
257
EOERBICES

1. Allison, R.I. and K.P. Uhl. "Influence of Beer BrandIdentification and Taste Perception*1. Journal 
of Marketing Research., (August, 1964), PP 34-39.

2. Allport. G.W. Personality and Social Encounter,
(Boston Beacon Press, 1960), pp, 131-135.

Alpert, M.I. "Personality and the Determinants of
Product Choice*', Journal of Marketing Research,
9 (February, 1971), pp. 89-92.

4. Anderson, T.W. An Introduction to Multivariate Statis
tical Analysis, (Hew Delhi: Wiley Eastern P'vt. 
Ltd., 1972).

5. Asch, S.E. "Effect of group Pressure upon the Modifica
tion and Distortion of Judgements", from H.H. 
Kassarjian, and T.S. Robertson (eds), Perspectives 
in Consumer Behaviour, (Glenview, Illinois :
Scott, Foresman and Company, 1968).

6. Atkinson, J .W. An Introduction to Motivation, (D. Yan
Hostrand Co., Inc. - East-West Edition, 1966).

7. Atkinson, J .W. (ed.). Motives in Fantasy. Action and
Society, (D. Yan Hostrand Co., Inc. - East-West 
edition, 1966) .

8. Axelrod, JffH. "Induced Moods and Attitudes Toward 
Products", Journal of Advertising Research, 3 
(June, 1963), pp. 19-24.

Bajpai, S.R. "Methods of Social Survey and Research 
(Kanpuri Kitab Ghar, 1969).

Banks, S. "The Relationships Between Preference and
Purchase of Brands", Journal of Marketing, Yol. 15 
(October, 1950), pp. 145-157.

Bass, F.M. andW.W. Talarzyk. "An Attitude Model for the 
.Study of Brand Preference". Journal of Marketing 
Research, 9 (February, 1972), pp. 93-96.

12. Bauer, R.A. "Personality, Perception of Source and
Persuasibility", from J .W. Hewman (ed), On Knowing 
the Consumer, (John Wiley & Sons Inc.)

9®

is!k

m/



258
13. Bauer, R.A, " Self-Confidence and Persuasibility::

- One More Time". Journal of Marketing Research,
7 (May, 197©)» PP. 256-258.

14. Baytohf. J.A. . "Motivation, Cognition, learning - Basic
Factors in Consumer Behaviour”, J oumal of Market
ing, 22 (January, 1958), pp. 282-289.

15. Beldo, L.A. "Introduction to Attitude Research and
Management Decisions", from G.L. Baker (ed). 
.Effective Marketing Association, 1961),pp.583-594.

16. Belk, R.W. "An Exploratory Assessment of Situational
Effects in Buyer Behaviour", Journal of Marketing 
Research, 9 (May, 1974) pp. 156-163.

17. Bell, G.D. "Self-Confidence and Persuation in Car
Buying", Journal of Marketing Research, 4 (February, 1967), pp. 46-52.

18. Bell, G.D. "She Automobile Buyer After the Purchase",
Journal of Marketing, 31 (July, 1967), pp. 12t16.

19. Benson, P.H. "Eliminating Consumer liases in Survey
by Balanced Tabulation", J ournal of Marketing 
Research, 1 (November, 1964), pp. 66-71. 

o20/ L.A. Berey, and R.W. Pellay, "The Influencing Role of 
v the Child in Family Decision Marking", Journal of

Marketing Research, 5 (February, 1968), pp. 70-71 .

21. Bettman, J.R. "The Structure of Consumer Choice Proce
sses", Journal of Marketing Research, 8 (November, 
1971), pp. 465-470.

22. Blackwell, R.B., Engel, J.F. and D.T. Kellat, Cases in
Consumer Behaviour, .(Holt, Rinehart and Winston, 
Inc., 1969), pp. 38-43.

23. Blattberg, R.C. and S.K. San, "Market Segmentation
Using Models of Multidimensional Purchasing 
Behavior", Journal of Marketing, 38 (October,1974),
pp. 17-28.

C
ygdf. Bonfield, E.H. "Attitude, Social Influence, Personal Norn, and Intention Interactions as Related to 

Brand Purchase Behaviour", Journal of Marketing 
Research, 11 (November, 1974) pp. 379-389.



259

25. Bourne , 3f.S. "Group Influence in Marketing and Public 
Relations", from: R. Likert and S.P. Hayes, J. 
(eds.), Some Applications of Behavioral Research 
(UNESCO, 1957), Ch. 6.

26. Britt, S.H. (Ed.), Consumer Behavior and the Behavioral 
Sciences,.theories and Applications, (John Wiley 
& Sons, Inc., 1966).

