APPENBRBIX I

CCMMUNICATION STRATEGILS USED BY EACH LEARNER
RANK~ORDLRED FOR EACH TYPE IN TIiMS OF FRELZUENCY
OF USE. ‘

Table 14 (included in Appendix H)'provides an ovgrview of
Communication Strategies ﬁsad by the twelve Learners., The
twelve Tables (Tables 17 to 28) included in this Appendix
provide a further analyéis of this daté; the communication

strategies used by each Learner are rank ordered (Separately

for each of the three types) in terms of % Frequency of Use.

Note: For the classification system used in the study for

analysing“fcgmmgnication strategics see Appendix C.



COMMUITIC.TION

TAZLE 17

of Frequency of Use )

- 370

STRATEGIZS USED DY LoRNZIR 1: RAKSHMA
(Rank-ordered separately for each type in terms

Freguency
Cormunicetion Strategqgy of Use
(Percent)
TYPE & INTRA/INTER-LINGUAL STRATEGIES
AlB H Syntactic transliteration 6.4
Alfi : Message reductiocn: as avoidance 6.3
aAlc : Rule éxtension 6.1
AZa H Semantic transliterction 5.8
Alfii : Message reduction:for eccnomy/effect 4.6
Al2b H Semantic contiguity , 4,6
Ald : Functional egtension 3.3
Alai H Prefabricated patterns:inappropriate 2.0
Ale : Overelaboration - 1.9
A2d H Use of superordinate term 1.9
Alaii : Prefabricated patterns: appropriate 0.8
alc : Contéxtuai analogy 0.5
TYPE B 3 REFORMULATfON STYRATEGIES
Blb : Retrieval 7.7
B2b : Elaboration ' 7.1
Blai : Restructuring/repair: self . 5.6
B2ciii 3 Repetition: challenge 3.1
B2cii : Repetition:accept 2.8
Ble : Offer 2.0
B2a : Circumlocetion. | 1.5
Blaii : Restrucutring/repair:other 1.5
B24d : Use of filler 1.2
Blci : Appeal :direct 0.8
B2ci : Repgtition :reherse . 0.8
B2civ : Repetition:emphesise 0.8
Blcii : Lppeal:indirect 0.5
Bld H Message abandonment 0.3
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TABLE 17 (Continued) .

Communication Strategy ggeggzncy
’ {pereerts
TYPE .& : CODE-SWITCHING STRATEGIES
_ Cib : Use of filler 7.5
Cle : Reversal to TL ! 4,8
Cle : ClarifiCution/amplification/emphasis 4.2
Ccld : Message qualificatien 2.2
Cla : Avoidance of breakdown 1.3
C2b : Personalisation 1.2
C2c : Solidarity 1.0
c2a : Addressee specification 0.8
c2d :  Humour 0,1




TABLE 18
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COMMUNICATION STRATEGIVSEUSWD BY LEARNER 23 KAILASH
(Rank-ordered separately for each type in terms of

Frequency of use )

"
|
f

%
o

Frequency
Communication Strategy of use
; (percent)
TYPE A : INTRA/INTER-LINGUAL STRATEGIES
CAlfL ¢ Message reduction as avoidance 8.2
Ala ¢ Semantic transliteration, 7.7
Alce : Rule extension 75
A1b :+ Syntactic transliteration 7e2
Alfii ¢ Message reduction: fer economy/effect 53
A2b : Semantic contiguity 4,1
Ald ¢ Functional extension 2.7
A24 : Use of. superordinate Ferm 1.6
Ale : Overelaboration. 1,6
Alae ¢ Prefabricated patterns:inappropriate 1.5
Alaii : Prefabricated patterns : appropriate 1.3
Alc i Contextual analagy 0.9
TYPE B : REFORMULATION STRATEGIES
Blb ¢ Retriwval 5.1
B2b : Elaboration 5.0
Ble : Offer 3.7
Blai $ Restructuring/repair : self 2.1
B2d : Use of filler - 2.1
B2cii : Repetition : accept 1.7
B2a 3 Circumlocution. 1.5
Blaii : Restructuring/repair:other 1.2
B2ci $ _Repetition :repearse 0.9
Bleii : Appeal: indirect 0.7
Bé}v s Repetitiok:emphaSise 0.6
Blci : Appealidirect - 0.3
Bld 3+ Message abandonment o 0.3
B2ciii : Repetition :challenge 0.2




TABLE 18 (Continued)
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] Frequency
Communication Strategy of use

‘ (percent)

TYPE C ¢ CODE-SwWITCHING STRATEGIES

Clb  : Use of filler 7.3
Clc : Clarification/amplification/emphsis 5.0
Cle : Reversal to TL 4.9
C2b : Perséhalisation 2.6
clad : Message qualification. 2,3
C2c : Solidarity 1,2
c2d ¢ Humour. 0.8
Cla s  Avoidance of breakdown O0¢3
c2a. 3 0.3

Addressee specification.
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TABLE 19

.- .

