qucmG CONSUMERS' BUYING BEMAVIOUR ‘ *
i D

THE THESIS
SUBMITIED TO THE

Me S. UWIVLRSTLY OF BARODA
FOR THE DbGREﬁ oF

"DOCTORY: OF PHILOSORHYY
(Psychology)

Guide Investigator

D: N8, Pathak R, Sweety Prem Kumar

Faculty of Fducation and Psychology
The M, S, University of Baroda,
BARODA

OCTOBER ~1979

.. ARSI $An b ———



A STUDY OF MOTIVATIONAL AND
PERSONALITY FACTORS INFLUENCING
CONSUMERS BUYING BEHAVIOURS

A Thesis

Submitted To ‘
The Maharaja Sayajirao University Of Baroda,
For The Degree Of

DOCTOR BF PHIEGS

1]

PHY

U

BY
PREMKUMAR, R SWEETY

Department Of Psychology,
The M.S. University Of Baroda
bHaroda, India

March 1979.