27. Britt, S.H. (edi). Consumer Behavior in fheory and in 
Action, (John Wiley & Sons, Inc. 1970).

28. Britt, S.H. "Psychological Experiments in Consumer 
Behavior, (John Wiley & Sons, Inc. 1970).

29. Brody, R.P. and S.M. Cunningham, "Personality Variables 
and the Consumer Decision Process", Journal of 
Marketing Research, 5 (Eebruary),.pp . 50-57.

30. Brown, E.E. "Price Perception and Store Patronage", 
from. R.L. King (Ed). Marketing and the New.
Science of Planning (Chicago : American Marketing 
Association, 1968), pp. 371-374.

31. Brown, R.L. "Wrapper Influence on the Perception of 
Ireshness In Bread", Journal of Applied Psychology 
42 (August, 1958), pp. 257-260.

O
32. Bruce, G.D. and R.E. Witt. "Personality Correlates of 

Innovative Buying Behavior", Journal of Marketing 
Research, 7 (May, 1970), pp. 259-26®.

v'

33. Bruner, J .S. "Social Psychology and Perception", fromn ;
E.E. Maceoby, E.M. Newman, and E.L. Hartley (eds) 
Reading in Social Psychology (New York. Holt,
Rinehart & Winston, Inc., 19.58), pp. 85*94.

Buck, S. "Consumer Purchasing Patterns as a Guide to
Market Potential", Admap. 4 (May, 1968),pp. 214-218.

35. Bucklin, L.P. "testing Propensities to Shop", Journal
of Marketing, 30 (January, 1966), pp. 22-27 .

36. Bursk, E.C. fext and Cases in Marketing: A Scientific
Approach, pp. 313-321.

37. Cardozo, R.N. "An Experimental Study of Customer Effort,
Expectation and Satisfaction", Journal of-Marketing 
Research. (August, 1965), pp. 244-249..



260
38. Chakrapani, T.K. "Consumer Behaviour Explanation,

Prediction and Control”, Palk'delivered to Bombay- 
Psychological Association (November 19,,1970).

39. Chakrapani, I.K. "Estimation of Missing Values and
Analysis of Incomplete Experiments in Consumer 
Behaviour Research", Journal of Psychological 
Research, 16 (May, 1972), pp. 89-93.

40. Chib, R. and J . Kidgell, "A New Approach to Assessment
of Store Performance and Site Selection", from; 
E.S.OoMl.A.R. Conference at Helsinki in August,1971 .

41 . Chatfield, C. and G. Goodhardt. "Results Concerning Brand 
Choice", Journal of Marketing Research, 12 
(February, 1975), pp. 110-113.

42. Claycamp, H.J,. "Characteristics of Owners of Shrift
Deposits in Commercial Banks and Savings and Doan 
Associations", Jiournal of Marketing Research, 2 
(May, 1965), PP. 163-170.

43. Coeanougher, A.B. and G.D. Bruce, "Socially Distant
Reference Groups and Consumer Aspirations", J ournal 
of Marketing Research, 8 (August, 1971).

44. Cofer, C.N. and M .i. Appley. Mbtivation: fheory and
Research. (John Wiley.& Sons, Inc. - International 
Edition, 1968).

45. Cohen,; L. Statistical Methods for .Social Scientists,
(Prentice Hall of India Pvt. ltd., 1963).

46. , Cohem, JvB. and M .J . Houston. "Cognitive Consequences of
Brand Loaylty". Journal of Marketing Research.
9 (February, 1972). pp. 97-99.

47. - Corey, L.G. "People who claim; to be Opinion Leaders :
Identifying Sheir Characteristics by Self Report", 
Journal of Marketing 35 (October, 1971), pp. 48-53.

48. . Course Material For Management Students, "Conclusions 
Consumer Behavior as a Discipline", Indian Insti
tute of Management, Ahmedabad.

Cox, D.F. "Clues For Advertising Strategies: Part I &
Part II. Harvard Business Review, 39 (November - 
December, 1961), pp, 160-182.

49.



261

Cox, D.F. “Eke Measurement of Information Values- A
Study in Consumer Decision - Making”, fronnW.S. 
Decker (ed), Merging concepts in Marketing 
(Chicago s -American Marketing Association, 1963),
PP. 4-13-421.

Crane, E. Marketing Communications, (John Wiley & Sons, 
Inc. 1972).

Cunningham, W.H. andW.J.E. Crissy, "Market Segmentation 
"by Motivation and Attitude". Journal of Marketing 
Research 9 (February, 1972), pp. 100-102.

Davis, H.D. "Dimensions of Marital Roles in Consumer
Decision Making". Journal of Marketing Research 
7 (May, 1970), pp. 168-177 •

Davis, H.L. "Measurement of Husband-Wife Influence in
Consumer Purchase Decisions". Journal of Marketing 
Research. 8 (August, 1971), PP • 305-312 .