COMMUNIC~TION STRATEGIES USED BY LZARNER.3: HINA
(Rank-ordered separately for each type in terms of
Frequency of Use)

Communication Strategy gﬁeggzncy
{(percent)

TYPE A 3 INTRA/INTER-LINGUAL STRATEGIES
Alc : Rule extension , 745
Alb ¢ Syntactic transliteration , 5.5
A2a : Semantic transliéﬁtionJ : 5.1
Alfi : Message reduction: as avoldance o ' 4.5
A2b ] Semantié contiguity ‘ ' : 3.6
A1fii Message reduction: for economy/e- fect 3,0
Ald : Functional extension 1.9
Alai : “refabricated patterns: in_appropriate 1.7
hle s Overelaboration 1.7
h2c : Contextual anlogy 1.4
a2d : Use of superordinate term ’ ; 1.2 .
Alaii : Prefabricated patterns: appropriatel 0.7
TYPE B : REFORMULATION STRATEGIES
Blb  : Retriwal | - 5.8
B2b :& Elaboretion ' 5.2
Blai : Restmucturing /repair:self 4.8
Ble : ' Offer ‘ 3.0
B2d : Use of filler ‘ 2.5
B2cii : Repetition:accept' 2.3
B2a : Circumlocation : ’ 1.9
Blcii : Appeal:indirect 1.4
B2ci ¢ Repeeition: rehearse 1.4
B2civ : Repetition: emphasise ' . 1.1
Blci : Appeal:direct ) i 1.1
Blaii @ Restructuring/repair:other ’ 2 0.5,
Bld ¢ Message abandonment 0.5
B2ciii : Repetitionichallenge ‘ 9.5
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TABLE 19 (Continued)

Communication Strategy ggeggzncy
(percent)
TYPE C : CODE-SWITCHING STIATEGIES
Clb : Use offiller 8.7
Clc : Clarification/amplification/emphasis | ' 6.6
Cle : Reversal to TL 5.0
C2b ¢ Personalisation , 3.1
Cla s Avoidance of breakdown 2.5
C2c : Solidarity ! 1.7
cid ;s ‘Yessage gqualification : 1.4
C2a : Addressee specification 1.0
cada : Humour | 0.1
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. TABLE 20

COMMUNICATION STRATEGIES USED BY LEAHRNER 43 RANJIT
(Rank~ordered separately for each type in terms of
frequency of use)

i

i Frequency
. Communication strategy of use

(percent)

TYPE A 3 INTRA/INTER—LINGUAL‘STRATEGIES

Alf1 : Message reduction: as avoidance 10.2
A2a : Semantic transliteration ’ 5.1
Alc ¢ Rule extension ‘4.7
Alfii : Message reduction&for economy/effecF 3.7
A2b ¢ Semantic contiguity 3.5
Alb  : Syntacticitransliteration , 2.7
Ald : Functional extension ‘ ’ 2.4
Alai : Prefabricated patternss:. in_appropriate 1.4
Al2c ¢ Contextual analogy 1.4
A2d3 : Use of superordinafe term 1.4
Alc ¢ Overelaboration, ' ' 0.9
Alaii : Prefabricated patterns:. .appropriate . 9.6

{

TYPE B 3. REFORMULATION STRATEGIES

Blc s Offer - ‘ S 8.8
B2ci ! Repetitioni:Rehearse , 4.3
B2b H Eléboration ; 3.9
Blb : Retrieal 3.3
B2d : Use of filler A o 2.9
Blai- Restructuring /repair;self ! 2.7
Blaii 3 Rest;ucﬁuriﬁg/repair:ofher 1.4
Bba  } CPrcumlocarion 1.4
Bici ¢ Appeal ! olineck t.0
Bleii : Appeal:indirect 0.8
B2civ Repetition:emphasise 0.6
Eld : Message abandonment .. .. 0.4
B2ciii : Repetition:ichallenge 0.2
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TABLE 20 (Continued)

