciii m• Repetitionschallenge i 0.5
Blci Appeal:direct 0.5
Blaii •• Restructuring/repair;Other '' 0.4
Slcii •

1Appeal;indirect 0.2

B2ci • Repetion: rehearse 0.1
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TABLE 26 (Continued)

Comanunication Strategy
Frequency 
of Use (percent)

TYPE C COLE-SWITCHING STRATEGIES
C2c •• Solidarity 2.5
C2a Addressee specification 2.3
Cle Reversal to TL 1.9
Cld • Lessees qualification 0.6
Clb • Use of filler 0.6
1 O •• Clarification/amplifiesticn/empha sis 0.5

C2b •• Personalisation 0.5
C 2 d m• Humour 0.3
Cl £ «» Avoidance of breakdown 0.1

i.

•4
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TABLE 27

COMMUNICATION STRATEGIES USED BY LEARNER lls.SONAL 
(Rank-ordered separately 16or each type in terms of 
Frequency of Use)

Communication Strategy
Frequency 
of Use 
(Percent)

TYPE A INTRA/INTER-LINGUAL STRATEGIES
A2a
Aid
A2d
Alb
A2b
Alfi
Ale
Alfii
Ale
A2c
Alaii
Alai

Semantic transliteration 
Functional extension 
Use of ,superordinate term 
Syntactic transliteration '•
Semantic contiguity
Message reduction* as avoidance
Overelaboration
Message reduction* for economy/effect 
Rule extension 
Contextual analogy 
Prefabricated patterns*appropriate' 
Prefabricated patterns:inappropriate

TYPE B * REFORMULATION STRATEGIES

Bib
B2b
B2d Bi e. B2cii
B2a
Blai
Bid
B2civ
Blcii
Bla ii
Blci
B2ci
B2ciii

: Retrieval
* Elaboration '
* Use of filler
s Repetition*accept
* Circumlocution
: Restructuring/repair * self
: Message bbandonmeht '
; Repetitions emphasise
* Appeal * Indirect
* Restructuring /repair* other
: Appeal *direct ,
* Repetition;rehearse
* Repetion*challenge

10.1
5.7
5.7
3.5
3.5
2,.3f
1.4
1.3
0.9
0.9
0.1
0

13.4
5.7
5.3
tl• .7

3. 5 
3.2
2.9
1.9 
0.7 
0.7 
0.5 
0.5 
0.2



391
TABLE. 2 7 (Continued)

Communication Strategy Frequency 
of ,Use 
(percent)

type C : CODE-SWITCHING STRATEGIES
eib Use of filler j. 0
C2b •• Personalisation 2.9
Cle •• Reversal to TL 2.3
Cla •• Avoidance of breakdown : 2.2
C2c •• Solidarity 2.2
Clc • Clarificationj/amplification/emphasis 1.9
Cld •• Message qualification 1.5
C2a •• Addressee specification 1.3
C2d •• Humour i 0.1



TABLE 28
COMMUNICATION STRATEGIES USED BY LEARNER 12s SMITA 
(Rank-ordered separately for each type in terms 
of Frequency of Use)

392

Frequency
Communication Strategy of Use

: 1 (Percent)

TYPE A
Alfi

INTRA/4nTERaLINGUAL STRATEGIES.!

Message reduction: as avoidance 2.5
Alb Syntactic transliteratioh , 1.9
A2b Semantic contiguity 1.9

. Aid Functional extension 1.5
r\2<3 * Use of superordinate term 1.5 <
Ale Rule extension 0.9
Ale Overelaboration ■ 0.9
A2 3L . Semantic transliteration 0.9
A2c Contextual analogy i 0.9
Alfii Message reductiopjfor economy/effect 0
Alai Prefabricated patterns: inappropriate 0 1

Alaii Prefabricated patterns: appropriate 0

TYPE B REFORMULATION1 STRATEGIES 1

Ble Offer 10.9
B2ci Repetition:rehearse 5. 4
B2cii Repetition : accept 3.4
B£b Retrieval ( 2.5
Blci Appeal:direct 1.5
32civ Repetition:emphasise i 1.5
B2d Use of filler '' ' 1.5
B2b Elaboration 0.9
Bid Message abandonment 0.5
B2a Circumlocatidn 1 0.5
Blai Restructuring/repair:self 0 ,
Blaii Restructuring/repair:other 0
Blcii Appealiindirect 1 0
B2ciii Repetition:challenge 0
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TABLE 28 (Continued)

Communication Strategy-
Frequency 
of Use 
(percent)

TYPE C CODE-SWITCHING STRATEGIES
1

Cla* tAvoidance of breakdown 23.7
Clc Clarification/amplification/emphasis 15.3
Cle Reversal to TL 6.4
C2b Personalisation 5.4
Clb Use of filler 1.9
C2c Solidarity ' , 1.9
C2d Humour 0.9
Cld Message qualification 0
C2a Addressee specification 0