Day, G.S. "Using Attitude Change Measures to Evaluate
New Product Introductions"^ Journal of Marketing 
Research, 7 (November, 1970)., pp. 474-482.

Dichter, E. Handbook of Consumer Motivations. (Me Graw- 
Hill Book Co., 1964).

Dichter, E. "Toward an understanding of Human Behavior", 
from? R. Feber and H.G. Wales (eds.). Motivation, 
and Market Behavior (Homewood, Ills Richard D.
Irwin, Ine., 1958). pp. 21-23. Adapted fromi a talk 
"Scientifically Predicting and understanding Human 
Behaviour", given at the 1955 University of 
Illinois Marketing Symposium'.

Drever, J . A Dictionary of Psychology, (Penguine Books 
ltd., England, 1966).

Edwards, A.L. Edwards. Techniques of Attitude Scale 
Construction. (New York,s Appleton - Century 
Crofts, Inc., 1957).

Ihgel, J .F. "Motivation Research - Magic or Menace".
Michigan Business Review, 13 (March, 1961 ),pp.28-32.

Engel, J.F. "The Influence of Needs and Attitudes on the 
Perception of Persuation", from: S.A. Greyser (ed), 
Toward Scientific Marketing (Chicago American 
Marketing Assocaition, 1964). pp* 18-29.



262

62-. Inis, B.M., Cox K.K. and J .E» Stafford. “Students as 
Subjects in Consumer Behavior Experiments".
Journal, of Marketing Research, 9 (February,
1971), pp. 72-74.

63. Ehrenberg, A.S.C. "Am Appraisal of Markov Brand -
Switching Models". Journal of Marketing Research ■
2 (November, 1965), pp. 347-362.

64. Eysenck,H.J ., Earrant, M.., Woolf, M. and L. England.
"Smoking and Personality". British Medical Journal 
5184 (I960), pp. 1456-1460.

65. Farley, J ,U. "Why Does ’Brand Loyalty" vary over Products?
Journal of Marketing Research. .1 (November, 1964), 
PP. 9-14.

66. farley.,...Jand L.W. Ring, "Empirical" Specification of
a Buyer Behavior Model". Journal of Marketing 
Research, 11 (February, 1974), pp. 89-96.

67. Feldman, L.P., and G.Mu Armstrong. "Identifying Buyers
of a Major Automative Innovation", Journal of 

■ Marketing, 39 (January, 1975), pp. 47-53.

68. Feldman, L.P., and G.M.. Armstrong. "A Reply to Peat,
Gently and Brown". Journal of Marketing, 39 
(October, 1975), pp. 63-64.

69. Fennell, G. "Motivation Research Revisited". Journal of
Advertising Research, 15 (June, 1975), pp. 22-28.

70. Festinger, L. "Cognitive Dissonance". Scientific
American. (October,,1962) . 

t71. Frank, R.E. "Correlates of Buying Behavior for Grocery
Products". Journal of Marketing, 31 (October,1967), 
PP. 48-53.

f*2. Fry, J .N. "Personality'variables, and Cigarette Brand 
Choice", Journal of Marketing Research, 8 
(August, 1971), PP. 298-304.

Gabor, A. and C.W.J. Granger. "Price Sensitivity of the 
Consumer". Journal of Advertising Research,
Vol. 4, No.4. pp. 4O-44.

74. Gensch, D.H. and E.F. Golob. "Eesting the Consistency of 
Attribute Meaning in Sapirical Concept testing", 
Jour, of Marketing Research, 12 (Aug., 1975),pp. 
348-354.



263

75.

76.

77,

78.

79.

80.

81 .

o82.

83.

84.

85.

86. 

87.

88.

Ghosh, P.k. "Research Methodology and Research Resign", 
Based' on lecture delivered in Sydenham College 
of Commerce & Economics, Bombay, 14th Sept.,1970.

Goode, W.J., and P.K. Hatt. Methods in Social Research.
McGraw-Hill Book Co.,Inc. - International Student 
Edition, 1952,. - '

Gottlieb, .M*J ..." Segmentation by Personality types", from 
L.H. Stockman (ed»). Advancing Marketing Effici
ency, American Marketing Association, Chicago 
(1958), pp. 148-158.

Goulden, C.H. Methods of Statistical Analysis, ,
(Asia Publishing House, 1962).

Granbois, B.H. "Improving the study of Customer In Store , 
Behavior". Journal of Marketing 32 (October, 1968), 
pp. 28-33.

Gray, J .S, "Psychology Applied to Human Affaris, 
(McGraw-Hill Book CoIl.Inc., 1954).

Green, P.S. "Multi-At tribute Becisions in Marketing
Behavior", Paper from University of Pennsylvania 
(January, 1972).