©317

Frequency
Communication Strategy of use
4 ( (percent)
TYPE C ¢ CODE-SWITCHING STRATEGIEZS ‘
Clc ¢ Clarification/amplification/emphasis .
Cilb ¢ Use of filler . .1
Cle ¢ Reversal to TL ' 6.5
Cla ¢ Avoidance of break_down 3.
C2b ¢ Rerscnalisation 1,
C2c : Splidarity 1,
cid : Message qualification O.
c2d ., : Humour ‘ 0.
Ca : Addresse specificaéion 0.

i
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TABLE 21

COFMUNICHTION STRATEGIES USED BY LL..RNER 5: MALTI
(Rank-ordered separately for each type in terms of

Frequency of Use )

Frequency’
Communication Strategy of Use
! . {percent)
TYPE A : INTRYINTER-LINGUAL STRATIEIGIES
Ale ¢ Rule extension. 5.7
Alfi : Message reduction : as avoidance 4.4
A2 b : Semantic contiguity 1.9
Alb ¢ Syntactic transliteration . , 1.3
h2a : Semantic transliteration : 1.3
A24 : Use of superordinate temm 1.3
Alai ¢ Prefabricated patterns: inappropriate 0.6
A2¢ : Contextual analogy 0.6
Alaii : Prefabricated patterns: appropriate 0
Al d : Functional esfension 0
Ale : Uverelaboration ‘ 0
Alfid ¢ Message reductiont for economy /effect 0
|

TYPE B : REFORMULATION STRATEGIES .
Ble ¢ Offer ] 16.5
B2ci ¢ Repetition: Rehearse 13.9
B2cii : Repetition: Accept 3.8
Blaii ¢ Restructuring /repair: othgr ' 2.5
Bib : Retriwval , 245
B2b ¢ Elaboration 1.9
Blai ¢ Restructuring /repair: self 1.3
Bl cii : Appeal: indirect 0.6
B1ld : Message abandonment 0.6
B2a $ Circumlocation 0.6
B2ciii Repetitionichallenge 0.6
Blci : Appeal:direct d
B2civ 3 Repetitionsemphasise 0
B2 4 : Use of iller 0




\

TABLE, 21 (Centinued)
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Cemmunication Strategy Frequency
of use
(percent)
TYPE C : CODE=SWITCHING STRATEGILS
cla : Avoidance of breakdown 10.1
Cle’ : Reversal to TL 7.6
Clb : Use cf filler 7.0
Clc ¢ Clarificatien/amplificatien/emphasis 5.1
C2b : Personalisatien 4.4
cild : Message qualificction 1.9
c2d ¢  Humenr 1,3
C2c s Solidarity 0.6
C2a $ Addressee specification 0
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' ‘ TABLE 22

CCIMUNICATION STRATEGIES USED BY LoARNER 6:4ARIDA
(Rank-ordered separately for each type in terms
of rrecuency of Use) ‘

. Frequency
Communication Strategy of Use
, (Percent)

TYPE A : INTRA/INTER-LINGUAL STRATEGIES
Alfd : Mess%ge reduction: as avcidance 1.9
&2b s Semantic éontiquity 1.9
Alai : Prefabricated patterns:inagpropriate 0
&Llaiis : Prefabricated patterns: anpropriate 0
&1b H Syntactic transliteration 0
Alc 3 Rule extengion 0
&l¢@ : Functional extension 0
Ale : Overelaboration 0
Alfid s liessage reduction: for eccnomy/effect 0
AZa : semantic transliteration o
&2c : Contextual énalogy 0
A24 : Use of superoréinate term 0
TYPE B : REFORIMULATION STRATEGfES
B2ci : Repetition;rehesarse | . 20.8
"Ble H Offer ' 1s5.1
B2b : Llaboretion ‘ 1.¢
B2ciii : Repetitionfchallenge 1.9
B2d :  Use of filler 1.9
Blai : Restructuring/repair:self 0
Blaii : Restructuring/revairiother 0
Blb : Retriwval ’ ’ 0
Blci : Appeal:direct ’ 0
B 1Cii : A peal:i:indiréct 0
Bla : Liessage abandonment o
B2a : Circumlocution 0
2lcii : Repetition: accept 0
Blciv : Repetion : emnhasise 0
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TABLE 22 (Continued)

Freguency
of Use
(Percent)

Communicition Strategy

TYPE (O COLE-SWITCHING STRATLEGI..S

Clc : Clarification/amplificetion/emphasise 20.7
Cla : Avoidance of breakdown ‘ 15.1
Cla : Reversal to TL 7.5
Clb : Use of filler ' 5.7
C2b : Personalisation 3.8
C2c : Solidarity 1.9
cld. H lessage gualification 0
C2a H #ddressee specification 0
c2d : HJumour 0




TABLE 23

COrMUMICATION STRATEGILS USED EY LIaRNER 7:BELA
(Rank-ordered separately for each type in terms
of Preguency of Use,)
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. « Frfequency
Communication Strategy of use
(Percent)
TYPE _A 3 INTRA/INTER-—LiNGUAL STRATEGIES
Alc s Rule extension 2.7
azZe : Contextual analogy 2.7
Ald, : Functional extension i 2.2
A?d : Use of superordinate term 2.2
Alfi : Message reduction:as avoidance 2.0
Alb : Syntactic transliteration 1.8
£2b : Semantic contiguity 1.3
Z2a : Semantic transliterstion 1.1
Ele : Overelaboration 0.6
Alfii : Message reduction: for economy/effect 0.3 )
alail : Prefabricuted patterns:invappfopriéte 0.2
Aleaii H Prefabricated patterns: appropriate 0.2 -
™WPE B REFORMULATION STRATEGILS
Ble : offer '10.2
B2cii H Repetitioniaccept : ; 6.1‘
Blb : Retriwval 3.5
BZ2b H Elaboration: 2.8
B2ci s =xepetition: Rehearse 2.5
B2civ: : Repetition:tem, hasise 1.3
Bid H Messaye abandonment 1.1
B24d : Use of filler 1.1
Bleii 3 Appeal: indirect ‘ 0.8
B2ciii : Repetition: challenge ’ 0;8 .
Blaii : Restructuring/repair:ether 0.7
B2a 3 Circumlocetion 0.6
Blci : &Lppeal :sdirect 0.5
Blai : Reétructuring/repair:Self 0.3
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TABLE 23 {(conté&nued )

Frequency
Communicaticn Strategy ' of use )
. (percent)

TYPE C : CCDE-SWITCHING STRAGIES

Cla H avoidance of breakdown 14.8
Clc : Clarificctioﬁ/amglification/emphasis11.2
Cle H weversal to TL 8.2
C2b : Perscnalisation A6.8
ctb i  Use of filler | 3.6
C2c : Sclidarity 2.9
C2a : éddres§ee specification - 0.9
c1d : Message qualification 0.6
c2d :

Humour : 0.6




CO.-MUNICATION STRATEGIES USED BY
(Rank-ordered separately for each type in terms
of frequency of use)

TABLE 24 )

384

LEARNER 8:ILA

‘ j Frecuency
Communication Strategy of use
: (percent)
4{:
TYPE A 3 INTRA/INTER-LINGUAL STRATEGIES .
A2a ¢ Semantic transliteration 2.
Alb : Syntactic trasnliteration 2.
A2b ¢ Semantic contiguity 2,
Ald ¢ Fonetional extension .

" A2d4 2 Use of superordinate term .
Alfi ¢ Message reduction: as ayoidance .
ale ¢ Overelsborzation 1.
A2c . : Contextual enalogy oo,
Alc : Rule extension ’
Alfii ¢ Message reductioﬁ: for economy/effect 0.5
Aléi H érefabricatéd patterns: inappropriate -
Alaii ¢ Prefabricated patterns:appropriate -
TYPE B : REFORMULATION STRATEGIES
Ble s Offer 8.3
B2cii : Repetition:accept 8.1
Blb : Retrieval 6.3
B2b : Elaboration 3.9
B2c¢ ¢ Repetition:rehearse 2.7
B2d s Use of filler ! 1.4
B1ld : Message abandonment 1.3
Blci : Appeal:direct 0.8
Bleii : Appeal:indirect 0.8
B2civ : Repetition:embhasise 0.8
Blci : Restructuring/repair:self 0.7
B2ciii ¢ Repetition:challenge | 0.5
Bleii ! Restructuring/repairsother 0.2
B2a : Circumlocation 0.2

.