Groeneveld, L» "A New theory of Consumer Buying Intent®, 
Journal of Marketing, 28 (July,' 1964), pp. 23-28.

Grubb, J3.Ii. "Perception of Self, Generalised Stereotypes,
and Brand Selection", Journal of Marketing Research, 
5 (Pebruary, 1968), pp. 58-63.

Grubb, E.Ii., and H.L. Grathwohl. "Consumer- Self-Concept 
%mbolism and Market Behavior". J ournal of 
Marketing, 3 (October, 1967), pp. 22-27.

Grubb, B.L. Grubb and B.L. Stem. "Self-Concept and
Significant Others". Journal of Marketing Research, 
8 (August, 1971), pp. 382-385.:

Guest, L, "Brand Loyalty Revisited : A %enty-year Report".
Journal of Applied P'sychqlogy, 48 (l964),pp„ 93-97.

Guilford, J.P. Psychometric Methods, (McGraw-Hill Book 
Co., Inc.-International Student Edition, 1954).

Haire, M. "Projective techniques in Marketing Research", 
Journal of Marketing 14 (1950), pp. 649-656,



264

89® Herzberg, F» "Motivation, Morale, Money”® Psychology 
(March, 1968), pp. 42.-45 and 66r67).

90® Hill, C.R. ”Haires' Classic Instant Coffee .Study - 18
Years Later”, Journalism Quarterly, 45 (August, 
1968), ppe 466-472.,

91. Holloway, R.L. ”An Experiment on Consumer Dissonance”,
Journal of Marketing, 51 (January, 1967)« 
pp. 39-43.

92. Horton, R.L. "The Edwards, Personal Preference Schedule
and Consumer Personality Research”. Journal of 
Marketing Research, 9 (August,1974/, pp.335-337.

93. Howard, U.AB "Learning and Consumer Behavior”, H.H.
Kassarjian and 32.S. Robertson (eds) from Perspec
tives in Consumer Behavior, (Glenview, Illinois s 
Scott, Foresmran and Company, 1968).

94. Howard, J.A, and J.N. Sheth. The Theory of Buyer Behavior,
(John Wiley & Sons, Inc. 1969).

-3

95. Huber, J. "Predicting Preferences on Experimental Bundles
of Attributes s A Comparison of Models". Journal 
of Marketing Research, 12 (August 1975), pp.290-297.

96. Hughes, G.D. "Selecting Scales to Measure Attitude Change",
Journal of Marketing Research, 4 (February, 1967), 
pp. 85-87.

97. Indian Council of Soeial Science Research. A Survey of
Research in Psychology. (Popular Prakashan Pvt.
Ltd., 1972).

98. Jacobson, E. and J. Kossoff, "Self-percept and Consumer
Attitudes toward'Small Cars”. Journal of Applied 
Psychology, 47 (August, 1963), pp. 242-245.

99. Jacoby, J., Speller, D.E», and C.A. .Kohn. "Brand Choice
Behavior as a Function of Information Load",
Journal of Marketing Research, 11 (February,1974), 
pp® 63-69.

100® Jonassen, 0,32, "Contributions of Sociology to Marketing”, 
Journal of Marketing, 24 (October, 1959),pp® 29-35. 

o101. Joness, "A Comparison of Three Models of Brand Choice”.
Journal of Marketing Research, 7 (November, 1970), 
pp. 466-473.



265

Joyce, I. “the Rolje of the .Expert in Market Research”. 
Journal of the Marketing Research Society 
(Winter, 1963), pp* 19-24.

Kaish, S. "Cognitive Dissonance and Classification of 
Consumer Goods,” Journal of Marketing, 31 
(October, 1967), pp. 28-31.

Kale, S.Y. ‘’Personality in Business and Industry, 
(University of Bombay, 1966).

Kanungo, R.I. and Sanaa Pang. “Effects of Human Models 
on Perceived Product Quality”. Journal of 
Advertising Psychology, 57(1973), PP» 172-178.

Kassarjian, H.H. andJ.B. Cohen. “Cognitive Dissonance 
and Consumer Behavior”. California Management 
Review, 8 (Pall, 1965), pp. 55-64.

Kassarjian, H.H. and M. Hakansishi. “A Study of Selected 
Opinion Measurement techniques”, J ournal of 
Marketing Research. 4 (May, 1967), pp. 148-153.

Kassarjian, H.H. “Personality and Consumer Behaviour s 
A Review”. Jiournal of Marketing Research, 8 
(lovember, 1971), pp. 409-418.

Katona, Gs “Consumer Behavior in our changing Environment", 
University of Illinois Bulletin, 59. (April,1962) 
pp. 1-13.

Kelley, E.J., and L.R. Scheewe-. “Buyer Behavior in a 
Stag j Shortages Economy" . J ournal of
Marketing. 39 (April, 1975),pp. 44-50

Kendall, M.G, and A. Stuard. the Advanced-theory of 
-Statistics, Yol.3. Design and Analysis, and 
time-series, (London ft Charles Griffin & Co. Ltd., 
1966).

Kehkel, W.f. “Husband-Wife Interaction in Decision Making 
and Decision Choices," the Journal of Social 
Psychology, 54, (August,1961), pp. 255-262.

Khera, I.P. and J ,D. Benson. “Are Students Really Poor
Substitutes for Businessmen in Behavioral Research?". 
Journal of Marketing Research, 7 (Hovember, 1970),
PP. 529-532. ‘



266

114. Kilpatrick, F.P, "New Methods of Measuring Consumer
Preferences and Motivation". J ournal of Farm 
Economics (December, 1957), pp® 1313-1320.

115. Kleppner, 0a Advertising Procedure, (Prentice-Hall,
Inc® 1966).

116® Kollat, D.I., Engel, J.F. and B»D« Blackwell. "Current 
Problems in Consumer Behavior Research"®
Journal of Marketing Research, 7 (August, 1970) ,
PP. 327-332.

117. Kollat, D.I. and R.P. Willett. "Customer Impulse
Purchasing Behavior". Journal of Marketing 
Research, 4 (February, 1967), pp. 21-31. ;

118., Koponen, A. "Psychological Response Patterns of
Consumers", fromo R.L. Clewet (ed.). Marketings'
Role in Scientific Management, (Chicago :
American Marketing Association, 1957).

119. Kostelanetz, R. "High Priest of the Electronic Jungle,
Span (December, t968).

120. KotlerjaP, "Behavioral Models for Analysing Buyers",Journal of Marketing. (October, 1965), pp. 37-45.

121. Cofer, C.N. and Ml.H. Appley, "Motivation : Iheory and
Research, (John Wiley & Cons, Inc. International 
Edition, 1968),

122. Kotler, P. "Social Marketing s An Approach to Planned
Social Change". Journal of Marketing, 35 
(July, 1971), PP. 3-12.

123. Kotler, P. " She use of Mathematical Models in Marketing",
Journal of Marketing, 27 (October,'1963, pp. 31-41.

124. Kover, A.J. "Models of Man as Defined by Marketing",
Journal of Marketing Research, 4 (May,1967),
PP® 129-132.

125. Krech, D«, Crutchfield, R.S. and E.It. Ballachey.
Individual in Soeiety. (McGraw-Hill Book Co. Inc- 
International Student Edition, 1962).

126. Krugman, H.E. "Comments on "Patterns of Buyer Behaviour".
p• 12©.

Kuehn, A.A. "Consumer Brand Choice as a Learning Process".
Journal of Advertising Research, 2 (December,1962), 
p.. 10-17.

127.



267

8 Kuehn, A*A, and R.L. Day, "Probabilistic Models of
Consumer Buying Behaviour", Journal of Market
ing, 28 (October, 1964), pp. 27-31.

129. Kunhiraman, K.T. "Achievement Motivation: A new Sales
Promotion Strategy”* The Economics Times 
(August, 29, 1972), p. 8.

130. Kunkel, J ,H, and L.L. Berry. "A Behavioral Conception;
of Retail Image”. 32 (October, 1968), pp. 21-»27.

131. Baird, D.A. "How the Consumer Estimates Quality by
Subconscious Sensory Impressions - with special 
reference to the Roll of Snell", The Journal 
of Applied Psychology, 16 (June,1932), 
pp. 241-246,

,y$2. Lambert, J5.V. "Price and Choice Behavior". Journal of 
e Marketing Research, 9 (February, 1972),

pp. 35-40.

135. Lawrence, R.J . "Consumer Brand Choice -"A Random: Walk" .
Journal of Marketing Research, 12 (August, 1975), 
PP. 314-324. -

Lawrence, R.J. "Patterns of Buyer Behavior": A Rejoinder", 
Journal of Marketing Research, 7 (February, 1970; 
pp. 120-121.

135. , Leabo, D.A. Basic Statistics, (Richard, D. Irwin, Inc.
1972, Indian Reprint, D.B, Paraporevala & Sons 
Co. Pvt. ltd., 1975).

136. Lehmann, D.A. "Some Alternatives to Linear Factor
Analysis for variable grouping Applied to 
Buyer Behavior Yariables". Journal of Marketing 
Research, 11 (May, 1974), pp. 206-213.

137. Lehmann, D.R. and J . O’^haughnessy. "Difference in
Attribute Importance for Different Industrial 
Products", Journal of Marketing, 38 (April, 
1974), PP. 36-42.