TABLE 24 (Continued)

385

Frequency
Communication Strategy of use

(percent)

TYPE C CODE‘SWITCH&NG STRATEGIZS
Clc : Clarification/amplification/emphasis 10.8
Cle : Reversal to TL | S.2
Cla : Avoidance of breakdown g.1
€2e : Solidarity 5.4
C2b 3 Perscnalisaction 3.5
C2a : ~ddressee Spécification 3.4
Clb : Use of filler 2.9
clid : Message gualificstion 2.9
c2d : Humour 0.2




COLMUNICATION STaATanles Uois

TABLE 25
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BY LiARNLR 9:

PAKUL (Rank-ordered separately for eagcn type in
terms of frequency of use)

Communicetion Strategy

Frequency

of use

- (percent)

TYPE &

Alb
A2b
% Ll
&2d
Ale
a2a
~lc
H~Z2C
A1fi
Alfii
Alai

Alaii

TYPE B

Blb
B2b
Ble
B2c
B2d
Blai
B2civwv
EZ2a
Bld
B2ciii
Blci
Blcii
BZ2ci
Blaii

' e .. ' £33 .- .

.

e

.

(23

.. ' .. e .y .. s e »e . se - e

INTRA/INTER-LINGUAL STRATEGIES

Syntactic transliterstion
Semantic contiguity

Functional extension

Use of superordinate term
Overelaboration

Semantic transliteration

Rule extension

Contextual analogy

hessece reduction: as avoidance
Message reduction: for economy/effect
Prefabricated patterns: inappropriate

Prefabricated patterns:appropriate

%EFORMULATION STRATEGIES

Retrival
Elaboration.

Offer

Repetion: accept
Use of filler
Restructuriﬁg/fepair:self
Repetition:emphasise
Circumlocdtion
Mescsage abandonment
Repetition:challenge
Appeal: difect
Appeal:indirect

Repetition:rehearse

"Restructuring/repair: other,

L4

W W B
.

»

*

L]

QO e W W
L4 -
N WWw N T s D

-




387

" TABLE 25 (continued)

Freqguency
Communication Strategy. of use
: (percent )

TYPE C ¢ CODE-SWITCHIING STRATEGIES

C2c i Solidarity o ‘ 9.9 ,
CZ2a : Addressee specification 5.4

Cle : Reversal to TL 4,7

C2p 3 Personalisation 4.7

Clc : Clarification/amplification/emphasis 3.4

Cid : Massage‘hualification 2.1

Clb : Use of Filler 1.7

Cla :  aAvoidance of breakdown 1.5

czad :  Humour D.3
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TALLE 26
COMMUNIC,.TION STRATECSILS USED RY LLAANLR 10: MuRNA
(Rank~ordered separately for ecch type in terms
of Frequency of use)

Freguency
Communication Strategy. c "of Use
' (Percent)

TYPE A : INTRA/INTER-LINGUAL STRATEGIZS

Alb \ ¢ Syntactic transliteration 5.6

A2b : Semantic con%iéuity 5.6

&L2a : Semantic transliteration 5.5

hld ¢ Functional extension , 5.1

A2d : Use of superordinate term 5.1

Ale : Overelaboration 3.9

Alce : Rule extension 2.1

A2c : Contextual analogy 2.1

A1fi : Message reduction: as avoidance 1.1

Alfii : Message reduction: for economy/effect 0.9

Alai : Prefabricated pattsrns: in_appropriate 0.7

Alaii : Prefabricated patterns: appropriaée ' 0.1

TYPE B ; REFORMULATICN STRATEGIES

Blb : Retrieval 13.5
B2b : Elaboration 11.7
B2d ¢ Use of filler ' ‘ , 8.3
Biai : Restructuring/repair: Self Te4
B2a i Circumlocution 4.2
B2cii : Repetition: accept . 2.4
Bld : Message abandonment 1.7
Ble : offer 1,1
B2civ : Repetitioﬁ:emphasise | 1.1
BZ2ciii i Repetitionsichallenge | 0.5
Elci ‘ : Appeal:direcE . 0.5
Blaii : Restructuring/repair;Other T 0.4
3leii : Appealsindirect 0.2

B2c¢i : Repetion: rehearse . 0.1
i ‘
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, TABLE 26 (Continued)

Fregquency
Communication Strategy of Use
. (percent)
TYPE C : CODE-SVWITCHING STHUNTEGINS -~
C2c : Solidarity ‘ 245
CZa : ~ddressee specificastion ' 2.3
Cle : Aeversal to TL 1.9
cla : messace qualification 0.6
Clbk : Use of filler 0.6
Clb : Clarificstion/amglificeticn/emphasis 0.5
c2bk : Personalisation 0.5
C2a : Humour ‘ G.3
Cle : ~voidance of breckdown 0.1
| :
&
4



COMMUNIC..TION STRATEGIES USED BY LEARNER 11:. SONAL
(Rank-ordered separately or each type in terms of

i

TABLE 27

Frequency of Use)

1

390

Frequency
Communication Strateqy of Use

(Percent)
TYPE A 1 INTRA/INTER-LINGUAL STRATEGIES
A2a : Semantic -transliteration 10.1
Ald : Functional extension 5.7
A2d $ Use of superordinate temm 5.7
Alb : Syntacﬁ;c transliteration 3.5
A2b : Semantic contiguity 3.5
Alfi : Message reduction: as avoidance 2.3
Ale : Overelaboration 1 ‘ 1.4
Alfii : Message reduction: for'economy/effect 1.3
Alc : Rule extension 0.9
A2c ¢ Contextual analogy 0.9
Alaii : Prefabricated patterns:appropriate’ 0.1
Alai : Prefabricated patterns:inappropriate 0
TYPE B : REFORMULATION STRATEGIES
Blb : Retrieval 13.4
B2b : Elaﬁoration i 5.7
??g | f %F%xpf filler ng
B2cii s Répetitionsaccept 4 Co 3;9
B2a : Circumlocation . | 3.5
Blai : Restructuring/repair : self 3,2
Bld : Message Bbandonment . 2.9
Bciv : Repetition: emphasise 1.9
Bleii ¢ Appeal:indirect 0.7
Bla i1 : Restructuring /:eéair: other 0,7
"Blei ¢ Appeal:direct ; } 0.5
B2ci 1 Repetitionirehearse 0.5
B2ciii i Repetionichallenge 0.2




TABLE 27 Continued)

i
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Communication Strategy ggég::ncy
‘ ’ (percent)
TYPE ¢ CODE-SWIVCHING STR/.TECGIES
€lb : Use of filler 3.0
C2b : Personalisation 2.9
Cle ¢ Reversal to TL 2.3
Cla : Avoidance of breakdown ? 2.2
Cie ¢ Sclidarity 2.2
Clc : Clarification/amplification/emphasis 1.9
cld : Message gualification 1.5
C2a : Addressee specification 1.3
cz2d : Humour i 0.1

*




COMMUNICaTION

TABLE 28

STRATEGIES USED BY LEARNER 12:

SMITA

(Rank-ordered separately for each type in terms

of Frequency of Use)

392

Frequency
Communicatidn Strategy of Use
| (Percent)
TYPE A 3 I’NTRA/%ITNTERJTLINGUAL STRATEGIES.!
Alfi : Messagé reduction: as avoidance 2,5
Alb : Syntactic transliteration 1.9
A2b ¢ Semantic contighity 1.9
Ald ¢ Functional ekxtension 1.5
&2d4 s Use of superordinate term 1.5 «
Alc s+ Rule extension .9
~le : Overelaboration ; 0.9
A2a : . Semantic transliteration 0.9
Azc ¢ Contextusl analogy ' 0.9
ALlfii ¢ Message redyction?for economy/effect 0
Atlai H Prefabrlcatéd patterns: 1n aoproprlate 0 |
&Alaii 3 Prefabricated pattern5° approprlate 0
TYPE B ¢  REFORMULATION STRATEGIES
Ble : Offer 13,9
B2ci : Repetition:rehearse 5.4
B2cii : Repetition : accppt 3.4
Bib : Retrieval , 2.5
Blci : Appeél:direct 1.5
B2civ : Repetition:emphasise 1.5 -
B24d Use of filler 1,5 °
B2b : Elaboration h 0.9
B1ad : lessage abandonment 0.5
BZa : Circumlocatién 0.5
Blai ¢ Restructuring/repair:self 0
Blaii‘ H Restructuring/repair:other 0
Blcii : A&ppeali:indirect 0
B2ciii : Repetition:chal}enge 0

]
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TABLE 28 (Cont;nued)

t
i
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Frequency
Communication Strategy of Use

. (percent)

TYPE C ¢ CODE~-SWITCHING STRATEGIES -

|
Cla : Avoidance of breakdown 23.7
Clc ¢ Clarification/amplification/emphasis 15,3
Cle : Reyersal té T% 6.4
c2b : Personalisation 5.4
Clb 3 Use of filler 1.9
C2ce :  Sclidarity 1.9
czd s Humour 0.9
cld : Message qualification o
C2a i Addressee specification 0