138. Levy, S.J. "Social Class and Consumer Behavior", from
J.W. Hewman (ed,). On knowing the Consumer (John 
Wiley & Sons, Inc.) pp. 140-160.

139® Linton, R. "The Concept of Culture", from H.H. Kassargian
and T.S. Robertson (eds), Perspectives in 
Consumer Behavior (Glenview, Illinios: Scott,
Fre eman an d Comp any, 1968).



268

140® Lip stein, B. “A Mathematical Model of Consumer Behavior”.
Journal of Marketing Research, 2 (August, 1965), 
PP® 259-265.

141. Lucas, D.B,. and S.H. Britt, Advertising Psychology and
Research, (McGraw-Hill Book Co. Inc. 1950).

142. Martineau, P. ” She Psychological Label on the Product”,
fromaP. Martineau, Motivation in Advertising 
(McGraw-Hill Book Co. New York, 1957), pp. 40-42.

145. Maslow, A.H. ”A Dynamic Theory of Human Motivation”.
Psychological Review (American Psychological 
Association), 50 (March, 1943), pp®. 370-396.,

144. Maslow, A.H, Motivation and Personality. (New York s
Harper and Brothers, 1954).

145. May, B.E. Buying Behavior : Some Research Bindings”.
She Journal of Business, 38 (October, 1965),
PP. 379-396.

146. McConnell, J.D. “She Price - Quality Relationship in an
Experimental Setting”, Journal of Marketing 
Research, 5 (August, 1968), pp®300-303.

147® Mcluhan, M. “Keeping upset with the Joneses”, Under
standing Media: She Extensions of Man, (Sphere- 
1967), PP® 241-248.

148. McNeal, J .U. “Graphology s A New Marketing Research
Technique”. Journal of Marketing Research, 4 
(November, 1967), PP® 363-367.

149. Mindak, W.A. “Bitting the Semantic Differential to the
Marketing Problem” . Journal of Marketing, 25 
(April, 1961), pp. 28-33.

150. Miracle, G.E. “Product Characteristics and Marketing
Strategy”, Journal of Marketing, 29 (January, 
1965), PP. 18-24.

151. Montgomery, D.B. “Consumer Characteristics Associated 
with Bealing. An Snpirical Example”. Journal 
of Marketing Research, 8 (Bebruary, 1971),
pp® 118-120.

Morrison, D.G. “Adaptive Behavior in Automative Brand
Choices: A Reply”® Journal of Marketing Research, 
7 (Bebruary, 1970), pp. 117-118.

152



269

153*

154.

155.

156.

<>
157.

158.

159.

160.

161.

162.

163.

164.

Murphy, G-. "An Introduction to Psychology, (Oxford &
IBH Publishing Co. - Indian Edition, 1968).

Myers, J.G-. "Determinants of Private Brand Attitude". 
Journal of Marketing Research, 4 (February,
1967), pp. 73-81.

Myers, J.H. and M.I. Alpert. "Determinant Buying
Attitudes : Meaning and Measurement". Journal 
of Marketing, 32 (October, 1968), pp. 13-20.

Myers, J.H. Myers, Stanton, R.R. and A.F. Haug.
"Correlates of Buying Behavior t Social Class 
vs. Income". Journal of Marketing 35 
(October, 1971), pp. 8*15.

Narayana, C.L, and R.J. Markin. "Consumer Behavior and 
Product Performance : An Alternative Concep
tualization". Journal of Marketing, 39 
(October, 1975), pp. 1-6,

Newman, J.W. "Motivation Research and Marketing Manage
ment, (Harward University, 1958).

Newman, J.W, "On Knowing the Consumer - An Overview",
from,J.W. Newman (ed.). On knowing the Consumer 
(John Wiley and Sons, Inc., New York, 1966), 
pp. 3-20.

O’Dell, W.F., "fheory of Research for the Marketing
Decision-Makers". Journal of Marketing. Yol.30 
No.2 (April, 1966), pp. 52-55.

Odesky, S.H. "Handling the Natural Vote in Paired 
Comparison Product (Testing". Journal of 
Marketing Research 4 (May, 1967), pp. 199-201,

Obshasky, R.W. and John A. Miller. "Consumer Expectations, 
Product Performance, and Perceived Product 
Quality", Journal of Marketing Research, 9 
(February, 1972), pp. 19-21.

0’%aughnessy,. J. and D.R. Lehmann. "A Reply to " A 
Cation ary Note on Difference in Attribute 
Importance for Different Industrial Products". 
Journal of Marketing, 39 (January 1975), p. 80

Oshikawa, S. "Can Cognitive' Dissonance fheory Explain 
Consumer Behavior". Journal of Marketing, 33 
(October, 1969), pp. 44-49.



270

165. Packard, V. Eke Hidden Persuaders. Clew York $ David 
Mckay Company, Inc. 1957).

166$, Paramesh, C.R. Creativity and Personality. (J ant a Book
House, Madras, 1972).

167* Pareek, H« and T.Y. Rao. "Structured Interviews and PRM
Acceptability", Paper Prepared for the WHO Task 
Porce meeting.on FRM acceptability, (May, 11-13, 
1.974 - Geneva).

168. Pearson, C.S. and H.Q. Hartley (Bds.) Biometrika Tables
for Statisticians Vol. I. (Cambridge University 
Press, 1958).

169. Peat, N.C., Centry, J.W. and T.l. Brown. " A Comment on
Identifying jBuyers of a Major Automotive 
Innovation". Journal of Marketing, 38 (October, 
1975), PP* 61-62.

170. Pessemier, E.A., Burger, P.C® and D.J. Tigert, " Can New
Product Buyers be Identified". Journal.of 
Marketing Research 4 (November, 1967), pp. 349- 
354.

171. Pessemier, E.A, and R.D. Teach. "Simulation, Scaling,
and Predicting Brand Purchasing Behavior".
R.L. King (Ed.), Marketing and the New Science 
of Planning (Chicago :• American Marketing Asso
ciation, 1968), pp. 206-212.

172. Pirie, M..C. "Marketing and Social Classes t An Anthro
pologist's View". The Management Review, 
September, 1960, pp. 45-48.

173. Politz, A. "Motivation Research frorna Research Viewpoint".
Public Opinion Quarterly, 20 (Winter 1956-57), 
pp. 663-673.

174. Rao, C.R., Mitra, S.K. and A. Mathai (eds). Pormulae and
Tables for Statistical Work. ( Calcutta s 
Statistical Publishing Society, 1966).

175. Rao, T.V. ."A Consumer’s Diary", Course material from
Indian Institute of Management, Ahmedabad.

176. Rao, T.V® "Consumer Behaviour Product Attributes", Teaching
Note at Indian Institute of Management,
Ahme dabad, 1974.



271

177. Rao, T.V. and S. Misra. "Understanding Consumer Behavi
our:: A Pramework", from a 'discussion paper' at 
Indian Institute, of Management, Ahmedabad.

178. Rathling Shafer, D. "Motivation as related to Personality,
(Mcffraw-Hill Book Co. Inc. 1963).

179. Rich, S.U. and S.C. lain. "Social Class and Life Cycle
as Predictions-of Shopping Behavior", Journal 
of Marketing Research, Yol. 5 (Pebruary, 1968), 
pp. 41-49.

180. Robertson, I.S. "The Effect of the Informal Croup Upon
Member Innovative Behavior", from R.L. King 
(Ed.), Marketing and the Hew Science of Planning 
(Chicago s Anerican Marketing Association,
1968), pp. 334-340.

181. Sehiffman, L.G, "Perceived Risk in New Product Trial by
ELderly Consumers", Journal of Marketing Research,
9 (Pebruary, 1972), pp. 106-108.

182. Semon, T.T, "A Cautionary Note on "Difference in Attri
bute Importance for Different Industrial Products", 
Journal of Marketing, 39 (January,1975) PP®79.

183. Semon, T.T, Cohen, R., Richard, S.B. andJ.S. Stock.
"Sampling in Marketing Research". Journal of 
Marketing, (January, 1959), pp. 263-273.

184. J.N. Sheth, "Are There Differences in Dissonance Reduction
Behavior Between Students and Housewives?".
JournIL of Marketing Research, 7 (May, 1970), 
pp. 243-245.

185. Sheth, J.N. " Role of Motivation Research in Consumer
Psychology", Sjseeial Paper from- Indian Institute 
of Management, Abmedabad, 1974.

186. Sheth, J.N. andY/.W. Talarzyk. "Perceived Instrumenta-
bility and Value Importance as Determinants of 
Attitudes", Journal of Marketing Research, 9 
(Pebruary, 1972). pp. 6-9.

187. Sehth, J.N. and Venkatesan. "Risk-Reduction Process in
Repetitive Consumer Behavior", from KJL. Phadke 
(ed.), Behavioral Intelligence, (1973), Univer
sity of Bombay, Extension Programmes in Manage
ment, pp. 188-196.

. Skillie, K.W® An Introduction to Regression and Correla
tion (The Ryerson Press, 1966),

188



272

189. Snaw, S.J. ''Behavioral Science ,Offers Fresh Insights
on.New Product Acceptance''. Journal of 
Marketing (January, 1965), pp. 9-13.

190. Sommers, MS. "Product Symbolism aid Perception of
Social Strata", from S.A. Greyser (ED), Toward 
Scientific Marketing (Chicago : American 
Marketing Association, 1963) pp. 20Q-216.

191. Sparks, D.L. and ¥.1. fucker. "A Multivariate Analysis
of Personality and Product Use". Journal of 
Marketing Research 8 (February, 1971), pp. 67-70

192. Stafford, J.E. "Effects of Group Influences on Sonsumer
Brand Preferences" . Journal of Marketing 
Research, (February, 1966), pp. 68-75.

193. Stanton, J .1. and J.A. Lowenhar. "A Congruence Model of
Brand Preference : A Theoretical and Bapirical 
•Study". Journal of Marketing Research, 11 
(November, 1974), PP. 427-433.

194. Stapel, "Fair" or "Psychological", Pricing?". Journal
of Marketing Research, 9 (February, 1972),
pp. 109-110.

195. Jones, J.M'. "A Comparison of Three Models of Brand Choice".
Journal of Marketing Research 7 (November, 1970), 
pp. 466-473.

196. Summers, J .0. "The Identity of Women's Clothing Fashion
Opinion Leaders". Journal of Marketing Research,
7 (May, 1970), pp. 178-185.

197. Tarpey, L.X. "Marketing Research and Behavioral
Sciences", Business Topics (Bureau of Business 
and Economic Research, Graduate School of 
Business Administration, Michigan State Univer
sity, East Lansing, Michigan, Winter, 1965, 
pp. 31-41.

198. Tobertson, T.S. and J.N. Kennedy. "Prediction of Sonsumer
Innovators : Application of Multiple Discriminant 
Analysis". Journal of Marketing Research, 5 
(February, 1968), pp. 64-69. .

199. W.T. Tucker. "The Development of Brand Loaylty". Journal
of Marketing, Research, 1 (August, 1964),00. 32-35.

'^200. Tucker, W.T. and J .J. Painter, "Personality and Product
U§e$, Journal of Applied Pshchology, 45 (1961), 
pp. 325-329.



273

201.

202,

203.

204.

205.

206.

207.

208.

209.

v/210.

✓^211 . 

212.

Udell, J.G, "A lew Approach to Consumer Motivation", 
J.oumal of Retailing, 40 (Winter, 1964-65).
pp. 6-10.

Yenkatesan, Mi. "Experimental Study of Consumer Behaviour 
- Conformity and Independence", Journal of 

Marketing Research, 3 (lovemher,1966), pp.
384-387.

Wasson, C.R, and D.H. Me Con aaghy. "Buying Behavior and 
Marketing Decisions", (New York s Appleton - 
Century - Crofts, 1968),

Weilhacher, W.M;. "Standard Classification of Consumer 
Characteristics". Journal of Marketing, $1 
(January, 1967), pp. 27-31.

Wells, W.B. "Psychographies : A Critical Review".
Journal of Marketing Research, 12 (may, 1975)» - 
pp. 196-213.

Westfall, R. "Psychological factors in Predicting Product 
Choice”. Journal of Marketing, 26 (April, 1962), 

'pp. 34-40. -

Westfall, R.Iu, Boyd, H.W. and D.I. Campbell. "She Use
of Structural Techniques in Motivation' Research", 
from K.M.. Rhadke (ed.), Behavioural Intelligence, 
(1973), University of Bombay, Extension Progra
mmes in Management, pp. 79-86.

White, I.S. "She Perception of Yalue in Products", from, 
J.W. Newman (ed,), On Knowing the Consumer,
John Wiley & Sons, Inc.)

Wilson, D.T. "Industrial Buyers' Decision - Making 
Styles". Journal of Marketing Research, 8 
(November, 1971), pp. 433-436.

Winick, C. "The Relationship Among Personality Needs, 
Objective Pactors, and Brand Choice s A Re
examination", Journal of Business, 34 (January,
1961), pp, 61-66.

Woods, W.A. "Psychological Dimensions of Consumer
Decisions". Journal of Marketing, 24 (January, 
1960), pp. 15-19.

Woodside, A.G. "Is There a generalised Risky Shift Pheno
menon in Consumer Behavior?". Journal of 
Marketing Research, 11 (May, 1974)» pp.225-226.



274

213. Wotruba, (T.R. ’’Ihrustone techniques”, andJ.G. Udell, 
"More About Thurstone techniques”, the Forum- 
Journal of Marketing 30 (January,1966),pp.109

214. Young, 1 Scientific Social Surveys and Research. 
(New Delhi i Prentice Hall of India Pvt. Ltd. 
1968).

215. Zachary. "Product Research”. (The Economic limes, 
(June 1, 1975).

216. Zaltman, G. Marketing : Contributions from the 
Behavioral Sciences, pp. 103-116.

217. Zubin, J ., Eron, I».D. and P. Schumer. An Experimental
Approach to Projective (Techniques, (John 
Wiley & Sons, Inc., 1965).


